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  1 Introduction: A Resource Approach 
to Tourism 

Anna Lydia Svalastog, Ian Jenkins and Dieter K. Müller 

Values and Sustainability 

This book represents the work of  Sondre Svalas-
tog and his ambition to establish a conceptual 
and theoretical framework for research and 
planning within the tourism industry. His re-
search can be characterized as transdisciplinary: 
a methodological and theoretical fusion of  nat-
ural science, social science (in particular sociology), 
economics (in particular economic geography), 
cultural history and philosophy. Svalastog was 
formally trained in the field of  agricultural sci-
ences, sociology and economics. 

He studied at the Norwegian University of 
Agriculture, which included a scholarship to 
visit England in 1964. In 1966, after finishing 
his studies, he worked at the Department of 
Rural and Regional Sociology at the Norwegian 
University of  Agriculture. Thus, from the very 
beginning, his focus on tourism was established 
with his approach being both interdisciplinary 
and international. 

Svalastog was an academic who repre-
sented key concerns of  the twentieth century. 
Both in his thinking and his work he always con-
sidered the wider context of  impacts, ethics and 
sustainability on society, culture and nature and 
viewed them as an integrated and working 
whole. At the beginning of  the 21st century, 
these perspections, insights, conceptual tools 
and theoretical frameworks have been shown to 

be more important than ever before, both in the 
field of  the tourist industry and beyond. 

Throughout his working career, Svalastog 
was involved in societal planning, primarily at 
county level. His fieldwork focused at the level of 
municipalities, since the complexity of  tourism 
and its potential and challenge vary from city to 
countryside, as well as from one rural municipal-
ity to another. Svalastog strove to keep together 
all the different aspects of societal life, including 
resources generated in the past and their likely 
future consequences, industry-related potential 
as well as social impacts, economic values and 
the prosperity, health and well-being of  all stake-
holders, not least the people and areas who were 
affected as intended or unintended hosts for 
tourism and leisure activities. 

A key concern for Svalastog was the im-
portance of local conditions. These, he argued, 
needed to be fully understood and included in 
any analysis, in order to generate tourism that is 
both productive and sustainable. For example, it 
might be assumed that small, local villages 
around the mountain plateau of  Hardangervid-
da constitute one single region, but this is not 
the case. Several municipalities still use seasonal 
mountain holding areas for their animals, which 
limits how the tourist industry is able to use such 
landscapes; additionally, infrastructure includ-
ing roads and public transport, varies. In add-
ition to understanding the local conditions and 
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resources, there needs to be knowledge about 
the type of  tourist attracted to particular regions 
so as to maximize potential and production, en-
suring that both the community and people 
benefit. Successful planning in the tourist indus-
try requires knowledge about social, cultural 
and natural changes. 

The importance of  climate change is a key 
area of knowledge in the tourist industry. From 
the early 1980s, Svalastog included climate 
change as necessary and important for the sus-
tainable planning of  tourism. This part of  his re-
search met with resistance and attempts were 
made to restrict the dissemination of  his re-
search to the public. The controversy revealed 
how short-term economic interests, both in aca-
demia and the tourist industry, can be strong in 
their determination to silence uncomfortable re-
search. This particular controversy concerned 
climate change, but the general point is that in a 
constantly changing world where the tourist in-
dustry is large and economically important, re-
search on tourism needs to be in a process of 
constant renewal of  risk analysis, oriented to-
wards society, culture and nature at the same 
time. To ensure sound planning within the tour-
ist industry, Svalastog insisted on the need for 
research-based knowledge. It becomes evident 
that Svalastog’s work was highly innovative, es-
pecially his recognition of  the role of  climate 
change on a destination’s resources. It was 
clearly ahead of  its time, and even in the early 
1990s anthropogenic climate change was only 
beginning to be recognized as having future im-
pacts on tourism. The impact of  climate change 
encompassed one of  the key elements of  Svalas-
tog’s work, that of  knowledge-based resources. 
These were only recently recognized as an im-
portant element in the success of a destination. 
Success will not happen if a destination does not 
have the knowledge and skills necessary for 
adapting to climate change. 

