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Creating technology to help 

our customers transform 

industries while reducing 

environmental impact —  

that is what Ecomagination 

has always been about.

At GE, solving problems for our customers and finding solutions that benefit the planet, its 
people and the economy are a fundamental part of our business strategy and the backbone of 
our culture. 

We live in a slow-growth, volatile world where many people face real challenges: lack of access 
to quality health care and reliable power, a shortage of natural resources, and lack of adequate 
infrastructure. To succeed as a global business, we must help build the communities where we 
operate. As a global infrastructure business, in more than 170 countries, we know this goes hand 
in hand with our ability to grow. In fact, GE may be one of the only companies in the world that 
can integrate the technology and talent needed to take on these challenges.

Technology
To help our customers and communities be more productive and resilient, GE created our 
Ecomagination initiative in 2005 based on the idea that efficiency can help customers transform 
industries while reducing environmental impact. In the 10 years since, we have grown the initiative 
and made credible progress. 

We have invested more than $15 billion in R&D to build cleaner technologies and the result is 
best-in-case efficiency hitting the market. The LEAP jet engine, for example, will power the next 
generation of narrow-body aircraft and has the potential to be 15 percent more fuel efficient 
than the engine it replaces. The H turbine is the largest, most fuel-efficient gas turbine in the 
world at 61 percent efficiency. The Tier 4 locomotive emissions are 76 percent lower in nitrogen 
oxide with 85 percent fewer particulates than our engines from 10 years ago. We have generated 
more than $200 billion in revenue from Ecomagination technologies like these and have seen 
more than $300 million in savings from reduction in our greenhouse gas emissions and water use.

Talent
Sustaining innovation like this requires a company culture focused on efficiency, speed and 
market impact. At GE, we have more than 300,000 people around the world who operate with 
accountability to deliver outcomes for our customers. We have been redefining how we embrace 
a “culture of simplification.” One of the hardest things in business is to stay focused in the midst 
of volatility and change. We use simplification to bring decisions closer to customers and make 
our teams accountable for outcomes, not process.

There are a record 7 billion people living today who require an increasing amount of resources. 
By combining talent, technology and culture we can make a lasting positive impact on the world 
and help facilitate sustainable growth.

Jeffrey R. Immelt
Chairman and Chief Executive Officer
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