
Growth through customer insights, meaningful 
brands and memorable digital experiences.
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Hi!  We exist 
to unlock the potential of 
the new economy to leave 
behind a better world.

We’re Harvey.

Read our manifesto Latest impact report

What we do

Marketing strategy, customer research & analytics, branding
& design and web development to grow.

Why we do it

We think businesses can be a force for good, and leave

behind a better world.

How we do it

We offer low-bono and super-low-bono rates to clients

contributing to the UN SDGs.

https://www.teamharvey.co/manifesto
https://www.teamharvey.co/impact-reports


We help conscious* businesses grow. 
*Consider people and planet, avoiding harm. Low-bono rates if making direct positive impact.



Brand & marketing

Research

Strategy

Impact

Messaging

Visual identity

Graphic Design

Web & eCom

Content

UX & Design

Web & App Development

Integrations

Analytics & reporting

We love delivering results.



Meaningful branding  
to activate customers  
and deliver on purpose



Exceptional eCom 
converting customers 
for products that matter



Engaging websites 
that inspire & inform 
for impactful orgs



We are B Corp Certified
From the clients we work with to the suppliers

we choose, we try to generate as much positive

impact as possible.

What we learnt when becoming a B Corp

Impact
We offer low-bono and super-low-bono rates to 
businesses that are contributing to one or more of the UN 
Sustainable Development Goals (SDGs).

Latest impact report

Here’s some of the impact we’ve made so far.

84%
of our clients are contributing to one

or more SDGs

29%
of our time is donated to conscious

businesses

5%
of our revenue goes to regenerating

the environment in the first 3 years

$84k
donated to Greening Australia &

Beyond Zero Emissions



Beautiful, 
Sustainable eCom
Shopify UX, theme and custom development

eCom Website

Built with

Check it out

Shopify overhaul with elevated brand & 
UX, dynamic cart bundles & promos
Harvey partnered with Hara to transform their new brand designs into a high-
performing Shopify site that enhances accessibility, usability, and customer 
experience. We refined the UX, navigation, and layout to make shopping smoother 
and more intuitive while ensuring the site was easy for Hara’s team to manage and 
scale. Custom development balanced design precision with performance - 
optimising visuals, functionality, and responsiveness without compromising brand 
integrity. The result is a fast, accessible, and flexible Shopify site that delivers a better 
customer experience, supports loyalty and growth, and positions Hara confidently 
for their next peak season. 


This work was directed by an exceptional brand, design system & site designs 
created by 1of1 Studio. Their craft, clarity, and creative vision set a strong foundation 
for the build. Our role focused on refining UX, interactions, and detailed behaviours, 
and it was a privilege to build on such a thoughtful and beautifully crafted branded.

Made From Earth
Natural, Ethical and Sustainable 
clothing made from Mother Earth.

Founded in 2016, HARA was created to be a way of life. A celebration of the natural body, simple living and Mother Earth. Inspired to grow and empower, 
we design minimal products that are made to feel good, worn for years and gentle on the earth. 

Shop best sellers →

https://1of1studio.com/


Our story

Informed by lived 
experience.

Our services

Tailored hands-
on support to 
help you live the 
life you want on 
your terms.

With a commitment to employing 
people with CP and 30 years in the 
sector, we get the Disability system and 
we get you. 

CPSN 
Brand kit

Version 1.0Brand Kit

Brand overview

Version 1.0Brand Kit CPSN  |  Brand Kit

Brand overview

Who we are

Our vision
A world with equal opportunities for people with Cerebral Palsy.

Our purpose
In partnership with our members, we share knowledge, create connections and provide support.

Our principles
We are a community of members that puts inclusion and self-determination at the forefront of 

everything we do. We build capacity in ourselves and others. We are bold and curious, we navigate 
challenges and discover solutions that achieve change.

Our values
Respect 

Treat everyone equally, be kind and thoughtful


Integrity 

Be authentic, consistent and honest 


Responsiveness 
Be available, proactive and act promptly


Accountability 

Take initiative and deliver on agreed plans, own mistakes and accept opportunities to learn


Courage 

Be bold, brave, ready for challenges and speak up

CPSN  |  Brand Kit

Brand overview

Who we are

Who we support
We support people of all ages with cerebral palsy and similar disabilities, specialising in high-intensity 

and complex support needs.

What we do
Specialist Support for People with Cerebral Palsy and Similar Disabilities


Our services are client-led and tailored—built around your goals, your choices, and what matters 
most to you. Whether it’s navigating the NDIS, accessing personalised support across Individual 

Supports, Nursing Services, Independent Living, or Support Coordination, or connecting with 

community, we offer practical help, shared knowledge, and trusted guidance shaped by lived 
experience.

