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Thank you for purchasing How to Become an Amazon Best Seller in 3 Days & 
$197 and learning about how you can be a best selling author. 
 
This book is actually a training guide, so make sure to have a piece of paper and a 
pen handy, because I’m actually going to pull back the curtain and give you very 
detailed information on how I took one of my books from languishing around 300-
400 in the Amazon sales to number 1 in 3 days for just $197. You ready to learn 
that? 
 
 
Introduction 
 
My name is Bart Baggett and I’m an Amazon No. 1 Best Selling Author. 
 

 
 
Do you like the ring of that?  
 
In this book, I will share with you how I became an Amazon No. 1 best selling 
author, and how you can, too. If you have a book on Amazon, or you’re going to 
have a book on Amazon, I’m going to outline the strategy step-by-step of how I 
took a book which was kind of languishing in number 300-400, in fact, it had been 
sitting in that number for like a year, and I shot it up to number 1.  
 
Here’s the proof: 
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I was number one in my category with one of my smaller books, Handwriting 
Analysis 101. What’s more, I got to number one in three different categories. My 
goal was one category, so this was a bonus for me.  Now I’m a number one best 
seller in three categories.   
 
What’s more, I have 63 reviews now and average rating is 4.6 stars with some 
wonderful testimonials. 
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How did I accomplish this? In 3 days, I invested $197, and I followed a step-by-
step plan. 
 
Why do you want to become an Amazon best selling author? 
 

• Amazon is the 800-pound Gorilla on the internet. 
• They have 200 million credit cards on file, and these are people 1-click away 

from buying your book. 
• They are the largest buyer search engine in the world. Google’s a bigger 

search engine, but at Amazon, they’re all looking for something to purchase. 
• Amazon’s online platform, Kindle, is growing at 119% per year. 
• Best of all, compared to traditional bookstores, where you keep 5-10%, you 

keep up to 70% of the money of your book sales on Kindle. 
 
What’s the obstacle when you publish on Amazon Kindle platform? 
 
Competition. 
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With low barrier to entry and unlimited bookshelf space, it seems like everybody is 
writing a book these days. 
 
In 1907, only 9,260 books were published the entire year. By 2011, that number 
was over 3 million and 5-15 million is projected over the next couple of years. 
 
What’s the solution? Become a best seller. 
 
Why Does It Matter? 
 

• You’ve got to stand out from the crowd. 
• You’ve got to sell more books. 
• You can use Amazon to build a fan base and find new customers worldwide. 
• What’s more, you should be thinking about making Amazon your partner in 

your business—not just selling books. 
 
Is this interesting to you?  Good. 
 
Would it make a difference to you if you were introduced as, “(Your name), best 
selling author?” Becoming a best selling author can get you on radio shows, TV 
shows, speaking engagements, higher fees, feature articles, increased credibility. 
The unspoken truth is, these days, you can’t be the expert without having written a 
book. 
 
So do I have your attention? Would you like to be an Amazon best seller?   
 
Here’s what you need to do. In the next few pages, I am going to walk you through 
the step-by-step process, strategies, screen shots, everything I did, where I spent 
the $197, what the email said that I sent to my list, and how I got 50-plus people to 
give me raving testimonials of 4 and 5 stars—I am going to show it all to you. 
 
 
 
I’m going to hold back nothing. My friends told me, “Don’t tell that! You should 
charge $1,000, you should do consulting with it.” I am giving it to you because I 
want you to understand the kind of value you can get if you have the right strategy 
and the right timing. 
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Name of the Strategy - Free Kindle Giveaway 
 
First of all, the strategy is simply this: 
 
A contest to get a free Kindle Fire. That’s what we used. 
 
I read that last year, Kindle Fire was the number one desired holiday present, so it 
happened to be great timing. This year, maybe it’s an iPad, maybe it’s a Mini iPad, 
whatever is really hot—use that. 
 
The Kindle Fire, $197! That’s not a lot of money, but you would be shocked at the 
amount of effort people will go to for a chance to win one. The woman who won it 
was so excited and I was thrilled to give it to her. 
 
Here’s what I had to do: 
 
First of all, you have to have a book on Kindle to make this work, otherwise, it 
wouldn’t make any sense. I gave away a Kindle Fire, which happened to be perfect 
because I’m asking them to buy something on Kindle and then leave a testimonial 
on Kindle, so they’re probably already inclined to read books on Kindle. 
 