In the early 1970s, Svalastog was asked to 
help establish academic studies of  the tourism 
industry in Norway, which was a relatively new 
field. He was trained in science and sociology 
and continued to collaborate and work with 
researchers in the field of  cultural studies (anthro-
pology, ethnology and folklore). He also under-
took advanced studies in economics, and in his 
PhD in economic geography, the abstract na-
ture of academic disciplines became obvious. As 

tourism was a new academic field, it lacked the 
academic roots needed to ensure complex and 
well-elaborated concepts and theoretical under-
standings. His answer was to actively invite key 
academics as guest teachers and to participate 
in his research groups. Most importantly, he en-
sured that philosophy and the history of  ideas 
were included. 

Svalastog collaborated with leading Nor-
wegian researchers engaged in the philosoph-
ical critique of  positivism. In Norway, this 
post-war debate emphasized how academic 
thinking and research are always part of  soci-
ety, reflecting the values and understanding 
of  the society in which they are produced. 
Consequently, in Svalastog’s work, immaterial 
culture is just as important as material culture. 
In addition to his academic work and work in 
societal planning, he operated within the 
frames of  UNESCO and was a voting member 
and the principal investigator of  the Norwegian 
research group ICOMOS (International Council 
for Monuments and Sites). His understanding 
was that critical reflection, together with con-
ceptual and theoretical clarity, is a necessary 
starting point for all inquiries, as well as for so-
cietal planning. 

In present-day global and (post-)industrial 
society, tourism is a key industry; however, it 
also presents ethical challenges and risks that 
mirror social categories and economic inequal-
ities, stemming from an industrial and pre-
modern period. Of  particular concern is the (re-) 
production of  class and gender, as well as coloni-
alism. Svalastog contributed to the ICOMOS 
tourism charter, which was an explicit answer to 
these challenges. 

Because of  its complexity – the interrelated 
societal levels (global and local), resources (nat-
ural, cultural, social, economic) and plurality of 
values (economic values; ethical values; inter-
national norms, values and laws) – tourism as a 
field of  academic investigation requires an inte-
grated transdisciplinary approach. This book 
presents an approach to the tourist industry 
based on knowledge of  natural resources, social 
organization and its institutions, together with 
cultural traditions and know-how. Furthermore, 
the book also acknowledges the responsibilities 
of  research to support humanity and nature 
and its importance for societal planning and 
development. 



Introduction 3   

 

 

 
  

 

 

 
  

 
 

  

 
 

 
 

  
 
 
 
 
 
 
 

 
 
 
 
 

 
 
 

 
 
 
 
 
 
 
 
 
 
 

Inquiry-driven Transdisciplinary 
Research 

Svalastog walked a long academic path, enabling 
him to properly understand different academic 
landscapes including their research history and 
methods. This eagerness to extend his areas of 
competence was motivated by two factors: his 
research on tourism and sustainability and also 
the needs that were generated from this field of 
investigation (including his ethical stance on 
tourism). He understood humans and nature, 
past and present, material culture as well as the 
intangible. His perspective on life was seen 
through an understanding of  it being relational, 
dynamic and constantly changing. The gaze 
that he created was of  humans as agents, re-
sponsible for the consequences of  their actions; 
as a society we should actively strive to investi-
gate and acquire new and relevant knowledge as 
well as revisit old assumptions. 

Knowledge presupposes precise definitions 
and well-elaborated theoretical perspectives. 
Over the years, it became a key challenge for 
Svalastog to develop a toolbox of  interrelated 
concepts. These included key analytical tools for 
identifying and analysing challenges and pos-
sibilities related to societal planning and im-
plementing sustainability within the tourism 
industry. This book presents the results of  this 
particular part of  Svalastog’s work. The case 
studies are meant to demonstrate the usefulness 
of  his toolbox and to develop it further with ref-
erence to particular contexts of  the industry. 

Svalastog emphasized the importance of 
complex and context-related knowledge, based 
on well-established research methodologies. His 
stance implied a double perspective: academic 
knowledge and history represented reliable 
knowledge, which was built on a reflective 
model; at the same time he emphasized the im-
portance of  local knowledge and tradition 
(non-academic knowledge) as crucial for culture 
and society and thus also for tourism. He valued 
highly, and gave his life to, academic knowledge 
production, in the field of  systematic investigation-
driven transdisciplinary work. At the same time, 
he repeatedly emphasized the tentative charac-
ter of  academic borders and the constant 
need to push, transcend and alter these to gain 
new insights. 

