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Our sustainability vision is 

to balance the economic, 

environmental and social 

impacts of our products 

and operations in our 

decisionmaking process to 

create long-term value for all 

of our stakeholders.

Ball Corporation’s 2014 results were among the best in our company’s 135-year history, fueled 
by the diligent focus of our 14,500 global employees on Drive for 10 — our common vision to 
achieve enduring success. 

Sustainability is essential to maximizing value in our existing businesses. Our sustainability vision 
is to balance the economic, environmental and social impacts of our products and operations in 
our decisionmaking to create long-term value for our stakeholders. We set aggressive goals and 
made significant progress toward achieving them in 2014. A few examples include:

◗◗ Working with NASA and others in the aerospace industry on the Green Propellant Infusion 
Mission, which uses an alternative to conventional chemical propulsion systems that is less 
harmful to the environment, increases fuel efficiency and diminishes operational hazards. It 
also offers significant in-flight advantages for future satellites. 

◗◗ Launching Cut/4 CArboN, our industry’s first product carbon footprint reduction goal: By 
2020, Ball strives to reduce the carbon footprint of our most common metal beverage can 
formats by 25 percent.

◗◗ Giving more than $4 million through The Ball Foundation, employee donations and the 
corporate match to charitable organizations in communities where Ball operates, as well as 
logging nearly 18,000 hours of volunteer service in the United States and Canada. 

◗◗ Developing revolutionary metal technologies that allows significant lightweighting of beverage 
and aluminum aerosol containers while meeting all package integrity requirements. 

◗◗ Signing our first renewable energy contract, under which Ball will purchase the output of three 
wind turbines, supplying about 20 percent of the Findlay, Ohio, plant’s power needs over a 
20-year period.

◗◗ Supporting recycling rate increases for aluminum beverage cans. For example, we are 
collaborating with The Recycling Partnership in the United States, MetalMatters in the United 
Kingdom and Every Can Counts in nine European countries. 

◗◗ Gathering feedback from more than 10,800 employees in our biennial global employee 
engagement survey. The results will help us build on the already strong engagement of our 
people while focusing on the areas important to achieving our Drive for 10 vision.

At Ball, our commitment to sustainability has never been stronger. Our employees around the 
world continue working together to seek new opportunities; control what we can control; operate 
with a sense of urgency; and develop innovative ways to be more efficient, nimble and effective. 
These practices have served us well since 1880 and will guide us as we maintain our focus on 
creating value for our shareholders, customers, employees, suppliers and communities. 

John A. Hayes
Chairman, President and Chief Executive Officer
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