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Our values guide the 

belief that we are part of 

a greater community. That 

belief is propelled by our 

highest ideals of integrity, 

innovation and excellence. 

The 140,000-plus Xerox 

people doing business in over 

180 countries recognize the 

tremendous opportunity — 

and responsibility —  

we have to positively  

impact the world.

Xerox has a long history of innovation that has come to define responsible global citizenship. This 
spirit of invention is an inextricable part of our heritage as a good citizen. 

If innovation is the heart of a company, then sustainability is the soul. Consider these facts: Our 
sustainable product development practices trace their roots to before the first Earth Day in 1970. 
In 1969, Xerox introduced the first recycled grade of cut sheet paper. During the early 1980s, we 
introduced the power down feature in office equipment. In the two decades that followed, we 
pioneered remanufacturing and certified all of our manufacturing and distribution facilities to ISO 
14001. And we committed to reducing the emissions of greenhouse gases (GHGs) corporatewide 
by 25 percent. By 2012, we exceeded our goal by reducing GHGs more than 30 percent from 
2002. We celebrated this achievement by setting a new goal to further reduce our GHGs by an 
additional 10 percent by 2017.

Those commitments have led us on a fascinating journey. And, along the way, we’ve gained an 
important insight: the more we invest in sustainability, the more value we create for our people, 
our customers, our shareholders and our planet. We’re still pushing the boundaries of what is 
possible, focused on helping our clients innovate and engineer the way they work and improving 
key moments in the lives of billions of people. 

For example, our researchers are helping cities in the United States, Latin America and Europe 
improve traffic flow and parking availability to curb congestion and pollution. We’re optimizing 
offices around the world with our managed print services; transforming complex business 
processes; and saving our clients energy and money, while helping them increase their productivity 
and reduce their impact on the environment. And we’re helping customers manage their supply 
chain to increase productivity and to drive sustainability. Multiply these challenges by hundreds 
more and you begin to see how we are helping the world work better in today’s highly connected, 
agile economy. 

From our earliest days, we’ve been motivated to take a larger role in the world because we’ve 
believed that we’re part of a greater community. That belief is guided by our values and propelled 
by our highest ideals of integrity, innovation and excellence. The 140,000-plus Xerox people 
doing business in more than 180 countries recognize the tremendous opportunity — and 
responsibility — we have to make a positive impact on our world.
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