Sustainability in Present Society 

Research-based knowledge is a prerequisite in 
societal planning, a fundamental principle for 
governmental governance and a key for legitim-
izing policy actions. International agreements 
and international collaboration refer explicitly 
to research and science as key ingredients in de-
velopment and sustainability. The importance of 
Svalastog’s work lies in his insistence on the 
importance of  integrated knowledge and the re-
lationship between academic knowledge, local 
knowledge, governance, planning and ethics. 

Since the end of World War II, ethics and 
human rights have been in the forefront of  gov-
ernance, regulation and planning. Ethics and 
human rights have been transported into all 
areas of  international regulation, institutional-
ized through the UN and its different bodies such 
as UNESCO and ICOMOS. These organizations of 
the UN have, in turn, been in control of charters 
directed to specific social areas; for example, the 
ICOMOS charter on tourism. Guidelines have 
been developed, ratified and implemented to 
ensure a fair and natural, social and culturally 
sustainable global society. However, times seem to 
be changing once again. During the 2015 Paris 
meeting on climate change, the representatives of 
global societies reached a point where conflicts be-
tween cultural and natural sustainability risked 
pulling people apart. So far, the international 
guidelines have been included in the planning, 
but now key actors, including Norway, suggest 
stripping away crucial arguments regarding cul-
ture and human rights in order to achieve the 
two-degree goal. This change in political direction 
is supposedly validated by references to natural 
and social science data. From Svalastog’s perspec-
tive, this is a contradiction in terms and therefore 
undermines long-term sustainability. In his 
thinking, research and cultural knowledge are 
fundamental principles for planning, although in 
a fused transdisciplinary way. Svalastog 
understood the wider context of  sustainability 
incorporating the four pillars: Environmental, 
Economic, Societal and Cultural, as well as the 
multi-disciplinary nature of  developing tourism. 
Much public understanding of  sustainability, 
even today, appears solely environmental but 
Svalastog’s work included both the social and cul-
tural aspects of  destinations and resources. 
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Research is a key validator for the new prior-
ities in present-day global society, as highlighted 
in the Paris agreement of COP21 and, hopefully, 
more fully acknowledged in COP26. The game-
changer is not research and knowledge itself  but 
the way politics and economics work together 
in ways that create conflicts of  interests and 
fragmentation. Because of  this, in key areas of 
societal disputes, research seems to have been 
misused to trump arguments regarding ethics 
and human rights. Seen from Svalastog’s per-
spective, the conflicts are created out of  a lack of 
insight into life’s fundamental interrelatedness 
and how interrelatedness, not conflict, consti-
tutes the real challenge: How do we protect ‘the 
spirit of  place’? How do we protect life and ensure 
sustainable planning and development? 

In Norway, the so-called positivism-critique 
has been most important. In Svalastog’s work, 
research represents norms and values and his 
stance must be understood as a critical challenge 
to the positivist approach. In present society, ref-
erence to research is made in ways that tend to 
under-communicate or even hide norms and val-
ues, and reference to research-based planning 
seems to re-establish the former naïve positivist 
stance on research. In Europe, this new wave of 
positivism has been around for a few years, not 
least due to new technology-driven research. 

To conclude this part of Svalastog’s per-
spective, there are two research-related chal-
lenges embedded in our understanding of  the 
relationship between research, planning and a 
sustainable society: (i) although a study may be 
scientific, due to its scientific methodology, it can 
be less than helpful if it excludes perspectives or 
material related to the question(s) and loca-
tion(s) that are being investigated; and (ii) sci-
ence is tentative and the scientific method does 
not of  itself  produce results that answer ques-
tions of governance. What makes a particular 
study relevant depends on a variety of  context-
ually defined factors and, in general, it demands 
more thorough studies than those that are 
planned for by planners. Furthermore, questions 
about ethics and human rights need to be inte-
grated and constantly revisited in the planning 
process. In the end, governance is politics based 
on priorities and preferences and should not be 
excused by simplified references to research, as if 
we do not have a say in how we live our lives and 
organize our societies. Since this book is meant 

to give a presentation of  the main components 
needed to undertake an analysis that can be 
used for the sustainable planning of  tourism, the 
intention is not to be an end-point, but to create 
an academic reflection relevant to planning and 
politics and to fuse further conceptual and the-
oretical works on tourism and planning. 

