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Introduction and Aim of the Book

This book on visitor experiences in nature-based tourism destinations demon-
strates current knowledge using empirical evidence covering six continents (all 
except Antarctica). It provides insights into conceptual issues as well as case 
studies. Content is presented in three main parts: ‘Nature-based Experiences 
in Tourism’, ‘Managing the Nature-based Tourism Experience’ and ‘Visitor 
Experiences and Destination Management’.

Part I reviews the role and relevance of nature in tourism and of tourism 
in nature. It addresses a possible rationale for nature in tourism (Abbott, Boyle 
and Lee, Chapter 2), offers an innovative management framework that acknow-
ledges the non-linear nature of experiences (Skibins, Chapter 3) and considers 
two increasingly recognized features in nature-based tourism: co-creation 
(Conti, Chapter 4) and sense of place (Ried Luci and Goytia Prat, Chapter 5).

Part II identifies and explains visitor management challenges of rele-
vance to visitor experiences in nature-based tourism. Instead of the frequently 
 reported impact studies, this book deliberately features topics that have not 
been  addressed in detail in the literature before. These include legal frame-
works in a destination that affect visitor experiences (Agius, Chapter 6), cultural 
events in nature settings (Margaryan and Fredman, Chapter 7), recreational 
displacement (Hayes and Lovelock, Chapter 8), the case of birdwatching as a 
tourist experience (Çakar and Uzut, Chapter 9), augmented reality applications 
in nature-based tourism (Hassan and Ramkissoon, Chapter 10) and biological 
disruption in a nature-based recreation setting (Allen and Burns, Chapter 11).

Part III takes an overarching destination management perspective that tran-
scends the tourism product or business level. Attention is drawn to the importance 
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of considering nature-based tourism (management) in its wider context (Lopes 
and Silva, Chapter 12). Three chapters develop and apply sets of indicators 
specific to nature-based tourism experiences with a view of linking destination 
attractiveness and visitor experiences (Ariya, Chapter 13), managing visitor 
experiences in water-based tourism (Enseñat-Soberanis, Blanco-Gregory and 
Mondragón-Mejía, Chapter 14) and improving visitor segmentation for marine 
visitor experiences (Iaffaldano and Ferrari, Chapter 15).

All case studies included in the book are research-based and contribute 
to our overall understanding of core issues in managing visitor experiences in 
nature-based tourism. The last chapter concludes the book with a discussion 
of factors that are important for the future of managing visitor experiences in 
nature-based tourism as well as future research directions. This research book is 
primarily designed for postgraduate students and researchers as it reviews, and 
seeks to contribute to, the existing literature on nature-based tourism, visitor 
experiences and visitor management.

Visitor Experiences and Visitor Experience Design

There are several truisms in our current knowledge of visitor experiences 
which are rarely questioned. Packer and Ballantyne (2016, p. 137) state that 
visitor experiences involve ‘an individual’s immediate or ongoing, subjective 
and personal response to an activity, setting, or event outside of their usual 
environment’. Experiences are now frequently valued over material goods and 
they hold progressively more status (Yeoman and McMahon-Beattie, 2019). The 
complexity of tourism experiences is acknowledged and resulting challenges 
in experience design are attributed to the high number of service touchpoints 
in all types of tourism (Tussyadiah, 2013). Others point out that visitor experi-
ence design is the part of visitor management that most explicitly centres on the 
visitor. Existing research is concerned with guiding and its relationship to the 
visitor experience (e.g. Roberts et al., 2014; Weiler and Walker, 2014), inter-
pretation (e.g. Kuo, 2002; Bramwell and Lane, 2005) and authentic  experiences 
and authentic learning (e.g. Deale, 2008). This book takes a phenomenological 
approach to visitor experiences (Cohen, 1979) in that it aims to capture the 
whole range of visitor experiences rather than focusing on peak experience(s) 
only (Quan and Wang, 2004; Smit and Melissen, 2020).

Many strategies currently employed in visitor management and visitor 
 experience design essentially assume that visitor experiences are linear. These 
include, for example, limits of acceptable change, carrying capacity and  social 
norms, among others. Over time, there have been multiple calls to better rec-
ognize the complexity of the visitor experience and to reflect its non-linear, 
multidimensional nature in management and design for visitor experiences 
(Stewart, 1998; Lischka et al., 2018). In his chapter ‘The infinite visit’ in this 
book, Skibins proposes a unifying, temporal/spatial framework for visitor man-
agement that aims to transcend the aforementioned restrictions (Chapter 3). 
Co-creation, referring to the role of the visitor in the creation of experiences as 
well as to local communities and hosts, is an important strategy to go beyond 
the linear delivery of tourism experiences and is an emerging theme in visitor 
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management (Albrecht, 2017b). Conti’s chapter in this book illustrates how 
guides co-create forest experiences together with tour participants (Chapter 4).