So here’s the way that you take your book to at least the top ten. I went to number 
one, because I’m in a small category. If you’re in our Best Selling Book Program, 
you’ll sit with your consultant and we’ll break down what your category is and 
how competitive it is. If you’re in a category with 12,000 books—like internet 
marketing—this strategy will probably launch you to the top 100, and you can still 
say, “I’m a best selling author,” but it probably won’t get you to number 1. 
 
It also depends on the size of your list or the number of your fans. Now, those are 
two criteria which we can’t control with this strategy, but you can control that as 
you build your audience over time. 
 
So, grab that pen and paper and let me give you the details of the strategy. I’m 
going to give you the exact email I sent to my list, I’m going to show you the exact 
graphic that I used, and then I’ll even show you the video about the reveal where 
we actually drew the name out of the hat. 
 
The first thing you have to understand is you have to ask people to take a specific 
action that doesn’t take a lot of effort. In this case, the email said, “I’d like to give 



Bart Baggett – How to Be An Amazon #1 Best Seller in Just 3 Days 

 7 

you a Kindle Fire, help me get my book to number one, please buy the book on 
Kindle and leave a testimonial.” How do they get their name in the hat? 
Testimonial. If they bought the book, they didn’t get the name in the hat. They 
only got their name in the hat if they left a testimonial. 
 
Why is this relevant? Because you want testimonials. If you take a look at 
Handwriting Analysis 101, the book I used in this strategy, it still has 4.8 stars, it’s 
nearly a 5-star book! I didn’t ask people to leave me 5 stars, they could have been 
in the contest for a 1 star review. 
 

Books and Kindle Versions. Ranked #1 

 
 
Think about it, they bought the book for 99 cents, which, by the way, is a low cost 
of entry, if you ask them to buy it for $10, it may not work. However, during this 
three-day period, this book which is normally $10, is 99 cents. Why wouldn’t they 
buy it? These are subscribers to my list, so it’s a book they probably want and can 
use anyway. 
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A lot of the people that bought the book, didn’t need the book, because they 
already owned it! But for 99 cents—“I’ll help Bart out, and I might win a Kindle 
Fire.” 
 
They bought the book and left a raving testimonial in what, a minute?  Obviously 
they didn’t read it all in that short time, but if you read the testimonials, it’s 
amazing. 
 
Psychology of Why This Strategy Works 
 
1.  Law of Reciprocity 
 
2.  People want to help you. 
 
3.  People love to play games & contests. 
 
4. The reward is 200x higher than the risk 
 
5.  People like a good deal.  
 
I’ve outlined a program of giving away something of value, but there’s a 
psychology to why the strategy works, and if you don’t understand psychology and 
if you deviate from the plan that I’ve given, it may fail completely.   
 
Here’s why I think it works: 
 
First of all, it’s the law of reciprocity.  As Robert Cialdini describes in Influence: 
The Psychology of Persuasion, one of the laws in the psychology of influence is 
when you give to people, they want to give back. 
 
In this case, I’ve got 400-8,000 people that open my emails, who really like me, 
and I’ve been giving them good content, I’ve been giving them education, I’ve 
been giving them videos for days, weeks, or even years.  In fact, some people have 
been on my email list for 9, 10 years. So there’s a law of reciprocity where they 
want to give back if you’ve given to them first. 
 
Secondly, people just want to help you. The email clearly says, “Hey, I need your 
help. I’m trying to get number one, please help me.” People like to help. 
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Number three, people love to play games and contests. Have you ever seen 
somebody walking around on a stage and begin to throw t-shirts, balls—throw 
anything at all into the audience? People love free t-shirts! They love free stuff! If 
it’s a contest or a game, they love it because it’s just like being in Las Vegas, they 
love the idea of pulling that handle and seeing if they win. 
 
Number four, the reward is 200 times greater than their risk. In this case, the risk 
was 99 cents at the Amazon store, and they get a book! 99 cents and they get a 
book. So the risk is minimal. 
 
Finally, people love a good deal. If you order on this day, or these three days, this 
book is 99 cents. Afterward, this book will go back to retail, which is going to be 
$10. In my case, I think the retail is set at $10, but it was discounted. So be honest, 
have integrity, make it a good deal, and then after that time period, raise the price 
up to your retail price. 
 
