
Book Publishing Ninja 
with Kristen Joy, The Book Ninja

What to Expect in Session 1  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Session 1: Branding 

What IS Branding? 

When I throw out the name “Pepsi,” what comes to mind? Probably their logo, or at 
least a circle comes to mind with the shapes and a white swoosh going through the 
center of the logo, the colors blue and red, etc. If I say, “Don’t think of a pink spotted 
elephant,” what is the first thing that pops into your mind? A pink spotted elephant. 
That is what branding does. It makes people think something about you.!

With publishing, it is the same. When I say “Penguin Books” what do you think of? A 
penguin, because that is part of their name and a part of their logo. !

A good brand promotes awareness. A strong brand is something that becomes a 
household name. For example, Coca Cola is a terrific brand, a household word. 
Whether you live in the North or the South in the USA, if someone says he wants a 
“Coke,” he doesn’t necessarily mean Coca Cola but that brand has become 
synonymous with cola. It has become a household word for soda/pop/soda pop and 
soft drinks in general.!

Why is Branding Important?!

1. It helps you, your business as a publisher and your books to get much-needed 
visibility. There are millions upon millions of new books published each year. Look 
at your Christmas card list. Maybe 50% of them will buy your book. Look at your 
number of Facebook friends. Typically, 5-10% of them will buy your book. The 
average self-published book sells 75 copies. YOU NEED TO STAND OUT! !

2. It tells customers what to expect. I mentioned Coke and Pepsi. What do your 
expect when you drink a Coca Cola vs. Pepsi? Depending on your taste buds and 
personal preferences, you may like one brand over the other. You’ve been 
indoctrinated with that brand and grown to like it, but regardless of your favorite, 
when you see a red can of Coke, you know exactly what to expect. You’ve had 
experience with that brand. Branding overall gives your customers knowledge, 
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knowledge of what they can expect from your product(s). If you give people 
something good, they are going to start to associate your brand with your type of 
product and they will keep coming back for more each time they see your colors/
logo/name because they like what you offer.!

One of the ways I ended up with “Book Ninja” is not just because I love karate and 
ninjas but because it is memorable. Ninjas are everywhere. Ninjas are in. Martial 
arts are hot and I study them so when people see “Ninja” related to books, they 
think of me. That is good branding. I have taken something like color, shape, object 
and associated it with my brand so that any time people see that thing—in this 
case a ninja—they think of me.!

3. It becomes instantly recognizable. If you see my 
logo somewhere, you know it’s me. If you see my 
name, Kristen Joy, somewhere, you know it’s me. 
If you see the little image of the book/Kindle/ninja 
star (right), you know it probably has something 
to do with one of my courses because this has 
become associated with my teaching.!

Elements of Branding!

๏ Logo (colors, images, fonts, overall style of logo and how it is laid out, etc.)!
๏ Website (colors, fonts, theme)!
๏ Promotional materials (business cards, flyers, etc.)!
๏ Book cover(s) (optional): this is an entirely different kind of branding. You can 

choose to brand your book with your business, but I don’t recommend it. I 
personally would brand my book cover with “The Book Ninja” but not my publishing 
company name. I want my publishing company to look bigger than just me. If I 
relate the two by branding the cover with my company name, it will scream “self-
publishing.” I want to separate the two and use my publishing company brand to 
teach people that is where they can look to get high-quality journals, coloring 
books, books about authorship and business branding, etc. !

If I brand my books, I brand them differently. For example, I have the Author’s 
Quick Guide Series with a blue banner and image of a clock across the top of 
every book in the series. It is branded with the style of font I chose and how each 
cover is laid out. All of that plays into the brand of that series of books, not into my 
publishing company. !
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Branding your books is important, especially if you have a series. You want them 
all to have a similar look, feel, color and style because it becomes instantly 
recognizable and people who recognize it and know how good one book is will 
want to purchase more in the series. You just don’t want to brand your books with 
the brand of your publishing company.!