Localizing Tourism Geographies 

Tourism has been a field of  scientific investiga-
tion and research since the beginning of  the 
20th century (Hall and Page, 2014). This 
applies to the Nordic countries too, where early 
examples can be found from the 1930s onwards. 
Nevertheless, tourism as an area of  research and 
education remained marginal until the 1970s 
when newly established university colleges in 
Norway and Sweden focused on this still rela-
tively neglected field. Institutions of  higher edu-
cation in tourism were established in order to 
supply an educated workforce for the regional 
tourism industry, while research often remained 
a somewhat marginal activity. 

At that time, tourism was not regarded as a 
major discipline at Nordic universities, and even 
elsewhere tourism departments were rare. 
Hence the challenge for those young scholars 
hired at the new institutions was intense, since 
curricula and study materials had to be newly 
developed – little could be taken from elsewhere. 
Moreover, scepticism towards studying tourism 
and leisure was even more widespread then than 
it is today and government resources for re-
search were usually not provided, at least not to 
the same extent as at the established universities 
(Butler, 2004). 

Against this background, it was equally 
important that tourism developed not only as 
a field of  education but also of  research. In 
Nordic countries, as elsewhere, geography 
was an important discipline, producing many 
of  the scholars who were active at the new 
tourism departments (Müller, 2010). This 
development has continued, and today a ma-
jority of  articles published in Tourism Geog-
raphies, the journal most clearly committed 
to tourism geography research, come from 
departments that are not identifiable as geog-
raphy departments (Müller, 2014). 
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This book is inspired by the work of  one of 
those pioneers, Sondre Svalastog. After degrees 
in rural economy (1966, Norwegian Agricul-
tural University) and planning (1971, Norwe-
gian Agricultural University), Svalastog was 
appointed, in 1972, Lecturer in Local and Re-
gional Planning at the Oppland University Col-
lege, which had been established a year earlier 
(since 1994, University College Lillehammer; 
and since 2017, Inland Norway University of 
Applied Sciences). Even then, he was committed 
to discussing the conditions for tourism devel-
opment in the Norwegian regions. He continued 
and deepened these efforts despite the scarce re-
sources available for research at that time, fi-
nally earning a PhD in economic geography 
from the Norwegian School of  Economics in 
Bergen in 1994. His thesis, ‘The localization of 
tourism: on the analysis of  resources, spatial 
distributions and local adaptation’ (Lokalisering 
av reiseliv: om ressursanalyser, den romlige forde-
ling og lokal tilpassing), summarized a compre-
hensive research effort covering 19 case-study 
areas and involving interviews with more than 
2400 people. 

A Resource Approach to Tourism 

Tourism is usually understood as a system link-
ing tourists’ origins and destinations, while 
acknowledging the role of  transportation to 
convey tourists to locations. Moreover, the tour-
ism system is located within an environment 
that also establishes preconditions for the devel-
opment of  tourism (Hall, 2005). Although all 
parts of  this system may be affected by the de-
velopment of  tourism, it seems that, in particu-
lar, the destination has garnered most attention 
among researchers. This also applies to Sondre 
Svalastog, who engaged in a core study of  tour-
ism geographies, i.e. how and why destinations 
develop. As an economic geographer, Svalastog 
was inspired by and departed from Zimmer-
mann’s Theory of  Resources (1951). Accord-
ingly, resources are not fixed entities; rather, 
they come into existence and are made by 
people who attach meaning to them. In Svalas-
tog’s (1998) understanding, this meant that 
destinations, too, are in the making. The neces-
sary production process comprises various as-
pects. Already Clawson et al. (1960) offered a 

classification of  resources for recreation (Hall 
and Page, 2014): 

• The undeveloped recreation resources: 
landscape and its natural features like lakes, 
rivers, mountains etc. 

