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Communication is key to 

changing attitudes and 

behaviour, and one of the 

most important avenues 

available to us for tackling 

climate change is the 

communications services we 

provide to clients.

WPP has a long-standing commitment to sustainable business practice. We have been producing 
a standalone sustainability report annually for the past 13 years. Sustainability cuts across all 
areas of our business: from the work we do for clients to the time we donate to causes through 
pro bono work to the way we run our company and look after our people. We know that to be 
successful in the long term we must create value for shareowners, our clients, our people and the 
world at large. 

Inside our business, we are working to make WPP a low-carbon and resource-efficient group. 
We have set an ambitious carbon-reduction target, aiming for a 65 percent cut in our per-head 
carbon footprint by 2020. To achieve this, we are investing in improving energy efficiency in our 
buildings and IT, reducing nonessential air travel through increasing our use of video conferencing, 
and purchasing renewable energy. Our video-conferencing network now incorporates more than 
700 units in 160 cities.

We have made significant progress, cutting the carbon footprint of our business by 33 percent 
per head since 2006. We are now at 13 percent sourcing for renewable energy, and 13 percent of 
our floor space is certified to advanced green building standards.

To support the growth of the green economy, we invest in new renewable energy generation in 
faster-growing markets by purchasing carbon offsets. These offsets are equivalent to 100 percent 
of our carbon emissions from air travel and support sustainable development in the countries to 
which we travel. 

Communication is key to changing attitudes and behaviour, and one of the most important 
avenues available to us for tackling climate change is the communications services we provide to 
clients. Our companies are advisors to some of the world’s leading businesses, who are increasingly 
putting sustainability at the heart of their business strategies. Clients who engaged with us on 
sustainability were worth £1.35 billion to the group in 2014, 12 percent of total revenues. 

We support many nongovernmental organizations working to protect the environment, providing 
communications services, often on a pro bono basis. A recent example is the major campaign 
“Why?, Why not?” created by seven WPP companies that successfully engaged hundreds of 
thousands of young people on the issue of climate change in the lead up to the United Nations 
Summit in New York. The campaign video was seen by 160 heads of state at the summit’s opening 
ceremony. 

As global efforts to protect our environment continue to grow, WPP is committed to playing a full 
role both within our business and in partnership with our clients. 

Sir Martin Sorrell 
Group Chief Executive
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