How to Decide on Your Brand 

To decide on the brand you want to create, ask yourself these questions:!

✓ Who is your audience? If you’ve written at least one book, you know who you are 
writing for. But you need to think bigger. Think about the audience for your 
publishing company. My publishing company publishes non-fiction business and 
self-help books and books for writers and authors. That’s it. I might get into 
children’s books later, but to do that, I will create another imprint. I won’t publish 
under my main publishing company name.!

If you look at “Random House,” that is their main brand; but they have a lot of 
different imprints under that brand they use to reach specific audiences. People 
look for those specific types of books from a particular publisher name, so they 
have multiple imprints to publish different kinds of books.!

So, you want to ask who is your audience for your overall publishing company? 
What kind of books do you want to publish? And, you need to know your audience 
for each individual book series and niche it down to know who your audience is for 
your individual books coming up next on your schedule.!

✓ What are your favorite colors? You don’t need to pick colors everyone else likes. 
You might like a particular color for a reason, because it evokes a particular 
emotion. Your favorites need to play well together and don’t choose more than two.!

My favorite colors are blues and greens, but the particular blue and green favorites 
have changed over time. I used to love cobalt blue and hunter green. Now, I still 
like cobalt but like teal more and where I used to hate lime green, it is now my 
favorite. The color of Caribbean water is my favorite color on the planet. If you’ve 
followed me over any length of time, you’ve seen these colors represented in my 
logos and color choices for my brand. I still play with the color red in some cases. It 
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fits the word “Ninja” very well, but most of my trainings are presented in the teal 
color to match my logo.!

✓ What are your hobbies, interests, inside jokes? I love action/adventure and 
martial arts, power and independence. It is who I am and The Book Ninja is 
representative of those things. My mother is fiery and very Irish. Her inside joke is 
to name her company for the Irish Gaelic word for “fire.”!

The Ultimate Book Coach, my previous brand, was none of these and I never liked 
the name. I was at an internet marketing event and listening to a training by Bob 
Jenkins (aka “Bob the Teacher”). A question came up about publishing and he 
pointed to me as the expert and told me to answer it. When I did, someone said 
“You are like the ultimate book coach.” Suddenly, everyone else thought that 
needed to be my brand name because I didn’t have a brand yet for coaching. I 
said, “okay,” reserved all the related domain names and used that brand for a few 
years. !

Then, a couple of years ago, I was on a panel of experts at NAMS and got the idea 
for “ninja.” I had just started karate and had a huge interest in the martial arts. I told 
my assistant to reserve the domain for “book ninja” right from that table at NAMS. It 
took a full year for me to develop that brand and get it to where I like it. There were 
two people who thought I was going off again with some silly brand, jumping on 
that whole “ninja” bandwagon a bunch of internet marketers were using. But I took 
a different approach because I know a dozen ways to kill someone in five seconds. 
I am a real Ninja and felt I earned the right to use the word in my brand—and I told 
them so.!

✓ What are you selling? Are you sticking to books or branching out into other 
products like toys? Are you selling other types of books like workbooks vs. journals 
vs. romance novels vs. non-fiction business journals, etc. Every type of product 
you are selling has an audience. Some products you sell will have the same 
audience. Some will have a different audience. You want to decide your brand 
based around what it is you are selling.!

!
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Choose Your Name 

Choosing the name you are going to publish under is very confusing for a lot of people 
and I get a lot of questions about it. So, let’s start by demystifying a few confusing 
terms:!

๏ Company Name: this is the name you use to conduct business. It can be a sole 
proprietorship or a legally formed corporation.!

๏ Doing Business As (DBA): This can be your company name or imprint name. A 
sole proprietorship is not a registered company but your own name. I do not 
recommend using your own name for conducting your publishing business without 
a DBA associated with it. Some jurisdictions require you to register your dba before 
you can conduct business using that name, use it as a company name or have a 
bank account in that name. Check the laws in the jurisdiction where you live.!