What makes us different
M ore than 30 years of specialist, CP-specific experience


Guided by lived experience embedded in our team


A boutique, client-led approach that puts people first


We’re for people, not profit - creating community connections and consistent advocacy for 

inclusion, accessibility, and better systems


A focus on personal relationships - we purposefully match clients with support workers and 

empower clients to choose and direct their own support.

Tone of voice
Warm 

Human, approachable, inclusive 


Clear 
Easy to understand. Use plain English—avoid 

jargon, or explain it.


Grounded 

Avoid clichés—be real, not ‘inspirational.’

Respectful 

We never assume, generalise or speak for 

others 


Confident 

We know our stuff and speak with assurance

—professional, informed, and never boastful 
or salesy.


Visual identity

Version 1.0Brand Kit CPSN  |  Brand Kit

Visual Identity

Primary
Access logos here

CPSN  |  Brand Kit

Visual Identity

Stacked
Access logos here

CPSN  |  Brand Kit

Visual Identity

Icon
Access logos here

CPSN  |  Brand Kit

Visual Identity

Colour

Primary Palette

Secondary Palette

Green
HEX #006B59

RGB 0 / 107 / 89

Blue
HEX #8AB2FF

RGB 138 / 178 / 255

Pink
HEX #FBC7FF

RGB 251 / 199 / 255

Orange
HEX #FFCD7B

RGB 255 / 205 / 123

Beige
HEX #EFECE1

RGB 239 / 236 / 225

Black
HEX #161616

RGB 22 / 22 / 22

White
HEX #FFFFFF

RGB 255 / 255 / 255

CPSN  |  Brand Kit

Visual Identity

Typography

Primary brand font: 

Satoshi The quick brown fox jumps over the lazy dog
Quis quis auctor cursus aenean cras ullamcorper. Tellus dignissim vehicula tellus aliquet id lorem rutrum velit nisl.  

Pellentesque suspendisse elit scelerisque pellentesque fermentum. Nullam massa risus placerat amet nisl nisi.

Fallback font (Google): 

DM Sans The quick brown fox jumps over the lazy dog
Quis quis auctor cursus aenean cras ullamcorper. Tellus dignissim vehicula tellus aliquet id lorem rutrum velit nisl.  

Pellentesque suspendisse elit scelerisque pellentesque fermentum. Nullam massa risus placerat amet nisl nisi.

System font: 

Arial The quick brown fox jumps over the lazy dog
Quis quis auctor cursus aenean cras ullamcorper. Tellus dignissim vehicula tellus aliquet id lorem rutrum velit nisl.  

Pellentesque suspendisse elit scelerisque pellentesque fermentum. Nullam massa risus placerat amet nisl nisi.

Access fonts here

CPSN  |  Brand Kit

Visual Identity

Photography
Access photos here

CPSN  |  Brand Kit

Visual Identity

Icons + illustration
Only to be used sparingly, and only in colour (never in black and white).

Our Services Learn about CP Get Involved About Work for us 03 9478 1001 Enquire

 Read behind the meaning of our new logo   

Specialist Support 
for People with 
Cerebral Palsy and 
Similar Disabilities
Tailored hands-on support to help you live 
your best life on your terms.

Personalised support Work with us

CPSN Support Worker Julie sees her bond with Christian as more than support, it’s a friendship built on common ground.

Elevating the impact 
for people with CP
Brand uplift, Website, Marketing Management 

Brand Marketing Website

Built with

Check it out

Clearer, stronger voice for Cerebral Palsy 
Support Network
In 2023 we partnered with CPSN to simplify their messaging, strengthen their 
position in the disability sector, and highlight what makes them unique. All delivering 
higher quality leads, clients & revenue growth. We developed new messaging 
strategy, rebrand, ongoing marketing & channel strategy, and a new website. 
Beyond elevating the brand, growing revenue & improving processes, we are most 
proud of how the brand celebrates and empowers people with CP.

https://drive.google.com/drive/folders/1O9rrmNSjxkjIqX5RlB-OwgQ5_uZbb63O?usp=drive_link
https://drive.google.com/drive/folders/1O9rrmNSjxkjIqX5RlB-OwgQ5_uZbb63O?usp=drive_link
https://drive.google.com/drive/folders/1O9rrmNSjxkjIqX5RlB-OwgQ5_uZbb63O?usp=drive_link
https://drive.google.com/drive/folders/1mgGcXTrXV4QDOEQ63Dvl7efsi1bAOjhr?usp=drive_link
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Best Seller

Bobbi Ankle Boot
$159.95 AUD 21,603

Colour: Slate Grey

Size: EU AU Womens AU Mens

EU 36 In Stock

Add to cart

Get your best fit Size chart

Find Your Perfect Fit

As Seen on

You'll Never See Merry People On Sale

Since day one, more than 10 years ago, 
we’ve never gone on sale. Our boots are 
priced fairly and consistently so there’s no 

buyer’s remorse. We order sustainably: to 
sell out, not to clear out.

