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Religion, Pilgrimage and Tourism

Tourism is one of  the largest export industries in 
the world. The United Nations World Tourism 
 Organization (UNWTO, 2016) estimates that in 
2015, there were approximately 1.186 billion 
international tourist arrivals, garnering US$1.260 
trillion in earned tourism receipts. In 2016, inter-
national tourist arrivals jumped to 1.235 billion 
international tourist arrivals, an increase of  3.9% 
from 2015. This marked the seventh consecu-
tive year that international tourist arrivals had 
increased since the 2008/09 global economic 
crisis (UNWTO, 2017). At the end of  2015, 
tourism accounted for 7% of  all exports in goods 
and services, behind fuels and chemicals (UNW-
TO, 2016). The increase in the number of  inter-
national tourists, as well as domestic tourists 
(an estimated 5–6 billion as of  2015; UNWTO, 
2016), has been due to several factors. These 
factors include advances in transportation tech-
nologies, marketing innovations, the rise of  social 
media, trade liberalization, growing middle-class 
incomes, a reduction of  scheduled weekly work-
ing hours, and the integration of  leisure and 
tourism with lifestyle choices and schedules. 
These technological and socio-cultural changes 
have led to a ‘democratization of  travel’, which has 

allowed people from a wider range of  socio- 
economic classes to have greater access to travel 
and tourism (Santis, 1978; Teigland, 2000; 
Urry, 1990).

This democratization of  travel has led to a 
modern revival of  pilgrimage, where formerly 
difficult to access sacred sites have become more 
accessible, allowing millions of  people of  all ages 
and socio-economic backgrounds, including 
women and children, to visit places that reflect 
their faith and cultural and spiritual values 
(Barbato, 2013; Reader, 2014; Rots, 2014). 
Academic studies and travel media show that 
in recent decades, there has been an increase 
in the number of  people travelling for religious 
purposes. As Timothy (2011) notes, religious 
motivations underlie some of  the world’s largest 
tourist gatherings, such as the Muslim Hajj  
(2 million) and the Hindu Khumba Mela (20–75 
million), let  alone the millions of  people who 
visit religious sites every year (Bywater, 1994; 
Russell, 1999; Jackowski, 2000; McKelvie, 2005; 
Timothy, 2011, p. 387). In other areas of  the re-
ligious tourism niche market, missionary travel, 
faith-based volunteer tourism, retreats, and reli-
gious conventions and special events, are now 
making a stronger economic impact than in the 
past (Shackley, 2004; Sharpley and Sundaram, 
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2005; DeTemple, 2006; Wright, 2007, 2008; 
Vijayanand, 2012; Olsen, 2013).

Increasingly, governments and tourism offi-
cials in destinations around the world are in-
corporating religion, including religious sites 
and pilgrimage trails, into their tourism develop-
ment plans to diversify their tourism supply and 
offerings in an ever-increasing competitive tour-
ism marketplace (Olsen, 2003a). Some world re-
gions, such as Europe, the Middle East, and Asia, 
already have a ready supply of  material and im-
material religious culture at their disposal for 
tourism development purposes (Nolan and 
Nolan, 1992; Collins-Kreiner and Kliot, 2000; 
Fleischer, 2000; Santos, 2002; Richards and 
Fernandes, 2007; Shinde, 2007; Collins-Kreiner, 
2010; Simone-Charteris and Boyd, 2010;  
Zamani-Farahani and Henderson, 2010; Calò 
Mariani and Trono, 2017; Ron and Timothy, in 
press). However, governments and tourism plan-
ners in other regions, such as North America, 
Eastern Europe and Africa, are beginning to take 
religious tourism seriously, and are searching for 
ways to engage with this tourism niche market 
(e.g. Ebron, 1999; Fairer-Wessels, 2007; Glad-
stone, 2005; Stoykova, 2009; Vorzsak and Gut, 
2009; Alecu, 2010; Svoboda et  al., 2013; 
Duda, 2014; Horák et al., 2015; Olsen, 2016), 
in part because of  its economic potential  
(Vukonic ́, 1998, 2000, 2002; Olsen, D.H., 
2003, 2013). For example, pilgrimage to and 
around Saudi Arabia accounts for US$30 bil-
lion a year, or 7% of  the country’s GDP (Reader, 
2014, p. 86), while Fleischer (2000) estimates 
that money spent on religious souvenirs alone 
reaches hundreds of  millions of  dollars a year.

