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At Walmart, our view of corporate responsibility begins with our mission to help customers 
save money and live better. It continues through our commitment to do that in a way that is 
sustainable, creates economic opportunity for the people who work for Walmart and with us in 
our supply chains, and strengthens the communities where we operate and those from which we 
source. 

As a large company, we believe that we can work with others to lower the true cost of delivering 
goods and services. We can reshape and strengthen supply chains and other large systems. 

The past year has been a busy one for our global responsibility efforts.

Opportunity
◗◗ We announced a new commitment to enhancing workforce mobility in the retail sector. For our 

own associates, it includes changes to wage structure, upskilling and scheduling practices. To 
influence the entire retail sector, we announced a $100 million commitment to address the gap 
from frontline to middle-skill jobs. 

◗◗ Under our Women’s Economic Empowerment Initiative, we finalized grants that will take us to 
having trained more than 800,000 women and launched a “women-owned business” logo for 
suppliers to place on products to get consumers’ attention.

Sustainability
◗◗ Through tools like our product Sustainability Index and our new Sustainability Leaders shop on 

Walmart.com, we are working with suppliers to give customers easy and affordable shopping 
choices.

◗◗ At this year’s United Nations (UN) Climate Summit, we announced our Climate Smart Agriculture 
Platform. Working with suppliers and using the Sustainability Index, we expect to gain increasing 
insight into key metrics regarding yields, water usage and greenhouse gas levels. 

◗◗ We welcomed President Obama to one of our many stores with solar energy panels on the 
roof. We’ve committed to an additional 400 solar installations in the United States over the 
next four years.

◗◗ At our Product Sustainability Expo, Walmart joined seven other companies to launch the 
Closed Loop Fund, which will support infrastructure and programs needed to increase recycling 
in U.S. cities.

Community
◗◗ Since announcing our Fighting Hunger Together commitment in 2010, we have donated more 

than 1.58 billion pounds of food across the United States. Over the next five years, we will 
provide 4 billion meals to those in need.

◗◗ Last year, we joined the UN to cohost a global project forum on disaster resiliency.

We are excited about the contributions of so many of our associates and partners. In the long 
term, we believe a company is most successful when it delivers value to its customers and uses 
its strengths to help others.

Doug McMillon
President and Chief Executive Officer
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