
These steps are only the beginning. Over the next few years, we will expand our pursuit of racial and social justice in 
communities around the world. 

We proudly stand with all of our associates and communities, and together we can build a more equitable future.

INCREASING
HISPANIC MANAGERIAL 
REPRESENTATION TO 10%,*

including adding
50 HISPANIC ASSOCIATES TO 
OUR EXECUTIVE RANKS.

PEOPLE

Investing
$50 MILLION TO STRENGTHEN 
HISPANIC-OWNED BUSINESS 
CAPABILITIES,
by supporting development tools and 
providing access to capital not available 
through traditional sources.

BUSINESSES

COMMUNITIES
Expanding existing two-year/trade certificate
COMMUNITY COLLEGE
SCHOLARSHIP PROGRAM
to include an additional 2,000 scholarships for 
Hispanic students and provide scholarships for 
students transitioning from 2- to 4-year programs
in New York, Dallas, and Chicago.

BUILDING INCLUSIVENESS
through increased training, 
development and mentorship.

PROVIDING
EDUCATIONAL SUPPORT 
through coaching and professional
skills development.

Investing a total of
$87 MILLION IN PEPSICO’S
HISPANIC BUSINESS UNITS
to further support our
Hispanic customers.

Investing 
$6.5 MILLION
in Community Impact Team (CIT) grants to 
address systemic issues.

Investing
$1 MILLION
to replicate Southern Dallas Thrives in Chicago.

Racial Equality Journey
Empowering Hispanic People,
Businesses, and Communities
We’re investing $172 million in commitments over the next five years to uplift 
Hispanic communities and businesses, and increase Hispanic representation at 
all levels within PepsiCo.

BUILDING HISPANIC-OWNED
SUPPLIER CAPABILITY
in areas such as agriculture and
sustainable packaging.

Using our scale to
INCREASE HISPANIC REPRESENTATION
across our suppliers, marketing agencies and 
professional service providers.

Expanding
FOOD FOR GOOD
program to provide jobs and 
nutritious food access in
Hispanic communities.

Continuing to work toward this year’s
$275 MILLION
investment in Hispanic-owned business, including 
building mentoring relationships between 
Hispanic-owned businesses and PepsiCo.

PROVIDING FUNDING
for community organization partners 
that deliver programs to uplift the 
Hispanic community.

* Expanding to 10% of our workforce by 2025 to mirror workforce availability of the communities where we work.