This growing interest in religious tourism is 
due in part because pilgrimage has long been an 
important tradition in most cultures and regions 
of  the world (Stopford, 1999; Bauer and Stanish, 
2001; Moore, 2003; Price, 2007; McCorriston, 
2011; Darvill, 2016). The popularity and 
 importance of  pilgrimage to sites of  religious or 
spiritual significance has led to the develop-
ment of  a pilgrimage infrastructure and economy 
oriented around meeting the basic physical 
and religious needs of  pilgrims, including ac-
commodation, food, guiding services, religious 
 museums, and religious relics and souvenirs 
(Theilmann, 1987). While much of  this infra-
structure developed around pilgrimage cities 
and other important religious sites, such as Rome, 
Lourdes, Jerusalem, Santiago de Compostela, 

Mecca, Amritsar, Varanasi, Bodhgaya, Ulaan-
baatar, and Bhaktapur, to name a few (see 
Shahshahānı,̄ 2009; Leppäkari and Griffin, 2017), 
this same pilgrimage infrastructure was developed 
along major pilgrimage trails and routes leading to 
these sacred locations, such as the Kumano Kodo 
Trail in Japan, the Camino de Santiago, which is 
comprised of  multiple pilgrimage trails through-
out Europe, the Via Francigena in Italy, and the 
Pilgrim’s Way in North Wales (Graham and Mur-
ray, 1997; Murray and Graham, 1997; Guichard- 
Anguis, 2012; Gou and Shibata, 2016, 2017; 
Lucarno, 2016; Madden, 2016).

Pilgrimage is generally seen as the forerun-
ner of  modern tourism (Cohen, 1992; Formanek, 
1998; Kark, 2001; see Bremer, 2005, for a 
 dissenting perspective), and therefore, there is  
a natural link between pilgrimage and tour-
ism (Kaelber, 2006; Reader, 2014) and tourism 
and pilgrimage infrastructure and attractions. 
Churches, cathedrals, religious routes and trails, 
and religious festivals and ceremonies are readily 
accessible cultural capital with tangible and in-
tangible qualities that do not require much in 
way of  addition or new investment, and are there-
fore easy to integrate into the tourism market-
place for economic gain. As well, pilgrimage travel 
to religious sites tends to be consistent regardless 
of  world or regional economic conditions (Singh, 
1998; Ward, 2012). While there are concerns by 
religious authorities regarding the use of  reli-
gious sites and ceremonies for tourism purposes 
and the effects of  tourism on religious communi-
ties (Pfaffenberger, 1983; Cohen, 1998; Hender-
son, 2003; Olsen, D.H., 2003, 2011), there are 
increasing examples of  public-religious cooper-
ation regarding integrating religion into tourism 
development efforts (Tilson, 2005; Tilson and 
Venkateswaran, 2006; Timothy and Olsen, 2006; 
Timothy, 2011; Olsen, 2013). This is particularly 
true in cases where religious groups view tourism 
and leisure more generally as a vehicle for out-
reach and evangelization (Vukonić, 2000; Olsen, 
2011, 2012, 2016).

