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We are proud of the progress 

that we have made as a 

company, and we recognize 

that we have more to do 

for our stakeholders and 

our planet. Our company 

sustainability goals serve as 

a guide for us to continue to 

innovate, and our employees 

continue to inspire DIRECTV 

toward a more sustainable 

path of business.

www.directv.com/sustainability

We’re serious about being the Earth’s favorite TV provider. Our employees weave sustainability 
into their work every day, both within our walls and outside. Sustainability is too important to 
begin and end with us, and that’s why we’re working with our customers, suppliers, business 
partners and other stakeholders to reduce DIRECTV’s environmental footprint.

While DIRECTV focuses broadly on our overall environmental impacts, we recognize climate 
change as a serious societal challenge that demands effective action. We are committed to 
improving the resource efficiency of our operations and our products while helping to lead our 
industry on a more sustainable path.

Operations Impacts
◗◗ We have reduced our global carbon footprint by 11.6 percent since 2011 through a combination 

of improvements across our fleet and facilities.

◗◗ Our fleet has seen dramatic improvements in energy efficiency. In fact, our fuel consumption 
in the United States is down 22 percent since 2011.

◗◗ We have also installed DIRECTV’s first solar array — a 1 megawatt facility located at our 
California Broadcast Center.

Product Impacts
◗◗ In 2014, DIRECTV was once again honored to receive the ENERGY STAR® Partner of the Year 

award. Currently, more than 85 percent of DIRECTV’s receivers deployed in the United States 
are ENERGY STAR® certified.

◗◗ Since 2012, we have reduced the emissions associated with our customers’ energy use by more 
than 278,000 metric tons of carbon dioxide equivalent.

Leadership
◗◗ In 2014, we established a DIRECTV Climate and Carbon Emissions Policy. The policy commits 

DIRECTV to continue to improve the resource efficiency of DIRECTV operations and products.

◗◗ We have set a new company goal of reducing our Scope 1 and Scope 2 emissions by 40 percent 
by 2020, in line with the latest scientific research in the field of climate change.

◗◗ We continue to transparently report on our carbon reduction efforts through CDP. We were 
recognized as a performance leader by CDP and were added to the Dow Jones Sustainability 
Index.

We continue to expand our efforts in other areas to minimize DIRECTV’s environmental impacts. 
In 2014, we recycled more than 24 million pounds of e-waste and were a founding member of 
the R2-Leaders program. We also kept more than 4,000 tons of waste from entering landfills. 
The scope of sustainability at DIRECTV continues to increase, and we are now integrating 
sustainability into all of our jobs.
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