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Thanks for downloading our ebook, we really appreciate it.  We 
wanted to start by telling you that we don’t know everything 
about increasing your website traffic. We don’t believe that 
anyone knows everything.   

What we’re sharing with you is a combination of what we have 
done on our own websites and what we have learned from 
other people. The thing to realise is that the search engines are 
moving their goal posts all the time, so this ebook is designed 
to give you a general overview of strategies which will increase 
your traffic.  

Depending on your business, some might work and some might 
not.  But you know that none of them will work unless you take 
some action and put them into practice.  We suggest that you 
pick two or three which you believe you can really master and 
then once you have mastered them, pick another two or three.  
Some are really simple and you can implement immediately, 
while others require a commitment to make it work.  And as 
always, if you have any questions, please don’t hesitate to 
contact us at leonie@brilliantwebdesign.com.au.
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With any business, online or offline, you must target your 
market.  You must work out which type of customer you want 
to attract and make your information relevant to that target 
market.  

Especially online, people don’t want to click on a link and find 
information which is not relevant to what they are searching 
for.  Work out if you are looking for male/female, age group, 
income levels, lifecycle, etc.  If you are targeting businesses, 
remember businesses are made up of people.  For example if 
you are targeting property developers on the Gold Coast for 

printing, chances are their printing is 
looked after by the marketing 

manager.  On the Gold 
Coast, marketing 
managers are typically 
female, aged between 
25 – 55, degree 
educated, etc.  

So that is your target 
market, not ABC Property 
Developers.  Remember to 
be specific.

Target Your 
Market1



Keywords are the words internet users are putting into the 
search bar of a web browser to do their search.  

You have to make sure your keywords match the keywords 
your customers are using, not what you think is best.  For 
example you might think that people are searching for “weight 
reduction” but they are actually searching for “how to lose 
weight”.  

I use and recommend Google Adword Keyword Planner.  Simply 
enter your keywords and it will show you how many people are 
searching for that term and any other related words.  Make 
sure you change the country setting to match your market.

barbeque recipes

wedding invitations

what’s this about blogs

business telephone

email stationery

childcare in Noosa

restaurant reviews

Keywords2

http://adwords.google.com/keywordplanner


In the online world, content is KING.  

After all, what is your website for. It’s for your readers, customers 
and potential customers. So writing your content for your audience is 
an absolute must. If your content is interesting and of benefit to your 
readers, they will return time and time again to get more information.  
Your content should be updated regularly and new information 
should be added as often as possible.

Create your website to have lots of information. Your readers are 
looking for information about your product or service. What it 
can do, what it does for them, how they should use it, what are the 
benefits long term, how do other people use it, what are alternate 
uses for the product or service. Write your content to clearly and 
accurately describe your product or service and the benefits it 
provides.

Think about the words that a reader might use to search for 
your products or services, then use these words and phrases in 
your content. Check out keywords here. 

Content3

http://adwords.google.com/select/KeywordToolExternal


A great way to drive traffic to your website is to send a regular 
newsletter to your clients.  Each time you send a newsletter you 
are reminding your clients that you provide a great service and 
they will go to your website to get more information.  

The best way to get your clients to go to your website is to 
include only a part of an article in the newsletter. This makes it 
easier for them to read, then if they are interested in reading 
more they click on the link which takes them directly to your 
website and they get the reminder of the article. While they are 
there, they are likely to browse the rest of your website.

Email 
Newsletter4



Blogs first started when writers wanted to express themselves, 
so instead of writing books and trying to get published they 
published their own blogs. 

Some people have managed to make a full time income from 
blogging.   

Blogs, for your sake, are the same as articles, however they are 
written in a more conversational tone.  The search engines love 
them as they provide new content for them.  Try and aim for at 
least one blog post per week – it only needs to be about 200 
words.  You will find that once you start it will be very difficult to 
stick to the 200 words!

Write a Blog5

Blog
 noun
 a website containing a writers own experiences,   
 observations, opionions, etc.

 verb
 to maintain or add new entries to a blog

 origin
 shotened form of Weblog



Guest blogging is a great way to increase your website 
audience.  Find a blog with quality content which is relevant to 
your target market. 