1

Bobbi Ankle Boot $159.95

21,603 Reviews

The perfect everyday unisex rain boot. The Bobbi 
seamlessly blends fashion and function with 
natural rubber and a neoprene lining.

1

Shop All

Ankle Boots Kids Boots Clogs

Bobbi

Black & Black

$159.95 AUD

Bobbi

Black & Black

$159.95 AUD

1

Bobbi Ankle Boots
21,603

Meet your perfect everyday lifestyle gumboot! 

See why our customers think we have designe

Read more

Bobbi

Sunflower Yellow

$159.95 AUD

Bobbi

Sunflower Yellow

$159.95 AUD

Bobbi

Black & Black

$159.95 AUD

Bobbi

Black & Black

$159.95 AUD

1

Crew Socks

$25.95 AUD

Quarter Socks

$22.95 AUD

Product

What’s on Dad’s Wishlist? 5 
Father’s Day Gift Ides He’ll Love
Your Father’s Day shop stops here! Merry People 

has the perfect pick for every dad, whether he 

loves the indoors, the outdoors, or a little bit of 
both.

1

What is the difference between the 
boots?

Do you ever go on sale or offer 
discounts?

Are Merry People true to size?

Do you have any stores where I can 
shop and try on Merry People?

The size / shade I want is sold out – 
how often do you restock?

@merrypeople
Follow us on Instagram

1

Ankle Boots
Meet our ankle range

Bobbi Tully Andie

Bobbi Ankle Boot View all

21,603 Reviews

New

Sunflower

$159.95

Khaki

$159.95

Rust

$159.95

Tully Ankle Boot View all

1,255 Reviews

Black

$179.95

Plum & Neon Orange

$179.95

Lemon

$179.95

1

Andie Ankle Boot View all

116 Reviews

Wave Blue

$169.95

Bright Olive

$169.95

Peach

$169.95

1

Bobbi

Black & Black

$159.95 AUD

Bobbi

Sunflower Yellow

$159.95 AUD

New

Bobbi

Black & Black

$159.95 AUD

Bobbi

Black & Black

$159.95 AUD

View all

New Arrivals

Contact Us

Stockists

About Us

Blog

1

25k 5-Star Reviews 30 Day Returns

Ankle Boots

Sandals New!

Clogs

Kids Boots

Accessories

Gift Vouchers

New Arrivals

Coming Soon

Shop All

Our Story 

About

Our Story

Our Values

Impact

Blog

Support

FAQs

Shipping & Returns

Contact Us

Stockists

Cart 2

You are eligible for free shipping.

12 Month Warranty 30 Day Free Returns

Pre order Delivering 9-16 Dec

Bobbi Ankle Boot

EU 37 | Sky Blue

– 1 + $159.95 AUD

Bobbi Ankle Boot

EU 37 | Rust

– 1 + $159.95 AUD

You might also like

Merry People 

Quarter Socks

$22.95 AUD

+ Add

Merry People Care 

Kit

$29.95 AUD

+ Add

Total $319.90 AUD

Checkout

200M+ Pairs Sold 2000+ 5 Star Reviews

25,000 5-star Reviews

Shop New Arrivals Contact Us Stockists About Us Blog Australia
1

Ankle Bobbi Ankle Tully Ankle Andie Clogs Kids Boots Sandals Accessories Gift Cards

Up-for-anything boots  
for up-for-anything people.