Rules of Entry 
 
1.  Buy the book on a specific date. 
 
2.  Must leave a testimonial. 
 
3.  Must have an amazon.com account to enter (buyers only). 
 
4.  No geographical limitation. 
 
There are some rules to enter the contest. It’s a contest, but it’s really a free 
giveaway, and you need to make it clear. The email that I have given you outlines 
the rules, but here it is in bullet point. They have to buy the book on a specific date. 
In my promotion, I gave them three days, or over a weekend, but I would suggest 
one specific date. Most of the people who attempt to do this pick one day and they 
basically say, “You have to buy this book on this exact day, save your receipt and 
if you do, you’ll get a bunch of extra prizes” That’s a different strategy. 
 
Number two, they must leave a testimonial, because it’s not about faxing in the 
receipt, it’s about seeing the testimonial on the page. 
 
By the way, I’ve taken a lot of internet courses, and I’ve never seen anybody give a 
contest based on testimonials, which is why I think this is unique. I think if you’re 
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an internet marketer or you’ve been reading a lot of books, you’ll understand this is 
a unique twist on how to be an Amazon best seller. 
 
Number three, they must have an Amazon.com account to enter. The reason is, you 
have to have an account to leave a testimonial.   
 
Now, I said it’s for buyers only, but really it’s for testimonials and I did ask them 
to buy. There’s no way I can check whether or not they were a purchaser, but even 
in the email I said, “I want you to buy because they will give more credit to your 
testimonial.” So most of them probably bought. 
 
Number four, there’s no geographical limitation. You don’t have to ship a book, 
and anybody from all over the world—you should have international fans—can 
enter the contest and support you. By the way, if they live in India or Sri Lanka or 
Africa, 99 cents US dollars is still very inexpensive. 
 
Tips for You (The Publisher) 
 
1.  Lower the price to a deeply discounted price and give a great 
value.  I suggest .99 or $2.99.  
  
2.  Raise the price to retail immediately after the winner is announced.  
 
3.  Buy the Kindle Fire prize with your Amazon credit card points.   
 
4.  Follow my emails closely in copy and format.   
 
5.  Only ask to do ONE ACTION.  One book, one link, one date. Don’t 
confuse your audience.   
 
Here are some tips for you, because you’re the publisher, even if you’re the author, 
you’re also the publisher in the Amazon.com world.   
 
Number one, lower the price to a deeply discounted price and make it a great deal.  
$.99, maybe it’s $2.99 if the retail of your book is $18. Whatever it is, make it a 
no-brainer that they get it on that day, because otherwise they’d pay more. 
 
Number two, raise the price immediately after the winner is announced. This 
shows you have integrity, this shows what you say is true, and this means next time 
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you have a sale or a coupon or a discount, they will believe you because they went 
back and the book was the retail price. 
 
Number three, if you have an Amazon credit card, buy the Kindle Fire with your 
Amazon credit card points. If I recall correctly, I had enough points on my 
Amazon credit card that the Kindle was actually free for me. So even though I said 
it cost $197, it was actually free, because I had Amazon points. 
 
Number four, follow my emails closely in copy and format. Here’s something I 
learned: If it’s not broke, don’t fix it. Don’t try to create a whole new twist on this 
promotion. I’m giving you the emails word for word, use them as closely as you 
can.  Clearly you’ve got to change the graphics to include your book, clearly 
you’ve got to have a category, clearly you’ve got to have a book with your name in 
it. Yes, customize it to your “voice,” but follow the reasons. It’s all in there! I’m 
not saying it’s perfect—but it’s not broken. 
 
Number five, ask them to do one action. Meaning, buy the book on this date from 
this link. Don’t give them two links, don’t give them two books, don’t give a P.S. 
with 16 books, just ask them for one thing because when you confuse, you lose. 
Don’t confuse your audience. 
 
So that’s the secret. Now I’ll give you the execution of it so you can actually copy 
and steal my copy and I’ll even show you how to do it. 
 
Here’s the email verbatim. Obviously if you have a mailing list, this is going to 
work better. If you don’t, you need to get a mailing list as soon as you can. 
 

Here is the exact email I sent to my mailing list: 
 

This is the actual email, email number one out of two emails I sent, and I said, 
“Between this date you got two days to go do it, and then I’m going to draw the 
winner on the second day.”  I’ve given it to you word-for-word, you have my 
permission to use this as if it’s your own, obviously using your book and the date 
of your choice. Email No. 1: 
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“April 18, 2012—How to win a new Kindle Fire next Tuesday.  
 