Visitor centres are an important factor in the shaping of visitor experiences 
but, despite their relevance, their roles and functions are little understood (an 
exception in this regard is Pearce, 2004). Wildlife interpretive centres have been 
found to offer numerous benefits to natural destinations including attracting vis-
itors, providing employment and providing a means by which to channel visitor 
flows (Lindberg et al., 2019). Hong et al. (2016) have discussed the design of vis-
itor centres and conclude that guidelines for visitor centre planning and related 
design experiences are still lacking. Drawing on parks and nature-based attrac-
tions in China, the authors point out that visitor centres are vital to the manage-
ment and development of parks and that their location, scale, visitor function, 
signage and service standards need to match the park type. Abbott, Boyle and 
Lee’s chapter in this book addresses some of these issues by discussing visitor 
experiences at an innovative visitor centre in New Zealand (Chapter 2).

An important concern in the development and refinement of visitor 
 experiences is benchmarking, the identification of best practice, and the meas-
urement of success. The matching of visitor expectations and experiences is 
important and frequently cited as a driver in segmentation studies (Kessler and 
Harcourt, 2010). Although these topics receive increasing attention in the lit-
erature, the underlying research is generally case study-based, with little indica-
tion of how the process may be applicable to other destinations or sites (Burns 
and Moreira, 2013; Moore and Taplin, 2014). In their chapter in this book, 
Enseñat-Soberanis, Blanco-Gregory and Mondragón-Mejía extend such work 
into the area of water-based tourism by applying indicators and standards to 
cenotes (natural swimming holes) in Yucatán, Mexico (Chapter 14). Iaffaldano 
and Ferrari also address marine visitor experiences by positing a visitor seg-
mentation method using sustainability indicators (Chapter 15).

Agius, in his chapter in this book, discusses an under-explored area in 
tourism and visitor management. He is among the first researchers in the 
tourism field to identify and discuss the legal framework in the destination as a 
significant impact on visitor experiences (Chapter 6).

This book would not be complete without addressing emerging technolo-
gies and their implications for the visitor experience. In their chapter in this 
book, Hassan and Ramkissoon assess possible impacts of augmented reality 
applications on visitor experiences, impact management and the destination 
(Chapter 10). Augmented reality also features in Abbott, Boyle and Lee’s chapter 
as a means to enrich a visitor experience through interactivity, entertainment 
and learning (Chapter 2).

Nature-based Visitor Experiences

Nature-based tourism has long been a focus of study in tourism, but it is not 
the purpose of Part I to discuss its various understandings and definitions (for 
an in-depth review, see Coghlan and Buckley, 2013). Instead, the aspects 
of nature-based tourism that are most pertinent to the related visitor experi-
ences are considered here. Perhaps most importantly, the beauty of nature has 
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long been acknowledged as a significant destination feature. In Tribe’s (2009, 
p. 11) words, ‘tourism is contingent upon the beauty of the place and can 
both contribute to and detract from this as it (re)constructs place’. Generally 
speaking, natural beauty is a key visitor motivation for nature-based attractions 
(Rittichainuwat, 2007; Zamani-Farahani and Musa, 2008).

In nature-based and wildlife tourism settings, visitor experiences have 
 received significant attention with studies emphasizing visitor satisfaction (Chhetri 
et al., 2004), conservation benefits (Gray and Campbell, 2007), environmental 
education (Walker and Moscardo, 2014), visitor loyalty (Pearce and Dowling, 
2019) and behavioural change (Lee and Moscardo, 2005). In his chapter in this 
book, Ariya contributes to this stream of literature. His wildlife tourism attract-
iveness framework offers a structured approach to assessing destination attract-
iveness attributes and related implications for tourist experiences (Chapter 13). 
In addition, Çakar and Uzut’s chapter in this book addresses visitor preferences 
in birdwatching tours (Chapter 9).

Zhang (2020) identifies and describes a link between wildlife tourism 
experiences and visitor experiences. He posits an ‘environmental ethics–
knowledge’ framework for visitor experiences (Fig. 1.1), featuring two axes 
(anthropocentrism, and knowledge and awareness of the ecological situation 
of a species and its environment) and four visitor types/attitudes associated 
with different experiences and behaviours. The framework is included here to 
illustrate the wide variety of possible nature-based visitor experiences and their 
dependence on visitor characteristics. Works like this can be instrumental in 
designing and delivering visitor experiences. In this case, tourism managers can 
adapt interpretation and guiding to suit specific visitor segments, for example 
by devising or enhancing multisensory experiences in guided and self-guided 
tours or in exhibitions.
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Fig. 1.1. The ‘environmental ethics–knowledge’ framework for visitor experiences. (From 
Zhang, 2020, with permission.)
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In their chapter in this book, Ried Luci and Goytia Prat add to the above-
mentioned notions of beauty and aesthetics by discussing how sense of place 
can be an important contributor to visitor experiences in nature-based tourism 
and how sense of place can support destination management, visitor manage-
ment and destination marketing (Chapter 5). This chapter has been included 
to illustrate how visitors’ appreciation of nature may involve both cognitive 
and non-cognitive elements (Rolston, 1995) and as such it demonstrates an 
important component of experiences in nature-based tourism that many aca-
demics tend to overlook and tourism managers may not consider.