Ask the owner of the blog if you can be a guest blogger. Make 
your blog post relevant to the market you’re writing for.  

Always make sure you include your signature file with any 
posts.

Be a Guest 
Blogger6



When trying to increase your website traffic, remember that 
not everyone who visits your website is going to buy from you 
the first time.  Therefore one of your goals should be to build 
a database which you can use to build relationships with your 
visitors and eventually turn them into customers.  

The quickest and easiest way to get visitors to part with their 
email address is to give away something for free. This could be 
ebooks (like this one), reports, audios, memberships, discount 
vouchers, special pricing, price lists, etc.  The goal is to get your 
visitor’s email address – so make sure the free item is valuable 
and of interest to your target market.  A good rule to remember 
is to only require a name and an email address.  

Make sure you position the sign up box in the right area to get 
maximum sign ups – i.e. make sure people can see it on every 
page.

Add an Opt-In 
Box to Your Site7

Want more traffic to
your website?

Read our eBook - 
“37 Ways to Increase Traffic to

Your Website”

Grab it Now! It’s FREE.

Your name

Sign Me Up!

Your email



Did you ever read something really interesting on a website and 
think “Oh James would be really interested in that”, but it’s all 
too hard to let James know. 

The “Social Share” buttons on a website makes the process all 
too easy. Just click on your preferred social media platform and 
share away! 

If you have a website without “Social Share” buttons, you could 
be losing customers.

Add Social Share 
Buttons to Your 
Website8



Create a YouTube Channel for your business. This is easy to 
do and is well indexed by Google. In fact, YouTube is in the top 
three of websites in the world in terms of traffic and since 2006 
has been owned by Google. 

So what will you share on YouTube. You create a video to teach 
people how to do something, i.e. ice a cake, how to add an opt-in 
box to your website, how to set up an account to trade in the 
share market, etc. Make sure that what you are teaching is 
relevant to your target market.

You can also create videos as an audio blog. So when you have 
a blog topic, talk about it, rather than write it down.

Get a YouTube 
Account9



If you are serious about the internet you must absolutely have 
your own domain name.  If you don’t, no one will take you 
seriously. It’s like using a hotmail or gmail email address for 
business.  

You wouldn’t open a shop and give everyone Telstra’s address, 
would you?  

Your domain name is your own address on the web. There is 
much debate over whether to have a domain name for branding 
– such as www.brilliantwebdesign.com.au or for search engines 
such as www.webdesign.com.au.  When the search engines are 
looking for keywords, one way they determine the keywords 
in your site is via your domain name.  Having keywords in your 
domain name is one way to increase your web traffic, however 
if you have a lot of locally based clients who know your brand, 
I would recommend getting both and having them pointing to 
each other.

http://www.myowndomain.com

Get Your Own 
Domain Name10



There are many different design and layout elements which 
you can use to increase the chances of visitors staying on your 
website and actually parting with their email address or money. 

The internet gurus always say that “ugly” sites sell.  This is 
because they have elements such as headlines, highlighted 
words, call to actions within the copy.  They also have a sign 
up box and benefits for the users at the very top of the page, 
instead of the company name.  

There are many ways to incorporate good design and layout 
and still make the website convert traffic. 

Have a
Good Website 
Design & Layout11



A Sitemap, in it’s simplest terms, is a list of the pages which are 
on your website. It is used to advise search engines of pages on 
your site that might otherwise not be found.

Check out Google’s information on sitemaps here.  

Add a Sitemap 
to Your Website12

Pages
• About
• Additional Modules
• Blog
• Contact
• Domains, Hosting & Support
• Email Marketing
• Facebook Business Page
• Feature Box Sample
• Home
• Portfolio
• Privacy Policy
• Selecting Colors for Your Website
• Services
• Sitemap
• Terms of Service

http://support.google.com/webmasters/bin/answer.py?hl=en&answer=156184


Add a Glossary of Terms to your website. A Glossary is a list 
of words or phrases, and their meanings. Of course you would 
make the Glossary relevant to your business.