100% waterproof

30,000+ 5-star reviews

Stylish

Traction sole

Meet the Aussie Gumboots

Best Sellers View full range

We Never Go On Sale | Read Why

1

Best Sellers View full range

Bobbi Ankle Boot

Khaki Green

$159.95

Bobbi Ankle Boot

Slate Grey

$159.95

Bobbi Ankle Boot

Sunflower

$159.95

New Arrivals View full range

Andie Ankle Boot

Wave Blue

$169.95

Billie Clog

Fuchsia Pink

$159.95

Bobbi Ankle Boot

Midnight Blue

$159.95

We Never Go On Sale | Read Why

1

Best Sellers View full range

Bobbi Ankle Boot

Khaki Green

$159.95

Bobbi Ankle Boot

Slate Grey

$159.95

Bobbi Ankle Boot

Sunflower

$159.95

New Arrivals View full range

Andie Ankle Boot

Wave Blue

$169.95

Billie Clog

Fuchsia Pink

$159.95

Bobbi Ankle Boot

Midnight Blue

$159.95

We Never Go On Sale | Read Why

1

Ankle Bobbi Ankle Tully Ankle Andie Clogs

Best Sellers View full range

Bobbi Ankle Boot
Khaki Green

$159.95

Bobbi Ankle Boot
Slate Grey

$159.95

Bobbi Ankle Boot
Sunflower

$159.95

Bobbi Ankle Boot

Sunflower

$159.95

Size: EU AU Womens AU Mens

EU 36 In StockMaking online 
shopping more 
merry
Design, UX & Development, Data & Tracking

Website Technology

Check it out

A platform built to grow with Merry People
Merry People are known for their colourful, 100% waterproof boots, designed to be 
both stylish and practical. After conducting research to support their expansion into 
new markets, the team came to us as their e-commerce website wasn’t meeting 
expectations.



To support their growth and global expansion, we migrated them to Shopify Theme 
2.0, redesigned and aligned the visual experience, and built a scalable platform to 
improve conversion and streamline the online shopping experience. Over the past 
three years, we’ve implemented ongoing optimisations, integrations, and custom 
apps to continually improve results—supported by a tight, test-based feedback loop 
to ensure each change delivers incremental value and informs future updates.



The result is a faster, more flexible solution that empowers the Merry People team to 
make updates easily.

https://merrypeople.com/pages/privacy-policy
https://merrypeople.com/pages/terms-of-service
https://merrypeople.com/pages/reviews
https://merrypeople.com/pages/privacy-policy
https://merrypeople.com/pages/terms-of-service
https://merrypeople.com/pages/privacy-policy
https://merrypeople.com/pages/terms-of-service
https://merrypeople.com/pages/privacy-policy
https://merrypeople.com/pages/terms-of-service
https://merrypeople.com/pages/privacy-policy
https://merrypeople.com/pages/terms-of-service
https://merrypeople.com/pages/privacy-policy
https://merrypeople.com/pages/terms-of-service


Advancing 
responsible 
investment
Brand uplift, website and tech integrations for ethical finance

Brand Website Technology

Transforming RIAA's digital ecosystem 
Responsible Investment Australia (RIAA) champions a sustainable financial system, 
setting high standards for financial services to drive positive change for people and 
the planet. We believe that evolving financial systems is crucial to solving global 
challenges, and RIAA's role is essential in this transformation. 



Harvey was engaged to significantly enhance RIAA's digital presence by integrating 
their main website with their certified products and adviser directory, previously 
known as Responsible Returns. The goal was to improve user experience, and 
streamline processes for both members and team, by addressing outdated content, 
tech infrastructure and design.



Mindful stories from First 
Nations Storytellers

Listen now

Series 1 (2022) 
Artwork by Carmen Glynn-Braun

Stories by Aurora Liddle-Christie, Dakota Feirrer, Ghenoa Gela, Jazz 

Money,  Dr Romaine Moreton

Series (2024) 
Artwork by Carmen Glynn-Braun

Stories by Kirli Saunders, Nayuka Gorrie, Scott Wilson, Yessie Mosby

Dreamy Series

Learning Kits
Common Ground has collaborated with two First 
Nations educators to create a multidimensional and 
intergenerational resource. It includes a map 
showcasing storytellers’ Country, one-page story 
resources with activities, and cultural connection 
cards. These kits encourage connection to Country, 
enhance understanding and promote cultural safety 
for families, students, teachers, and practitioners.

Learn more

About

Stories

Learning Kits

We sleep and dream on First Nations lands. We 

acknowledge all First Peoples and celebrate their 

enduring connections to Country and stories. We 

thank Elders and Ancestors who watch over us and 

guide our communities.

