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Marcel Bich, founder of
Societé BIC in 1950

The first BIC® ballpoint
n 1945 Marcel Bich (1914-1994) started working with Edouard Buffard (1908-1996), manufacturing parts for
fountain pens in a factory in Clichy, just outside of Paris (France). During this period, Marcel Bich realized
the enormous potential for the ballpoint pen. Subsequently, he adapted and improved a process for making
ballpoints invented by the Hungarian Laszlo Biro and in December 1950, launched his own ballpoint pen in
France under the BIC® brand, a shortened and more memorable version of his own name. The high quality and
affordable price of the BIC® Cristal® ballpoint pen meant that it was quickly adopted by an increasing number of

w@Bic)

consumers.
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Weinning foreign markets ""

t an early stage, Marcel Bich began winning &
Aforeign markets by creating subsidiaries, taking -
over foreign companies, signing agreements
with agents, and arranging licensing agreements with
companies to produce parts of the BIC® products.
Between 1953 and 1957, BIC entered into the
Belgian, Dutch, Swiss, Spanish and Austrian markets.
BIC Italy was created in 1954 and BIC Brazil in 1956.
In 1957, BIC acquired BIRO Swan in England, thereby ~ KEY DATES
moving into this key market and consequently the
markets of Ireland, Australia, New Zealand, South
Africa. BIC began its conquest of the huge North
American market in 1958 and in 1959, BIC entered
the Scandinavian market. Throughout this time BIC
also pursued its development in Africa and the
Middle East. In 1995, BIC significantly strengthened its New Zealand South Aoa
position in Eastern and Central Europe and in Asia in 1958 7/ BICin North' America
1997. In 2009, BIC Group and Cello Group signed an 1959~~~ BIC in'Scandinavia
agreement whereby BIC Group acquired stake in 1960 BIC in Africa and Middle East
Cello pens, number one for writing instruments in 1995~ BIC in Central and Eastern Europe

India, which becomes majority stake in 2013. 1997~ BIC in South East Asia
2009 BIC in India: Agreement with Cello Pens.

1953 Creation of SOCIETE BIC in France

1953-57 BIC in Belgium, Netherlands, Switzerland,
Spain, Austria, Italy

1956 BIC in Brazil

1957 BIC in the United Kingdom, Ireland, Australia,
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PRODUCT DIVERSIFICATION
Stationery

he BIC® Cristal® ballpoint pen quickly

revolutionized the writing habits of millions of

consumers throughout the world. Not settling for
just one model, BIC has always worked to develop other
writing products and to build up a complete range of
stationery items. In 1979, the Group acquired Conté, a
famous French brand for drawing and coloring products.
Following the same logic, BIC moved into correction
products by acquiring the Wite-Out® brand in the United
States in 1992, followed by the Tipp-Ex® European brand
in 1997. In the same year, the BIC Group acquired
Sheaffer®, manufacturer and worldwide distributor of
luxury writing instruments. In 2004, BIC acquired the
French company Stypen, market leader in fountain pens
for schoolchildren (since then sold under the BIC® brand)
and in 2006, Pimaco, a Brazilian adhesive labels company.

BIC® Cristal” launched in 1950 is the ‘
largest selling ballpoint pen in the world.
On average it provides two kilometers of ¥
writing.

Inv Musewms
In 2005 the BIC® Cristal® pen was
made a part of the collection of the
Department of Architecture and
Design of the Museum of Modern Art

of New York (MoMA) and since 2006 ‘
it is part of the collection of the Mu- '
sée national d'art moderne/ Centre "
de création industrielle-Centre
Georges Pompidou Paris.




Lightery

In 1973, BIC diversified its business by launching the BIC®
adjustable flame pocket lighter. Its “maxi” size, the quality
of its flame and its shape, especially designed for a good
grip, soon led to its growing success. The line was
expanded with the successive launch of different models
(mini and slim™ sizes), decorated lighters, and electronic
lighters. In 2000, BIC developed a line of utility lighters for
open fires, barbecues, and candles; lighter cases were
introduced in 2002.

In Musewms
In 2005 the BIC® Maxi was made a
part of the collection of the De-
partment of Architecture and Design
of the Museum of Modern Art of
New York (MoMA) and since 2006 it
is part of the collection of the Musée
national d'art moderne/ Centre de
création industrielle-Centre Georges
Pompidou Paris.

Launched in 1970, the BIC®
Maxi lighter offers 3,000 lights.