๏ Corporation: a legally registered company formed under the laws in the state/
country in which you are registering and using designations like “Inc.” or “LLC.” You 
do not need to incorporate. If you are just starting out, it is fine for you to choose a 
DBA for your business name but keep your bank accounts and tax information 
separate for personal and business activities. When you start to make money with 
your business, there are many advantages to forming a corporation, either INC or 
LLC:!

1. Legal protections: Formation of a corporation gives an added layer of protection 
between you personally and the activities of your business. For example, let’s 
say you wrote something someone doesn’t like and they threaten to sue you. 
Without a corporation, your personal assets are at risk because the lawsuit 
would be against you personally. If you incorporate for your publishing 
business, it would be the corporation that is sued adding a layer of protection 
between your personal assets and the actions of the business. There are 
exceptions to every rule, but the general rule is that if someone sues your 
company for something, they cannot put a hold on your personal accounts, take 
your personal assets like your car to cover damages, etc. If you are a sole 
proprietorship, they can. I am not a lawyer, so I tell you to learn the laws in your 
jurisdiction and talk to a lawyer before you make your decisions how to conduct 
business. Even with a LLC, there are some situations in which someone could 
still attach personal assets in a lawsuit.!
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2. Taxes: In the US (and possibly other countries though it is the US I know), there 
are a number of tax considerations that are favorable to a corporation and not 
available to you as a sole proprietor. You should talk with a CPA to discuss the 
advantages, from a tax standpoint, you could gain by incorporating.!

๏ Imprint: This is used strictly for publishing. It is the name that goes on your book as 
“publisher.” It can be but doesn’t have to be the same name as your company 
name. In fact, it can be the same as a DBA, either for a sole proprietor or for a 
corporation. If all you are doing is Kindle books, you don’t have to register 
anywhere and only put your imprint name in the place where Amazon KDP asks for 
it when you upload a Kindle book. Let’s look at an example… My old company, 
Imagine Studios, LLC was the corporation, the main umbrella. Imagine Books was 
my publishing imprint. Discover Books was another imprint. Today, I have Gréine 
Investments, LLC as my company, Gréine Publications is my imprint, the name I 
publish books under. When I receive payments, they are sent to Gréine 
Investments, LLC. When I put my name on a book as a publisher or upload to 
IngramSpark, CreateSpace or Amazon Kindle, I list Gréine Publications.!

Creating Your Imprint!

As a publisher, you need first and foremost to create an imprint. You do not want to 
use your own name as the publisher! So, what should you do to create an imprint?!

1. Make it Unique!

➡ An inside joke (for example, the way I described my mother’s business name)!
➡ A word in another language (Gréine is the Irish Gaelic word for “sunshine”—and 

it is also close to the spelling of one of my favorite colors, green.)!
➡ A creative use of a family member’s name (I use this for pen names)!

2. GOOGLE it! You want to make sure no one is publicly using your imprint name and 
that you can get the .com domain name for it. NOTE: people are trained to 
enter .com with domain names. Retraining them is difficult, so if you cannot get 
the .com domain, come up with something else.!

3. Do a Trademark search if in the USA. You want to make sure the name you choose 
is not trademarked if you are publishing in the USA. You can check through Google 
or go directly to the US Patent and Trademark Office web site, uspto.gov to do a 
search.!
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NOTE: to search your imprint name across over 500 popular social networks, over 150 
domain names and the entire USPTO Trademark database in a single search, check 
out knowem.com 

Choose Your Colors 

After you’ve chosen your name, you need to decide on your colors. What do you want 
to be representative of you and your publishing business? Is there a certain emotion 
you want to evoke? What do you want people to feel?!

There are three basic types of color tones:!

๏ Warm: pinks, burgundies, red, orange, yellow!

๏ Cool: greens, blues, violets!