Listen on

Spotify
Listen on

Apple Podcast

© Dreamy

Listen on

Spotify
Listen on

Apple Podcast

commonground.org.au/dreamy

Series (2024) 
Artwork by Carmen Glynn-Braun

Stories by Kirli Saunders, Nayuka Gorrie, Scott Wilson, Yessie Mosby

Learning Kits
Common Ground has collaborated with two First 
Nations educators to create a multidimensional and 
intergenerational resource. It includes a map 
showcasing storytellers’ Country, one-page story 
resources with activities, and cultural connection 
cards. These kits encourage connection to Country, 
enhance understanding and promote cultural safety 
for families, students, teachers, and practitioners.

Learn more

About

Stories

Learning Kits

We sleep and dream on First Nations lands. We 

acknowledge all First Peoples and celebrate their 

enduring connections to Country and stories. We 

thank Elders and Ancestors who watch over us and 

guide our communities.

Listen on

Spotify
Listen on

Apple Podcast

© Dreamy

commonground.org.au/dreamy

About

Stories

Learning Kits

We sleep and dream on First Nations lands. We 

acknowledge all First Peoples and celebrate their 

enduring connections to Country and stories. We 

thank Elders and Ancestors who watch over us and 

guide our communities.

© Dreamy

Home / Series 1 / Living Echoes

Dreamy Episode 4

Living Echoes

10 1X 30 58:24

Dakota Feirer (he/him)

Storyteller
​Bundjalung and Gumbaynggirr     

“Living Echoes includes words from the 
Ngarigu, Dhurga (Yuin) language, about 
Gugenyella (Kookaburra), the timekeeper of 
the bush. Nature wakes and sleeps with the 
rhythms of the moon and sun. All living things 
have a place in this cycle, including us. 
Connection to Country asks us to listen, see, 
feel and know these rhythms.”

View Transcript

Download

Learning Kit

Series 1 Learning Kit
Common Ground has collaborated with two First 
Nations educators to create a multidimensional and 
intergenerational resource. It includes a map 
showcasing storytellers’ Country, one-page story 
resources with activities, and cultural connection 
cards. These kits encourage connection to Country, 
enhance understanding and promote cultural safety 
for families, students, teachers, and practitioners.

Download

Learning Kit

commonground.org.au/dreamy

Visual design that backs First Nations 
storytellers and cultural learning
We partnered with Common Ground to elevate the design of their storytelling and 
education work, creating a cohesive suite of social media assets, campaign 
branding for NAIDOC, contributor guidelines, and digital learning resources. Our 
support focused on producing flexible social templates, accessible PDFs, and 
polished visual materials that help Common Ground amplify First Nations voices, 
strengthen the storytelling ecosystem, and drive deeper learning across 
communities. Read more about Common Ground’s impact here.

Design crafted to 
honour, elevate and 
centre First Nations 
stories

Brand Design

https://www.teamharvey.co/clients/common-ground


Seashell
HEX #F1EEE6

RGB 241 / 238 / 230

Eucalyptus
HEX #8B8F78

RGB 139 / 143 / 120

Sun
HEX #CAA54D

RGB 202 / 165 / 77

Clay
HEX #C26D3E

RGB 37 / 13 / 3

Sky
HEX #9FAFB5

RGB 159 / 175 / 181

Dark Jarrah
HEX #250D03

RGB 37 / 13 / 3

Free Tour

Robertson 
Passivhaus
Robertson, Southern Highlands NSW 
Sunday Feb 9 2025

Tour 1 @ 12:30 PM 
Tour 2 @ 2:00 PM

“Envirotecture proved to be a reliable 
partner in designing and constructing 
our Passivhaus homes. Their processes 
were straightforward and they were 
professional and focused on finding 
agreeable solutions. A positive lack of 
pretentiousness, their focus on what is 
actually doable (in contrast to what is 
designable on the drawing board) and 
their openness to alternative ideas was 
especially delightful.”

— Homeowner

Passivhaus

A home that looks 
after you (and takes  

care of the 
environment)

The Brief
Envirotecture approached Harvey to refine how they communicate their identity, 
work, and values to a broader, like-minded audience. The main objective was to 
refresh their website, effectively conveying their high-quality, science-driven 
approach, as well as future-proofing their digital presence with a timeless visual 
design and practical marketing templates.

Designing brilliant 
buildings for people 
and planet
Brand, design & new website

Brand Design

View website

https://www.teamharvey.co/case-studies/bze-website
https://www.teamharvey.co/case-studies/bze-website
https://www.teamharvey.co/case-studies/bze-website
https://www.teamharvey.co/case-studies/bze-website
https://www.teamharvey.co/case-studies/bze-website


Thank you

hello@teamharvey.co 
teamharvey.co

mailto:hello@teamharvey.co
http://teamharvey.co/