Mehmetoglu (2007, p. 659) suggests that ‘not everyone who visits a nature-
based attraction is interested purely in nature-related activities’. This book 
makes a deliberate effort to include non-standard nature-based tourism experi-
ences and several chapters in this book demonstrate visitors’ interests in holistic 
nature-based experiences. Lopes and Silva discuss challenges in the manage-
ment of visitor experiences in peri-natural areas (Chapter 12). Margaryan and 
Fredman present cultural events in nature as unique nature-based experiences 
(Chapter 7). A nature-based experience in a modified natural environment is 
the focus on Allen and Burns’s chapter in this book. In their case study, a lake 
has first been subjected to the introduction of a foreign species to enable rec-
reational fishing; then, the lake had to be chemically treated to allow for that 
foreign species to thrive in their new environment so that the desired visitor 
experience could be preserved (Chapter 11).

Visitor (Impact) Management and Visitor Experiences

There is a clear link between visitor experiences and behaviour: ‘the central 
element driving tourist behavior [sic] is the desire to have a positive experi-
ence at a destination’ (Moscardo, 2019, p. 70). Tourism (visitor and/or impact) 
management used to be seen in isolation, but it is important to acknowledge 
the extent to which such interventions impact on visitor experiences. After all, 
‘[v]isitor management refers to all management tools and interventions that 
regulate the movement and behaviour of visitors in a destination’ (Albrecht, 
2014, p. 1054) and, as a result, visitors encounter the physical and proces-
sual manifestations of visitor management in the destination during their visit. 
Inevitably, their experience and appreciation are positively or negatively af-
fected. Therefore, in addition to understanding the destination, its host commu-
nities and products, tourism managers must have an in-depth understanding of 
the main visitor segments in order to plan for and implement all different types 
of visitor management interventions (Albrecht, 2017a).

Managing visitor impacts is one of the main research streams within vis-
itor management. It considers how visitors affect a destination environmentally, 
socioculturally and economically, as well as how tourists impact other tourists 
(Mason, 2015). The literature addresses the negative consequences of  undesirable 
visitor behaviour, including issues such as littering and inappropriate sanitation 
practices, unsafe risk-taking behaviour during activities or disruptive contact 
with wildlife. It documents many studies that report such behaviours and/or offer 
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normative or prescriptive resolution strategies (Cilimburg et al., 2000; Orams, 
2002; Brown et al., 2010; Edgell, 2016; Bhati and Pearce, 2017).

Resolution strategies are wide-ranging and often feature concepts such as 
the different types of carrying capacity (physical, ecological, perceptual, etc.) 
which aim to identify thresholds of acceptable visitor volumes, site hardening, 
restrictions on visitor behaviour and destination- or activity-specific interven-
tions like Codes of Conduct (Cole, 2007) or de-marketing (Beeton and Benfield, 
2002). Computer simulations that model visitor impacts and test possible miti-
gation attempts are increasingly common (Cole and Daniel, 2003; Lawson, 
2006; Žabkar et al., 2010; East et al., 2017). Furthermore, visitors’ perceptions 
of natural beauty have been linked with appropriate behaviour on site and 
may thus be a vital factor in avoiding negative visitor impacts (Dolnicar, 2004). 
Participation in outdoor recreation is also linked with support for conservation 
and desirable visitor behaviour (Harbrow, 2019). But again, the impact that 
the mitigation strategies themselves have on visitor experiences is rarely noted. 
In general, psychocentric visitors who appreciate systematically organized ex-
periences such as guided package tours are more likely to condone visible or 
otherwise noticeable visitor management interventions than allocentric visitors 
who prefer experiences of solitude or remoteness.

Although this book does not seek to explicitly address visitor impact man-
agement, it is an important consideration pertaining to visitor experiences. 
Several chapters in this book implicitly address visitor impacts and their 
 relationship to the visitor experience; these are Hayes and Lovelock’s chapter 
on recreational displacement, Hassan and Ramkissoon’s work on augmented 
reality application in Bangladesh, and Enseñat-Soberanis, Blanco-Gregory 
and Mondragón-Mejía’s development of indicators for water-based tourism in 
Yucatán, Mexico (Chapters 8, 10 and 14, respectively).

By considering visitor experiences and related tourism management, 
this book aspires to address a significant gap in the research on nature-based 
tourism. The combination of theory and case studies intends to demonstrate 
current knowledge and deliver analytical insights, theoretical advances and 
concluding thoughts on the future of managing visitor experiences in nature-
based tourism.
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