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Introduction: Religious Tourism  
and Pilgrimage in Asia

According to the UNWTO (2000, p. 22) there is 
a global trend for holidays to be more than recre-
ational, with physical and mental rejuvenation 
increasingly expected. Spiritual rejuvenation is 
also a growing need. There is an above-average 
growth in religious tourism and this is clearly 
evident in Asia, with major religious icons such 
as Angkor Wat in Cambodia, the Buddhist tem-
ples in Korea, holy mountains in Japan, mosques 
in the former Soviet Union and Hindu sites in 
India all experiencing expansion, development 
and increased numbers of  tourists and pilgrims.

While the absolute scale of  international 
pilgrims is extremely difficult to estimate, the 
number of  330 million was suggested by the 
World Religious Tourism Association in 2008. 
This figure has been questioned by the UNWTO 
(2011), which suggests that a figure of  600 mil-
lion national and international religious and 
spiritual voyages in the world may be more ac-
curate. Furthermore, they suggest that 40% of  
this activity takes place in Europe, and approxi-
mately half  in Asia, and later in their discussion 
(Lanquar, 2011) it is noted that at least 170 mil-
lion pilgrims travel to pilgrimage sites in India 
alone. Thus, while an accurate analysis of  the 

numbers is in question, there is undoubtedly a 
significant and expansive movement of  peoples 
around the world engaging in this activity, with 
a considerable portion of  the movements taking 
place in Asia and the Pacific region.

According to UNESCO, 60% of  the world’s 
population adhere to a religion, and these be-
lievers form the demographic base of  religious 
tourism. Within this, the Asia-Pacific region is 
considered to be the world’s religious core with 
the greatest number of  pilgrims and travellers 
for religious events, for both international and 
domestic tourism. Motivated by the scale of  
this activity in Asia, this book brings together 
for the first time a range of  case studies in the 
areas of  religion, tourism and pilgrimage. It is a 
timely assessment of  the increasing linkages 
and interconnections between religious tourism 
and secular spaces on a global stage, and explores 
key learning points from a range of  contemporary 
case studies of  religious and pilgrimage activity 
related to ancient, sacred and emerging tourist 
destinations, new forms of  pilgrimage, faith sys-
tems and quasi-religious activities. The focus is 
religious tourism in Asia, and the volume re-
flects on and critically discusses case studies 
written by international authors who share a 
diverse set of  experiences regarding  religious 
tourism.
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Religion, Pilgrimage and Society

In 1945, Professor Radcliffe-Brown was invited 
by the Royal Anthropological Institute of  Great 
Britain and Ireland to deliver a lecture on the 
role of  religion in the development of  human so-
ciety. He began his lecture by highlighting the 
importance and complex nature of  the subject. 
Among the themes he discussed, such as the-
ology and philosophy, was the idea of  religion as 
an important part of  social machinery, morality, 
law and part of  ‘the complex system by which 
human beings are enabled to live together in 
an orderly arrangement of  social relations (Rad-
cliffe-Brown, 1945, p. 33). This importance of  
religion in the functioning of  society is picked 
up by Chris Park in his paper on religion and 
geography, where he highlights the all-pervasive 
way in which religion permeates the fabric of  
modern living:

many of  the major religions of  the world have 
become so inextricably linked with particular 
racial groups, cultures, political systems and 
lifestyles, that it is difficult to imagine one 
without the other. It is hard to imagine Thailand 
without Buddhism, or India without Hinduism, 
for example.

