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Boisset Family Estates launches US consumer competition

By Olly Wehring | 21 September 2015

Boisset Family Estates has launched a marketing campaign in the US for its
Boisset Collection range, in partnership with the French national tourism
organisation, Atout France.

The activity, entitled ‘France. Small Towns. Big Wines', is a competition that
will run until 15 October in the country. One consumer will win a trip for two
to France for eight days to visit Boisset wineries in Burgundy, the Rhone Valley
and Languedoc-Roussillon.

A dedicated website hosts reviews by seven US travel bloggers of their trips to
the regions. Consumers are invited to vote for their favourite review to qualify
for the prize draw. The winner will be selected at random on 30 Octaber.

The Boisset Collection contains around 20 wineries around the world,
including Beaujolais, the Rhone Valley, and California's Russian River Valley
and Napa Valley.
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The Baisset Collection sweepstakes will run in the US until mid-October



