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FedEx global citizenship is 

about connecting the world 

responsibly and resourcefully. 

More than ever, we are 

aligning our citizenship goals 

with our business goals to 

create the most far-reaching, 

impactful programs possible.

http://csr.fedex.com

Because we’re at the nexus of global trade, we have a major role in creating prosperity for millions 
of people. Because we are vitally integrated into the communities of 220 countries and territories 
around the world, FedEx keeps moving forward. Movement is at our core, as represented by the 
arrow in our FedEx logo. It’s a built-in symbol of our forward thinking, and we’re applying that to 
global citizenship activities in bigger and better ways.

FedEx global citizenship is about connecting the world responsibly and resourcefully. More than 
ever, we are aligning our citizenship goals with our business goals to create the most far-reaching, 
impactful programs possible. 

Our business goals include strategic acquisitions, new hubs and enhanced services to create a 
more profitable FedEx. But just as important, achieving such business goals strengthens the link 
between emerging economies and the global marketplace. We are creating social and economic 
benefits for businesses from South Africa to South Korea. Growing our operations expands the 
possibilities for companies — from those with a few employees to those with thousands on the 
payroll.

Here in the United States, FedEx has long-standing programs to help small and medium-sized 
businesses navigate a complicated international regulatory environment. These programs help 
FedEx customers reach across oceans and continents to new markets. 

We believe that our commitment to global citizenship underpins our long-term growth and 
profitability. Our fuel reductions contain costs and reduce emissions. Our diversity efforts add 
team members with broader talents and perspectives. Our participation in jet fuel alternatives 
research frames a future that may save money and the environment. Global citizenship can be a 
strong, long-term, competitive advantage. 

No matter how smart our strategies may be, there can be no success without our people. 
FedEx team members move forward with commitment; they execute with precision; they create 
possibilities for the world. It’s their insight and action that keep FedEx moving forward and 
creating countless possibilities for our customers, shareowners and the world. 

FedEx will continue to have big ambitions for our global citizenship strategy and work hard to 
achieve our goals. We’re pleased with our progress but never satisfied. 

Frederick W. Smith
Chairman and Chief Executive Officer
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