
2011-2013 BIC Sustainable Development Barometer  

 
 

«The BIC Sustainable Development Barometer 
provides a pragmatic way to monitor the 
Company’s commitment. It also encourages 
fluid communication within all teams by giving 
clear direction for 3 years and precisely 
reflecting our progress.» 
 

  Mario Guevara, CEO 

PRODUCTS  
 

Environment 
 

Measure the environmental performance 
of  BIC® products* 

 

In 2013, 90% of BIC® products will have been eco-
measured 
(Values Jan.2011: 86.5% - Dec.2013: 89.7%) 

Offer BIC® products with environmental 
benefits* 

 

In 2013, 50% of BIC® products will have at least one 
environmental benefit 
(Values Jan.2011: 47.4% - Dec.2013: 49.9%) 

 
Offer eco-optimized packaging* 

 

In 2013, the average weight of the packaging per 
product unit will be 4.38 g, i.e. a 2% reduction  
(Values Jan.2011: 4.47 - Dec.2013: 4.69) 

INDUSTRY 
 

Management systems 
 

Deploy and maintain management systems in  
BIC factories 

 

In 2013, 100% of BIC factories will have environmental and 
health & safety management systems 
(Values Jan.2011: 92% - Dec.2013: 99.7%) 
 

 

In 2013, 80% of the employees will work in ISO 14001 
certified factories  
(Values Jan.2011: 66% - Dec.2013: 81%) 

 

Energy, water, waste 
 

Improve the environmental performance of  
BIC factories 

 

In 2013, energy consumption will be 12.99 GJ per ton of 
production, i.e. a 3% reduction 
(Values Jan.2011: 13.39 - Dec.2013: 12.52) 
 

In 2013, water consumption will be 7.96 m³ per ton of 
production, i.e. a 3% reduction 
(Values Jan.2011: 8.21 - Dec.2013: 6.76) 
 

In 2013, non recycled waste production will be 0.0903 ton 
per ton of production, i.e. a 1% reduction  
(Values Jan.2011: 0.0913 - Dec.2013: 0.0748) 

 
 
 
 

Transportation 
 

Reduce GreenHouse Gas emissions (GHG) from 
our transport operations 

 

In 2013, GHG emissions will be 1.135 tonnes CO2 –e per 
tonne of products for intra-company transport, i.e. a 4% 
reduction* (Values Jan.2011: 1.182 - Dec.2013: 0.592) 
 

In 2013, the reduction of GHG emissions will be a selection 
criterion for at least 75% of the Group’s call for tender for 
transportation operations 
(Values Jan.2011: 10% - Dec.2013: 95%) 

 

SOCIAL 
 

Working conditions  
 

Reduce workers’ accidents 
 

In 2013, the Group accident incidence rate will be 8.65, 
i.e. a 5% reduction  
(Values Jan.2011: 9.11 - Dec.2013: 8.32) 
 

In 2013, the Group accident severity rate will be 0.37, i.e. a 
5% reduction 
(Values Jan.2011: 0.39 - Dec.2013: 0.27) 

 
 
 
 
 

Deploy and maintain the BIC Group Code of 
Conduct  

 

In 2013, 100% of BIC Consumer Products factories and 
contract manufacturers will have signed the BIC Group 
Code of Conduct, will have been audited and monitored on 
a regular schedule (Values Jan.2011: 75% - Dec.2013: 96%) 
 

In 2013, 100% of BIC Graphic factories and contract 
manufacturers will have signed the BIC Group Code of 
Conduct, will have been audited (if located in a high risk 
country) and monitored on a regular schedule (Values 
Jan.2011: 32% - Dec.2013: 98%) 

 

Employability 
 

Develop employees’ training 
 

In 2013, 80% of employees will have received one training 
(Values Jan.2011: 70% - Dec.2013: 85.6%) 

 

 
 
 
 

Donation 
 

Maintain our commitment toward our 
communities 

 

In 2013, contribution toward our communities will be 
more than 0.5 % of pretax profit. 
(Values Jan.2011: 0.5% - Dec.2013: 0.5%) 

 

