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Pitch Perfect 
Communicating with Traditional and Social Media for Scholars, 

Researchers, and Academic Leaders 
William Tyson 

 
"The book is terrific. It's a very clear, very concrete guide to virtually every aspect of 
dealing with the news media, right down to blogs and Twitter. But what struck me as 

most unusual – and potentially most valuable – is its pitch-perfect and lucid 
presentation of how journalists look at stories and sources, and the whole process. It 

is failure to understand that part of the equation that most often derails potentially 
effective efforts at communication between the academy and the media. With this 

book as a guide, that doesn't have to happen. Wonderful job." 
 

–Richard Cooper, former Deputy Bureau Chief and News Editor of the Los Angeles 
Times Washington Bureau 

 
At a time when there are fewer media outlets covering the scientific, scholarly and 
educational beat, how can scholars and scientists get coverage for important news 
and ideas? 
 
In his new book, Bill Tyson provides a guide to what drives today’s media, and 
explains how to break through, by amplifying ideas and making them relevant for a 
wider public audience.  He argues that finding the story in one’s work is the means to 
communicating ideas and in Pitch Perfect he gives practical guidance 
to his audience on how to reach out to both traditional and social media. 
 
Bill Tyson – who has been successfully advising scholars and academic 
leaders on media relations for over 30 years – in his new book, Pitch 
Perfect, shows his audience how to:  
 
 Undertake early and thoughtful communications planning  
 Understand the needs and workings of the media, both traditional 

and digital  
 Tell the story in a way that will capture the intended audience 

 
Whether they are working on research or a new initiative that has public implications, 
or have a story that deserves wide telling; this practical guide offers insider advice – 
complete with case studies – on how to successfully communicate their message. 
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About the Author: 
William Tyson is owner of Morrison & Tyson Communications (MTC), a national 
media relations firm that serves colleges, universities, policy institutes, and 
foundations.  Much of the company’s work focuses on advancing new research and 
issues of higher education cost, quality, access, and student success.  National 
media also call upon MTC for its expert sources as they develop their stories and 
report the news. 
 
As a leading consultant in communications strategy development and media relations 
for nearly 30 years, Tyson has worked with the National Survey of Student 
Engagement; Community College Survey of Student Engagement; National Center 
for Public Policy and Higher Education in the release of their 50-state report card on 
higher education, Measuring Up; Ford Foundation International Fellowships Program; 
Pew Charitable Trusts Early Education project; Institute for Research on Higher 
Education at the University of Pennsylvania; and The Carnegie Foundation for the 
Advancement of Teaching.  In addition, he has provided national media consulting to 
well over a hundred colleges and universities. 
 
Tyson is a founding board member of the National Survey of Student Engagement 
and also served on the board of the American Association for Higher Education and 
as an advisory member to the Institute of Higher Education Policy’s Building 
Engagement and Attainment of Minority Students. 
 
Morrison & Tyson Web site:  www.morrisonandtyson.com 
 
The author is available for interviews. If interested, please contact Kelly Spann at 
Kelly@styluspub.com 
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