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T SALESFORCE, we believe that the 
business of business is to make the world 
a better place for all of our stakeholders 
— employees, customers, partners, 
shareholders and the communities in which 
we live and work.

In pursuit of this vision, we are guided by a 
set of core values, including our commitment 
to the equality of every human being. This 
includes equal rights, equal pay for equal 
work, equal access to education and equal 
opportunities for every person to succeed. 

Standing up for equality is the right thing to 
do. It’s also the smart thing to do. According 
to McKinsey, gender diverse companies 
are 21 percent more likely to financially 
outperform their peers, and those that are 
ethnically diverse are 33 percent more likely 
to do so. 

Our experience at Salesforce over 
the past 19 years has taught us that a 
company’s values cannot be merely words 
— they have to be woven throughout 
the company’s culture — real for every 
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employee at every level in every part of 
the company. Informed by our experience, 
we’ve learned several important lessons. 

Leadership and Accountability 
Our commitment to equality starts at the 
top. We work directly with executive leaders 
across Salesforce to drive change throughout 
the company. This year, we started sending 
data on the diversity of our workforce to our 
executive team on a monthly basis to ensure 
that our commitment to equality remains 
a priority and to better identify how their 
teams can improve.

Equal Pay for Equal Work
In 2015, Salesforce was one of the first 
companies to commit publicly to pay 
equality. Since then, Salesforce has 
conducted three equal pay assessments, 
resulting in the company spending 
approximately $8.7 million to address any 
unexplained differences in pay between 
men and women, as well as for race and 
ethnicity. Ensuring equal pay is an ongoing 
process, and we will continue to review 
compensation regularly. 



www.salesforce.com/company/equality/

Gender Equality
Several years ago, we implemented a rule 
that at least one-third of attendees at 
management meetings had to be women. 
Last year, we increased the number of 
women in leadership positions by 34.3 
percent — marking three consecutive years 
of increases.

An Inclusive Workplace
We’ve embedded inclusion as the 
foundational principle across core business 
practices, including inclusive hiring and 
leadership principles to remove bias from 
the hiring and promotional processes. 
Salesforce also supports 10 Employee 
Resource Groups (ERGs) to provide 
a community for underrepresented 
groups and their allies, offer professional 
development and mentoring opportunities 
and empower employees to be equality 
leaders in their community. 

A Culture of Allies
We created a companywide ally campaign 
to empower employees to stand up for 
underrepresented groups by asking, 
listening, showing up and speaking up for 
one another. As a result, we’ve seen our 
Salesforce family come together in a big 
way. Today, more than 13,000 employees 
— 40 percent of our global workforce — are 
members of one or more ERG. 

Investing in Communities
As part of our commitment to the success 

of communities in which we live and work, 
Salesforce and our philanthropic entities 
have given more than $200 million in 
grants and delivered technology for free or 
at discounted rates to more than 34,000 
nonprofits, and Salesforce employees  
have volunteered more than 2.6 million 
hours. In the San Francisco and Oakland 
Unified School Districts (SFUSD) alone, 
Salesforce has donated more than $34 
million and committed 40,000 employee 
volunteer hours. These efforts have  
helped to increase SFUSD enrollment 
of girls in computer science by 2,000 
percent and boosted enrollment of 
underrepresented groups in computer 
science by 6,600 percent.

Even with the progress we’ve made, we still 
have a long way to go — as a company, as 
communities, as a country and as a global 
community — because the journey to true 
equality has no finish line. 

Guided by our values, we will continue  
to stand up for the equality of every  
human being.

We will work to create workplaces that 
reflect the diverse communities we serve, 
and where every person feels welcomed, 
valued, heard and included in our company. 

Working together with all our stakeholders, 
we will continue to strive for a world where 
there is true Equality for All.

https://www.salesforce.com/company/equality/
https://www.salesforce.com/company/equality/