First and foremost this is useful to the readers and customers 
who visit your website. Listing words and phrases that are used 
in your industry makes it easier for readers to understand  what 
they are reading and can lead to increased sales.

A Glossary of Terms also helps with Search Engine 
Optimisation. 

Where relevant, link from your pages or blog posts back to the 
glossary. This helps your readers whenever they are unsure of a 
term you have used.

Also use this Glossary as an external linking resource. Build a 
good enough Glossary of Terms and people will link to it and 
you can also list your Glossary on sites that list resources in 
your niche. For instance if you are a hairdresser there will be 
a website that lists resources for hairdressers. Ask this site to 
add a link to your Glossary of Terms. After all it will be a great 
resource for readers of the hairdresser resources site.

Add a Glossary 
of Terms13



Once you have established your keywords and target market, 
search for other websites which have the same, non competing 
market. Then advertise on their website. This way you can take 
advantage of the traffic they have built up.  

Before deciding on where to advertise, check what their 
average “unique” visitors are and work out your cost per visitor 
– i.e. if it costs $500 to advertise and you are going to get 500 
visitors – then that’s a cost of $1 per visitor.  When deciding on 
an appropriate cost per visitor for your business you must take 
into account your average dollar sale. 

Test and measure what works for you. Make sure the visitor 
numbers are unique visitors.  Unique visitors is a measure of 
the first time they have 
visited the site versus 
total visitors which 
would be measuring 
when people return 
more than once and 
visit several pages.

Advertise 
on Related  
Websites14

Free Instant Access

Not Getting the Results
You Want With Facebook?

Join the 30 Day 
Facebook Challenge
to get:
o  Simple + easy daily action tips
o  Confidence + strategies to get
    real results on Facebook
o  Lean how to build engagement
    + fans in 10 minutes per day
Register now, it’s FREE.

Let me show you how! 

Natalie Alaimo International

http://asknatalieacademy.com/


Make sure you include your website address in everything that 
you do offline. 

This includes, but is not limited to, your business cards, 
letterheads, invoices, statements, your brochures, your 
email signature, your receipts, any advertising – newspapers, 
promotional products, gift vouchers, magazines, banners, signs.  
Everything that you put your phone number on should also 
include your website and email address.

Offline 
Advertising15

Vestibulum ac Mauris

vel libero + 34 004 227 146
Suspendisse aliquam odio

221 Cras bibendum
Tincidunt Ornare

Cras bibendum lectus neclorem
tincidunt ornare. Nam felis risus,
placeratt a accumsan in, scelerisque
et tortor. Donec eget orc.

www.website com



The web is full of groups whose members all have a common 
interest.  The key is to find a group which contains your target 
market. 

You then participate in the group, as the expert in that area.  
For example if you have a website which sold dog accessories 
you could join a Maltese Dog group and join the discussions, 
where possible include your products or services.  You must 
remember that people join these groups to discuss common 
interests, not to be sold to by other members.  So, make sure 
you are providing good information before selling.  

With any groups, forums, blogs, etc. make sure you include 
your website in your signature file so if people what more 
information they can find it.

Post in Related 
Groups16



The major different between forums and blogs is that forums 
are more of a two way conversation while blogs are more one 
way in which readers can post comments.  Forums also have 
more of a “help” manner, so people will post issues they are 
having with particular things, e.g. software programs, recipes, 
etc. and then you, as the expert in your field, will post back a 
response.  

As always make sure you include your signature file so people 
can get more information if required.

Post in
Related Forums17



Run a contest where entrants receive more entries for 
referring people to enter. 

This strategy is classically used by the travel industry where you 
enter your email address to enter to win a wonderful five  week 
tour of Europe. Once you have parted with your email address, 
another form comes up asking if you would like more chances 
to win. All you need to do is enter the contact name and email 
address of 10 of your closest friend and they will be sent emails 
asking them to enter ... and you will get 10 more entries.

This is a great way of building your database quickly.  I believe 
it would work better in the business to consumer market – 
however I haven’t seen it tested in the business to business 
market, so let me know the results if you try it.

Run a
Contest18



This is such a basic step and so many people forget to do it.  

