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As a global food company,  

we are committed to 

providing nutritious and 

great-tasting foods that 

meet consumer needs while 

simultaneously upholding 

sound environmental 

and social practices. The 

combination of these 

practices is just one way in 

which we fulfill our company’s 

mission of nourishing lives.

www.generalmills.com

Our sustainability mission is to protect and conserve the natural resources that our business 
depends on. 

In support of this mission, we focus our sustainability efforts on areas where we can have the 
greatest impact. Inside our operations, we’re working to reduce our natural resource consumption, 
including reducing energy and water usage, waste generation and greenhouse gas emissions. 

Recognizing that a significant portion of the environmental footprint of our products occurs 
upstream of our supply chain — primarily in agriculture — we’re also focused on improving 
the sustainability of our raw materials and watersheds. We work with smallholder farmers in 
developing countries and large-scale growers in developed economies to address challenges and 
pursue opportunities unique to each growing region.

Additionally, as more consumers seek opportunities to live sustainably, we believe that aligning 
our brands with our unwavering commitment to improve our environmental footprint is a recipe 
for success. One example of this practice is in our natural and organic business.

From Cascadian Farm and LÄRABAR to Muir Glen, Annie’s and more, General Mills’ natural and 
organic brands not only help consumers make sustainable choices, but they also bring valuable 
perspective and insight to our broader supply chain. Here are a few examples of how our natural 
and organic brands contributed to our sustainability mission:

◗◗ With our acquisition of Cascadian Farm, we have taken the brand’s organic vegetable farming 
methods and applied best practices to some of our conventional Green Giant vegetable crops; 

◗◗ We know that native pollinators play an essential role in agriculture — particularly in the 
growth of tomatoes and almonds used in our Muir Glen and LÄRABAR products. Biodiversity 
is an important lever in strengthening the health of pollinators, so we proactively fund research 
to improve the health and effectiveness of bees. This research will play a role in increasing 
yields of tomatoes and almonds as well as broccoli, cauliflower, fruit and honey used in Green 
Giant, Honey Nut Cheerios and Nature Valley Granola bars; and 

◗◗ Our Cascadian Farm business recently partnered with sustainable packaging suppliers to 
develop a cereal box liner made from renewable sources. The packaging innovation helped 
reduce the environmental impact of the brand. 

As a global food company, we are committed to providing nutritious and great-tasting foods that 
meet consumer needs while simultaneously upholding sound environmental and social practices. 
The combination of these practices is just one way in which we fulfill our company’s mission of 
nourishing lives. 
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