Tourism Routes and Trails

Tourism routes are linear tourist attractions 
that bring together tourism activities and 
 attractions from different destination regions 
that would independently not have the potential 
to entice visitors to spend time and money 
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(Briedenhann and Wickens, 2004; Meyer, 2004; 
Timothy and Boyd, 2006; Lourens, 2007). These 
routes can be local, regional, national or inter-
national in character, can be linear or circula-
tory, and can link multi-nodal destinations and 
their natural and cultural elements into one 
tourism destination region under one or more 
common themes (Puczkó and Ratz, 2007; Azarya-
hu and Foote, 2008; Timothy and Boyd, 2015). 
Examples of  different types of  themes most com-
monly used in the development of  tourism 
routes and trails include:

• Religion – linking religious buildings, cere-
monies, events, places of  pilgrimage;

• Canals and maritime routes – based on 
coastlines or human-made waterways;

• Culture – focused on places in literature, 
music, arts, or local crafts;

• Political borders – based on pathways that 
either follow or crisscross political borders;

• History – featuring architectural attractions, 
such as castles and government buildings, 
as well as important historical events;

• Gastronomy – highlighting local, regional, 
or national foods and beverages;

• Nature – routes including ecotourism, cyc-
ling, bird watching, soft and hard adven-
ture tourism;

• Industrial heritage – based on industrial 
archaeological pasts or transportation cor-
ridors such as railway lines;

• Trade – former and present important trade 
routes; and

• Thermalism – linking hot springs, geysers, 
and thermal pools.

Linear tourism routes and trails bring about sev-
eral positive benefits: economic, socio-cultural, 
and environmental benefits. For example, the 
creation of  tourism routes and trails breaks up 
tourism development into nodes and linkages 
where commercial development occurs, and 
 encourages tourists to move into smaller, lesser- 
developed and visited areas, and spreads tourist 
stays and expenditures beyond nodal tourist at-
tractions. This in turn generates entrepreneurial 
opportunities and jobs, enhances community 
infrastructure, and bolsters struggling econ-
omies, particularly in rural or marginal areas 
(Briedenhann and Wickens, 2004). Formal local 
and regional development partnerships may be 
made, linking multi-nodal destinations into one 
tourism destination region (Olsen, M., 2003; 

Meyer, 2004; Lourens, 2007). By linking different 
destinations together, particularly international 
destinations, linear tourism routes and trails can 
lead to increased intercultural interaction and 
understanding, and allows for the recontextual-
ization of  forms and expressions of  collective 
identity among disparate cultural groups (Trono, 
2014). This leads to an improved regional image, 
the development of  a sense of  place, and the 
preservation of  historical values and the conser-
vation of  cultural resources through drawing 
upon grass-roots community knowledge and 
expertise (Quieroz, 2010; Timothy and Boyd, 
2015; de Pommereau, 2017). Linear tourism 
routes and trails also channel visitors along 
 corridors or paths as  designed by tourism pro-
moters, and therefore concentrate tourists differ-
ently than nodal tourism attractions, as tourists 
are dispersed between attractions rather than 
within an attraction (Wall, 1997). However, for 
linear tourism routes and trails to be successful, 
certain key elements must be in place, including 
ascertaining a distinct market, identifying key 
emblematic places of  tourist interest along any 
route, having a consistent story or narrative, hav-
ing the support of  local communities and the 
tourism industry, and good transport and ac-
commodation infrastructure (Lourens, 2007; 
Brás et al., 2010).

Because of  the benefits listed above, many 
developed countries have made linear tourism 
attractions and resources a tourism strategy 
for decades (e.g. Cope et al., 1998; Hardy, 2003; 
Olsen, M., 2003; Mundet and Coenders, 2010). 
For example, in 1964, the Council of  Europe took 
an interest in developing a ‘collective awareness 
of  European cultural high points’ through travel 
(Smith, 2003, p. 66). However, it was not until 
1987 that the Council of  Europe launched the 
European Cultural Routes Programme to develop 
cultural itineraries or themed routes throughout 
Europe. The goals of  this Programme were to raise 
awareness of  European culture, promote inter-
cultural dialogue, and stimulate social, cultural 
and economic development in urban and rural 
communities to improve the quality of  life of  
people along these cultural routes (Smith, 2003; 
Batyk, 2011; Denu, 2015; Timothy and Boyd, 
2015). In North America, the National Park 
 Service, created in 1916, manages national parks, 
national monuments, historical properties, and 
the National Trails System, which includes 
long- distance scenic and historic routes and 
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trails (Sellars, 1997; Fábos, 2004; Timothy and 
Boyd, 2015).