The multi purpose BIC®
Megalighter™ Flex and the
décor, Miss BIC®.
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Showers

n 1975 BIC again diversified its activity by launching

the BIC®single-blade shaver. With the first one-piece

shaver on the market, BIC revolutionized shaving
habits. The company went on to develop a whole range of
shavers: single, twin and triple-blade shavers, for both
men and women who are looking for a practical, simple
and affordable shaver. The range includes the BIC® Soleil®
for women, the BIC® Easy which provides the consumer
with a handle and 6 refills all in the same pack and the
Flex 3— or 4-blades with a new technology of moveable

blades.

On average the BIC® Orange
shaver, launched in 1975,
ensures 7 days of shaving.

BIC® Miss Soleil® triple-blade
for women and BIC® Flex &
Easy (1 handle + 4 cartridges).




Advertising and promotional
producty

s far back as 1969 in the United States, BIC had

the idea of offering other brands a selection of its

products, especially stationery and lighters, for
use as advertising aids. In 1997, this business known as
BIC Graphic spread to Europe and the Middle East. This
imprinting service is carried out in dedicated BIC plants.
In 2007, BIC Graphic USA acquired Atchison Products,
Inc., a supplier of promotional bags. In 2009, BIC
completed two major acquisitions in the promotional
products area: Antalis Promotional Products (APP), an
European based distributor, and Norwood Promotional
products, the second largest supplier of non-apparel
promotional products in the USA. In 2010, advertising and
promotional products (BIC APP) became the BIC Group’s
-0~ 4th category.

Y
Blue Star

Hotel & Entertainment




Other producty

n 1981 the Group branched out into the production and selling of windsurf boards. Today, BIC Sport offers

a full range of water sport products including windsurf boards, surfboards and stand up paddle (SUP), kayaks

and sailing dinghies for children. BIC has also successfully distributed specific products (pantyhose,
batteries...) in key markets. Following this strategy of diversification, BIC® phone was launched in France in
2008 and expanded to Spain. In 2012, BIC in collaboration with Intel launched in France BIC® Education, a next
generation digital educational solution for schools, including digital tablets for

students and educational software for teachers.

BIC® Education, a simple
and innovative
educational solution for

primary school,
combining handwriting
and digital technology.

BIC® phone : telephone, SMS, camera, radio

PRODUCT KEY DATES

1950 Launch of the BIC® Cristal® ballpoint pen in France

1969 Promotional products activity in the United States

1973 Launch of the BIC® lighter

1975 Launch of the BIC® shaver

1979 Acquisition of Conté®

1981 Creation of BIC® Sport

1992 Acquisition of Wite-Out®

1997 Acquisition of Tipp-Ex® and Sheaffer®

2006 Acquisition of Pimaco in Brazil

2007 Acquisition of Atchison Products, Inc.

2009 Acquisition of Antalis Promotional Products and
Norwood Promotional products

2011 Acquisition of Sologear in the USA, fabricant de Flamedisk® -‘ Es ey
Acquisition of Angstrom Power Incorporated in Canada .

2012 Lancement de la solution éducative BIC® Education

O’pen BIC, a dinghy for kids launched in 2006 and
the Stand Up Paddle launched in 2008.
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BIC - Claire Gerard
+33 14519 53 55
claire.gerard@bicworld.com





<<

  /ASCII85EncodePages false

  /AllowTransparency false

  /AutoPositionEPSFiles true

  /AutoRotatePages /None

  /Binding /Left

  /CalGrayProfile (Dot Gain 20%)

  /CalRGBProfile (sRGB IEC61966-2.1)

  /CalCMYKProfile (U.S. Web Coated \050SWOP\051 v2)

  /sRGBProfile (sRGB IEC61966-2.1)

  /CannotEmbedFontPolicy /Error

  /CompatibilityLevel 1.4

  /CompressObjects /Tags

  /CompressPages true

  /ConvertImagesToIndexed true

  /PassThroughJPEGImages true

  /CreateJobTicket false

  /DefaultRenderingIntent /Default

  /DetectBlends true

  /DetectCurves 0.0000

  /ColorConversionStrategy /CMYK

  /DoThumbnails false

  /EmbedAllFonts true

  /EmbedOpenType false

  /ParseICCProfilesInComments true

  /EmbedJobOptions true

  /DSCReportingLevel 0

  /EmitDSCWarnings false

  /EndPage -1

  /ImageMemory 1048576

  /LockDistillerParams false

  /MaxSubsetPct 100

  /Optimize true

  /OPM 1

  /ParseDSCComments true

  /ParseDSCCommentsForDocInfo true

  /PreserveCopyPage true

  /PreserveDICMYKValues true

  /PreserveEPSInfo true

  /PreserveFlatness true

  /PreserveHalftoneInfo false

  /PreserveOPIComments true

  /PreserveOverprintSettings true

  /StartPage 1

  /SubsetFonts true

  /TransferFunctionInfo /Apply

  /UCRandBGInfo /Preserve

  /UsePrologue false

  /ColorSettingsFile ()