๏ Complementary: all colors can be complementary to other 
colors or “go well together.” This means one of two things: 1) 
technically, it means “opposite” on the color wheel; or 2) in 
choosing colors, it can mean “next” to each other on the color wheel because these 
work well together in some cases. If you look at orange, for example, the opposite 
color on the color wheel is blue. Orange and blue are good complementary colors. 
Red and blue are good complements; yellow and purple, green and purple or 
pink…these are all complements to each other. If you look at the light green on the 
color wheel, what is next to it is light blue or teal. These work well together. Orange 
and yellow are next to each other and work well together. Orange and pink, 
however, do not work well at all. They are neither close enough to each other nor 
far enough apart to work well together. !

In color theory, certain colors generate particular feelings within us.!

Red: aggressive, energy, power, anger, hunger, heat, excitement, passionate, 
enthusiastic. Ninjas are black and red. All of these emotions and feelings fit a ninja so 
it makes sense. How many restaurants have you eaten in that had red curtains or red 
placemats or walls? If you want to lose weight, make sure you don’t eat around the 
color red. !

Orange: color of change, creativity, energy, health, activity, stimulation.!
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Yellow: wisdom, sunshine, joy, radiance, intellect, caution. Caution is the one to be 
careful of. Depending on what message you are trying to get across, yellow can be 
good or bad. For example, if your buy button on your web site is yellow, you won’t 
make as many sales because it sends a message that the buyer should be cautious 
and not push the button. Red is “do it; push it now” while orange is “stuck” in the 
middle. !

Blue: water, sky, cool, peace, knowledge, loyalty, trust, justice. 
Not only is this one of my favorite colors, but it evokes a feeling of 
trust in me and loyalty to my brand.!

Green: soothing, healing, rest, nature, money, harmony, growth, 
honesty, truth, testimony. Green is used often in healthcare 
because it is calming and healing. Interestingly, red and black are 
used more often in finance books than green.!

Purple: luxury, wisdom, imagination, sophistication, inspiring, 
romantic, whimsical. A lot of romance novels have purples and 
blues on the cover because publishers want readers to relax and 
feel romantic when they are choosing them.!

Then, you have your “non” colors:!

! is purity, innocence, perfection, clean, virtuous, sacred, simplicity, truth. !             

Gray: an artistic color, neutral (anything looks good with it), balance, security, 
reliability, modesty, classic, intelligent, maturity. A lot of photographers use gray on 
their web sites.!

Black: night, power, sophistication, elegant, formal, serious, dignified, solitary, 
mystery, intrigue. Black is a grounding, foundational “color” that makes everything else 
pop. It is used a lot in serious movies of intrigue like James Bond 007 movies.!

Create Your Logo 

Creating your logo is as easy as 1. 2. 3…!
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1. Decide on an image. Do not go to a photo site to download art to use. Most have in 
their terms of service that you cannot use the content for a company logo. Instead, 
try openclipart.org for free vector clip art that you can use for a logo.!

2. Play with the different fonts that look good with your image to choose your fonts. 
Never use more than three fonts together in creating your brand logo.!

3. Play with colors. Figure out what you want to convey and then try out different color 
combinations that support that message!

4. Play with sizes/layouts. I have a few different versions of my Book Ninja logo and 
name, versions with some elements in white and other versions with those same 
elements in black or color, etc.!

Here is the process I went through to create my logo… !

First, I downloaded several different vector images (vector so I could scale to any 
size) that appealed to me and opened them in Adobe Illustrator to test and play with 
fonts and image combinations. Below, you see exactly my process of play with 
different combinations of fonts, text styles, images and positioning.!

Ultimately, I settled on the image below:!
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I did change the color of the sun a little to eliminate the yellow. It started to get lost 
against a white background and I wanted orange. Plus, the more colors in the logo, 
the more difficult it is for it to stand out against a textured background you might have 
in your book cover. I wanted something simplified and changed it to orange in 
Illustrator. !

It is also important to make sure your logo looks good in both color and gray scale (i.e. 
black and white). Make a version in each to test because you won’t always be able to 
use one or the other.!