Dear  first_name_merge, 
 
I’m giving away a brand new Kindle Fire next Tuesday. You want to win? Yep, 
$199 and somebody reading this email is going to win. Will it be you? 
 
So here’s the deal: In order for my books to become the official best seller on 
Amazon, the Kindle platform, I’ve got to have real customers with real sales and 
real testimonials posted on Amazon.com. 
 
Now, what is surprising, it doesn’t take a million orders to become a best seller. If 
only 50 people reading this buy my latest Kindle book at just 99 cents, it’ll 
probably get to the top of the list of handwriting analysis books. Will you help me? 
 
Who doesn’t want to help?   
 
What’s a better way to motivate you to help me than create an ethical bribe so that 
you and a few other readers buy my new Kindle ebook for just 99 cents (really, 
less than $1), and then write a nice testimonial. What’s a better way? 
 
Now if you like it, rate it 5 stars. I’m going to print off all the written testimonials 
from the Amazon.com book page, cut them up into little separate pieces and drop 
them into a box. I’ll randomly select the winner. 
 
I don’t know if only 2 people will do this favor for me, or 100 people. But the odds 
of you winning a Kindle Fire are far better than the lottery; I’m thinking probably 
about 1 out of 30, that’s great odds. 
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Next Tuesday, I’m going to take all the testimonials directly from Amazon, I’m 
going to put them in a jar, and I’m going to randomly pull out a winner to get the 
new Kindle Fire. Then I’m going to have the brand new Kindle Fire shipped to 
your door! No matter what country you live in! Just for buying a $1 book and 
writing a nice testimonial. 
 
Oh, remember, if you don’t win, you still get to download and read a great book on 
handwriting analysis, which you probably would want to own anyway. 
 
After this promotion, I’ll raise the price back to retail. 
 
I know I’m being very greedy by asking you to spend an entire dollar—but you 
could just write a testimonial on Amazon, even if you don’t own the book, but 
there’s a logic behind it. Buyers are given more credibility than non-buyers. So if 
you write a testimonial on a book you don’t own, Amazon doesn’t think it’s very 
credible, but if you actually buy it with your Amazon account, they think it’s 
highly, highly credible and they place your testimonial higher on the page. This 
helps new people discover and believe that Handwriting Analysis 101 is a great 
introductory book. 
 
If you’re willing to help the newly-revised Kindle version of the Handwriting 
Analysis 101 become a best seller, use the link below.” 
 
http://www.amazon.com/Handwriting-Analysis-101-ebook/dp/B007QO463K/ 
 
“Please buy it and post your testimonial before April 10th so I can enter you in the 
drawing. 
 
Bart Baggett 
Author of the book, Handwriting Analysis 101 and Success Secrets of the Rich and 
Happy.” 
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Okay, let’s take a look at the results of the program. First, I was ranked number 
one in my category. The book is called Handwriting Analysis 101 and there 
happens to be a category called handwriting analysis. 
 
By the way, that title wasn’t an accident. I chose a title with the keywords that 
match the category, always a good tip for search engines, because remember, 
Amazon is the number one search engine in the world for buyers. People looking 
to buy. 
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Books and Kindle Versions. 
Ranked #1

 
Surprisingly, that book also ranked number one in books, as well as the Kindle.  
Now, my links and everything that was directed to the promotion was asking them 
to buy the Kindle version, but if you look closely, we’re ranked number one in the 
Kindle store for graphology, and then number one in books, and number one in 
books for handwriting analysis.  
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Also, the Kindle edition ranked number one in three categories. 
 
Smart Tip 
 
When you hit the Best Seller list... 
 
Take a screenshot.    
 
(The listings change by the minute.) 
 
Smart tip—when you hit the best seller list, take a screen shot. I could never 
duplicate these in Photoshop and they change by the hour. So when you do hit that 
number one ranking, you want to take that screen shot, you want to save it with a 
file name that you can find it, because I didn’t use these screen shots until what? 
Almost a year later, when I started putting this program together. You need a 
screen shot, it helps you have credibility, and if anyone ever asks, “Really, were 
you a best seller?” “Yeah, I’ve got proof.” 
 
[VIDEO SHOWING EMAIL 2 – VIDEO PART 1 at 0:06:53.0] 
 
Here’s the second email about the winner of the Kindle Fire. The subject line: “The 
winner of the Kinde Fire is…” 
 
I even misspelled Kindle and it still worked! Amazing! 
 

