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At P&G, our sustainability objective is to create industry-leading value with brands and products 
that consumers prefer, while at the same time conserving resources, protecting the environment 
and improving social conditions for those who need it most. 

Our goals are to create value for consumers and shareowners — and lead the consumer products 
industry with effective and lasting solutions to environmental and social sustainability challenges. 

Our strategic “where to play” choices are designed to deliver our objective and goals. We are 
focused first on serving consumers who care for the environment but don’t want to trade off 
performance and value. We do this by focusing on our largest brands, by developing sustainable 
end-to-end supply solutions and by building long-term social programs that improve life.

Our “how to win” choices ensure clarity, consistency and engagement across all of P&G. We 
preserve resources by designing products and operations with less water, energy and material 
waste; partner with experts in industry, governments, nongovernmental organizations and 
academic communities to maximize impact; and pioneer with innovation to create products 
that delight consumers while minimizing our environmental footprint — all while embedding 
sustainability into the business.

We are making progress: 

◗◗ 70 P&G sites are now zero waste to landfill — nearly 50 percent of all our manufacturing 
facilities; 

◗◗ 54 percent of the virgin wood fiber used in our tissue/towel products is certified by Forest 
Stewardship Council®, exceeding our goal to have 40 percent certified by 2015; 

◗◗ We established new goals that call for traceability of palm oil and palm kernel oil to our supplier 
mills by December 31, 2015, and to plantations by 2020; and 

◗◗ The P&G Children’s Safe Drinking Water program has now delivered more than 7 billion liters 
of clean, safe drinking water, saving more than 40,000 lives.

These efforts have helped us meet consumer needs and make a positive environmental and social 
impact in our world. We believe our strategic choices position us to accelerate our progress.

A. G. Lafley
President and Chairman of the Board
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