
 Business Roundtable 471

The future is bright. As we’ve 

been for more than 50 years, 

CVS Health is helping people 

on their path to better health, 

and we are committed to 

leveraging our scale, 

 expertise and the innovative 

spirit of our company to  

help further our Prescription 

for a Better World.

www.cvshealth.com/social-responsibility 

At CVS Health, we’re helping people on their path to better health in the face of a rapidly 
changing health care system. Our goal is to contribute to the long-term sustainability of that 
system by increasing access to pharmacy and basic health care, improving delivery of service, 
and ultimately, creating better health outcomes. As we strive toward this goal, an important lens 
guiding decisions is our strategy for corporate social responsibility (CSR), Prescription for a Better 
World. This framework focuses us on three pillars: building healthier communities, protecting our 
planet and creating economic opportunity. It also helps us understand the actions we must take 
to sustain our business. 

One way we’re building healthier communities is demonstrated by our stand on tobacco. We quit 
selling tobacco products in 2014 because we fundamentally believe that tobacco use directly 
conflicts with our purpose of helping people on their path to better health. Now we’re investing 
in awareness campaigns and smoking cessation initiatives to help millions of Americans quit 
smoking for good and improve their quality of life. 

Our commitment to health is centered on providing access to health care and providing 
support for people living with chronic diseases. Chronic disease impacts everyone: more than 
half of Americans suffer from a disease that limits their lifestyle, and the costs are estimated at  
$1 trillion annually. Through our 7,800 retail pharmacies and more than 900 walk-in medical 
clinics, we’re helping patients manage their illnesses and reduce costs. We’re applying our 
expertise to connect patients more seamlessly with their pharmacy and health care professionals 
and to better coordinate with health systems to prevent readmissions. It’s another way we’re 
building healthier communities.

Protecting our planet is another of our CSR priorities because we believe in the strong connection 
between human and environmental health. The investments we’re making to reduce our 
environmental impact and improve our operational efficiency run the gamut from new lighting 
fixtures and more efficient HVAC systems to a growing list of chemicals we’ve banned or are 
phasing out of products. A 2014 highlight was achieving Leadership in Energy and Environmental 
Design (LEED) Platinum certification for our CVS/pharmacy store in West Haven, Conn., making 
it the most energy-efficient CVS/pharmacy store in the country. The store is a model for other 
facilities, allowing us to pilot innovations and uncover best practices. 

Finally, we’re creating economic opportunities for our colleagues, suppliers, communities and 
investors. For example, we’re focusing on a more robust effort that ensures that our suppliers are 
carefully screened — not just for the capabilities to meet our quality and safety demands, but 
also for compliance with our social standards.

The future is bright. As we’ve been for more than 50 years, CVS Health is helping people on their 
path to better health, and we are committed to leveraging our scale, expertise and the innovative 
spirit of our company to help further our Prescription for a Better World. 

Larry J. Merlo
President and Chief Executive Officer
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