Yes, Google will eventually find you, but if you submit your site 
yourself, which takes about 5 minutes, Google can find you 
quicker, which means more traffic sooner.  

To submit your site to Google, go to Google Webmasters. You 
can also submit to the other search engines but Google has the 
market share – like 80% of people who Google. 

Google

Submit Your Site 
to Search Engines19

http://google.com/webmasters/tools/submit-url


If you don’t track it, you can’t measure it.  

Many websites come with basic tracking ability but none can 
beat the results you get from Google Analytics and best of all – 
it’s free.  It’s simple to set up and gives you lots  of statistics.  

Go to http://www.google.com/analytics/ and set up your free 
account.  You can track your visitors – where they are coming 
from, which keywords got them there, which pages they click 
on and more. You can also set up goals – i.e. “get people to sign 
up on this page” or “click on this link”. Google Analytics will track 
it all for you and then provide you with summary reports.  This 
should be the first thing you set up on your website.  You can 
only measure what you are tracking.

Google
Analytics20

http://www.google.com/analytics/


Make sure you submit your site to the local business centre on 
Google. 

This means that when someone searches – “web design 
sydney”, web designers in Sydney will be displayed under 
the local business area. Some people prefer to work with 
companies in their local area.  

The listing also provides maps and location information.  Use 
this link to add your site now: www.google.com/local/add.

Submit Your 
Site to a Local 
Business Centre21

www.google.com/local/add


Article marketing is one of the best ways to generate traffic to 
your website.  

When people are searching in the search engines they are 
looking for information, not necessarily looking to buy anything, 
and you can give them the information via articles.  

The search engine spiders are always looking for fresh content 
on websites. If you are writing as little as one article per month 
you are generating additional search engine activity for your 
articles which in turn will generate additional traffic to your 
website.

Write Articles22



The beauty of writing an article is that you can, not only put 
in on your website, but you can also submit it to any of the 
thousands of online article directories.  

These directory websites have so many articles listed they rank 
very high on the search engines for many keywords.  Users then 
click through to the article and read your article.  Of course at 
the end of each article is your signature file which drives traffic 
to your website.  

I submit most of my articles to www.ezinearticles.com.  From 
this I was contacted by a Canadian Magazine who wanted to 
publish my article.  This generated a lot of traffic from Canada 
to my website.  This article was produced for my printing 
business and while I don’t have any products to sell them at the 
moment, when I create information based products I will have a 
ready made database of potential customers.

http://www.ezinearticles.com

Send Your 
Articles to Online
Directories23



As well as ezine directories you can also write articles to submit 
to other websites suitable to your target market.  Web masters 
and editors are always looking for good, relevant content for 
their consumers.  Most won’t pay you for your articles, but can 
you imagine getting your name out to 1000’s of people in your  
target market. I write for one website which gets 80,000 to 
100,000 unique visitors each month. That is a very high visitor 
number and can you image the cost to advertise to that many 
people via traditional media. 

This costs me nothing – just the time to write my article.  Makes 
sense doesn’t it?

http://www.ezinearticles.com
http://www.articlesbase.com
http://www.articlessubmissionservice.om/
http://www.submityourarticle.com/

Submit Your 
Articles to 
Other Websites24



In basic terms, your meta tags are the information behind your 
website which the search engines pick up on

This is where you should be putting all of your keywords, 
remember the ones we worked out above, using the Google 
Keyword Planner.  

Also in this section is where you put your site description, i.e. 
the wording which comes up when your website is displayed 
in Google or other search engines.  Make sure this paragraph 
will entice readers to click on your website instead of the other 
websites listed.

restaurants, melbourne restaurants,australian 
restaurants,cafe’s,dining,el fresco,meals,cuisine,
bistro’s,hotels, function centres

residential, custom home architects, architects in 
melbourne, commercial, fire stations, restaurants, 
schools, eco houses, home additions, ecological 
design, environmentally friendly, civic/public 
architecture, retail design, childcare centres

Meta Tags25

http://adwords.google.com/select/keywordtoolexternal
http://adwords.google.com/select/keywordtoolexternal


Someone once explained to me that Google works like 
referencing a source in your thesis.  When you find information 
from a source you put a reference to their work, the more 
relevant the reference the higher the marks you get.  

