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Who should tune out?  

Anyone who thinks of himself or herself as not empathetic, or incapable of empathy, should tune out. 
Copywriting is all about empathy. It is a key factor. 

Though good salespeople tend to be good copywriters, you don’t have to be sales-y to be a good 
copywriter. I’m not. And, while most salespersons are extroverted, most of the really good copywriters I 
know are actually introverted.  

You also don’t need to like writing. People who don’t see themselves as good writers actually are often 
better writers than those who have a flair for writing and let a poetic use of words  get in the way. If you 
can write like a normal person, that’s what people want: Gritty and direct.  

Who I am and what got me started? 

I love marketing, traveling and meeting people. I am fascinated by psychology and as it turns out, my 
Number One trait is empathy. I am also a “Maximizer.” I enjoy making the best of our 
interconnectedness and firmly believe that everything happens for a reason. 

I started Internet marketing full time in 2006. I bought a course – one of those “Make a million dollars in 
your underwear overnight” – and it worked.  I wrote an eBook, and combined with affiliate marketing, 
started making $500 to $800 a day. It was awesome. But that became unsustainable after a while and I 
started to suffer feast and famine income. So I decided to begin ghostwriting, which then led to 
copywriting. I loved it. It gave me a consistent income and maximized my skills.  I became a fan. 

“Copywriting is the act of writing copy (text) for the purpose of advertising or marketing  

a product, business, person, opinion or idea.” - Wikipedia 
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Critical elements that make you successful in professional copywriting 

EMPATHY. Be able to understand where people are coming from and put yourself in their perspective. If 
you can explain people’s problems to them better than they themselves can articulate it, then they’re 
going to trust you.  It’s important to get into your clients and readers’ minds and speak to them about 
what’s really important to them.  

ADAPT TO MARKET CHANGES. When I started, long sales letters were what everybody loved. But 
people nowadays have shorter attention spans and things move really quickly. So I make my sales letters 
today short and to the point. They convert really well.  

WRITE AS THOUGH YOU WERE THE READER. Don’t dwell on why you think your readers should buy 
something but instead, explain what’s in it for them and in their terms. Don’t just feel their pain but read 
it back to them. Have an avatar in mind of your ideal customer as you write. Give it a name, age and 
gender. Then the writing comes across more honest and laser focused.   

BE SIMPLE AND TO THE POINT. Don’t worry about fancy whiz-bang elements. Concentrate on the offer, 
which is really 80 percent of your sales letter. You can have a totally crappy sales letter but if the offer is 
good, it’s good. One of the things that made me successful is that I would spend more time with the 
people I worked with refining the offer than writing the sales letter itself.  

ALWAYS BE HONEST. People like to insert tons of promises like “This is life changing!” or “This is 
revolutionary!” People actually don’t like that. Even if it did work a little, it’s not the kind of stuff that 
long-term relationships are made of. Commit to be direct and to the point.  

WRITE TO THE READING LEVEL OF A THIRD GRADER. Readers have really short attention spans. They 
don’t like looking at a webpage thinking they’re going to be stuck there for a long time. Use short , 
choppy paragraphs and easy-to-digest words. It makes people more comfortable and engaged.  
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Mistakes I would never do again 

NEVER TAKE CLIENTS THAT FEEL LIKE THEY WOULD BE A HASSLE. There are always clues. If people start 
to give you headaches early on or are looking to nickel-and-dime you, don’t take them on.  It’s not worth 
the headache or heartache, even if you’re hurting for money. If you don’t allow yourself to be pushed 
around, you’ll benefit in the long-term and attract better people.   

FOCUS ON ONE THING AT A TIME. If you chase two rabbits, both will escape. Focus on only one 
business model and don’t explore ten different things at once. Also, write one sales letter at a time.  

ALWAYS REVIEW YOUR SALES LETTER A COUPLE OF DAYS LATER.  There will always be things that you 
can change. If you’re not in the mood to write, just get a timer and force yourself to write for 90 
minutes, even if it’s all crap. Just write. When you come back later you’ll have something to work with 
and it won’t feel as overwhelming or intimidating as a blank page.  

What to remember about the professional copywriting model 

It all comes down to empathy. Good copy requires you to come out of yourself and go to the worlds 
other people live in. When you write copy or when prospective clients are thinking of hiring you, talk 
about what’s in it for them. Copywriting is not just a good  way to pay the bills but an excellent  
resource. It’s how I built long-lasting relationships and other businesses.  

To learn more 

Visit my personal blog,  RachelRofe.com.  

Also check out HappyCopywriting.com for a course that teaches you how to write a sales letter in two 
hours or less. It breaks down the most important elements of a sales letter so you don’t have to worry 
about all the whiz bang stuff. 

http://rachelrofe.com/
http://happycopywriting.com/