Here is the exact email I sent to my mailing list 
announcing the winner. 

 
“[First name], today I am announcing the winner of the Handwriting 101 Kindle 
Fire giveaway. 
 
“As you know, I promised to give away one brand new Kindle Fire book reader to 
anyone kind enough to leave a book review at the Handwriting Analysis 101 
Amazon book page to help this little introductory book reach best seller status. 
 
“Well, a sincere thank you goes out to dozens of kind readers and fans, we hit 
number one last week.” 
 
Screen shot—proof! 
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“So, if you missed out on the contest, you can still grab the ebook for just 99 cents 
until the end of the week. You can read it on your PC, smart phone, iPad, Kindle, 
or Mac; we plan on raising the price next week. If you did leave a book review, 
then your name was in the box of submissions and you might have just won a 
Kindle Fire. Watch the video below to find out.” 
 
Here’s where you add the video, we also posted it on our website, the Handwriting 
University blog, and there’s a screen shot with the video player in it. This is very 
important—always put the video player inside the video so people will click on it. 
 
“Enjoy, Bart Baggett, President, Handwriting University.   
 
“P.S.” 
 
And now the promotion’s over, I give them some other things they might go buy. 
 
“If you want to get finally certified as a handwriting expert, consider checking out 
this page.” 
 
Then it goes on to some other promotions and seminars that were going on at that 
time. 
 
Now, let’s watch the video and see what people saw when they clicked through.  
The transcript of the video is also included below for your convenience. 
 
Note: I filmed a short video to create a “live” drawing 
atmosphere and add authenticity and fairness to it. 
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http://www.youtube.com/v/_ppXmE-
q4VE?version=3&amp;hl=en_US&amp;rel=0 
 
[Begin Kindle Winner Video Transcript] 
 
Bart:  Hey, everybody, this is Bart Baggett and this is Beth Crisman [phonetic] at 
the world headquarters at my desk in Los Angeles, California. Beth here is cutting 
up all the reviews from the Amazon.com book review contest. 
 
Now if you remember, last week I suggested that if you would just get this little 
Kindle ebook version and leave a testimonial, you would win—or you could win—
a new Kindle Fire.   
 
Do you have a Kindle? 
 
Beth:  I don’t have a Kindle, I have the Kindle app on my iPhone. 
 
Bart:  Right, and our iPad. So this is the $190 Kindle Fire—okay, this is a piece of 
paper that represents the $190 Kindle Fire. We’re going to pick out the winner of 
all you guys that put nice reviews—and bad reviews, we weren’t particular—if you 
bought the book and put a review, you’re in this pile. Then I’m going to with my 
Amazon credit card, I’m going to buy it and I’m going to send it to the winner.   
 
So those of you that put a review, I really appreciate it. Here’s the good news: 
With this little book, which is our introductory book for people that don’t know 
much about handwriting, is now an Amazon best seller! 
 
Beth:  That’s awesome. 
 
Bart:  Thanks to you guys, it hit number one in three different categories. One was 
graphology, one was self-help/handwriting analysis, and another category like self-
help or divinity. Which is very funny, they put graphology and divinity—I guess 
it’s like an “ology,” like a “religology” or philosophy or something. 
 
Now, let give away—oh, we got to read a couple of these.  You were so nice, they 
were terribly generous, Beth, they were, you didn’t have to give like a glowing 
review, but the fact that you did makes me very happy. So what did this person 
say? 
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Beth:  Oh, I love this person’s name, Queen Bee.   
 
Bart:  Queen Bee. 
 
Beth:  That’s awesome. “For years, I have received Bart Baggett’s newsletters to 
my email and have learned so much about handwriting analysis. This book 
expands on that and should be a must for anyone wishing to learn the art of 
handwriting analysis.” 
 
Bart:  I couldn’t agree more. 
 
Beth:  It’s awesome! Thanks, Bart. 
 
Bart:  And it is, it’s an intro to your book, no one’s expecting you to learn the 
whole science in 64 pages. 
 
Rocky here gave us many stars, “There many books on handwriting analysis. Bart 
Baggett makes it easy to understand, he has a great sense of humor.” 
 
I totally agree with him. 
 
“After reading his books and using his graphology, I enrolled in the certification 
training course, and I thank him for that.” 
 