(Tyler, 1990, in Park, 2004, pp. 1–2)

Park suggests that it is virtually impossible 
to identify boundaries for the influences that re-
ligion has on human beings – impacting on their 
entire landscape, culture and society. Authors 
such as Corwin E. Smidt (2003) concur, address-
ing the symbiotic relationship between society 
and religion, suggesting that this connection 
has even helped to shape life in the modern 
world. Thus, defining religion without consider-
ing its social significance is virtually impossible. 
As an element of  society, therefore, religion is 
definitely worthy of  deeper investigation. As an 
element of  the CABI Religious Tourism and Pil-
grimage Series, this volume is primarily inter-
ested in particular manifestations of  religion, i.e. 
religious tourism and pilgrimage in Asia – thus 
establishing the focus of  this volume. As one 
reads through this eclectic collection of  chap-
ters, many themes emerge, but perhaps the most 
evident is the heterogeneous nature of  religion 
throughout Asia. While multiple maps exist of  
religious heartlands, areas of  influence and faith 

centres (O’Brien and Palmer, 2007; Smart and 
Mathewson Denny, 2007), visual representa-
tions often overlook subtle nuances of  a story 
that is much more complex. This book highlights 
the existence of  religious practices, pilgrimages 
and tourism in countries where religion has 
been subdued or suppressed; it presents minority 
and marginal religions in countries that the out-
side world sees as influenced by a single major 
religion, and it presents a range of  case studies 
that illustrate the truly international reach of  
faiths and religions. It is this heterogeneity of  re-
ligious expression that leads millions of  religious 
travellers and pilgrims to travel around the globe 
for faith-based purposes.

The Distribution of Religion  
and Pilgrimage

Asia (according to worldatlas.com) is considered 
to be the birthplace of  all the world’s major reli-
gions including Christianity (2.2 billion followers), 
Islam (1.6 billion), Hinduism (1 billion), Bud-
dhism (488 million), Shintoism (104 million), 
Daoism (93 million), Sikhism (28 million) and 
Judaism (13.9 million), but also Confucianism, 
Jainism, Sikhism, Taoism and Zoroastrianism, in 
addition to many other minor faiths, belief  sys-
tems and sects. There are many different ways to 
classify and analyse these and other religions; 
they can be identified as being monotheistic, 
polytheistic or involving no particular god; they 
can be Abrahamic (Judaism, Christianity, Bahá’í 
of  Islam) or folk-based; or they can be examined 
from a geographical perspective, such as In-
dian or Dharmic religions (Hinduism, Jainism, 
Buddhism and Sikhism); east Asian religions 
(Confucianism, Taoism, Shintoism, Mugyo and 
folk religions of  China and Vietnam); and Iran-
ian Zoroastrianism.

These various ‘traditional’ classifications 
are increasingly challenged and take into account 
New Age and modern religions in addition to 
very ancient religions based on Shamanism and 
Animism; and, of  course, the fact that there are 
many people who do not follow any religion at 
all – scholars have debated for some time 
whether one needs to follow a particular faith/
religion to undertake pilgrimage – or can the 
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term be extended to include ‘secular’ pilgrimage 
(Coleman and Eade, 2004)? While this is an 
interesting question, perhaps we will save it for a 
future volume.

Religion in a Changing World

In a 2004 presentation entitled ‘Religion at the 
Time of  Change’, the eminent geographer Stan-
ley Brunn identified eight themes for discussion 
and debate in relation to the changing face of  
religion in the world (Box 1.1). It would appear 
that this paper, which the author promised to 
publish later in an extended format, eventually 
expanded far beyond his initial ideas, and in 
2015 his mammoth 3926-page, 207-chapter, 
five-volume project entitled The Changing World 
Religion Map was published (Brunn, 2015). 
However, the initial eight themes that formed 
the core of  his epic project are still relevant and 
provide interesting material for reflection. These 
are presented and considered here to illustrate 
the challenges facing religion, religious tourism 
and pilgrimage, and society in general in mod-
ern times.

1. The Asianization of Europeanized 
worlds

The first global issue regarding changes in religion, 
as highlighted by Brunn, is diaspora from Asia 
becoming increasingly evidenced in the Euro-
peanized areas of  the world. These migrants from 

China, India, Indonesia, Korea, the Philippines, 
Pakistan and many Arab countries bring with 
them their religious observances, festivals, holi-
days and worldviews. In addition to the develop-
ment of  temples, mosques, shrines and cemeter-
ies reflecting their religious beliefs, they bring 
their Muslim, Hindu, Buddhist and other social 
organizations, which are now evident across the 
Europeanized human landscape.