The same applies to links.  The higher quality links – the ones 
which are more relevant to your target market and area of 
expertise - the higher Google rank them and reward you with 
higher search engine rankings.  

You also want to focus on inbound links more than outgoing 
links.  One of the highest ranked pages is Adobe (www.adobe.
com) because everyone links to their Adobe Acrobat Reader 
page to allow people to download the reader to view their 
documents.

Get Links26

www.adobe.com
www.adobe.com


Use your email signature, not only for branding, but to drive 
traffic to your website.  Most business people would send and 
receive at least 50 emails a day, many even more.  So why not 
use your email signature to direct traffic to your website?  This 
is one I had when we first started our web business:

Natalie Alaimo
Brilliant Web Design
www.brilliantwebdesign.com.au

Have you been thinking about getting a website or upgrading your 
current website, but thought they were too expensive? NOW is the 
best time for you to get a new website. Why? Just look at the prices 
below. They’re unbelievable! We have 5 page websites starting 
from only $499 - they include a professional graphic design, 
content management system and up to 5 email address.
This offer is only valid until December 30th 2008.
Call now on 5538 4226 or hit reply for more information.

Make sure it is relevant, and has a click call to action.

Have a Good 
Email Signature27



Well, Google Adwords is a whole topic on it’s own, which I don’t 
have room to go into.  

Perry Marshall is a Google Adwords king – have a look at his 
information. Basically you are paying when someone clicks on 
your ad instead of paying to advertise and hoping that someone 
sees it.  You are in complete control of what you spend.  

The main thing to remember is that when you direct your 
visitor to your website – don’t send them to your home page 
unless it is relevant – send them to a page relating to their 
search term.  For example if you have a printing business and 
the keyword is ‘business cards’ – don’t send them to the home 
page that is ‘welcome to our website’ (which you shouldn’t have 
– but that is a whole other book) send them to a page which is 
all about business cards.  Make the information as relevant as 
possible – for this you will also be rewarded by Google – as they 
are very big on making their user’s experience as best as it can 
possibly be.  

Direct Mail Marketing 
Direct Mail Marketing Campaign. We 
Design Print Fold Insert & Deliver 
directmymail.com.au?directmailmarketing

Google Adwords28



There are millions of blogs in existence.

Find a blog that has your target audience and read and 
comment on these blogs.

Don’t overdo it. Make sure you read and understand the blog 
post and where appropriate leave a comment. If people are 
interested in your comments and you are showing yourself as 
the expert in the field, then they will want to see more of you 
and will follow through to your website.

Of course make sure that you have your web address in your 
Signature File.

Comment on 
Blog Posts29



The Social Networking revolution has begun, and it’s not just 
for teenagers.  

It all started with MySpace and then quickly evolved to 
FaceBook.  There are now hundreds of them.  Not only for 
connecting with old friends, they are great places to network 
with, and meet like minded people. 

Your profile should be all about you – make it the “real” you not 
just the business you.  Make sure you include all your relevant 
information.  Social Networks also have groups for members 
who have common interests.  Spend the time to find groups 
which could be your target market and remember – to give first 
and then you will receive.

Social 
Networking 
Groups30



Create a 
Facebook Page31

Chances are your target market is on Facebook. Unless your 
target is 70 year old men who want to spend all their time on 
the golf course, your audience will be on Facebook. After all as 
of March 2013, there are 1.1 billion active users. 

Setting up a Facebook Page for your business is easy. 

Once set up, post 2 to 3 times a day. Make sure that you post 
information that is relevant to your target audience and 
encourage them to interact with you.

Occasionally share information which will get your fans to go to 
your website for more information.

In our other business Natalie Alaimo International, we teach 
people how to use Facebook for their business. Check out 
our 30 Day Facebook Challenge to get more people to your 
Facebook page and to your website.



This is a very big topic, but the main point is to position yourself 
as the expert in your field.

You do this by writing articles, regularly blogging, answering 
questions, publishing ebooks, writing a regular newsletter, etc.  
This way people rely on you for information and in return you 
get more business – once you become the expert you can even 
charge more for your services.  