More recently, many developing countries 
have begun to include tourism routes and trails 
as a part of  their tourism planning and develop-
ment. For example, Africa has seen the creation 
of  many tourism routes and trails based on cul-
tural themes (Briedenhann and Wickens, 2004; 
Lourens, 2007; Rogerson, 2007, 2009; Tim-
othy and Boyd, 2015). Some of  these routes and 
trails include the Cape Wine Route and the 
Crocodile Ramble in South Africa (Nowers et al., 
2002; Bruwer, 2003; Demhardt, 2003; Tassi-
opoulos et  al., 2004; Stoddart and Rogerson, 
2009), the Caprivi Strip between southern An-
gola and northern Botswana (Viljoen, 2007; 
Yogerst, 2017), and the Slave Route in Ghana 
and other countries in West Africa (Timothy 
and Boyd, 2003; Teye and Timothy, 2004; 
Schramm, 2007; see also Enongene and Griffin, 
Chapter 17, this volume).

Even through there has been increasing 
interest to the development, planning, market-
ing, managing and maintaining tourism routes 
and trails (e.g. Cope et al., 1998; Corigliano, 2002; 
Prideaux, 2002; Hardy, 2003; Briedenhann and 
Wickens, 2004; Hayes and MacLeod, 2007; 
Lourens, 2007; Puczkó and Ratz, 2007; Cerutti 
and Dioli, 2014; Trono, 2014; Lemmi and Siena 
Tangheroni, 2015; Timothy and Boyd, 2015), 
Timothy and Boyd’s (2006, p. 9) argument 
that ‘there remains a dearth of  research on 
heritage trails and routes, which needs to be ad-
dressed with some urgency’ still rings true. This 
is particularly the case with religious pilgrim-
age routes and trails. Religious pilgrimage 
routes and trails have existed for millennia, and 
are part of  historical ‘landscapes of  movement’, 
human mobility, and human migration (Snead 
et al., 2009). Today, many of  these religious pil-
grimage routes and trails form the basis of  local, 
regional, national and international transpor-
tation infrastructures, and are still traversed by 
millions of  pilgrims and tourists who seek clarity, 
meaning, and deep cultural, religious and cul-
tural experiences.

Religious Routes and Trails

While there are hundreds, if  not thousands, of  
religious pilgrimage routes and trails around the 

world, there has been little research on these 
routes and trails in the academic literature. While 
there have been numerous articles on specific re-
ligious pilgrimage routes and trails in the context 
of  tourism development or from a regional per-
spective (e.g. Slater, 1986; Murray and Graham, 
1997; Reader, 2005; Boers, 2007; Azaryahu and 
Foote, 2008; Rudd-Jones and Stewart, 2011; 
Norman, 2013; Sibley, 2013; Sánchez and Hesp, 
2016), there is very little in way of  research that 
looks at religious pilgrimage routes and trails 
from a holistic approach (Timothy and Olsen, 
2018). As such, the purpose of  this book is to ex-
plore this under- researched area,  focusing on 
generalized themes such as local and regional 
economic development, heritage identity and 
management, and environmental sustainability 
and supplemented with relevant case studies 
from around the world.

The use of  the terms routes and trails in this 
book to describe the ways in which religious pil-
grimage pathways and corridors is purposeful. 
According to Timothy and Boyd (2015, pp. 3–4):

A trail is essentially a visible linear pathway of  
many varieties, which is evident on the ground 
and which may have at its roots an original 
and historical linear transport or travel function. 
A route, on the other hand, is generally more 
abstract and often based on modern-day 
conceptualization and designation of  a circuit or 
course that links similar natural or cultural 
features together into a thematic corridor.

In this book, religious pilgrimage trails, which 
are based on an original transportation pathway 
or corridor, refer to ancient or original pilgrim-
age road and footpaths that are still in use today. 
They are organic in nature, in that they developed 
naturally from repetitive and continued use by 
humans. Religious pilgrimage routes, then, are 
modern constructs, in that they are planned and 
purposive in nature; they are intentionally created 
and overlaid with a distinctive thematic concept 
for many reasons, including tourist consump-
tion (Timothy and Boyd, 2015; see also Timothy, 
Chapter 3, and Boyd, Chapter 4, this volume).