2. Christianity with a Third World face

With evolving global demographics, the pro-
portion of  the world’s population that is white 
and Christian is now diminishing. Thus, many 
new adherents in the Catholic and Protestant 
denominations, in addition to clergy, religious 
leaders and theologians, are coming from Latin 
America, Africa and Asia. These women and 
men, or their ancestors, were converted to 
Christianity by North American and European 
missionaries. In the near future, the ‘First 
World’ will be receiving missionaries from the 
Third World.

3. Geo-religion in daily life

There is global evidence of  an increased yearning 
to learn how to live ‘whole’ and integrated lives, 
not separated or segmented into separate com-
partments of  work, family, faith, entertainment 
etc. This holistic and ‘fused’ thinking presents a 
challenge for researchers and commentators in 
the areas of  social science and humanities, the-
ology or philosophy, who traditionally examine 
the world in knowledge silos rather than focusing 
on integrating areas of  life such as spirituality 
and work in an effort to help people to think hol-
istically and enjoy life to the full. This has major 
implications, and challenges the views of  policy 
makers and those managing, forming and shap-
ing social settings and societies.

4. Globalization and localization: parallel 
or intersecting universes

There are two evolving scenarios in evidence re-
garding the perspective of  religions: one is where 

Box 1.1. Stanley Brunn’s (2004) changing face 
of religion in the world.

1. The Asianization of Europeanized worlds
2. Christianity with a Third World face
3. Geo-religion in daily life
4. Globalization and localization: parallel or 

intersecting universes
5. Marketing religion in a K-(knowledge) econ-

omy: Hollywood or holy words
6. Cyber-religion and the impacts of informa-

tion and communications technologies
7. Religion, state and the law
8. Science and religion
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the organized and established religions become 
concerned about spirituality of  ‘the present’ and 
‘the now’ to the omission of  the ‘global spiritual’ 
and the ‘global secular’; the second is an increas-
ingly secular society that is less spiritual, and 
where religious institutions use their influences 
to implement strategies to resolve pressing glo-
bal human and environmental issues, i.e. with 
more focus on global issues and less concern 
about ‘personal salvation’. Both of  these impera-
tives have implications for the focus of  social en-
ergy and thus are important forces for societal 
change/evolution.

5. Marketing religion in a K-(knowledge) 
economy: Hollywood or holy words

The promotion and marketing of  religion has al-
ways been an important element in embryonic or 
enduring religious organizations or orders. For 
such institutions to survive and perpetuate their 
worldviews and practices on society they needed 
the power of  the marketplace (and money) to 
construct schools and worship places, to finance 
missionary efforts and to seek legitimacy. It is im-
portant therefore to consider the impacts of  the 
‘K’ or ‘knowledge economies’ on contemporary 
and future organized religion. Information is im-
portant in marketing religion, since images and 
symbols are very important – religious symbols, 
words, slogans, faces and icons are internation-
ally recognized and utilized in both the style of  
Hollywood branding and the more traditional 
preservation of  doctrinal ‘holy words’.

6. Cyber-religion and the impacts  
of information and communications  

technologies

The increasing pervasiveness of  technology 
behoves us to ask about celebrating reli-
gious observances in cyberspace. Can we have 
 cyber-ceremonies, cyber-missionaries and cyber- 
pilgrimages? We already have cyber-temples, 
cyber- mosques and cyber-cathedrals involving 
adherents who ‘log in’ to observe or take part in 
their religious practices, or even to post their peti-
tions at the Western Wall in Jerusalem via the 
internet. Thus the boundaries between the real 

and the cyber-worlds are becoming blurred and 
fluid – and perhaps this is being influential in the 
parallel blurring of  the secular and the sacred.