You don’t have to be the best in the world at any one thing – do 
you think that Coca-Cola make the best cola drink – studies 
have proven that people prefer the taste of Pepsi – but Coke 
has positioned themselves as the number one cola drink and 
because of this they continually outsell Pepsi.  

Become the 
Expert32



Your website doesn’t need  to only be for sales and marketing.  

A properly designed website can help you reduce your 
administration time substantially.  Do you find that many 
customers are asking the same question or don’t provide you 
with enough information for you to provide a proposal?  You can 
use your website to answer the most popular questions or have 
a form which people complete for a proposal.  Not only does it 
save the phone tag, but your clients will be happier as they can 
get the answer they need straight away.  Simply direct them 
to your website and let them know where they can find the 
information they require.  

If your site is designed correctly it will ensure that each 
time you direct someone to your site – customer or visitor 
– you can sell to them.  This should either be a special offer 
or a newsletter sign up box.  Make it easy for them to take 
advantage of your offers or to sign up.

Direct Enquiries 
to Your Website33



Press Releases are newsworthy information about your 
business.  The key is to find something newsworthy and then 
make it sound like an article.  This is not really my forte, but 
check out www.publicityqueen.com.au.  I recently attend a 
seminar she conducted and she really knows her stuff.

Make sure that your web address is mentioned in the article.

Write Press 
Releases34



Join networking groups in your local area.  Networking is a 
great way to build relationships and get referrals.   People like 
to do business with people they like, know and trust.  

Do you think your next big client is going to call you from the 
Yellow Pages? Chances are they will be from a referral.  Direct 
them to your website for more information on your products 
and services.  

Every time someone calls me who I have met at a networking 
event, I always take the time to visit their website.  It helps to 
establish their credibility.

Join Networking 
Groups35



Find email newsletters which share the same target market and 
are in a non competing field and advertise in their newsletter.  

When advertising you have to decide if your main aim is to sell 
your product or service (hard) or to get people to sign up to 
your email list (easier).  

If people don’t know you they are more likely to part with their 
email address than their cash.  If you are building your email list 
make sure you provide them with high quality information and 
then, every now and then ask for the sale.

Advertise in 
Others’ Email 
Newsletters36



Christopher M. Knight from Ezine Articles (ezinearticles.com) 
says that your signature box or resource file is the area in which 
“you take”.  

You “give” in the article, give information to your target market 
in your area of expertise. Then in the signature box is your 
time to shine, to sell, to promote yourself.  Make sure you 
have the benefits and reasons why someone should click and 
visit your website. Remember the aim is to get people to part 
with their email address.  Therefore your article must provide 
good quality information and your signature box must provide 
benefits for them.  Generally people give away a free report, 
etc.  This free report is a taste of your services, so make it full 
of information and leave the reader wanting more.  Here are 
samples of two of my signature boxes – one for printing and one 
for web.

Want to use this article in your newesletter or on your website? You can as long as 
you include this complete blurb with it:

Natalie Alaimo is Small Business Marketing Consultant and Owner of Brilliant 
Web Design. Natalie provides small business owners, women and entrepreneurs 
with straight forward marketing and website services including web design, email 
marketing and copywriting.  If you’re looking to generate a flow of traffic to your 
website, go online to www.brilliantwebdesign.com.au and get our Free eBook “37 
Ways to Increase Traffic to Your Website”.

Signature Box or 
Resource File37

www.brilliantwebdesign.com.au


Want  a New
Website for your 
Business?
If you need a website for your business, or it’s 
time to upgrade your current website, we’d 
love to help you.

You’ll get a website that is custom designed 
for you and your business, is easy to update, is 
search engine ready and will grow with your 
business.

We have website packages starting at just  
$20 per week.

Check out our website and see what we can 
offer you at
www.brilliantwebdesign.com.au
or email leonie@brilliantwebdesign.com.au 
and we can set up a time to chat.

email leonie@brilliantwebdesign.com.au


PO Box 6078 GCMC Qld 9726 Australia

leonie@brilliantwebdesign.com.au
www.brilliantwebdesign.com.au
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