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Since Boeing was founded 

nearly 100 years ago, our 

people have never shied away 

from big goals that others 

thought were impossible.  

As we prepare for our second 

century of innovation and 

leadership, we do so with 

a clear view of our planet, 

our responsibility to future 

generations and the ways  

in which our teams are 

changing the world.

boeing.com/environment

Since Boeing was founded nearly 100 years ago, our people have never shied away from big 
goals that others thought were impossible. As we mark 100 years in operation next year, we 
will continue to set ambitious goals for ourselves — in technology, innovation, safety, quality 
productivity and, importantly, the environment. 

Several years ago, we set a target of zero growth by 2017 in greenhouse gas (GHG) emissions, 
water use, hazardous waste generation and solid waste sent to landfills — all as our commercial 
production rates increase by 50 percent. It is a very big goal. Reaching it means designing new 
buildings to Leadership in Energy and Environmental Design (LEED) standards and supporting 
hundreds of teams across the company who spearhead their own environmental projects because 
they are inspired to build something better for the communities in which we work and live.

Boeing employees’ efforts are reinforced and encouraged by our suppliers, many of whom are 
making their own environmental gains, and our customers, who want to become more energy 
efficient and environmentally progressive. As our customers increasingly make choices based on 
societal as well as dollar values, the shared responsibility and collaboration among us is essential.

It is this kind of chain reaction on a global scale that has kept the spirit of innovation and 
leadership alive at Boeing. Last year, we began powering our 4.3-million-square-foot 737 
factory in Washington with 100 percent renewable energy. Our site in drought-ridden Southern 
California is saving millions of gallons of water each year by re-using water — reducing demand 
by 15 million gallons of potable water annually. Boeing’s liquid hydrogen-powered Phantom Eye 
unmanned airborne system — which produces only water as a by-product — flew three times last 
year and has successfully flown a total of nine times. 

These and other actions to reduce GHG emissions earned Boeing a 2014 Climate Leadership 
Award from the U.S. Environmental Protection Agency, as well as other awards. 

Going forward, we will continue to be a leader in helping the aviation industry meet aggressive 
environmental targets to improve fuel efficiency and reduce carbon emissions and noise. As part 
of that commitment, Boeing is investing billions of dollars to design, build and deliver the world’s 
most fuel-efficient commercial airplanes, such as the 787 Dreamliner and, in the future, the 737 
MAX and 777X.

We lead the industry in working with partners to develop sustainable aviation biofuel around the 
globe. Over the past year, Boeing’s ecoDemonstrator 787 tested more than 25 new technologies 
to reduce carbon emissions and noise. We also recently launched our first all-electric-propulsion 
satellites.

Everyone at Boeing is committed to further innovation to improve our products’, our services’ and 
our industry’s environmental performance. As we prepare for our second century of innovation 
and leadership, we do so with a clear view of our planet, our responsibility to future generations 
and the ways in which our teams are changing the world.
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