7. Religion, state and the law

The linkage between religion and state has long 
been a topic of  discussion in contemporary soci-
ety with related issues facing old and new resi-
dents and institutions. Some states with a once 
dominant religious heritage have become more 
secular while others are becoming the homes of  
new residents who wish to have their religious 
beliefs to the fore in daily life. Religious landscapes 
are evolving, and with such evolution, new ‘act-
ors’ want to be involved in resolving religion/
state issues. These issues include old territories 
where Church and State were separate, and 
others where they were fused or integrated. In 
both cases, changes are constantly occurring 
and new questions are being raised: Should 
religion-based political parties participate in 
elections? Should a religious code be included on 
one’s national identity card? Can one register a 
new outside religious group? Are religious dona-
tions tax deductible? While most states guarantee 
religious freedom, how does this freedom evolve 
with challenges from new inside or outside organ-
izations wishing to proselytize?

8. Science and religion

For some religious believers, science and religion 
are diametrically opposed, while others see little 
conflict, as they relate to different interpretations: 
religion deals with spiritual issues, including 
ethics and values, while science seeks answers to 
the Why?, How? and So what? However, social 
scientists, theologians, philosophers and politi-
cians all have a stake in what science is taught, 
promoted and funded in society; thus the con-
nections between science and religion are funda-
mental for future generations.

Structure of the Book

Reflecting on the various issues raised by Brunn, 
it is clear that religion plays an important role in 
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the changing world around us, and many of  
these themes are picked up in this book. Key 
among the topics emphasized are: the Asianiza-
tion of  the world (theme 1); Geo-religion in daily 
life (theme 3); globalization and localization 
(theme 4); marketing religion (theme 5); and re-
ligion, the state and the law (theme 7). Initially, 
it was thought that these themes (or others) 
could be used to shape this book; various struc-
tures were deliberated upon based on religious 
denomination; geography (both individual coun-
tries and regions were considered); level of  religi-
osity; and various marketing/tourism/pilgrimage 
thematic sub-sections. However, due to the inter-
connectivity of  concepts in certain chapters, while 
disparate and somewhat contradictory relation-
ships exist between other chapters, the complex 
overarching ebb and flow of  ideas between the 
contributions posed a challenge in imposing a 
formal structure, and thus the idea of  subdivid-
ing the book into sections was not adopted.

Perhaps this is a weakness of  the volume. 
Perhaps readers will identify threads that could 
be woven between the chapters to provide a 
more coherent narrative, in the way that the 
Abrahamic religions share common roots, 
branching out into their various denominations. 
Instead, however, the editors propose that each 
of  the chapters in this book forms a unique con-
tribution in a complex discourse, which includes 
disparate stakeholders throughout Asia who are 
all travelling a journey in exploring this com-
plex, evolving and growing phenomenon, which 
blends religion, faith, spirituality, pilgrimage, 
tourism and travel.

Layout of Chapters

The following is an overview of  each of  the chap-
ters in the book:

In Chapter 2, Kristel Kessler and Razaq Raj 
examine the concept of  heritage and religious 
tourism as tools used by the tourism industry to 
attract visitors to sacred sites. This promotion of  
heritage is a powerful political and economic 
tool to assist in the development of  conservation 
and management activities. The dilemma is that 
the very promotion of  those heritage resources 
also leads to an increase in tourist arrivals that 
frequently results in an inappropriate overuse 

and commodification. The chapter also evalu-
ates the fundamentals of  heritage and religious 
tourism, considering this heritage tourism as a 
conceptualizing power that develops relation-
ships with travellers to sacred sites in Oman. 
Oman is a relatively new tourism destination 
with major potential to thrive in the Middle East 
and also to become popular from further over-
seas. The Ministry of  Tourism, which was formed 
in 2004, is strategically planning and shaping 
Oman’s tourism for the next six years. The mis-
sion statement of  the Ministry of  Tourism is to 
make Oman world famous as ‘the most exciting 
tourism destination in the Middle East for authen-
tic and unspoiled natural and cultural experi-
ences by 2020’. The Ministry is relying on Oman’s 
eclectic landscape, its climate, its tourist sites 
and its good infrastructure to develop tourism. 
However, this development must not be to the 
detriment of  the religious fabric upon which 
much of  the heritage is based.

