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SENSES by JCB  
OPEN at the JCB VILLAGE 

  BY  KARI RUEL |   PHOTOS BY LOWELL DOWNEY / ART & CLARITY

Indulge your senses at the new Senses by 
JCB boutique located in the JCB Village 
in Yountville. Owner Jean-Charles Boisset 

(JCB) said all the “alchemy of the senses” (also 
the title of his new luxe book and national tour) 
came into play when he established this 3,500-
square foot Napa Valley destination.

“ The idea is this Taj Mahal of  
elegance,” said JCB. “Choose 
your religion from the epicen-
ter of style, culture, fashion, 
texture, fabric, beauty and 
fragrance.”  

Customers will arrive through the snake-handle 
doors, representing earthliness, then walk into 
a space where the ceiling is adorned with the 
shimmer of a Baccarat crystal chandelier. 
Mannequins flank jewelry cases, inspiring guests 
with pulled-together looks. A fashion runway 
projected on the south wall brings the inspira-
tion of the rhythm of fashion, the season and the 
elegance of color.  

Even the cash register in the center of the 
store is affixed with white roses and a large letter 
“S”, which stands for Senses, as well as sensuality 
and style. 

Senses offers clothing, jewelry, accessories, 
scarves, sunglasses, t-shirts, hats and a plethora 
of bags including a collection of vintage purses 
from top designers — all enticing customers to 
use their imagination for a unique stylish look.

“Ashley went crazy on the family credit card 
buying unique items for the store,” joked JCB 
about Director of JCB Luxury Retail Operations 
Ashley Amaral. “Napa chic is introduced in 
Napa. There are no three-piece suits. Instead, 
we have impulse items that can embellish any 
of us rapidly.”

In keeping with his theme of inspiring his 
patrons’ imaginations, there are a flock of birds 
floating from the ceiling (sky) as well as a unicorn 
acquired from a nature museum in Paris flanks 
the east wall.   

“The birds will help you travel through 
fashion, beauty and fragrance metaphori-
cally,” said JCB. “You can get on a wing of 
a bird and travel. Hasn’t it been everyone’s 
dream to fly? It has been mine since I was 
a baby.”

“The unicorn represents beauty, power 
and energy,” he added. “The roses present 
the freshness of nature stylized by the 
fashion.”

JCB said his team has spent a tremen-
dous amount of time studying style, color, 
shape and the meanings behind the pieces 
in Senses as well as how they fit into 
various periods of fashion. Many of their 
pieces are going to be timeless. Senses by 
JCB will feature over 150 brands as well as 
19th-century accoutrements.

“Isn’t it cool, you own something from 
your mom or grandparents and you decide 
you want to sell it,” said JCB. “We will be 
open to evaluate the piece and possibly 
buy it to resell in the store.” 

JCB, as a vintner and entrepreneur, has 
a keen sense of smell. Senses by JCB is also 
offering a one-of-a-kind experience to blend 
your own fragrance with JCB’s base ingre-
dients to choose from at their Perfume Bar. 

“Enter my favorite world of fragrance,” 
he said. “We are representing the phenom-
enal noses from around the world.  Some 
of the best brands we thought would be 
appropriate for the Napa Valley including 
very unique, rare, hard-to-find fragrances 
as well as my own JCB brand that will be 
out for my birthday in September.”

“There are no perfume machines like 
this anywhere in the world at this size,” 
said Amaral, explaining the osmologue 
that will enable customers create custom 
scents. “We will do a sensory exploration 
with our customers. The guest will start 
with our base ingredients and then add 
floral or woodsy notes. We provide a final 
perfume on a swatch and then plug in the 
final combination and the machine directly 
extracts the essential oils.”

“This has been my dream and I will 
be here all the time,” mused JCB. “I love 
tasting, but I really like smelling. The 
whole idea was to create a boutique that 
is a dream with everything we love and 
everything we adore besides wine. It’s all 
part of that lifestyle package that we delve 
into in our world. Every item is carefully 
selected. You will be dazzled by what we 
have. You won’t see the typical brands you 
see everywhere.” 

Having grown up around wine and vine-
yards, JCB said only five to ten percent of a 
grapevine is used. At Senses by JCB he will 
soon feature his own line of skincare made 
from by-products of the vineyard as well as 
26 unique ingredients including diamond 
dust, an ingredient used by the ancient 
Egyptians and the Greeks. The line will 
include a new anti-aging serum that he has 
been formulating and testing since 2001.

The second floor of Senses by JCB 
houses a medi-spa with licensed, certi-
fied estheticians offering treatments 
including facials, microdermabrasion, 
hydrafacials and microcurrent treatments. 
The medi-spa and the clinical aesthetic 
therapies offered comprise a fully equipped 
skin care suite with state-of-the-art treat-
ments to reduce signs of aging, control 
acne, improve sun-damaged skin and 
complexion irregularities. The treatments 
complement facelifts and other rejuvena-
tion procedures. Because the medi-spa 

staff is extensively trained in advanced 
clinical skin care, they can provide clients 
with the best of both worlds: safe, effective 
treatments in a tranquil and restorative 
environment in a space that has views of 
the Vaca Mountain range.

JCB said the completion of the JCB 
Village has been a dream. 

“The village is a place where you can 
enjoy everything in one place. A tradi-
tional French village has a bakery, the 
fish seller, the butcher and everything 
dealing with the food,” he said. “Now we 
offer everything that is great for the body, 
great for the mind, great for the taste, great 
for the house.  This is the world I love. I 
have traveled the world and I haven’t seen 
anything like this. The Valley has great 
wineries, great restaurants, great land-
scapes, but today we have an opportunity 
to express ourselves and bring a sense of 
style. It’s all about your senses, the energy, 
the vibration!”

FOR MORE INFORMATION 6505 Washington St., Yountville, CA 94599 // Boutique – 707-948-6907  // Medi-Spa – 707-948-6908 // www.sensesbyjcb.com
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