Create Your Marketing Materials 

Once you have your colors and fonts chosen and your logo created, you need to 
create your marketing materials. What do you need? You don’t have to have 
everything or even much at all, but there are a number of different collateral materials 
to consider:!

๏ Business Cards: if you are going to publish other people or promote your 
publishing company to publish other people, or promote face-to-face any books 
your publish, you will need business cards. This is your first date with potential 
clients and customers in each of these cases.!

➡ moo.com makes beautiful higher-end cards with excellent options!
➡ NextDayFlyers.com is an inexpensive printer that is good for a lot of things like 

flyers and mailer cards, but while they do make business cards, if you want to 
set yourself apart with high-end business cards, use Moo.!

➡ VistaPrint.com is a printer you should stay away from with one exception: IF 
you design your card yourself or have a professional designer create one and 
you upload that file and choose the best possible paper they have, their best 
coatings which will cost you (and Next Day Flyers is cheaper), then you can use 
Vista Print. I have yet to get a card from anyone who used their templates and 
printed with them using their free options that I didn’t want to chuck into the 
trash. It feels cheap and people are going to think, “You did a shoddy job on 
your business card and that is what you are going to do to my book, so I am not 
going to publish with you.” Don’t convey a cheap message with the quality of 
your business card!!

BOOK PUBLISHING NINJA - KRISTEN JOY SESSION 1, PAGE !                                                  11

http://moo.com
http://NextDayFlyers.com
http://VistaPrint.com


๏ Letterhead: if you have any kind of contracts like the ones available in your 
member’s area (for photographers, editors, designers, etc.), you are going to need 
letterhead. It doesn’t have to be difficult or fancy. You just need to put your logo, 
name, address, web address, etc. in the header of a MS Word document. !

๏ Website!

๏ Brochures and Flyers: could be helpful depending on whether you want to promote 
packages.!

๏ Postcards: to promote a book series where you list your various books and 
Amazon Author Central page.!

๏ Promotional items: usb drives, stress balls or stress ninjas, etc. are samples of 
promo items you can use to promote your brand to customers and potential 
customers. To see thousands of different items you can get your logo printed on, 
go to uniquemarketingtools.com. I’ve used this person for many years now and she 
is very good. If there is something you want and cannot find anywhere, she will find 
it for you. These make great bonuses or add-ons.!

Create Your Website 

Real publishers have a company website and if you want to play with the big dogs, 
you need to look like a big dog. With a company website, all your books and those you 
publish for others can be in ONE place for easy reference, easy reference for you, 
easy reference for customers to find them, easy reference where your authors can 
send traffic for information, etc. !

Your web site is your one-stop shop for customers to buy all the books you publish. As 
an Amazon affiliate, you can get an Amazon aStore, a new Amazon Associates 
product you can use to create a professional online store; or you can just have links to 
Amazon, Barnes & Noble and others on your web site for each of your products so 
anyone interested in your publishing company’s books can easily find them, learn 
about your authors, find out about upcoming releases, etc.!

What do you need to create your website?!

1. Choose your Type of Website!
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➡ Authority: a site with articles and blog posts about information in a specific niche 
to establish the owner as an authority. The books are secondary. This is the 
type of website that thebookninja.com is. Most publishers are focused on books 
but authors/presenters/consultants use Authority sites to promote themselves. 
The one key thing to remember is you must keep it updated! !

➡ Personal: this is just for you as an author. It can be about you and your books 
and nothing more. It isn’t meant to establish you as an authority in an industry, 
but just to present you as an author.!

➡ Book and/or series website: This is what most publishers have, a website to 
promote books or book series.!

➡ Publisher website: many publishers style their sites as book websites, but what 
sets apart a publisher website from just a website about books is that they 
either have packages where people can purchase a package for publishing 
their books, they have information about their team members, sections for 
genres of books they publish, etc. If you want to publish other people, you need 
to prepare to grow into this type of site.!

