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Salaries Up Amid Tight Labor Supply

New Ways to Recruit Talent to the Wine Industry

Wineries Adopt New Technology for Hiring Effi ciency

plus:

The Changing Role of Trade Tastings

Trial: Effects of Maceration Timing on 
Smoke Taint Perception

Scheid Vineyards 
Reinvents Itself
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Mergers & Acquisitions
These people are purchasing and selling vineyards, wineries and brands, or helped make those transactions possible. 

Barbara Banke 
chairman and proprietor, Jackson Family Wines

Leading a wave of investment in quality
Jackson Family Wines’ chairman and propri-
etor has spent the last two decades leading 
the company she co-founded with her late 
husband Jess Jackson while building and 
expanding some of the most well-known 
wineries in the nation. Jackson Family 
Wines is the leading supplier of Pinot 
Noir and Chardonnay. Barbara Banke 
takes a hands-on role in the development 
and promotion of various Jackson Family 
wine estates. After a wave of acquisitions in 
recent years, Banke has focused on digesting them 
and on developing vineyard and winery operations in Oregon. 

Andrew Browne
founder, president and CEO

Leading the fastest-growing wine 
company in the Pacific Northwest 
Andrew Browne launched Precept Wine in 
2003 after working in sales for Southern 
Wine & Spirits, Chateau St. Jean, 
Associated Vintners, Corus Brands 
and Constellation Brands. He took 
Precept Wine from sales of zero cases to 
300,000 in five years and today Precept 
is the Northwest’s second-largest wine 
company with annual sales approaching 2 
million cases. Precept’s growth has largely been 
organic, but this year the company purchased the 
wholesale division of Truett-Hurst Inc. for $18 million.

A leader is someone who makes an impact or shapes how people act or how things occur—an agent of change. 

Making and selling wine is a multi-faceted endeavor led by those brave enough (or crazy enough) to pave a new 

way forward, inspiring generations to come. There are different ways to be a leader. Some of the leaders on this 

list have discovered new ways of doing things: new ways of marketing, tapping into trends and building brands. 

Some were entrepreneurial. Others developed a specific expertise; found niches or rallied behind causes they 

believed in. Some of the influential people on this list are known to virtually anyone who follows the wine industry 

while others are influential yet fly “under the radar.” All of them are leaders in the North American wine business.

When Wine Business Monthly created this list, we wanted to acknowledge the multitude of leaders shaping the 

industry today. We have a general list of leaders as well as three trend-based category lists: Mergers & Acquisi-

tions, Mechanization and Distribution Disrupters, areas that made an impact on the industry in 2018. 

Here’s to WBM’s Top Leaders in the Wine Industry 2018!
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Annette Alvarez-Peters
chief wine buyer, beverage alcohol division, 
Costco

Leading Costco’s wine program
Costco sells roughly 4 billion in sales of 
wine, beer and spirits each year. The 
company has members in 49 million 
households. Costco has 12 wine buyers 
spread throughout the U.S. Annette 
Alvarez-Peters aims to select brands 
that deliver quality and low prices Costco is 
known for. 

Andy Beckstoff er
vineyard owner, Beckstoffer Vineyards

Most influential Napa grape 
grower, affecting pricing and 
making vineyard purchases 
intriguing
One of the most important early leaders 
in the evolution of the Napa Valley’s 
emergence as a world-class grape-growing 
region, Andy Beckstoffer, a founding 
director of the Napa Valley Grapegrowers asso-
ciation, tied the price of grapes to retail bottle prices. He led the Napa 
Valley Grapegrowers in establishing the Winery Definition Ordinance, 
requiring 75 percent of grapes used in Napa Valley labeled wines to come 
from the appellation. Beckstoffer Vineyards owns and farms 3,600 acres.

Jean-Charles Boisset
president, Boisset Collection

Always brainstorming, the most 
fashionable man in the U.S. 
wine biz
Jean-Charles Boisset’s family estab-
lished what became Burgundy‘s largest 
wine producer and France’s third-biggest 
wine group. In the U.S., Boisset owns 
DeLoach Winery, Raymond Vineyards, Buena 
Vista and others. Innovation is continual for Boisset, 
with new ventures on the way, and his deep passion for fine wine, history 
and respect for the environment always shines. 

Gordon Burns
co-founder/technical director, ETS Laboratories

Created the analytical backbone 
of the wine industry
Gordon and Marjorie Burns founded 
ETS Laboratories in 1978, and ETS has 
been a leader in wine analysis since. 
Burns has been continuously involved 
in the wine industry, including leadership 
roles as a past chair of the American 
Society of Enology and Viticulture Technical 
Projects Enology Committee, and its Technical 
Projects Analytical Quality Committee, and with the Wine Institute 
Technical Projects Committee. Burns and his firm are considered the 
gold standard of wine analytics and the firm continues to innovate. This 
year, ETS made significant contributions to Cal Poly San Luis Obispo and 
Fresno State University’s wine and viticulture programs. 

Fred Franzia
co-founder, Bronco Wine Company

The advocate for everyday wines
Calling Fred Franzia a colorful character 
would be an understatement. Bronco 
Wine Co. changed the industry in 2002 
by selling $1.99 wines at Trader Joe’s 
stores under the Charles Shaw label. It’s 
now sold something like 1 billion bottles 
of “Two Buck Chuck.” Bronco is the 
fourth-largest wine company by volume. 
The latest: Launching Shaw Organic with 
the capacity to ramp up to 1 million cases of 
organic wine.

Ernest J. Gallo 
chief operating officer, E&J Gallo 

Next generation leadership for E&J Gallo
Ernest J. Gallo, son of current president and CEO Joseph Gallo and 
grandson of co-founder Ernest Gallo, was appointed chief operating 
officer and is scheduled to become president and CEO in 2020. He’s been 
with the business for 23 years, working in domestic and international 
sales, marketing, new product development and finance. He most 
recently served as vice president and general manager of Gallo’s spirits 
unit. In an interview with Shanken News Daily, Gallo said his main priority 
right now is to listen and learn from as many people as possible.
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