
Create, Grow, Sustain: Leading by Example80 1

As a company responsible for creating some of the world’s most iconic campaigns, we have a 
special responsibility to ensure that the work we do and the way we deliver that work are in sync 
with the long-term health of the environment.

Sustainability — building our practices in line with social and environmental concerns — is a top 
priority for IPG. This past year, we have taken steps to solidify and strengthen this commitment 
— both at the corporate and agency levels. 

We have committed to bringing our sustainability reporting practices into compliance with the 
Global Reporting Initiative (GRI). At the same time, we have published a new report, STRONGER, 
as well as a dynamic website, both of which are solely committed to highlighting our efforts in 
this area.

As we strive to provide clients with globally focused marketing solutions, we are committed to 
managing the environmental footprint of our business operations. We are a global marketing 
services company: our people are our key asset and our primary environmental footprint is 
defined by the infrastructure that houses our 47,400 employees worldwide. And this is where we 
have begun to make inroads in terms of measuring our progress. Since 2004, we have reduced 
our rentable square foot per employee by 31 percent and also realized more than $6 million in 
savings from our office recycling program. By migrating, where possible, from physical to virtual 
servers, we have reduced our power consumption from our enterprise data centers by 66 percent. 
In moving toward compliance with GRI, we are exploring the systems and tools that are needed to 
begin the process of more closely measuring and managing our emissions and waste. Our recently 
launched sustainable travel program enables employees traveling for business to take carbon 
emissions into consideration when booking their flights.

As part of IPG’s long-term growth strategy, our agencies and clients are developing campaigns 
that create new markets for sustainable products. This fundamental change in marketing shifts 
demand toward more environmentally responsible products and can result in consumer behavior 
change that positively impacts the environment.

Sustainability and corporate citizenship are key components of our culture at IPG. In addition to 
the specific work we are committed to doing around our environmental footprint, our agencies 
commit thousands of hours each year to causes they care deeply about. This is critical to the 
future of our business and to ensuring healthy communities where IPG employees live and work.

Michael I. Roth
Chairman and Chief Executive Officer
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