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We realize that one company 

alone can’t truly move the 

needle where sustainability 

is concerned. It is through 

collaboration that we will 

enable the real change that 

the future demands.
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We are now in our second year as a once-again private company. Privatization was an 
unconventional move, but it’s helping us be bold, evolve fast, and plan long term for a future in 
which we can lead and better serve our customers. 

We’re applying that same bold approach to our corporate responsibility strategy, which is evident 
in our 2020 Legacy of Good plan — a plan that includes ambitious, long-term goals for our 
own solutions, processes and people and also strives to measure the ripple effect of how our 
technology is helping others benefit the world. 

This approach has been driving innovation at Dell in a big way. We recently launched the industry’s 
first certified closed-loop recycling system, turning our customers’ e-waste into reusable plastics 
for the manufacture of new Dell products. We were also first in our industry to use AirCarbon 
packaging — plastic made from methane, not oil. It’s not carbon neutral, it’s carbon negative! 

Because of innovative efforts like these, we are making terrific progress to achieve our 2020 
sustainability goals, which include a commitment to make our entire product portfolio 80 percent 
more energy efficient and our packaging 100 percent waste-free. Today, we are the world’s largest 
technology recycler and more than halfway to our ambitious goal of recycling 2 billion pounds of 
electronics by 2020.

Our global team is actively engaged in helping us reach these goals. Over the last two years, 
our 100,000 team members invested more than 1.45 million volunteer hours in the charities and 
causes important to them. And they are dramatically helping reduce our carbon footprint by 
participating in growing numbers in our flexible work programs.

Our efforts recently earned Dell the 2015 Accenture Circular Economy Pioneer Award and the 
2014 Keep America Beautiful Vision for America Award.

That’s all good news, but we realize that one company alone can’t truly move the needle where 
sustainability is concerned. It is through collaboration that we will enable the real change that 
the future demands. And that is what Dell’s corporate responsibility strategy is all about — 
encouraging sustainable practices through our entire ecosystem to build a lasting legacy of good.

Michael Dell
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