In Chapter 3, Shin Yasuda offers a compre-
hensive understanding of  the significant role of  
entrepreneurs in contemporary religious tour-
ism and pilgrimage, where the concept of  entre-
preneurship has not been fully addressed before. 
The chapter considers the rising popularity of  
Islamic tour operators and companies that 
provide strategic tools to assure religious au-
thenticity in their travel experiences as well as 
financial sustainability and profitability. Entre-
preneurship in religious tourism promotes in-
novation that transforms local societies as well 
as religion itself  through the social interactions 
between producers and consumers. Islamic tour 
operators, therefore, are described as religious 
entrepreneurs who promote new practices of  
religiosity through the development of  the reli-
gious economy and marketplace, thereby enhan-
cing the spiritual experience of  society and its 
members. This chapter explores the entrepre-
neurship of  Islamic tour operators by focusing 
on the strategic management of  religious tour-
ism through qualitative analysis in the case of  
Islamic tour operators both inside and outside 
India. In the case of  Mumbai, and in fact through-
out India, entrepreneurs in religious tourism 
and the management strategies of  Islamic tour 
operators are strongly regulated by the market 
environment.

In Chapter 4, Syed Amjad Farid Hasnu and 
Saad Aslam discuss the role pilgrimage plays in 
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Sufism. They focus in particular on spiritual 
tourism. Sufism is about bearing hardship for 
the sake of  Allah’s love. It is an ancient wisdom 
of  the heart, which is not limited by time, place 
or form; it always was and it always will be. Wor-
shipping Allah as if  you see Him is Sufism. There 
are many aspects of  Sufism; the most common is 
purifying of  one’s heart. Religious tourism is a 
type of  tourism where people travel individually 
or in groups for pilgrimage, missionary or leis-
ure (fellowship) purposes. Spiritual tourism can 
be classified under religious tourism; and for 
spiritual development Muslims travel to meet 
people or to visit the graves of  spiritual, pious in-
dividuals. Spiritual development in Islam is 
undertaken to increase connection with Allah, 
since all the creatures of  Allah. Prophet Mu-
hammad (SAW) has the strongest connection 
and relationship with Allah. Therefore, to meas-
ure spiritual development one uses the Prophet’s 
Sunnah. To develop Allah’s love in one’s heart, 
individuals travel. Individuals start their journey 
of  love by visiting the graves of  pious known 
people, because when one is in the initial stages 
of  the journey they are not in a position to iden-
tify or engage with living Sufi leaders.

Darius Liutikas, in Chapter 5, offers an ana-
lysis of  religious tourism in Azerbaijan. Azerbaijan 
is quite a secular country, which contains some 
interesting resources for religious tourism. Heri-
tage sites and shrines of  Zoroastrianism (Atesh-
gah), Islam and Christianity exist as potential 
resources for religious tourism in almost every 
region. Travellers engaged in religious heritage 
can travel routes that highlight the most import-
ant sites of  these three religions. The Zoroastrian 
religion was established in the territory of  
 Azerbaijan before Islam and Christianity, with 
Zoroastrian traditions influencing one of  the 
main holidays in Azerbaijan – Novruz. Today the 
Christian churches are seen as potential mu-
seums, introducing caucasian Albania and its 
Christian culture. These church-museums have 
been the main objects for 25,000 Christian reli-
gious tourists in Azerbaijan each year. These 
churches are included in the majority of  travel 
itineraries of  Azerbaijan. While the Soviets eradi-
cated all religion in the country during the Soviet 
era, when Azerbaijan regained independence, 
the number of  mosques began to grow again. 
Hundreds of  new mosques were built and former 
mosques are also being restored.

Sacred caves and mountains in the Philip-
pines are introduced in Chapter 6 by Honey Lib-
ertine Achanzar Labor. Prayer and sacrifice are 
the two fundamental elements of  religious wor-
ship being practised in these caves and on these 
mountains. The Philippines is not the easiest of  
places to tour. The country is spread across more 
than 7000 islands in an archipelago, with rough 
roads and uneven terrain making travel difficult. 
The degree of  difficulty in visiting the sites de-
mands sacrifice on the part of  the pilgrim or the 
tourist. The inherent and frequent recognition 
of, or allusion to, the sacred in nature appears to 
point at the country’s animistic past. Just as 
spirit houses – little shrines built for spirits pro-
tecting the place – are widespread in Thailand, 
Burma, Cambodia and Laos, little shrines along 
trails in the forest and on mountaintops are a 
common sight in areas inhabited by the Tagaba-
wa Bagobos and other Lumad (non-Muslim and 
non-Christian) ethnic groups in the Philippines.