  /AlwaysEmbed [ true

  ]

  /NeverEmbed [ true

  ]

  /AntiAliasColorImages false

  /CropColorImages true

  /ColorImageMinResolution 300

  /ColorImageMinResolutionPolicy /OK

  /DownsampleColorImages true

  /ColorImageDownsampleType /Bicubic

  /ColorImageResolution 300

  /ColorImageDepth -1

  /ColorImageMinDownsampleDepth 1

  /ColorImageDownsampleThreshold 1.50000

  /EncodeColorImages true

  /ColorImageFilter /DCTEncode

  /AutoFilterColorImages true

  /ColorImageAutoFilterStrategy /JPEG

  /ColorACSImageDict <<

    /QFactor 0.15

    /HSamples [1 1 1 1] /VSamples [1 1 1 1]

  >>

  /ColorImageDict <<

    /QFactor 0.15

    /HSamples [1 1 1 1] /VSamples [1 1 1 1]

  >>

  /JPEG2000ColorACSImageDict <<

    /TileWidth 256

    /TileHeight 256

    /Quality 30

  >>

  /JPEG2000ColorImageDict <<

    /TileWidth 256

    /TileHeight 256

    /Quality 30

  >>

  /AntiAliasGrayImages false

  /CropGrayImages true

  /GrayImageMinResolution 300

  /GrayImageMinResolutionPolicy /OK

  /DownsampleGrayImages true

  /GrayImageDownsampleType /Bicubic

  /GrayImageResolution 300

  /GrayImageDepth -1

  /GrayImageMinDownsampleDepth 2

  /GrayImageDownsampleThreshold 1.50000

  /EncodeGrayImages true

  /GrayImageFilter /DCTEncode

  /AutoFilterGrayImages true

  /GrayImageAutoFilterStrategy /JPEG

  /GrayACSImageDict <<

    /QFactor 0.15

    /HSamples [1 1 1 1] /VSamples [1 1 1 1]

  >>

  /GrayImageDict <<

    /QFactor 0.15

    /HSamples [1 1 1 1] /VSamples [1 1 1 1]

  >>

  /JPEG2000GrayACSImageDict <<

    /TileWidth 256

    /TileHeight 256

    /Quality 30

  >>

  /JPEG2000GrayImageDict <<

    /TileWidth 256

    /TileHeight 256

    /Quality 30

  >>

  /AntiAliasMonoImages false

  /CropMonoImages true

  /MonoImageMinResolution 1200

  /MonoImageMinResolutionPolicy /OK

  /DownsampleMonoImages true

  /MonoImageDownsampleType /Bicubic

  /MonoImageResolution 1200

  /MonoImageDepth -1

  /MonoImageDownsampleThreshold 1.50000

  /EncodeMonoImages true

  /MonoImageFilter /CCITTFaxEncode

  /MonoImageDict <<

    /K -1

  >>

  /AllowPSXObjects false

  /CheckCompliance [

    /None

  ]

  /PDFX1aCheck false

  /PDFX3Check false

  /PDFXCompliantPDFOnly false

  /PDFXNoTrimBoxError true

  /PDFXTrimBoxToMediaBoxOffset [

    0.00000

    0.00000

    0.00000

    0.00000

  ]

  /PDFXSetBleedBoxToMediaBox true

  /PDFXBleedBoxToTrimBoxOffset [

    0.00000

    0.00000

    0.00000

    0.00000

  ]

  /PDFXOutputIntentProfile ()

  /PDFXOutputConditionIdentifier ()

  /PDFXOutputCondition ()

  /PDFXRegistryName ()

  /PDFXTrapped /False



  /CreateJDFFile false

  /Description <<



    /BGR <>

    /CHS <FEFF4f7f75288fd94e9b8bbe5b9a521b5efa7684002000410064006f006200650020005000440046002065876863900275284e8e9ad88d2891cf76845370524d53705237300260a853ef4ee54f7f75280020004100630072006f0062006100740020548c002000410064006f00620065002000520065006100640065007200200035002e003000204ee553ca66f49ad87248672c676562535f00521b5efa768400200050004400460020658768633002>

