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Who should tune out?  

Anyone who doesn’t care to understand customer behavior. If you’d rather do SEO or more system-
oriented work, tune out. Social media marketing on Facebook relies heavily on knowing who you’re 
targeting and understanding people’s lifestyles and interests.  

Anyone who is not inclined to be “social.” Since I am very extroverted, social media is a good fit. But if 
you’d rather forge ahead doing things on your own (which is perfectly fine), then social media marketing 
is not for you. 

Who I am and what got me started? 

I am a Facebook advertising and marketing specialist and a consultant who helps businesses connect 
with their ideal customers on Facebook. In other words, I use Facebook as a marketing channel to get 
targeted leads and customers for my clients.   

Prior to doing this, I worked in corporate marketing and management. I left that world 2-1/2 years ago 
to start something that would give me greater flexibility and more income, keep me engaged and 
excited, and leverage my strengths.  

I decided social media consulting was going to be right for me. But what I found overwhelming was that 
there were so many channels and trying to be an expert in all of them was difficult, especially for a one-
woman band. So that’s why I picked one channel. Since I had been on Facebook since 2007 and had 
always loved it, it was an easy business decision for me to specialize in it. 

“Social media marketing refers to the process of gaining website traffic or attention  

through social media sites.” - Wikipedia 
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I invested in a Facebook training program from a foremost coach, and then played around with the 
platform on a couple of affiliate marketing projects. After I made $23,000 in 10 days on one of those 
campaigns, I was convinced that Facebook was powerful indeed.  

Now for that kind of affiliate marketing success to happen on Facebook, there are many pieces of the 
puzzle that have to come together. Though I could have continued down that path, I get my energy from 
the interaction with people and businesses that comes with true consulting. 

Critical elements that make you successful in social media marketing 

LOOK AT THINGS FROM A STRATEGIC PERSPECTIVE. Always think big-picture. Rather than offer a 
cookie-cutter system or one-size-fits-all solution, I take a helicopter-view of things, piece them together 
and tailor a strategy for each individual business. So when a person explains their business and what 
they want to achieve, I devise how we are going to make that relevant to people on Facebook, and how 
we’re going to find, engage and get a response from those customers to get us to a goal.  

DON’T BE AFRAID TO HUSTLE.  Relationships are very important. No one is just going to come to you. 
Making the right connections is essential and definitely a part of my skill set. 

UNDERSTAND THE PLATFORM. Go deep. Learn it, understand it, know it and keep pace with any 
changes. This keeps me from doing anything half-assed for my clients.  

RECOGNIZE YOUR STRENGTHS AND WEAKNESSES. When running your business, you won’t be good at 
everything. Work within your strengths and outsource your weaknesses to other experts. 

BE CONSISTENT. Don’t offer to do a Facebook campaign one week and a Linked In campaign the next 
week. You’ll end up being all over the place. Also, people won’t know how to hire you. Promote yourself 
consistently to makes it easy for them to understand what you do. People know I do Facebook 
marketing, but in particular, Facebook advertising. In the online world, I’d be one of the top five in the 
whole world that specialize in this. 
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Mistakes you would never do again 

NOT CREATING SYSTEMS SOONER IN MY BUSINESS.  This definitely held me back from delivering more 
value early on. Create processes in your business so that you don’t have to repeat a large number of 
same tasks every day. Streamlining takes a lot of time upfront and I was too impatient to want to do it. 
When you’re a consultant, you trade your time for money. There’s only a finite amount of time, so you 
want to make the most of it by systematizing and streamlining your business.  

CHARGING TOO LITTLE AND WORKING TOO MUCH. Managing Facebook campaigns is time-intensive 
because things change quite often. It’s a platform that you need to be refreshing to engage with people. 
Initially, I charged maybe $20 per hour – which I could have earned working in a store somewhere. I 
didn’t take the time to understand how many hours I was actually spending on each client and realizing 
that I was charging blatantly too little.  

WATCHING WHAT OTHER PEOPLE ARE DOING AND COMPARING YOURSELF TOO MUCH TO THEM. The 
key to success is really knowing your strengths and trusting your instincts. If you just copy other people, 
you’ll never have a totally successful business. Be yourself. 

What to remember about social media marketing 

Spend time on the platform. You can’t be the expert unless you keep up to date with the changes and go 
deep. Facebook changes all the time. You need to be able to explain to people why things are or aren’t 
working for them. Get as much marketing intelligence as much as you can about social media. Also stay 
abreast of your client’s industries.  

To learn more 

You can learn more about me and my Facebook training and design programs at: 

 My website, Marveo.com 

 My Facebook page, Facebook.com/WeAreMarveo 

http://www.marveo.com/
https://www.facebook.com/WeAreMarveo