In Chapter 7, Maximiliano Korstanje and 
Babu George critically examine how modern 
Chinese religious tourism has liberated itself  
from the shackles of  organized religion. A vast 
number of  religious tourists are secular, non- 
religious people, driven by educational and 
cultural motivations. Despite religion being a 
semi-banned topic, close to three quarters of  
Chinese people believe in some kind of  folk reli-
gion. Various religio-philosophical traditions of  
the world survive in China, although Confucian-
ism, Taoism and Buddhism constitute the major 
religions that have shaped Chinese culture. Reli-
gious tourism is economically lucrative, but 
Chinese students are made aware of  the fact that 
it is simply a business and nothing else. Syllabuses 
cover topics such as product development, tour-
ist relations and tour operations. Special em-
phasis is given to the historical and educational 
aspects of  religions. The Chinese education sys-
tem goes to great lengths to dispel myths about 
the existence of  anything divine outside of  the 
material world. However, the state also recog-
nizes the fact that China was once home to some 
of  the greatest spiritual traditions in the world 
and that these need to be preserved for their his-
torical and educational value.

Rumki Bandyopadhyay and Kushagra Ra-
jendra offer a discourse on the rationale of  reli-
gious tourism in Chapter 8, specifically in the 
context of  India. Their focus is on the growing 
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trends of  religious tourism versus the issues 
faced by, and the involvement of, regulatory au-
thorities in relation to the progression of  reli-
gious tourism. A focus on the potential in India 
for religious tourism highlights a diversity of  re-
ligions and religious practices that are geograph-
ically and culturally disparate, and a society that 
exhibits many differentiations. The chapter dis-
cusses policy frameworks, infrastructure devel-
opment, and tourist satisfaction and motivation, 
amongst other potential emerging needs, which 
are explored through personal interviews with 
government officials, expats and tourists visiting 
the various destinations. The tourism sector is 
the third largest foreign exchange earner for the 
country and it accounts for 7.5% of  the coun-
try’s GDP, while its direct contribution by the 
year 2026 is expected to reach US$60.2 billion. 
Observation based on research conducted among 
different classes of  people highlights that people 
look forward or travel to religious destinations, 
and strive for a rich experience and peace of  mind, 
and while there they offer prayer for their own 
health and their family’s wellbeing.

In Chapter 9, Jörgen Hellman presents his 
research on pilgrimage and historical tourism 
on west Java, where he explored traditions of  
learning about self  and society through travel. 
The most spectacular and well-known sites in 
this region are the Buddhist and Hindu temples 
of  Borobudur and Prambanan. The burial sites 
of  the nine Wali Songo (saints alleged to have 
spread Islam on Java) have also become popular 
sites and they attract hundreds of  thousands of  
visitors every year, with numbers peaking after 
the fasting month Ramadan. Thus, pilgrimage 
and travel occupy a crucial position in the local 
cultural imaginaries about power and empower-
ment. However, this chapter focuses on religious 
traditions related to an ancient Hindu king, 
Siliwangi, and his influence on a group of  local 
pilgrims who consider that their pilgrim leader, 
Abah, will be able to offer them contact with Sil-
iwangi’s spirit. Abah and the pilgrims claim that 
King Siliwangi’s reign was not destroyed but 
that his kingdom is in abeyance – the pilgrims 
aspire to the regeneration of  the spirit of  the 
kingdom in the future. The chapter follows Abah 
and the pilgrims in their search for Siliwangi’s 
advice, knowledge and teachings and discusses 
how they appeal to his spirit for moral orientation 
and guidance. By observing these pilgrimages in 

the broader historical context of  travel, educa-
tion and modern tourism, it is possible to under-
stand why learning through spirits makes sense.

