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As wholly-owned subsidiary of Sanofi Aventis Participations SAS, Sanofi Consumer Healthcare Mexico is required 
to make its full B Impact Assessment transparent. The PDF contains a completed B Impact Assessment that has 
been reviewed by B Lab with Sanofi Consumer Healthcare Mexico as part of their certification as a B Corporation. 
Answers to questions that would reveal sensitive information (e.g. that would advantage competitors or prejudice 
litigation) are highlighted with a "Sensitive" textbox.
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Compensation Policies and Practices 

Does your company offer any of the following additional financial benefits to non-executive workers? 

Your answers determine which future questions in the assessment are applicable to your company. 

� Cost of living adjustments that match inflation rates of the country 

� Bonuses or profit-sharing 

� Employee ownership opportunities 

D None of the above 

Points Earned: 1.26 of 1.26 

Employees Receiving a Bonus 

What percentage of full-time and part-time employees, excluding founders and executives, received 

a monetary bonus in the last fiscal year? 

00% 

01-24%

025-49%

050-74%

@75-99%

0100%

ON/A

Points Earned: 0.94 of 1.26 

Significance of Bonuses 

What was the equivalent percentage of profits that were distributed as bonuses to non-executive 

workers in the last fiscal year? 

Points Earned: 0.16 of 1.26 























Surveying and Benchmarking Engagement and Attrition 

Does your company monitor and evaluate your worker satisfaction and engagement in any of the 

following ways? 

Your answers determine which future questions in the assessment are applicable to your company. 

� We calculate employee attrition rate 

� We benchmark employee attrition rate to relevant benchmarks 

� We regularly (at least once a year) conduct employee satisfaction or engagement surveys 

� We benchmark employee satisfaction to relevant industry benchmarks 

� We disaggregate calculations based on different demographic groups to identify trends 

0 We outperform industry benchmarks on attrition 

D We outperform industry benchmarks on satisfaction 

D None of the above 

Points Earned: 0.50 of 0.50 

Departed Employees 

Number of full-time and part-time workers that departed or left the company in the last twelve 

months 

Enter O if None. 

Number of full-time and part-time workers that departed or left the company in the last twelve months 

0 We do not track this 

Points Available: 0.00 

Employee Satisfaction 

What percent of your employees are "Satisfied" or "Engaged"? 

Select N/A if satisfaction or engagement is not formally surveyed. 

0<65% 

065-80%

@81-90% 

090%+ 

ON/A 

Points Earned: 0.75 of 1.00 

Labor Practices Review 

Sensitive 

Have your company's labor practices been certified or reviewed by an independent third party in the 

last twelve months? 

0Yes 

@No 

Points Available: 0.50 

Note: This question intends to capture certified labor practices by an independent third party, however, the 

Ministry of Labor in Mexico (Secretaría del Trabajo y Previsión Social) audited & certified Sanofi CHC 

Mexico in 2022 & 2023, examining the labor conditions of both our employees and external vendor 

employees.



OPERATIONS 

Engagement & Satisfaction (Salaried) 1.6 

Number of Paid Days Off 

What is the annual minimum number of paid days off (including holidays) for full-time employees? 

0 0-15 work days 

0 16-22 work days 

0 23-29 work days 

@ 30-35 work days 

0 36+ work days 

Points Earned: 0.90 of 1.00 

Paid Primary Caregiver Leave for Salary Workers 

Which of the following describe the primary parental leave policies for salaried workers, either 

through the company or government program? 

If applicable, please select one answer indicating total time off (answers 1-3), and one answer indicating fully paid time off (answers 4-

7). 

0 Primary caregivers receive 4-12 weeks of time off for parental leave (including unpaid and paid leave) 

� Primary caregivers receive 13 weeks to 6 months of time off for parental leave (including unpaid and paid leave) 

D Primary caregivers receive more than 6 months of time off for parental leave (including unpaid and paid leave). 

0 4-12 weeks of primary parental leave (or equivalent) is fully paid 

D 13-18 weeks of primary parental leave (or equivalent) is fully paid 

� 19-24 weeks of primary parental leave (or equivalent) is fully paid 

D More than 24 weeks of primary parental leave (or equivalent) is fully paid 

0 Primary caregivers receive less than 4 weeks off or no time off for parental leave 

Points Earned: 0.70 of 1.00 

Attrition Rate for Salaried Workers 

What percentage of full-time and part-time salaried workers left the company during the last twelve 

months? 

Calculation should include voluntary and involuntary separation, but exclude workers dismissed with cause. 

Community 

Community Impact Area Introduction 
OPERATIONS 

0.0 
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96.8%



Individuals Served 

How many beneficiaries from the beneficiary category listed below were served through the provision 

of your health and wellness improvement products/services in the last 12 months? Estimates within 

+/- 5% acceptable. Do not double count across different beneficiary categories. 

Individuals 

Individuals 

� We do not track this

Points Available: 0.00 

Client Tracking Methods 

Please provide a brief description of how you track your customer/clienVbeneficiary figures. 

Points Available: 0.00 

Management of Health Outcomes 

How does your company measure and manage the results, outcomes, effects, or impact of your 

product or service? 

Select all that apply. 

� We have formally defined the outcomes sought by our product or service and have developed a theory of change for them

� We have based our impactful product or service business model on established secondary research that demonstrates potential

impact 

� We have directly and formally engaged stakeholders in understanding their desires and needs when developing, refining, and or

delivering our products or services 

� We are verified to meet third-party standards for impact (e.g. we have impact-related product certifications)

� We measure near-term outcomes of the product or service to determine whether it is meeting the needs and expectations of our

beneficiaries 

D We measure long-term outcomes in order to assess whether the results of our product produce lasting positive impacts for our

beneficiaries 

� We have identified and measure and manage the unintentional or potential negative impacts of the product or service in

addition to intentional positive effects 

� We have identified and managed potential causes that could lead to a failure to deliver the positive outcome, to do so less

efficiently than possible, or to produce other negative effects 

D None of the above

Points Earned: 1.25 of 1.25 
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