    /CHT <FEFF4f7f752890194e9b8a2d7f6e5efa7acb7684002000410064006f006200650020005000440046002065874ef69069752865bc9ad854c18cea76845370524d5370523786557406300260a853ef4ee54f7f75280020004100630072006f0062006100740020548c002000410064006f00620065002000520065006100640065007200200035002e003000204ee553ca66f49ad87248672c4f86958b555f5df25efa7acb76840020005000440046002065874ef63002>

    /CZE <>

    /DAN <>

    /DEU <>

    /ESP <>

    /ETI <>

    /FRA <>

    /GRE <>



    /HRV (Za stvaranje Adobe PDF dokumenata najpogodnijih za visokokvalitetni ispis prije tiskanja koristite ove postavke.  Stvoreni PDF dokumenti mogu se otvoriti Acrobat i Adobe Reader 5.0 i kasnijim verzijama.)

    /HUN <>

    /ITA <>

    /JPN <FEFF9ad854c18cea306a30d730ea30d730ec30b951fa529b7528002000410064006f0062006500200050004400460020658766f8306e4f5c6210306b4f7f75283057307e305930023053306e8a2d5b9a30674f5c62103055308c305f0020005000440046002030d530a130a430eb306f3001004100630072006f0062006100740020304a30883073002000410064006f00620065002000520065006100640065007200200035002e003000204ee5964d3067958b304f30533068304c3067304d307e305930023053306e8a2d5b9a306b306f30d530a930f330c8306e57cb30818fbc307f304c5fc59808306730593002>

    /KOR <FEFFc7740020c124c815c7440020c0acc6a9d558c5ec0020ace0d488c9c80020c2dcd5d80020c778c1c4c5d00020ac00c7a50020c801d569d55c002000410064006f0062006500200050004400460020bb38c11cb97c0020c791c131d569b2c8b2e4002e0020c774b807ac8c0020c791c131b41c00200050004400460020bb38c11cb2940020004100630072006f0062006100740020bc0f002000410064006f00620065002000520065006100640065007200200035002e00300020c774c0c1c5d0c11c0020c5f40020c2180020c788c2b5b2c8b2e4002e>

    /LTH <>

    /LVI <>

    /NLD (Gebruik deze instellingen om Adobe PDF-documenten te maken die zijn geoptimaliseerd voor prepress-afdrukken van hoge kwaliteit. De gemaakte PDF-documenten kunnen worden geopend met Acrobat en Adobe Reader 5.0 en hoger.)

    /NOR <>

    /POL <>

    /PTB <>

    /RUM <>

    /RUS <>

    /SKY <>

    /SLV <>

    /SUO <>

    /SVE <>

    /TUR <>

    /UKR <>

    /ENU (Use these settings to create Adobe PDF documents best suited for high-quality prepress printing.  Created PDF documents can be opened with Acrobat and Adobe Reader 5.0 and later.)

  >>

  /Namespace [

    (Adobe)

    (Common)

    (1.0)

  ]

  /OtherNamespaces [

    <<

      /AsReaderSpreads false

      /CropImagesToFrames true

      /ErrorControl /WarnAndContinue

      /FlattenerIgnoreSpreadOverrides false

      /IncludeGuidesGrids false

      /IncludeNonPrinting false

      /IncludeSlug false

      /Namespace [

        (Adobe)

        (InDesign)

        (4.0)

      ]

      /OmitPlacedBitmaps false

      /OmitPlacedEPS false

      /OmitPlacedPDF false

      /SimulateOverprint /Legacy

    >>

    <<

      /AddBleedMarks false

      /AddColorBars false

      /AddCropMarks false

      /AddPageInfo false

      /AddRegMarks false

      /ConvertColors /ConvertToCMYK

      /DestinationProfileName ()

      /DestinationProfileSelector /DocumentCMYK

      /Downsample16BitImages true

      /FlattenerPreset <<

        /PresetSelector /MediumResolution

      >>

      /FormElements false

      /GenerateStructure false

      /IncludeBookmarks false

      /IncludeHyperlinks false

      /IncludeInteractive false

      /IncludeLayers false

      /IncludeProfiles false

      /MultimediaHandling /UseObjectSettings

      /Namespace [

        (Adobe)

        (CreativeSuite)

        (2.0)

      ]

      /PDFXOutputIntentProfileSelector /DocumentCMYK

      /PreserveEditing true

      /UntaggedCMYKHandling /LeaveUntagged

      /UntaggedRGBHandling /UseDocumentProfile

      /UseDocumentBleed false

    >>

  ]

>> setdistillerparams

<<

  /HWResolution [2400 2400]

  /PageSize [612.000 792.000]

>> setpagedevice



