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From our technological innovations for the car, work and home to the strong relationships we 
cultivate among our employees, suppliers and customers, HARMAN harnesses the power of 
creativity, communication and collaboration to achieve our goals and those of our customers.

In 2015, just a few months ago, HARMAN announced two transformative acquisitions. Amidst 
great change at our company, we took the opportunity to reinforce our values to ensure that all 
of our current and future employees would understand what we stand for and how we operate. 
Emphasizing our values around integrity, teamwork and respect, inclusion, innovation, and 
excellence creates a baseline of expectations about our culture and sets the stage for how we will 
create, grow and sustain success.

Reflecting our values, HARMAN issued our second sustainability report in 2014 to document 
our achievements and set forth our strategy and goals for the coming years. The theme for 
this report, “partnership, progress, potential,” represents HARMAN’s ongoing commitment to 
developing innovations that enhance HARMAN, our customers’ businesses and our communities; 
to transparency and measuring our work; and to our core belief that we can always improve on 
past performance. Among the report’s highlights: 

◗◗ We efficiently increased operational activity without increasing manufacturing energy usage 
through our corporate energy challenge; 

◗◗ We realized improvements in power consumption, weight and heat generation in our speakers, 
amplifiers, infotainment systems and other automotive electronic components without 
sacrificing performance; and 

◗◗ We avoided more than 3,500 tons of waste through improved product design considerations. 

In addition, the report outlines the strategy set by HARMAN’s sustainability council, which is 
composed of executives from across the company who share best practices, discuss challenges 
and determine how best to track our progress. Each member has a vested interest in improving 
the company’s responsible business practices and actively encourages employees to get involved 
and contribute their own ideas.

HARMAN is confident that our commitment to creativity, communication and collaboration 
will continue to yield positive results as we engage in activities to improve our environmental 
footprint, share our stories with our many stakeholders and participate in others’ efforts to 
improve sustainability. This includes our continued response to the CDP’s questionnaire on 
climate change, our support of the United Nations Global Compact and our engagement in many 
customer supply chain studies. To maintain our position as an innovation-driven company and 
an operational and cost leader, HARMAN will stay focused on the triple bottom line of social, 
environmental and financial sustainability. We will uphold our values at all times; we will set 
aggressive targets — and meet them; and we will engage our employees, customers and partners 
to amplify our efforts and inspire others to act. Through partnership, we will measure progress 
and realize our potential. We are proud of the work we’ve done to date and eager to do more. 

Dinesh C. Paliwal
Chairman, President and Chief Executive Officer
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