• Private recreation resources: second homes 
and other privately owned resources 

• Commercialized private recreation resources: 
shopping malls, theme parks, stadiums, re-
sorts etc. 

• Publically owned recreation resources: 
sports facilities, national parks etc. 

• Cultural resources: public and private, li-
braries and arts etc. 

• Professional resources: administrative re-
sources comprising fnancial support systems 
and organizational structures, and manage-
ment including planning and research. 

However, the resources considered often in-
cluded land, workforce and capital. Clawson 
et al. (1960) also claimed that available recre-
ational resources are usually sufficient for satis-
fying a local recreation demand. However, in 
cases where resources are thought of  as tourist 
attractions, outstanding resources are needed in 
order to achieve competitiveness. A good example 
of  this is the growth in adventure tourism which, 
since the 1970s, has increased significantly in 
popularity; then it was simply seen as outdoor 
recreation. Although not specifically mentioned 
by Svalastog, he obviously recognized and 
understood the potential for what is now known 
as adventure tourism. He identified knowledge 
as a key component for success, which is sup-
ported by other authors also recognizing this 
within the Norwegian adventure tourism sector 
(Løseth, 2017). 

Furthermore, Svalastog’s research, pub-
lished in 2010, highlighted the importance of 
the adventure tourism market to Norway. He 
identified the need for developing this product, 
which, according to other research, represented 
at least 18% of  Norwegian tourism. Svalastog 
notes: 

The production of  activity-based recreation2 is 
much more important for the tourism sector 
than would be suggested by its share in wealth 
creation, if  that is considered on its own. It is in 
the production of  activity-based recreation that 
the main emphasis of  the non-material increase 
in value must lie. (Svalastog, 2010, p. 6) 



6 A.L. Svalastog et al.   

  

 

 
 

  

 

 

 

  
  

  

 

 

 

 

 

 

Once more we see that Svalastog is able to 
clearly identify a market which has now become 
a global player in attracting tourists and which 
Norway has capitalized upon. 

As if to underscore the development of Nor-
wegian adventure tourism, many adventure 
companies market the country as an adventure 
destination. It has even featured in the British 
press, as the UK is one of  Norway’s main mar-
kets (Stone, 2017). The Global Report on Adven-
ture Tourism notes: ‘The trend is far-reaching. In 
2011, 79% of  tourism boards reported that the 
adventure tourism private sector had begun to 
emerge and/or grow in their destination’ (UNW-
TO, 2014, p. 22), and it further adds: ‘Around 
the world, destinations gear their taglines and 
messaging to appeal to adventure travelers: 
Norway capitalizes on its towering fjords and 
glaciers with the slogan “Powered by Na-
ture”’(UNWTO, 2014, p. 22). This, in many 
ways, confirms Svalastog’s research and 
understanding of  knowledge-based tourism 
development, showing that, currently, adventure 
tourism is a significant product in developing a 
successful global tourism destination. 

Svalastog drew a distinction between 
place-specific resources, comprising Clawson 
et al.’s undeveloped recreation resources, and 
manipulated man-made resources. In this con-
text and inspired by Travis’s (1982) work on the 
management of tourism impacts and Duffield’s 
(1984) attempt to bridge the gap between tour-
ism studies and economic geography, Svalastog 
pointed to the role of  immaterial aspects and the 
fact that resources are culturally determined. 
Thus, he showed in his thesis that assessments 
of  tourism impacts were contingent upon the 
degree of  dependency on tourism development 
(Svalastog, 1994). The latter notion implies that 
two other dimensions become important: aware-
ness and knowledge. 

Svalastog recognized that, in particular, 
tourism development in Norway was suffering 
from the development of  the Norwegian oil 
economy, resulting in high costs for the produc-
tion of  tourism. Hence, despite the expected de-
velopment of  mountain tourism in Norway in 
the 1960s, it turned out that international 
tourism in Norway had actually decreased 
(Svalastog, 1988). The expansion of  an undevel-
oped physical recreation resource turned out 
to be insufficient to attract tourists from the 

international market. Svalastog blamed the de-
velopment on price levels in Norway for causing 
this failure. Because of  the high price level, the 
tourist product was uncompetitive in an inter-
national market despite the indisputable attract-
iveness of  Norwegian scenery. In order to deal 
with the situation, he claimed that a greater in-
put of  knowledge in the production of  tourism 
in Norway was the way forward (Svalastog, 
1992, 2010). This would enable a more profes-
sional approach and help to produce an inter-
nationally viable touristic product. A review of 
current Norwegian tourism identifies that the 
recreation market has indeed expanded with a 
considerable increase in the availability of  ad-
venture tourism products. 

