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Getting On Board with Cannabis
You might have noticed some cannabis content peppered throughout the last 
few issues of The SOMM Journal. Now that our sister publication The Clever Root 
has gone exclusively digital, we’ve taken the lead on covering various facets of 
the cannabis industry. 

Just as we do with wine, we’ll be exploring trends, clones, terroir, and other 
topics tied to cannabis through an educational lens. Let us know if there’s an 
aspect of the industry you believe is worth exploring on our pages! 

––Meridith May, Publisher/Editorial Director

Ten Grapes to Know: 
The Ten & Done Wine 
Guide ($25)

Master Sommelier Catherine Fallis has 
penned an incredibly efficient guide to 
help amateur enophiles get started on 
the right foot, and they’ll do so simply 
by getting to know ten grapes. For 
example, in the Shiraz-focused chapter, 
you’ll review the grape’s history, geog-
raphy, taste profile, and styles alongside 
pairings and producer suggestions 
(categorized by price) for both on- and 
off-premise selections.

This vast coverage goes far more in 
depth than you’d anticipate from content 
geared toward novices. Its ability to en-
tertain also defies expectation, with Fallis 
sharing “sense exercises” and kitschy bits 
like the dating profile of each variety: 
“While I [Shiraz] am not as well loved 
as my rival Pinot Noir, I am less moody, 
more loyal, and very consistent. Date 
Pinot Noir. Then marry me.” 

I only wonder why Riesling is missing  
. . . but perhaps I am a biased Riesling 
lover. 

––Jessie Birschbach, Managing Editor

Oakville Grocery: Take a Stand for the 
Future of Food!
Oakville Grocery is a landmark destination at the intersection of past 
and present in the heart of Napa Valley. It has served our community  
for nearly 140 years, providing locals and visitors alike with a mercantile, 
farm stand, and gathering space. We at Boisset Collection are honored 

to have taken over this iconic 
piece of history as we chart its 
future path.

Our mission is to stay true to 
Oakville Grocery’s roots while 
emphasizing healthy, fresh, local, 
and sustainably grown food. 
As part of our vision, we aim 
to compel our communities 
to take a stand and make a 
commitment to locally sourced 

and ethically made items that reflect the importance of both the people 
who produce them as well as the environment around us.

We call on you, our local farmers, artisans, vintners, growers, and 
purveyors, to help us deliver on our mission by presenting your organic, 
Biodynamic, and artisanal products for our consideration. This is our call 
to elevate and enhance our local food and wine community: Join us! 

––Jean-Charles Boisset
 

For more information, contact Barry Dinsmore, General Manager of Oakville 
Grocery, at artisans@oakvillegrocery.com.
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