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When we reflected on our 

purpose and evaluated our 

product portfolio, we realized 

that tobacco has no place in 

the health care setting. While 

this was a difficult business 

decision, the choice was clear. 

At the beginning of 2014, we 

announced we would stop 

selling tobacco products and, 

at the same time, support 

patients through a national 

smoking cessation program.

The role of health care is evolving at breakneck speed. There is a growing demand for health care 
services due to the rise of chronic disease and the aging baby-boomer population. New legislation 
means more Americans also have health insurance — further contributing to a higher demand 
for services. At the same time, the United States is experiencing a shortage of family practice 
physicians and other qualified health care workers. All of these factors make CVS Caremark’s job 
of serving patients and helping them on their path to better health more important than ever. 

The sea change taking place in our industry gives CVS Caremark the opportunity to reinvent 
pharmacy and focus on solutions that benefit millions of people. This vision for our business 
also aligns with the three priorities of our corporate social responsibility (CSR) strategy: building 
healthier communities, protecting the planet and creating economic opportunities. We call this 
our Prescription for a Better World. 

Building healthier communities is about improving health outcomes and providing access to 
quality, affordable care. It is also tied to the products we sell and the services we offer — when 
a patient enters a CVS/pharmacy, we strive to ensure that their experience supports their health 
goals. In 2013, when we reflected on our purpose and evaluated our product portfolio, we realized 
that tobacco has no place in the health care setting. While this was a difficult business decision, 
the choice was clear. At the beginning of 2014, we announced we would stop selling tobacco 
products and, at the same time, support patients through a national smoking cessation program.

The link between human health and the health of our planet is apparent, and environmental 
sustainability is embedded in our approach to business operations and product development, which 
focuses on addressing enterprisewide, climate-related impacts and investing in improvements 
that contribute to the sustainability of both our company and our world. In 2013, we continued 
to pursue our goal of reaching a 15 percent reduction in greenhouse gas emissions by 2018 and 
opened our first Leadership in Energy and Environmental Design (LEED) Platinum store, a model 
site we will use to pilot environmental innovations and uncover best practices before rolling them 
out to other stores. 

CVS Caremark’s colleagues are also key to our Prescription for a Better World, and we are 
committed to creating economic opportunities for current and future employees by providing 
career development opportunities at all levels. In 2013, we strengthened community partnerships 
to support veteran hiring, offered scholarships to future pharmacists, and engaged diverse high 
school, college and post-graduate students interested in science, technology, engineering and 
math careers. Our industry cannot grow or achieve the health outcomes we aspire to if we lack 
the expertise to serve patients, and investing in our workforce will continue to be a key priority.

In spite of the rapidly changing world, at CVS Caremark our purpose remains clear. For more than 
50 years, our business has existed to help people live healthier lives, and our CSR strategy is 
designed to support this purpose. In 2013, we sharpened our focus and made new commitments 
we believe will benefit our company and patients’ health in the years ahead. For us, this is one 
step on our collective path to better health, and we are eager to continue the journey.
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