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Corporate responsibility or sustainability has evolved from a luxury to a business imperative. 
Ultimately, it is the lens through which every business will be judged by its consumers, workforce, 
society and even investors. And as businesses move to embrace sustainability, they also need 
to be able to report on it in a credible and trustworthy way. Across the PwC network, we have 
195,000 employees working with thousands of companies, including 417 of the Fortune Global 
500. This presents our network with a unique opportunity to address governance, social and 
environmental challenges. Not only do we develop insights and methodologies that help clients 
measure and manage their environmental impacts and make more sustainable business decisions, 
but we also proactively manage our own footprint and engage our staff in that effort.

As a professional services network keen on developing responsible leaders, we’ve supplemented 
our existing talent programs with a corporate responsibility e-learning module. “Think Corporate 
Responsibility” helps our people understand the social and environmental issues affecting 
businesses across all industries, whether they’re responding to natural resource scarcity because 
of climate change or facing public scrutiny over business ethics. 

In managing our own environmental impact, currently PwC firms representing more than  
80 percent of our network (by revenue) have carbon reduction approaches in place, including 
reduction targets, carbon offsetting and the purchase of green electricity. Fiscal year 2014 
showed a 47 percent increase in avoided emissions from carbon offsets and the purchase of 
green electricity, resulting in an annual reduction of 3 percent in our net emissions. We believe 
that there is potential to improve our performance further and that setting a network greenhouse 
gas reduction target is a priority. 

However, it is by connecting environmental, social and economic challenges and opportunities, 
that an organization is best placed to prosper. Our Total Impact Measurement & Management 
framework calculates the value of social, environmental, tax and economic impacts, which enables 
business leaders to compare the total impacts of their decisions and manage the tradeoffs. We are 
piloting this approach ourselves and PwC firms are supporting some pioneering companies in 
doing the same. 

At PwC, we see resource scarcity and climate change as one of the transformative forces interacting 
to change the future. Our response to this challenge in addressing our own sustainability issues 
and supporting our clients to do the same is just one way we demonstrate our purpose of building 
trust in society and solving some important problems. 

Dennis M. Nally
Chairman
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