
 Business Roundtable 1091

Building on a long tradition 

of corporate citizenship, 

we have developed smart, 

sustainable programs that are 

creating new opportunities 

for our business while 

benefiting clients, employees 

and communities everywhere.

For more than 50 years, Pitney Bowes has been a leader in environmental practices including 
product take-back and recycling programs that continue to spark innovations in design, 
manufacturing and operations. In 1996, we joined the U.S. Environmental Protection Agency’s 
WasteWise Initiative, and since 2007, we have been part of its WasteWise Hall of Fame — an honor 
shared by only 15 other companies. Today, 95 percent of our equipment parts are recyclable, and 
each year, we recycle more than 10 million pounds of materials while growing additional revenues 
by turning used equipment into factory certified green solutions. 

Through site consolidations, energy conservation initiatives and employee education programs, 
we have reduced our energy consumption and carbon emissions. We publicly report our carbon 
footprint through the CDP. By the end of 2013, we had reduced electricity consumption by  
21 million kilowatt hours from our 2007 baseline, saving $2.98 million and reducing our carbon 
footprint by 12,453 metric tons. 

Such achievements require a workforce that is engaged and equipped to deliver. Like environmental 
responsibility, our commitment to employees’ growth and development is fundamental to our 
culture and our vision of sustainable success. Examples include:

◗◗ Our agile work program, which enables employees to reduce commuting time and gain 
flexibility about where and how they work. In 2013, with 27 percent of our U.S. workforce 
agile or mobile, employees saved 455,073 hours in travel time and 765,925 gallons of 
gasoline, reducing greenhouse gas emissions by 8.1 million pounds. This success has earned 
us recognition two years in a row on FlexJobs’ list of the top 100 companies with remote jobs.

◗◗ Our partnership with leading education nonprofit organizations, which is helping to transform 
lives in communities all over the world. Enthusiastic participation in community service 
energizes employees to apply their skills in new ways and collaborate more effectively for our 
clients. Last fall, a single weeklong program in Connecticut drew 475 employee volunteers to 
education projects involving 23 community agencies.

As a technology leader powering billions of transactions around the world — both physical and 
digital — Pitney Bowes is committed to responsible business practices. Building on a long tradition 
of corporate citizenship, we have developed smart, sustainable programs that are creating new 
opportunities for our business while benefiting clients, employees and communities everywhere. 

Corporate responsibility is vital to how we do business. And it’s the essence of what makes Pitney 
Bowes a great company. 

Marc B. Lautenbach
President and Chief Executive Officer

www.pb.com/responsibility

www.brt.org/sustainability
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