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Guided by our Purpose, “Real 

Food that Matters for Life’s 

Moments,” we’re making a 

sustainable difference in the 

world by advancing our 2020 

sustainability agenda.

At Campbell, our businesses and our people are guided and inspired by our Purpose, “Real Food 
that Matters for Life’s Moments.” Our Purpose affirms our connection to the core values that 
have inspired trust in our company for 145 years, and it bridges us to the priorities of new 
generations. We believe that what we do every day matters and that we have a fundamental 
responsibility to safeguard the planet’s natural resources, help our communities thrive, provide a 
supportive workplace for our employees and deliver solid returns for our shareholders. 

Guided by our Purpose, we’re making a sustainable difference in the world by advancing our 2020 
agenda, which established our sustainability and corporate citizenship goals:

◗◗ Cut the environmental footprint of our product portfolio in half, as measured by water 
consumption and greenhouse gas (GHG) emissions per metric ton of product produced;

◗◗ Measurably improve the health of young people in our hometown communities; and

◗◗ Leverage corporate social responsibility (CSR) and sustainability as key drivers of employee 
engagement and performance in our culture. 

Campbell is making significant progress toward achieving these goals, which we announced in 
2010. In fiscal year 2014, we: 

◗◗ Reduced GHG emissions by 2.4 percent or more than 17,500 metric tons;

◗◗ Cut water consumption by 12.7 percent or more than 788 million gallons; and

◗◗ Achieved a waste recycling rate of 86 percent worldwide. 

During fiscal year 2014, we expanded our commitment to sustainable agriculture. First, we aim to 
reduce GHG emissions and water use by 20 percent per metric ton of food for five key Campbell 
ingredients: tomatoes, carrots, celery, potatoes and jalapeños. Second, we continue to work 
with peer companies, growers, suppliers and customers to help achieve zero net deforestation 
by 2020. Third, we will help preserve rainforests by sourcing our Palm Oil needs from certified 
sustainable sources by 2015. 

We continued our Campbell Healthy Communities programming, a $10 million, 10-year initiative 
that is promoting better nutrition, physical fitness and access to healthier foods for children in 
Camden, N.J., a city where many families live in poverty. Separately, we provided more than  
$60 million in food donations and global giving per year. In addition, the Campbell Soup Foundation 
distributed more than $1.5 million in grants to nonprofit community service organizations, with 
more than half of those grants dedicated to agencies serving Camden. 

These are just a few examples of Campbell’s commitment to CSR and sustainability, a commitment 
that includes transparency with our consumers and our stakeholders. 

Denise M. Morrison
President and Chief Executive Officer

www.campbellcsr.com 

www.brt.org/sustainability
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