In Chapter 10, Nikhil Joshi discusses how a 
sacred place could be interpreted in several dif-
ferent and even conflicting ways by communi-
ties who use it for various religious and secular 
functions – i.e. social, political and economic 
performances. The chapter further evaluates 
how the sacredness of  a place must not be recog-
nized only in terms of  architecture and canon-
ical scriptures but also by the ways its users 
interact with it socially, culturally and politically, 
and form various identities through such con-
structions. In the last decade, the area surround-
ing the Mahābodhi Temple Complex in Bodhgaya ̄, 
India, has grown rapidly from a small quaint vil-
lage to become a bustling tourist town situated 
on the banks of  the Phalgu river. In recent years, 
the fragile sociocultural harmony of  Bodhgayā 
appeared to fail as tensions and conflicts, which 
have been simmering beneath its outer layer for 
quite some time, have become apparent. Conse-
quently, this creates boundaries that can exclude 
communities from being part of  a diverse and 
larger cultural community of  Bodhgayā, form-
ing a wide gap and resulting in disputes among 
various stakeholders.

In Chapter 11, Dharma Adhikari and Juyan 
Zhang highlight that the greatest growth in 
faith-based tourism in the Asian sub-continent 
has occurred in the last 20 years. The main 
focus of  their chapter is to analyse religious 
tourism in Nepal, reflecting on the promotion of  
Buddhist tourism and how it could help to at-
tract millions of  tourists from Asia and around 
the world. The country is home to Lumbini, the 
birthplace of  the Buddha, and Kapilvastu, where 
he spent his childhood and youth. These are sig-
nificant pilgrimage sites directly associated with 
the life and teachings of  the Buddha. Years of  
internal political conflict, the slow pace of  infra-
structure development, natural disasters (includ-
ing a massive earthquake in 2015) and the lack 
of  an effective promotion strategy impair tour-
ism’s prospects. With better facilities, coupled 
with an effective branding campaign, the coun-
try could attract more Buddhist tourists. The 
chapter further explores Nepal’s potential to be-
come a global destination for Buddhist tourism. 
It assesses the internal and external situations 
that Nepal faces in order to successfully plan and 



8 Chapter 1

implement a Buddhist tourism campaign. Ana-
lysis highlighted that Nepal has rich resources 
and great potential to become a global destin-
ation. At the same time, some poor infrastruc-
ture and publicity are weaknesses/threats that 
need to be addressed.

In Chapter 12, Gulnara Mendikulova and 
Evgeniya Nadezhuk focus on religious migra-
tions in central Asia. Religious tourism in cen-
tral Asia has a strong historical background and 
possesses major potential. All regions of  central 
Asia have their own uniqueness, and one can 
meet with pilgrims, especially on the Old Great 
Silk Road. The chapter analyses the prevalence 
of  ziyarat in central Asia, which is due to the fact 
that Islam was passed on to nomads mainly 
through Sufi missionaries and preachers. Since 
Sufism allows for the intercession of  saints (liv-
ing and dead), receiving grace from them the no-
mads saw the righteous as miracle workers and 
intercessors. The cult of  the Sufi sheikh Khoja 
Ahmed Yasawi was formed in the 12th century. 
He lived in the era of  the Karakhanid state in 
southern Kazakhstan, in the city of  Iasi (now the 
city of  Turkestan), and according to legend 
he reached an unusually high level of  spiritual 
self-improvement. Central Asia has traditionally 
been the site of  many religions, Buddhism among 
them. Therefore, Buddhist shrines – temples, steles, 
rock art – are also part of  the cultural heritage, 
which is also under the protection of  UNESCO 
and the states of  central Asia.