In some cases, tourism officials have util-
ized and invested in organic pilgrimage trails 
for tourism development and marketing. For 
example, the Camino de Santiago de Compo-
stela was proclaimed the first European Cultural 
Itinerary by the Council of  Europe in 1987, and 
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was added to the UNESCO World Heritage List in 
1993 (Sánchez-Carretero, 2013). The Via Dol-
orosa, a street in Old Jerusalem that is believed to 
be the path Jesus walked to his crucifixion on 
Golgoltha, is a popular pilgrimage destination 
for Christian pilgrims, and is presently marked 
with the 14 ways of  the Cross (Dakkak, 1981; 
Bowman, 2000; Hansson, n.d.). The Mormon 
route which marks the trail that members of  The 
Church of  Jesus Christ of  Latter-day Saints trav-
elled to find a haven from political and religious 
persecution, is now marked by multiple public 
and private groups, and is both an important na-
tional historical trail in the United States and a 
focal point for Mormon historical consciousness 
(Hill, 1998; Mitchell, 2001;  Olsen, 2006; see 
Olsen and Hill, Chapter 19, this volume). In 
other cases, tourism officials have created pur-
posive religious-themed pilgrimage routes to 
attract tourists and pilgrims to a destination 
area where no religious trail existed previously. 
Some examples include the Saint Patrick’s Trail 
in Northern Ireland that connects communities 
related to St Patrick (Simone-Charteris and Boyd, 
2010), and the Nativity Trail, the Jesus Trail, 
and the Gospel Trail in Israel and Palestine 
(Dintaman and Landis, 2010; Dershowitz, 2014; 
Troen and Rabineau 2014; Timothy and Boyd, 
2015, pp. 55–56).

The use of  religious pilgrimage routes and 
trails for tourism development, as noted above, 
has contributed to the growth of  pilgrimage to 
sacred sites, including walking along organic or 
original pilgrimage trails as a more authentic 
way of  engaging in traditional pilgrimage prac-
tices (Slavin, 2003; Watson, 2006; Belhassen 
et al., 2008; Egan, 2010; Østergaard and Chris-
tensen, 2010; Davidsson Bremborg, 2013). The 
contemporary practice of  walking or engaging 
in terrestrial pilgrimages (Bleie, 2003; Andriotis, 
2011), is viewed as a form of  slow tourism, where 
walking along organic or purposive pilgrimage 
routes and trails is a way to escape modern life-
styles and  responsibilities through taking slower 
forms of  travel and engaging with the communities 
through which people pass (Dickinson and Lums-
don, 2010; Dickinson et  al., 2011; Howard, 
2012). Rather than the focus being on the destin-
ation, it is the journey through cultural and natural 
landscapes and a need for experiential move-
ment that are the focus of  travel. As noted in 
studies of  people journeying along the Camino 

de Santiago de Compostela, the slower one 
travels, the more pilgrim-like they are perceived 
to be (Frey, 2004; Lübke, 2013). However, 
equating speed and pace to religious and/or 
spiritual experience is culturally contingent. For 
example, in the case of  the Shikoku pilgrimage 
in Japan, the faster one travels the route, the 
more pilgrim-like they are viewed (Olsen and 
Wilkinson, 2016).

