
Session 1: 
Branding 



•  What IS branding? Why is it important? 
•  How to decide on a brand. 
•  What colors to use, when to use them, and where. 
•  How to EASILY create a custom logo. 
•  DBAs, Imprints and other confusing business terms...  
•  What to do about a website and other marketing materials. 
•  How to stand out from the crowd. 
•  And more! 

What to Expect in Session 1 



Webster says… 
•  “The use of logos, symbols or product design to 

promote consumer awareness of goods and 
services.” 

What IS Branding? 



Why it’s important… 
•  Helps you, your business and your books with 

much-needed visibility. 
•  Tells customers what to expect. (Coke vs. Pepsi) 
•  Becomes instantly recognizable. 

What IS Branding? 



Elements of branding… 
•  Logo (colors, images, fonts, overall style, etc.) 
•  Website (colors, fonts, theme) 
•  Promotional materials (business cards, flyers, 

etc.) 
•  Book cover(s) (optional) 

What IS Branding? 



Ask these questions: 
•  Who is your audience? 
•  What are your favorite colors? 
•  What are your hobbies, interests, inside jokes? 
•  What are you selling? 

How to Decide on Your Brand 



Confusing terms… demystified! 
•  Company name 
•  DBA (Doing Business As) 
•  Corporation 
•  Imprint 
 

Choose Your Name 



Your Imprint… 
•  Make it unique. 
– An inside joke. 
– A word in another language. 
– A creative use of a family member’s name. 

•  GOOGLE it. 
 

Choose Your Name 



A little about color theory… 
•  Warm 
•  Cool 
•  Complementary 
 

Choose Your Colors 



Warm colors… 
•  Red—aggressive,	  energy,	  power,	  
anger,	  hunger,	  heat,	  exci5ng,	  
passionate,	  enthusias5c 

•  Orange—change,	  crea5vity,	  
energy,	  health,	  ac5vity,	  s5mula5on 

•  Yellow—wisdom,	  sunshine,	  joy,	  
radiance,	  intellect,	  cau5on 

 

Choose Your Colors 



Cool colors… 
•  Blue—water,	  sky,	  cool,	  peace,	  knowledge,	  
loyalty,	  trust,	  jus5ce 

•  Green—soothing,	  healing,	  rest,	  nature,	  
money,	  harmony,	  growth,	  honesty,	  truth,	  
tes5mony 

•  Purple—luxury,	  wisdom,	  imagina5on,	  
sophis5cated,	  inspiring,	  roman5c,	  whimsical 

 

Choose Your Colors 



“Non” colors… 
•  White—purity,	  innocence,	  perfec5on,	  
clean,	  virtuous,	  sacred,	  simplicity,	  truth 

•  Gray—ar5s5c,	  neutral,	  balance,	  security,	  
reliability,	  modest,	  classic,	  intelligent,	  
maturity 

•  Black—night,	  power,	  sophis5cated,	  
elegant,	  formal,	  serious,	  dignified,	  solitary,	  
mystery,	  intrigue 

 

Choose Your Colors 



Your logo as easy as 1. 2. 3… 
1.  Decide on an image (OpenClipart.org) 
2.  Play with fonts 
3.  Play with colors 
4.  Play with sizes/layouts 

Create Your Logo 



Create Your Logo 



Create Your Logo 



What do you need? 
•  Business cards 
– Moo.com 
– NextDayFlyers.com 

•  Letterhead 
– MS Word (insert JPG in header) 

Create Your Marketing Materials 



What do you need? 
•  Website (more on this next) 
•  Brochures/Flyers 
•  Postcards 
•  Promo items 

Create Your Marketing Materials 



Why? 
•  “Real” publishers have a company website. 
•  All your books (and others you publish) in ONE 

place for easy reference. 
•  One-stop-shop for customers 
 

Create Your Website 



Types of websites… 
•  Authority 
•  Personal 
•  Book (and/or series) 
•  Publisher 
 

Create Your Website 



Professional tools… 
•  Wordpress (self-hosted) 
•  Hosting account (Liquid Web) 
•  Personal domain 

(KristenRecommends.com/domain) 
 

Create Your Website 



Choose your theme… 
•  Colors 
•  Logo 
•  Audience 
•  Go PRO. 
 

Create Your Website 



Essential Plugins… 
•  Akismet (free) 
•  BackupBuddy (fee) 
•  Broken Link Checker (free) 
•  Google Analytics (free) 

 

Create Your Website 



Essential Plugins… 
•  iThemes Security Pro (fee) 
•  Pretty Link (free) 
•  Shareaholic (free) 
•  Wordfence (fee) 

 

Create Your Website 



•  Go PRO or go home. I’m SERIOUS. 
•  Serious money = serious commitment. 
•  QUIT USING FIVERR FOR COVER DESIGN! 

(I’m beating my head against a wall here…) 

 

Stand OUT! (WARNING: Soap Box) 



•  Branding is MORE than a label. It’s an identity. 
It’s a reflection of the very core of WHO you are, 
WHAT you do and WHY you do it. 

•  Put some thought into ALL your branding. 
•  Let it evolve. Be willing to flow! 

 

Stand OUT! 



•  Brainstorm color scheme ideas. 
•  Brainstorm imprint name ideas. 
•  PLAY! 

Session 1 Homework 