He is now probably an expert handwriting analysis. 
 
Let’s read one or two more and then we’ll put them in the pile and we’ll shake 
them up and we’ll figure out who won the Kindle. 
 
Beth:  Okay, awesome.  Well, Angela says, “I have wanted to buy this book.  I do 
not known a Kindle ebook, but thank goodness for Amazon, for—” 
 
Bart:  Free reading applications. 
 
Beth:  Oh, for their free reading application, that’s right! 
 
Bart:  A lot of people thought that you have to own a Kindle to get an ebook. 
 
Beth:  No, because I have an application on my PC. 
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Bart:  Your PC, your Mac, your iPhone. 
 
Beth:  I can open the books. 
 
Bart:  Anyone in the world. In fact, did you know—you probably did know this, 
but I don’t know if you know this—last year, in 2011, was the first year that 
ebooks outsold real books worldwide. 
 
Beth:  Yes. 
 
Bart:  So you did know that? Maybe you didn’t know that. Which means that the 
whole world has stopped killing trees and it’s going to be ebooks. So thanks for 
helping us kind of be part of the generation. 
 
Finally, HiloHattie Kilikalina, said, “Bart hits another home run. I followed Bart 
for years, I’ve read all his books.” 
 
Thank you! That’s such a compliment. I mean, that’s why we write these books 
and my first book came out many years ago, and I appreciate you still following. 
 
So, we have 55 reviews. They’re all right here. 
 
Beth:  Awesome. 
 
Bart:  I verified these people, this is not **** I don’t know who’s going to win. 
 
Beth:  No. 
 
Bart:  This is all completely fair. 
 
Beth:  We don’t know who’s going to win, we just printed all of the reviews. We 
printed all the reviews out, we cut them each apart and now you’re all going into 
the big box. I’m going to mix them up. 
 
Bart:  She’s the official counting firm of Beth Crisman, Robert & Tiana—our 
employees here—and they made sure that it’s all fair. 
 
Beth:  Okay. 
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Bart:  Now, are you sure? Let me shake it up, I want to make sure this is fair, 
because somebody is going to get a $200 Kindle. 
 
Beth:  Well, shaking it up isn’t going to help as much as fluffing. They’re like 
pillows at this point. 
 
Bart:  Fluff the pillows, okay. Okay, now I’m not going to look. It’s my money, 
but you get to choose the winner. 
 
Beth:  I’m choosing the winner? 
 
Bart:  Yes, put your hand in there. 
 
Beth:  There’s so much pressure. I have to really mix these up. 
 
Bart:  Now she’s going to mix them up even more, now that she chooses the 
winner. 
 
Beth:  Okay. [Pulls a piece of paper from the box.] 
 
Bart:  The tension is building. All right. 
 
Tibbys Trading. Handwriting Analysis 101. Verified Purchase Review. “I always 
had an interest in graphology and found Mr. Baggett’s website and training 
program online while researching cases of property thefts in Panama.” 
 
Well, this is interesting. She goes on to talk about how it’s an amazing science. 
 
“If I win the lottery, I’ll enroll in the full course.” 
 
You don’t need to win the lottery to enroll, trust me, it’s not that expensive. 
 
“I highly recommend Mr. Baggett’s whole approach…”  
 
Now, this doesn’t have her name, so here’s what I have to do, Tibby (or John or 
Jack or Jane), you need to send us an email, let us know this is your review—and 
we have a way to verify it, by the way, so if you get 20 people saying, “Hey, I’m 
Tibbys Trading,” we know how to suss through this. 
 
We’ll get an address, even if you’re in Panama, or you’re anywhere in the world. 
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Beth:  Anywhere. 
 
Bart:  I will send this to you and make sure that you get it. She gave us five stars 
for Handwriting 101. 
 
So, thank you, Tibbys Trading! Thanks, everyone else that entered the contest. If 
you didn’t win, I know you got a good book for a cheap price, but I’m going to do 
this every month because I think it would be wonderful to have all the books that 
we publish to the Handwriting University as a best seller. 
 
Look in your email, we will definitely do this, another contest like this, and believe 
me, 1 in 55 is a great chance. 
 
Beth:  A really great chance. 
 
Bart:  It’s a best seller with just a little bit of love from you guys. 
 
So congratulations to Tibbys Trading on the Kindle Fire and I’ll talk to you guys 
later. 
 