Modern pilgrimage is not just performed by 
religiously motivated travellers. In addition to 
cultural and heritage tourists, religious tourists 
and pilgrims are joined by spiritual tourists, 
who, more so than religiously motivated travel-
lers, are focused on journeys of  discovery. The 
use of  traditional pilgrimage trails and routes in 
Western culture for spiritual purposes and ex-
periences may have its roots in the mid-1960s, 
where a combination of  cultural and political 
factors led young men and women in North 
American to reject the notions of  order, pru-
dence, and Judeo-Christian mortality in favour 
of  personal empowerment, communal living, 
and the search for higher consciousness (usually 
through drug use) (Ateljevic, 2013). This search 
for higher consciousness led them to travel to the 
East, with many ‘hippies’ travelling along organic 
religious pilgrimage routes and trails (Mendel, 
2010; Sobocinska, 2014). Today, many people 
are interested in religious experimentation, par-
ticularly with religious and spiritual worldviews 
outside their cultural sphere (Wood, 2010; Turner, 
2012), following the trend in contemporary reli-
gious life towards ‘spirituality’, which is gener-
ally viewed as ‘post-institutional, global, hybrid, 
and post-orthodox’ (Turner, 2012). While these 
people may be interested in engaging in what 
Morinis (1992) terms a wandering pilgrimage – 
where there is no specified end goal which one 
needs to reach, and the journey in and of  itself  is 
what leads to self-fulfilment and enlightenment – 
because of  transportation and land ownership 
issues in present-day societies, it is difficult to 
just wander where one wishes. As such, those who 
are seeking spiritual enlightenment and greater 
cultural understanding may choose to follow 
traditional pilgrimage routes and trails that have 
clear starting and ending points, but focus 
on  the route or trail as the destination rather 
than a pre-determined sacred site (Davidsson 
Bremborg, 2013; see Maoz and Bekerman, 2010; 
Maxwell, 2012).
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This Volume

This book is divided into three sections. Part I, 
‘Tourism and Pilgrimage: Theories and Methods’, 
deals with conceptual and practical issues related 
to religious pilgrimage routes and trails in terms 
of  sustainable local development, regional eco-
nomic development, heritage identity and man-
agement, and environment and sustainability. In 
Chapter 2, Anna Trono and Valentina Castronuo-
vo look at the ways in which religious pilgrimage 
routes and trails can facilitate sustainable local de-
velopment. They argue that religious itineraries 
and pilgrimage routes are ‘glocal’ phenomenon, 
in that they encourage local-global cross-cultural 
interaction and add value not just to local commu-
nities and their economies, but lead to improve-
ments in national and international relations 
through regional and international cooperation 
of  stakeholders to make travel and experiences 
along these routes functional and memorable. In 
Chapter 3, Dallen Timothy describes several 
types of  heritage routes and trails, and then  
details how these routes and trails protect a desti-
nation’s cultural heritage and contribute to their 
socio-economic development. In Chapter 4, Ste-
phen Boyd illustrates the complexities regarding 
the spatial characteristics of  pilgrimage trails and 
routes. He examines the ways in which heritage 
tourism can be a force for good and bad, and out-
lines a mix of  tools and techniques that have been 
developed for heritage managers responsible for 
trails and routes that can be easily  applied 
within a pilgrimage trails and routes context. In 
Chapter 5, Gabriella Trombino and Anna Trono 
analyse the environmental sustainability of  reli-
gious routes and sites through an examination of  
case studies in Europe and in Asia.

Part II, ‘Regional Case Studies’, focuses on 
case studies related to religious pilgrimage 
routes and trails from different regions around 
the world. According to the UNWTO (2011; see 
Choe and O’Regan, 2015), of  those travelling for 
religious/spiritual reasons, an estimated 40% 
travel to or around Europe, and 50% travel to or 
around Asia. As such, many of  the case study 
chapters focus on these two regions. In Chapter 6, 
Raffaella Afferni and Carla Ferrario focus on the 
history and development of  the cultural route of  
Saint Martin of  Tours, which was made a Cul-
tural Route by the Council of  Europe in 2005 and 
runs through 45 different European countries. 