This insight entailed another aspect of 
Svalastog’s thinking on geographies: a conclu-
sion drawn from the assertion of  lack of  com-
petitiveness of  Norway’s tourist product was 
that geography and geographical knowledge 
should be responsible and applied in order to 
benefit communities and societies. From this 
knowledge platform, Svalastog became involved 
in ICOMOS. ICOMOS is a non-governmental or-
ganization associated with UNESCO, engaged 
with the protection of monuments and heritage 
sites. Moreover, ICOMOS functions as an advis-
ory commission for the implementation of  the 
World Heritage Convention of  UNESCO. Svalas-
tog was active in the Norwegian chapter of 
ICOMOS and for many years chaired its commit-
tee on culture and tourism. He also represented 
the committee in international meetings and was 
active in the promotion of  ICOMOS and its ideas. 

Tourism in economic geographies 

As current authors sometimes forget (Ioannides, 
1995, 2006; Hall, 2013; Müller, 2014), a gap 
between tourism geographies and mainstream 
geographies was already noted in the 1980s 
(Duffield, 1984). Svalastog’s work, too, can be 
seen in this context. Trained as an economic 
geographer, Svalastog was obviously concerned 
with the drifting apart of  tourism and geog-
raphy. Consequently, his thesis (1994) has to be 
seen not only as an attempt to measure local per-
ceptions of  tourism but also as an application of 
economic (resource) theory to tourism and a test 
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of  whether this approach was applicable in sup-
porting aspects of  its production. His focus on 
the role of  knowledge was relatively unusual at 
the time but was to become very fashionable in 
research on economic geography and regional 
development only a few years later (see, e.g., 
Maskell and Malmberg, 1999; Cooke, 2001; 
Bathelt et al., 2004). 

Until today, this focus on knowledge and 
skills within tourism geographies is limited 
(Baum, 2007; Xiao and Smith, 2007) and Coo-
per (2006) argues that the tourism industry has 
been poor in adopting knowledge, at least partly 
because of  gaps and distance between academia 
and industry. Moreover, the focus is often on 
skills and knowledge management at a micro 
level and within the individual firm (e.g. Moscar-
do, 1997; Aitken and Hall, 2000). Often, skills 
development is seen as a means of  economic re-
structuring (Thomas and Long, 2001), particu-
larly within tourism in developing economies 
(e.g. Kaplan, 2004; Liu and Wall, 2006; Baum 
and Thompson, 2007). However, little effort has 
been made to assess the role of  knowledge for 
competitiveness within the tourism industry 
and the connection between knowledge and the 
provision of tourism resources. Research on 
national parks may be the exception; here a 
greater awareness of  the connection between 

the experiential dimensions of tourism, tourism 
management and conservation is discussed rela-
tively intensively (Eagles, 2002). In general, 
Svalastog’s work is seldom replicated and ad-
dressed, providing a further reason to make his 
work, often originally published in Norwegian, 
accessible to an English-speaking audience. 

Outline of the book 

This book provides the reader with a glimpse of 
Sondre Svalastog’s work and it is structured in 
two parts. Following the introduction, selected 
parts from Svalastog’s PhD thesis are presented 
in Part 1. Some of  the texts are reprints, while 
others are available in English for the first time. 
The second part features a number of  contribu-
tions from former colleagues and friends of 
Svalastog. These are original contributions and, 
in fact, some are provided by pioneers of  tourism 
geographies, such as Anthony Travis. However, 
the texts aim at providing an empirical context 
for Svalastog’s theoretical elaborations. Some of 
these texts are almost fragments providing in-
sights into the original thinking of innovators in 
the discipline, while others conform to modern 
academic texts. 
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