[End Kindle Winner Video] 
 
 
What’s remarkable is that book had been sitting at like number 100, 200, 300 for 
almost a year, maybe 2 years since I put it on Kindle. Within that email, the next 
day of the contest, it was up to number one in three categories and it stayed there 
for weeks. I think now it’s sitting at number nine. It’s been over a year, and it’s 
still in the top ten! 
 
Let’s Analyze the Actual Numbers.  Your numbers will 
be similar in proportion. 
 
• Open Rates 
• Click Rates 
• Order Rates 
• Testimonial Rates 
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Here’s where it pays to have an honest coach, an honest consultant, to tell you 
what really works. One of the reasons people pay me a significant amount of 
money to be their coach, to help them launch and create their strategies, is I’ve 
been there, I’ve done that, and I’ll show you the numbers. I’ll show you the 
numbers on all my campaigns, all my mailing lists, all my products, all my sales, 
not just this one program. 
 
So I’m going to show you the actual numbers because it will be insightful and 
valuable and you can predict what it’s going to take for you to be successful. Your 
numbers will probably be proportional in the following areas. I’m going to show 
you my open rates, my click rates, my order rates, and the testimonials.  
 
Your Success Depends On The Following 
 
1.  Size of your target Amazon category 
2.  # of orders required 
3.  # of testimonials required 
4.  # of clicks you receive 
5.  # of opens you can get 
6.  # of people in your audience  
  
So your success will largely depend on the following factors: 
 
1. The size of your category at Amazon.com. 
 
Handwriting analysis was a small category, I think there was only 600-700 books, 
therefore, that’s a smaller category. If the category was 7,000 books, I would have 
had to make more orders. 
 
2. How many orders is required to reach number one? 
 
Amazon’s not going to tell you this, but based on what I did, maybe you can guess 
how much you need to do to get in that top ten. 
 
3. How many testimonials do you want? 
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In my letter I said, “Look, I’m probably going to get 30-40 testimonials, therefore 
it’s 1 in 30 odds that you’re going to win a Kindle Fire.” That’s amazing and I was 
really pretty close to right on, which makes the risk low and the chances of 
winning really high. 
 
4. Click-through ratio. 
 
5. Open ratio. 
 
6. People in your audience.   
 
That would also correlate the people that are on your list. 
 
In my case, email was the driver. I used Facebook, but I think email was the driver 
here. If you don’t have email list at all, or you don’t have an audience, there’s 
some other videos in this series where we’ll help you build an audience, etc., and 
that’s really a key component to not only this promotion, but your entire business. 
 
Let’s Analyze My Actual Numbers.  
 
• Open Rates - 6.9%, 1926 contacts 
• Click Rates - 1.0%,  284 contacts  
• Orders - 181 buyers in April  
• Testimonials - 34-50 by deadline 
 
*Bonus - 46 Units sold in May! 
 
So let’s analyze the actual numbers. This is for real, I just looked at them, and I’m 
showing you some video screen shots so that you can know that I’m being 
completely candid with you. 
 
[VIDEO SHOWING SCROLLING THROUGH EMAIL PROGRAM – VIDEO 
PART 3 at 0:04:45.0] 
 
I’ll take you inside my email program, I was using iContact at the time, I’m using 
InfusionSoft now. I click on Kindle Fire promotion April 10th, and then we go into 
the actual email. We look at the history. Notice that it was 6.9% opened, that’s the 
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green box, 1% clicked. If you look up at the right, it says 27,774. Those are the 
contacts that were on my list in April 2012. I’ll tell you that number is inaccurate 
because I culled and cleaned that list shortly after that and that list is now around 
15,000. So really, the open rate was really 1,926 divided by 15,000, so probably 
close to 11% open rate, which is typically what I get now, after I cleaned off those 
10-11,000 emails that were simply bouncing. 
 
So the lesson here, you don’t have to have a list of 27,000. You can have a list of 
700—if the 700 people like you, trust you, open your emails, and take action.  
That’s 1,926 contacts. 
 
Now, if you’re looking at the screen shot, you’ll see another number. That total 
opens was 2,400 or so, because some people clicked on it twice, maybe they 
clicked on it and then went back. So I’m just using the actual raw number of 
individuals. 
 
The click rates were substantially less, so 1,900 people opened and read the email 
but only 1% clicked—that’s 284 people clicked. 
 