In Chapter 13, Jingjing Yang and Lingyun 
Zhang examine and discuss the scope of  reli-
gious tourism’s impact on a variety of  destin-
ations. Their chapter is based on a full year of  
ethnographic research in Kanas’s Tuva and 
Kazakh settlements, and Xinjiang Uygur Autono-
mous Region, China, and discusses the develop-
ment of  religious culture and its impacts on the 
Tuva group by providing comparison of  Aobao 
festivals held at different villages with different 
levels of  tourism development. A comparison of  
four festivals held in different villages is provided 
to examine the impacts on each village. It has 
been shown that in many indigenous communi-
ties, tourism impacts on religious festivals and 
undermines the original motives by exposing 
them to market forces and commercialism. The 
festival’s core value for the locals is the religious 
ritual. As observed, the religious rituals of  the 
Aobao festival provided at the four venues and 

also the goat sacrifice rituals held at locals’ homes 
are the same. The religious ritual is not influenced 
by outside forces; therefore, it can be argued that 
the core value of  the festival is maintained.

In Chapter 14, Juyan Zhang examines Paki-
stan’s potential to develop Gandhara Buddhist 
tourism. Gandhara is highly important for east 
Asian faith tourists and, as such, could be inte-
grated successfully into the nation’s tourism 
offering. Due to the complicated internal and 
external factors that exist in Pakistan, this is not 
a product for rapid, short-term development, but 
rather it can evolve slowly over time and develop 
into a strong brand for promotion to the grow-
ing Chinese market. While this product has 
major potential, it needs to be developed slowly, 
with an emphasis on its latent value as a tool for 
peace and reconciliation in this region of  Asia.

Abdus Sattar Abbasi presents an interest-
ing discussion in Chapter 15, outlining the origins 
and development of  Sikhism, and its integration 
with other religious practices in modern Paki-
stan. The ninth largest religion in the world, 
Sikhism is a monotheistic faith with followers 
spread around the world, and as the birthplace 
of  this belief, Nankana Sahib possesses enor-
mous potential for the development of  religious 
tourism. The author identifies the main religious 
sites in Pakistan related to Sikhism, illustrating 
the wealth of  their architecture and their im-
portance for followers of  Sikhism. The chapter 
then points out, using Islamic writings, how 
Sikhism and Islam can coexist without conflict, 
and thus, in the future, there is major potential 
and possibility for the expansion of  Sikh tourism 
in Pakistan.

Using Uzbekistan as a case study for reli-
gious tourism development, Bakhtiyor Navruz- 
Zoda and Zebiniso Navruz-Zoda, in Chapter 16, 
explore the potential development of  the ‘Home-
land of  Sufi Sultan – Baha-ud-Din Naqshband’ 
for Sufi pilgrimage. Presenting Sufism as the 
basis for Islam, the authors outline a range of  
belief  systems, rules and guidelines, which fol-
lowers of  Sufism adhere to. The authors note 
that these guiding principles have been funda-
mental in the development of  Uzbekistan, and 
thus the country has many important sites re-
lated to the founders of  Sufism. Following their 
in-depth discussion of  Sufism a comprehensive 
model is presented, which outlines how the Sufi 
‘product’ could be positioned and marketed to a 
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broad range of  religious tourists and pilgrims. 
The chapter concludes with the presentation 
of  a detailed one-week itinerary of  Sufi sites in 
Uzbekistan, following a route that contains 
all major religious sites related to Sufism – 
mosques, mausoleums, graves and other sites 
of  importance.

The final chapter, by Subhash Kizhakan-
veatil Bhaskaran Pillai, presents a set of  case 
studies from Kerala, which can be used to inter-
rogate religion and religious tourism. The chap-
ter begins with a discussion of  religion in India, 
which possesses in the region of  1.3 million 

temples, which are visited primarily by the dis-
tressed, the inquisitive, those desiring wealth 
and those searching for knowledge of  the abso-
lute. For the past 4000 years, Indians have been 
nature-worshippers, animists, followers of  Hin-
duism, Buddhism, Jainism and Sikhism, and, 
later, Islam and Christianity. Thus, India is a het-
erogeneous religious space with an enormous 
variety of  practices, beliefs and pilgrimages. The 
author explores three disparate pilgrimages in 
the Kerala region in order to demonstrate the 
significance of  temples and their role in the mod-
ern life of  people in India.
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