In Chapter 7, Rubén Lois-González, Xosé Santos 
and Pilar Taboada-de-Zúñiga Romero examine 
the recent growth and development of  the Cami-
no de Santiago de Compostela and the chal-
lenges that presently face what is probably the 
most famous pilgrimage trail in the Western 
world. Paul Fidgeon takes a slightly different 
tack in Chapter 8, where he outlines the devel-
opment of  efforts to create a multinational tour-
ism route based on myths and legends related to 
the mystical Holy Grail, which is said to grant 
eternal life. In Chapter 9, Darius Liutikas leads 
readers through the history and development of  
religious pilgrimage routes through the Baltic 
countries, and in Chapter 10, Vincent Zammit 
discusses various pilgrimage routes on Malta 
and how tourism authorities are attempting  
to capitalize on the island’s religious heritage. 
Tomasz Duda, in Chapter 11, outlines the his-
torical and modern development of  religious 
pilgrimage routes and trails that have for cen-
turies led pilgrims from central Europe and 
Scandinavia to Jerusalem. As a follow-up to 
this  chapter, in Chapter 12, Anna Trono and 
Marco Leo Imperiale discuss the development of  
The Ways to Jerusalem: Maritime, Cultural and 
 Pilgrimage Routes project that will be, we hope, 
under consideration by the Council of  Europe in 
the near future.

Moving to the Asia region, Kiran Shinde 
looks at the Dnyaneshwar palkhi in India in 
Chapter 13. Every year, over half  a million 
people participate in this 210-kilometre, 14-day 
pilgrimage from Alandi to Pandharpur. Shinde 
discusses the environment ramifications of  this 
pilgrimage, which is very much like a moving 
town. In Chapter 14, Rana Singh and Pravin 
Rana discuss the Panchakroshi Yatra or pilgrim-
age circuit to Varanasi with a focus on the his-
torical and present-day development of  the 
route and how the route adds to cultural iden-
tity. In Chapter 15, Jaeyeon Choe and Michael 
Hitchcock look at the pilgrimage tradition 
among the Tenggerese people in Indonesia to 
Mount Bromo on the island of  Java, and pay at-
tention to some of  the problems that have arisen 
due to over-commodification of  this pilgrimage 
ritual. In Chapter 16, Greg Wilkinson discusses 
the Shikoku pilgrimage in Japan, and focuses on 
the importance of  transaction in Japanese cul-
ture and its influence on pilgrimage develop-
ment and experience.
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Pilgrimage, of  course, occurs in other re-
gions of  the world, and the next three chapters 
in this section examine case studies in Africa and 
the Americas. In Chapter 17, Vreny Enongene 
and Kevin Griffin take a slightly different tack 
and look at the development of  a slave trail in 
Cameroon, which they equate to a ‘slave pil-
grimage’. In Chapter 18, Daniel Olsen and  
Rodrigo Sánchez look at the Ruta del Peregrino 
trail that runs from Ameca to Talpa de Allende 
in the Jalisco province of  Mexico. Pilgrimage to 
Talpa de Allende to worship and show devotion 
to a statue of  the Virgin Mary has occurred since 
the late 15th century, and presently, approxi-
mately 3 million people walk the Ruta. Pilgrim-
age along the Ruta, however, is seasonal, and to 
increase both pilgrimage and tourist use of  the 
pilgrimage trail, the Mexican government has 
invested large sums of  money in tourism infra-
structure and marketing. In Chapter 19, Daniel 
Olsen and Brian Hill examine the evolution of  
the Mormon Trail in the United States, along 
with stakeholder, environmental and economic 
development concerns related to the present 

Mormon Trail, and the importance of  the Mor-
mon Trail in the  development of  identity and 
historical consciousness among members of  The 
Church of  Jesus Christ of  Latter-day Saints.

In Part III, Anna Trono and Daniel Olsen 
conclude this volume by focusing on the ways in 
which pilgrimage and religious tourism along re-
ligious pilgrimage routes and trails can continue 
to add to expressions of  regional identity and op-
portunities for regional development. Trono and 
Olsen focus particularly on the multifunctional 
nature of  pilgrimage routes and trails, the im-
portance of  planning and stakeholder cooper-
ation, and public sector investment.

With increasing investment in the (re)cre-
ation and development of  organic and purpos-
ive religious pilgrimage routes and trails 
around the world, it is hoped that this book be-
gins a discussion of  the importance of  better 
planning, management and maintenance of  
these routes and trails so that the positive bene-
fits of  this type of  tourism development and the 
interface between religion, tourism and spiritual-
ity can be realized.
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