Here’s something surprising: Only 284 people clicked on the email, but I had 181 
buyers!  That’s over 50% of the people who clicked actually bought the book for 
99 cents. 
 
Now, this is, of course, a very high percentage of people who click and buy. 
 
As I recall, when I was drawing the winner and I was discussing this in April, I 
thought there was only 80-90 people that bought the book; I thought it was a really 
low number. By the end of April, because this promotion was April 10th through 
about April 15th, there were 181 buyers. My conclusion is, I think out of the 80 
people that bought, about 30 or 40 left a testimonial, about half. 
 
Then of the 80 people who actually purchased, the other 100 missed the deadline! 
But they bought the book anyway, because they saw it at number 1, or they opened 
the email after mid April.  
 
So either case, it was between 60, 70, 180 books, but it wasn’t 1,000. That’s the 
remarkable thing here. You can be a best seller for less than 181 books. That’s 
amazing! 
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Finally, by the deadline, there were 34-50 people that left testimonials. My 
memory is a little fuzzy, but I think it was 34 or 35 people by the deadline, but now 
on Amazon there’s over 50 or 60 testimonials.   
 
Here’s a bonus: In May, a month after the promotion, the book sold 46 units.  
That’s 46 more than it would have before, because in March it sold 0. So here’s the 
thing: Once you become a best seller, other people buy your book because you’re 
on the number one, two, three slot, and the book continues to sell today. 
 
In summary, this has been an amazing new strategy, I’ve never seen it done before 
and I’ve sure never seen anybody pull back the curtains and actually show you the 
numbers. 
 
Only 3 Reasons this will not work for you. 
 
1. You simply don’t do it. 
 
2. You do it... But fail to follow the exact model given. 
 
3.  You do not have a large enough audience who 
cares about you or your topic. 
 
There’s only three reasons this strategy will not work for you:   
 
1. You simply don’t do it.  I can’t force you to do it.  Even if you’re in our 
coaching program, I can’t make you do what you’re supposed to do. 
 
2. You do it, but you fail to follow the exact model given. In other words, you do 
it, but you change the email too much, you do it, but you don’t pick a Kindle Fire, 
you pick an Apple product.  There’s a number of things you could do to mess it up.  
Follow the model. 
 
3. You do not have a large enough audience who cares about you or your topic.  
Number three is probably going to be where a lot of you fall in. Not everybody, for 
example, if you already have a business, if you have an audience. But if you don’t 
have a mailing list, if you don’t have a Facebook following, if you don’t have a 
Twitter following, if you don’t have a lot of people that care enough to take a small 
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action for 99 cents, then you don’t have an audience. If you don’t have an 
audience, you don’t have a business, at least an online business yet. That is a good 
reason that you might want to get some more advice, follow these videos, hire 
some consultants, and start to learn about what it takes to build a large, online 
audience.  Because when you have that, you’ve got a huge business. 
 
In conclusion, I know this strategy worked for me and I’ve given you tangible 
evidence in a specific strategy, even the copy. It will work for you, too, as long as 
you have a list of fans and people who like you. 
 
That list could be small, 300 people, if they like you, they’ll come do it. I had 10-
15,000 on my list and of that, 2-3,000 people regularly open emails and obviously 
120 people liked me enough to go do it, and 34 bought it and left a testimonial.   
 
Here’s the thing: If you don’t have a list of even 300 people, you’re really behind 
the eight-ball in the business. You’ve got to build an audience. If you don’t have an 
audience, keep watching training videos, keep learning. Hire one of our coaches to 
help you write that book and build an audience because it’s that important to really 
be an informational entrepreneur. 
 
I want you to have a best selling book. I want your message to be read by 
thousands. I want you to have the experience I’ve had, which is to go to all kinds 
of foreign countries around the world, have standing ovations of audiences, with 
different color skin and different languages and say, “Oh, my God, you’ve changed 
my life.” That’s the experience I want for you. If you’re following my tips and 
techniques and strategies, I think you can do it. 
 
 

 
 

http://bestsellerandbeyondcoaching.com/ 
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http://booksellingsecrets.com/members/join-our-community/ 
 

View a video summary of this book at the above URL. 
 
 
 
 
 

To hire Bart Bagget to work directly with you on your book project, please visit 
this URL and read about the Platinum Program  

and the Best Seller and Beyond Program. 
 
 

http://bartbaggett.com/blog/coaching-program/ 
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