GLOBAL BAROMETER  

The global score is the average of the 10 scores 

* BIC Graphic (Advertising and Promotional Products) excluded. 
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How is performance measured by the BIC Sustainable Development Barometer?  
- It defines the 10 priority indicators for the Group in terms of sustainable development for the 3-year period 
2011-2013. 
- The 10 indicators were defined in cooperation with the functions concerned and approved by the CEO.  
- It covers the perimeter of the BIC Group, unless specified. 
- The « Jan. 2011 » reference value corresponds to the value at the year-end 2010. 
- The indicators are graphically represented as follows : the January 2011 reference value is equal to a 0/10 rating 
- the 2013 objective is equivalent to the rating 10/10. When an indicator includes several objectives, its represen-
tation is the average of their progress. 
- The barometer is consolidated at the beginning of each year. 



 DEFINITIONS 
 
PRODUCTS 
 

▌A BIC® product is considered to have been environmentally evaluated when a Life Cycle Analysis (LCA) or a Life Cycle 
Assessment has been conducted. The environmental impact study is carried out either internally (BIC has equipped its R&D with 
an eco-tool based on the SimaPro 7.3.2 software ) or by an external agency. 
This indicator is calculated with the net sales 

 

▌BIC has defined the environmental benefits for its products as follow:s  
> light and long lasting (writing instrument ≤ 3 g per km; correction tape ≤ 1.8g. lighter ≤ 8 g per 1000 flames; shaver ≤ 1 g per 
shaving) 
> made from alternative materials (recycled, vegetable origin…) 
> refillable 
> ecolabelled (NF Environnement, ...) 
This indicator is calculated with the net sales 
 

▌This indicator includes all packaging with the BIC® products when delivered to the Group’s clients all over the world (except 
pallets): consumer packaging (pouch, blister, cardboard box), outer/inner, shrink-wrap, lighter displays ,...By unit of product, we 
mean that for a 10 shavers' pouch, there are 10 unites of products. 

 
 
 

INDUSTRY 
 

▌BIC environmental and health & safety management systems are specific to the Group, modeled on the corresponding 
international standards. The calculation of this indicator is based on the implementation rate of management systems and is the 
average of EMS and H&SMS. 
 

▌ISO 14001 certification is based on the ISO 14001 international standard that defines the environmental management of the 
organization for continuous improvement of the environmental performance. This objective concerns BIC factories of finished 
products. 

 
 

▌Since 2002, BIC has introduced an environmental reporting for its factories, to monitor their energy and water consumption as  
well as their production of hazardous and non hazardous waste. Deployment and maintenance of EMS ensures the regular 
implementation of programs designed to improve the performance of these indicators.  

 
 

BIC outsources 100% of its transport operations. The reduction of GHG emissions from products transportation therefore 
requires two types of actions corresponding to the two objectives selected:  
▌optimization of shipments: transportation mode, consolidation of shipments, anticipation of orders,...  
The scope of this objective is the intersite shipping, i.e. all the factory-factory and factory-warehouse shipments (BIC factories 
and warehouses, contract manufacturers; inter and intra-continental). 
 

▌selection of responsible carriers: eco-driving, fleet renewal, … The scope of this objective is the intersite shipping (see above) 
and distribution shipping (warehouse-customer routes). 
 

 
 

SOCIAL 
 

▌The two indicators, Incidence Rate (IR) and Severity Rate (SR) are calculated for BIC Group’s factories with the European 
definitions. IR is expressed in number of accidents with temporary or permanent disability per million hours worked and SR is  
expressed in days of temporary disability per thousand hours worked. 
 
 
▌The two businesses, BIC Consumer Products and BIC APP, are distinct because of their different scope. BIC APP’s business 
includes a larger number of subcontractors: priority is given to sites located in countries with “Human Rights” risks (not free and 
partly free, source : www.freedomhouse.org). 
 
 

▌This indicator measures the rate of Group’s employees who actually received at least one training (on the basis of the 
permanent employees). 
 
 

▌The valued contribution in this indicator concerns the Group products and financial donations and its subsidiaries and does not 
include employees employees volunteer work. 
The pretax profit is the one of the previous year  
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