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Welcome from Rupert

For us, B Corp has always been about reaffirming who we are and enshrining the values that we believe are ethically
and economically sound — for our staff, our clients, and our business. In an industry often dominated by buzzwords
and surface-level commitments to purpose, we have strived to ensure that our actions speak louder than words.

B Corp certification was the stamp that proves we walk the walk.
Yet, it has proven to be much more than just a stamp. Since accreditation, our B Corp Principles have meaningfully
transformed our business. In the last year alone we've harnessed solar power, offset our carbon footprint through
investing in reforestation projects and renewable energy, enhanced training programmes, and supported the

community with 90+ hours of volunteering.

Becoming a B Corp was an achievement; continuing to be a B Corp, and striving to drive even greater impact, is
extraordinary.

Forever restlessly seeking to improve.



Who we are

Ci are a full service research consultancy specialising in brand growth,

delivering insight that drives sustainable and impactful decisions.

We help our clients grow by helping them build better products, understand their audiences in a richer, more interesting way, and improve the

effectiveness of their marketing. Our aims is to always apply wider knowledge, opinion and expertise to not just offer data, but contextualise it in
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Our partners

We’re proud to work with some phenomenal brands across the UK across a range of projects.
We seek value aligned brands — both for profit and not for profit, and we turn down those that don’t fit with our vision.

We're hoping to expand our B-corp client list and we’ve recently re-designed our approach for B-corp scale ups to move faster, streamline costs,

and provide useful insight.




Our B Corp Journey

For us, B Corp was never about changing who we are. It was about enshrining the values we have long-believed are both

ethically and economically beneficial — to our staff, our clients and therefore the business as a whole.

For years we struggled to put the language together to concisely and coherently describe the way we behave: a people-first
approach that focuses on output, not penny-watching. VWWhen we came across B Corp and its People, Profit, Planet

triumvirate we knew we had found our peers, and set about the process of accreditation.



What we're committed to



Governance: 14.1
Policies and practices pertaining to the company
mission, ethics, accountability and transparency

Workers: 38.5

Contributions to employees’ financial, physical,
professional and social well-being

Environment: | 1.4
Dedication to improving overall environmental
stewardship

Community: 16.1
Contributions to the economics and social well-being of
the community in which we operate

Customers: 4.1
Social value creation amongst customers or consumers
of products and services

In August 2022 we were delighted to be accredited

Verified Score

84.4




A timeline of our progress



Pillars and Progress
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We also continue to offer our team a comprehensive set of benefits



And we’re proud to have been awarded...
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Tropical Forest Protection Dryland restoration Peatland protection
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100 trees planted
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Our plans for 2025...

Governance

Next year, we're setting out to introduce social and environmental OKRs to align our sustainability goals, while also
refreshing the team on company policies. We want to implement social impact training, such as first aid and mental
health awareness across the company and continue working towards our B Corp re-certification (Feb 25).

Workers

We’'re aiming to finalise our resource library continue prioritising training across levels, alongside more collaborative
sharing of work in "Lunch and Learn® sessions. We'd love to be awarded ‘UK Great Places to Work" certification to
sit alongside out Sunday Times award!

Environment

We plan to introduce office black out days to reduce energy consumption and mileage and explore giving surplus
generated solar energy back to charity. Encouraging greener commuting and achieving official Net Zero certification
are also key goals.

Community

We're looking to introduce a formal volunteering policy, encourage more staff volunteering and arrange company
volunteering days for B Corp month again. We'll explore different opportunities for volunteering in the local
community and explore how we could donate a portion of our profits to local initiatives.

Customers
Our goals include growing turnover from B Corp clients, hosting an event at the B Corp Louder Than Words Festival,
and maintaining high client satisfaction even with new partners.
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hello@consumer-insight.co.uk

To read more about our work

with B Corp clients, click here


mailto:hello@consumer-insight.co.uk
https://pitch.com/v/ci-bcorp-intro-jjyiz6
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