2. Secure Your Professional Tools!

➡ Wordpress (self-hosted). You want a website that has your brand in the name, 
e.g. thebookninja.com, not a blog that is hosted at Wordpress. !

➡ Hosting account. Liquid Web is what I use because I’ve been hacked at 
recovery cost of $13,000. I will never do that again. If you already have a web 
site on a shared server or you have multiple websites on a single hosting 
account or one log-in for all your web sites, get away from that as fast as 
possible. It is a huge mistake. Talk to one of the Liquid Web experts to find out 
what is best for you. Stay away from HostGator. They used to be good, but then 
they got purchased by another company and their customer support has gone 
down a lot. I don’t know much about Bluehost and there are mixed reviews. 
Liquid Web is going to cost you a little more, but it will be well worth it.!

➡ Personal domain. You need to have your own domain name! Go to 
kristenrecommends.com/domain to get access to the service I use, 
Namecheap. They make it very easy to use and I buy domain names from my 
phone all the time.!

3. Choose Your Wordpress Theme!

➡ Colors: match to your logo colors!
➡ Logo!
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➡ Audience: what kind of things do they look for? This will impact your choice of 
theme. Do they look mostly for articles to read and information? Books to buy? 
Training courses? Packages to buy? Authority sites are going to most likely 
have a blog on the front page because that audience is looking for education 
information, but others are not. It all depends on what your audience is looking 
for. !

➡ When in doubt, go PRO. I use the Genesis framework with pre-built themes you 
can customize; X Theme is another you can build from scratch, but keep in 
mind that most of you are authors, not web developers so please consider 
going pro. There is nothing worse to a web person than you telling them you 
tried to do XYZ on your site and now your whole site is off. You end up having 
to pay more to have these things fixed than to have it done by a pro to begin 
with.!

4. Choose your essential plugins!

➡ Akismet (free and comes with Wordpress) gets rid of spam so make sure you 
activate it. Spammers will find you if you accept comments on your website.!

➡ Backup Buddy (premium, fee) backs up your entire site to an offsite service like 
Amazon S3. You MUST have frequent (daily if you have a blog or other activity/
changes) backups of your website unless you want to be stuck re-creating your 
site—sometimes at great expense—when something goes wrong.!

➡ Broken Link Checker (free) is essential if you have a blog or outside links. If any 
website you link to changes its link, this plugin will let you know so you can fix it 
on your site.!

➡ Google Analytics (free): lets you know how many people visit your site, how 
long they stay, what pages they visit, links they click, etc. It is robust and gives 
you a lot of data to know what people are interested in. You can find out how 
people got to you and what pages they are landing on more than others so you 
know what books people are interested in, etc. This is valuable information.!

➡ iThemes Security Pro (premium, fee) is another important tool for keeping 
hackers at bay. Never have a web site without it. it scans your site if someone 
does hack in to notify you if someone has installed malicious code, etc.!

➡ Pretty Link (free) is how I make all my re-directs on kristenrecommends.com!
➡ Shareaholic (free) lets you share your blog posts with other people.!
➡ Wordfence (premium, fee) is my second go-to security plugin because you can 

block entire countries. If you notice you are often getting slammed on your 
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website from a particular country, you can block that country’s access for a time 
or permanently or redirect visitors from that country to another site like a 
YouTube video (which gives you traction on YouTube). ;) This plugin is not 
cheap. If you want to develop a membership site, you will have to choose 
between Wordfence and iThemes Security Pro. They do not play well together 
with a membership site. In that case, I go for iThemes due to a little more power 
and functionality.!

How to Stand OUT!!! 

When you are talking about becoming a real publisher, go PRO or go home. I’m 
serious. Serious money equals serious commitment. If you put money into something, 
you are more likely to stick to it and see it through. !

