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The principle of doing 

well and doing good is an 

especially powerful principle 

for business and the private 

sector today. To truly  

be successful, the public  

and the private sectors  

must work in lockstep. 

MasterCard has committed to 

reaching 500 million people 

excluded from the financial 

mainstream by 2020.

Today, more than at any other point in history, the world is getting smaller and more interdependent 
than ever. This allows governments, nongovernmental organizations, companies and individuals to 
better realize that, in the words of Dr. Martin Luther King, Jr., “we are all caught in an inescapable 
network of mutuality … whatever affects one directly, affects all indirectly.” 

The principle of doing well and doing good holds true for any one person or organization. It’s an 
especially powerful principle for business and the private sector today. In a business sense, it’s the 
idea that the private sector can be a force for growth and a force for good. 

We have the ability — and are actively working — to bring more people into the financial 
mainstream — at a time when more than 2 billion adults don’t have a bank account.

The private sector has a role to play in solving these challenges but cannot do it alone; the public 
sector has a role to play as well but cannot do it alone.

To truly be successful in these endeavors, the public and the private sectors must work in 
lockstep. For our part, MasterCard has committed to reaching 500 million people excluded from 
the financial mainstream by 2020.

In partnership with governments, banks and multiple market players, we have more than  
500 programs in more than 50 countries. These programs have already connected more than  
150 million people and include:

◗◗ Working with governments like United Arab Emirates, Nigeria and South Africa to eliminate 
inefficiencies and provide a sense of identity, security and empowerment to those most in 
need;

◗◗ Partnering with mobile network operators in Brazil, Egypt and other markets to deliver 
government benefits via mobile phones and connect people with financial services that were 
previously too difficult to access;

◗◗ Launching an Innovation Lab for Financial Inclusion in Kenya with a grant from the Bill & 
Melinda Gates Foundation to create new financial tools and services for people across East 
Africa; and

◗◗ Working with the African Development Bank to launch new solutions across the African 
continent that drive financial inclusion and foster inter-African trade and transfers at the 

“bottom of the pyramid.”

We’re proud to do our part, but we know that we cannot rest on our laurels.

We will continue to work with our customers and partners to help create, grow and sustain a 
future that delivers financial inclusion and a world where more people have the opportunity to 

enjoy what we take for granted.
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