
At CA, we know that to eliminate the 
barriers between ideas and outcomes, we 
need everyone to contribute. Our success 
depends on everyone to “bring what you 
bring.” Diversity in tech leads to better 
decisionmaking, deeper understanding 
of customer needs, more broad-based 
innovation and better business results.

Our goal at CA is to focus on inclusion and 
diversity. We want not only to see a change 
in our representation, but also to feel the 
change in our environment. We believe 
change is possible only with transparency 
around data and open conversations. We 
take an innovative approach to removing 
bias and ensuring parity, inclusivity and 
representation of our workforce by 
experimenting with different practices, failing 
fast and learning from our experience to 
help us drive change.

We want to enable a truly inclusive 
environment so that we can realize the 
benefits of a diverse workforce and 
accelerate business value. We’ve made some 
big changes to our processes and policies to 
ensure we create an environment in which 
equality and parity are foundational, bias is 
removed from our system, and our pipelines 
are fortified with diversity. We believe that 
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“ when we harness the power of everyone, 
we are more innovative and productive and 
create better solutions for our customers 
— and that is, simply, good business. Our 
diversity and inclusion strategy is focused on 
how CA can attract, develop and retain the 
people that will make our customers and CA 
successful. 

• Thrive: CA’s internal initiative focuses on 
driving an inclusive work environment 
that enables diverse perspectives, 
experience and thought — all of the 
factors that are key to driving innovation 
and business results for CA, our 
customers and our shareholders.  

• Quarterly People Analytics Review: 

At CA we take data and metrics very 
seriously, which is why the executive 
team reviews key people and diversity 
metrics quarterly to ensure we are 
keeping our finger on the pulse of where 
we are moving the needle and what 
areas need more focus.  

• Diversity & Inclusion Leadership 

Forum: CA’s senior leadership is 
engaged in exploring how we can 
continue to make progress through 
open and transparent discussions about 



compensation, parity, development 
and representation of our workforce 
and how we can continue to build an 
inclusive environment. Leaders from 
across CA join together, debate, have 
candid conversations, and prioritize 
actions and commitment we will take to 
collectively foster a diverse and inclusive 
workforce.  

• Pay Equity: As of January 1, 2017, CA 
no longer requests current or historical 
compensation information from 
candidates during the interview and 
hiring process. Offering competitive 
compensation packages based on 
knowledge, skills and abilities helps 
eliminate any previous existing pay parity 
issues that may have been rooted in 
bias.  

• Nonbiased Job Descriptions and 

Postings: We take a close look at our 
job descriptions and postings to ensure 
the language we use is inclusive and not 
biased.  

• Diverse Candidate Slates: In an effort 
to build a pipeline of diverse candidates, 
we ensure we cast a wide net and have a 
diverse slate of qualified candidates for 
our open positions.  

• Diverse Interview Panels: In order to 
embrace diverse perspectives during the 
interview process, we ensure we have 
a diverse panel of interviewers for our 
open positions.  

• Employee Networking Groups: CA’s 
employee Network Groups were created 
to create a network amongst the 
following diversity groups: disabilities, 
ethnicity, families, generations, LGBTQA, 

veterans and women. 
• Unconscious Bias Training: We facilitate 

unconscious bias training with our 
employee population via in-person and 
virtual workshops as well as through our 
management and leadership programs. 
 

• Social Media: CA’s efforts and focus are 
reflected in our employer brand and 
social media presence. We use #LifeatCA 
and #BringWhatYouBring on our social 
media channels, where you can see the 
diversity at CA as employees share their 
backgrounds, experiences and thoughts. 

• External/CSR/STEM Efforts: CA 
Technologies is committed to helping 
close the science, technology, 
engineering and math (STEM) skills 
gap by expanding access to computer 
science and increasing participation by 
women, girls and underrepresented 
students of color. CA supports 
partnerships and programs tailored to 
different grade levels and age groups, 
helping to build the STEM pipeline at 
every age of schooling. This includes 
partnerships with: 

•  Best Place to Work for Multicultural 

Women: As a leader for our diversity 
and inclusion programs, CA has been 
named one of the 2017 and 2018 Best 
Companies for Multicultural Women 
by Working Mother magazine. This 
important initiative makes a difference 
not only in the lives of multicultural 
women, but also at employers 
nationwide, working to raise the bar on 
what it means to be a Best Company. 

• Tech Girls Rock: In partnership with 
Boys & Girls Clubs of America (BGCA), 
CA launched Tech Girls Rock, an 



initiative aimed at inspiring tween and 
teen girls to discover an interest in 
technology and consider tech-related 
educational opportunities and careers. 
CA employees have participated as 
moderators, panelists and group 
leaders at workshops throughout the 
United States. CA has partnered with 
BGCA since 2005 and has contributed 
more than $10 million in monetary and 
software contributions to developing 
opportunities for America’s future 
generations. 

• Sesame Workshop: The nonprofit arm 
of Sesame Street has responded to 
the need to bolster STEM education 
by developing curriculum that has 

been implemented across several 
media platforms. Through a $1 million 
commitment, CA helped launch a STEM 
Hub within sesameworkshop.org to 
house educational content for children 
ages 3 to 5. It includes videos and 
interactive games in addition to activities 
and lesson plans to provide parents, 
caregivers and educators the resources 
they need to extend STEM learning at 
home and in the classroom.

It is no secret that the tech industry — and 
all industries — are working hard toward a 
more representative workforce, and CA is no 
exception. There is more work to be done, 
and we are committed to pushing forward 
and making progress for our customers, our 
people and our shareholders. 

www.ca.com/us/company/csr.html


