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At Visa, we believe that operating with purpose illustrates not only who we are today but also 
who we are committed to be in the future. Behind every transaction is a person, organization or 
community, and Visa brings them together through the electronification of payments. 

We are driven to innovate and push boundaries in an increasingly competitive and evolving 
environment but in a manner that promotes cooperation and sustainable development to better 
serve our communities. As a global payments technology company, Visa’s primary opportunity 
to reduce our direct environmental impact lies in operating our data centers and office buildings 
efficiently and responsibly, including achieving third-party validation of our progress through 
Leadership in Energy and Environmental Design (LEED) certification. We curtail paper usage, 
source our supplies and electronics responsibly, divert waste from landfills, and promote a culture 
of sustainability among our employees. The societal impact of Visa’s business also extends to 
driving another type of sustainable growth — bringing the financially underserved into the 
mainstream economy. 

More than 2.5 billion people around the world lack access to formal financial services. Most 
rely on cash for everyday transactions, making simple financial tasks risky, expensive and time 
consuming. Advancing financial inclusion and financial literacy through strategic philanthropic 
contributions and payment technology together can help improve the lives of underserved 
consumers, support job growth and catalyze developing markets. 

For more than 50 years, Visa has worked with global partners to extend the benefits of electronic 
payments to consumers in more than 200 countries. Providing access through our network to 
disadvantaged and excluded populations around the world is a critical part of our mission. Basic 
payment accounts are an onramp to promoting financial inclusion and can help lift people out of 
poverty. Our programs, products and services reach into all regions of the world and, over the last 
four years, have brought financial access to nearly 200 million previously excluded individuals. 

Visa’s financial literacy programs have helped children and adults in more than 30 countries, 
reaching more than 30 million people since 2008. Through interactive games and live theater 
performances we introduce local communities to the concepts of saving, budgeting and 
responsible spending.

Our responsibility is to ensure that we live up to our obligations to clients, shareholders and 
employees, while positively affecting our global community. We are committed to providing the 
programs and technologies that can drive meaningful change in the lives of millions of people, 
and we look forward to their continued success.

Charlie Scharf
Chief Executive Officer
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