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Frontier believes that rural 

America is an emerging 

market worthy of support and 

investment. We are proud to 

be part of a campaign (the 

America’s Best Communities 

prize competition) that 

will bring to life innovative 

proposals to improve lives 

and livelihoods across our 

many communities and 

strengthen and sustain  

those economies.

www.frontier.com

Frontier Communications Corporation is a thriving communications company that has evolved 
from a company serving mainly rural areas and small and medium-sized towns and cities 
to a major provider of broadband infrastructure and services across the United States. Our  
100 percent U.S.-based workforce is committed to delivering innovative and reliable products and 
solutions that emphasize convenience, service and customer satisfaction. 

We focus on delivering broadband capability to all of our customers regardless of location. 
Investments in our network have made broadband available to more than 92 percent of households 
throughout our service area, much of which is hard to reach due to difficult topography and low 
population density. Our broadband infrastructure and services connect rural markets to business, 
community, educational and economic opportunities, all of which “create, grow and sustain” rural 
America.

Yet broad sections of rural America continue to face significant economic challenges. We believe 
these challenges can be addressed with investment, creativity and innovation. To that end, in 
September 2014, Frontier — along with our partners DISH Network, CoBank and The Weather 
Channel — launched the America’s Best Communities (ABC) prize competition. This $10 million 
competition is focused on stimulating growth and revitalization in small cities and towns across 
our footprint. ABC is an unprecedented effort to identify and invest in innovative ideas and 
proposals that will grow and sustain rural economies. The winning ideas, to be announced in 
2017, will provide a roadmap for growth for all rural communities across the United States. In 
addition, this $10 million investment will have an eight to 10 times multiplier effect as businesses 
and communities dedicate additional resources to change the face of their communities. By 
investing in and creating this contest, Frontier is affirming our commitment to support sustained 
economic success in our nation’s small communities. 

More than 345 local communities, often joining with their neighbors, have submitted their 
applications and proposals. These ideas are community specific and include plans for smart 
housing, workforce and small business development, business incubators in regional locations 
that reduce commuting times and benefit of the environment, training centers, and even a rural 
airway runway project. 

Frontier believes that rural America is an emerging market worthy of support and investment. We 
are proud to be part of a campaign that will bring to life innovative proposals to improve lives and 
livelihoods across our many communities and strengthen and sustain those economies. 

Maggie Wilderotter
Executive Chairman of the Board
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