QUIT USING FIVERR FOR BRAND IDENTITY AND COVER DESIGN!!!! What is 
wrong with you people wasting time and money to try to save a buck?! They are not 
real graphic designers (who would never work for these rates) and don’t know what 
they are doing. It is fine to use them for press releases or little illustrations for your 
web site, or other little jobs, but DO NOT use them for your main identity, who you are 
and what you are selling. When authors see your publishing identity, they remember 
you for what you put out there. Do you want them to remember you for being fast, 
cheap and easy standing on the street corner? I hope not. Do you want them to see 
you as high quality, doing the best for them, holding their hand through the process, 
the go-to person in your niche for what you are writing or publishing? I hope so. If that 
is what you want, you cannot get this using “talent” on Fiverr. By all means don’t use 
them for cover design unless you want it rejected.!

Branding is MORE than a label. It’s an identity. It’s a reflection of the very core of 
WHO you are, WHAT you do and WHY you do it. It is important. If you don’t have this, 
you are not going to sell books. Period. Amazon is becoming a trash pile because they 
are not strict enough or selective enough, and people are not investing in high-quality 
product to put onto Amazon. If you want to blend in with the other trash on Amazon, 
do it this same way. But if you want to stand out, you need to put thought into ALL your 
branding and exert effort and invest money to make it look professional. !

Let your branding evolve. It is going to change over time. Be willing to flow and let it 
change as necessary to develop the brand and message that is key to your business. 
I’ve rebranded myself and my business four different times; completely re-branded at 
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an average of once every 3 years. That is about right. Look at your brand as a long-
term investment and be willing to keep investing in it to keep it fresh and to get it right.!

!

Session 1 Homework: 

1. Brainstorm color scheme ideas.!

2. Brainstorm imprint name ideas.!

3. PLAY!! If you need to get out markers, clay, paint or whatever, play.!

!!
!
!

NOTE 

If you have further questions, go to the Facebook Group and search by the 
session number, i.e. “Session 1.” There is a dedicated stream for each session 
with questions posted after each session and further information related to 

that session. 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Session Q & A 

Q: You use the word “Imprint” as in “I needed another imprint.” What exactly do you mean? 
How do we know when we need another imprint or to just publish under the same imprint?!

A: Imprints can be genre-specific and that is the most common way to distinguish your need 
for another, different imprint. As you are developing your publishing company, this is a way 
for people to be able to identify what type of books are being published by what the imprint 
name is. It isn’t a good idea, for example, to have a single imprint that publishes business 
books and romance novels.!

Q: I already have an LLC. Is it okay to keep the same LLC or do I need another LLC or DBA?!
A: I would keep the same one and choose a different imprint name to publish under.!

Q: Do you recommend a different pen name for each genre we write in?!
A: I do not necessarily recommend this. It depends on what your goals are in that genre. If 

you don’t want to be known for a genre you are writing in—maybe a genre you only write in 
on occasion, for example—you may want to use a pen name.!

Q: What is an “aStore?”!
A: It is Amazon’s affiliate storefront. Google Amazon’s affiliate program and see if you are 

eligible for it. They have widgets you can put on your web site to sell any products on 
Amazon. You basically create a store on your website if you are eligible for it.!

Q: Instead of a book web site, wouldn’t Facebook be easier and faster?!
A: You need both. Facebook could go away tomorrow. They could kill your pages tomorrow. 

They could kill groups tomorrow. You need a way to communicate with your customers if 
this happens. Are Facebook groups a good way to converse with customers? Yes. That is 
why I use groups rather than forums; but if that went away tomorrow, I have a back-up plan 
to communicate with all of you. I know how to contact you and get you to my website that I 
am in control of.!

Q: Do you change imprint names with Bowker as you develop your brand and add imprint 
names? I bought 100 ISBNs and am just using my own name right now to register those.!

A: You have to email them and tell them you want to add an imprint to your account and tell 
them the imprint name. They tell you on their website how to contact them for this. We will 
look at exactly how to do this in a future session.!

Q: Is an aStore just for your books or can you sell other products there, too?!
A: You can sell anything. If you know of products on Amazon that are related to what you are 

writing about, bundle them together. You get a small commission every time someone buys 
something that way.
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