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INSTAGRAM STRATEGY 2019

BEST OF YOU BUSINESS

HOW TO USE INSTAGRAM IN 2019

* 3 Ways:
* Growth strategies
* Bring in new people
* Social proof implications
* Engagement/trust-building strategies

* Sales strategies
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GROWTH IN 2019

* What’s the current sitch?

* How do you grow?
* Posts that go viral/land on the Explore tab
* Taggable and sharable content
* Useful or funny or relatable (e.g. memes)

¢ Challenges and other strategies that get people to share your content with their
audience

* Extremely aesthetic — nature, physique, incredible photography, etc.

POSTS THAT GO VIRAL

& jennakutcher

A Liked by amandabucci and 155,281 others

jennakutcher Someone once slid into my DMs and
told me they couldn't believe | had managed to land a
guy as good looking as @kickingitwithkutch. I'll be
honest that | was taken aback.

Part of my insecurity with my body has stemmed
around being married to Mr. 6-Pack himself. Why
should |, a curvy girl get him? | feel unworthy and
when | write narratives in my head that because | am
not thin, | don't deserve him.

This man has embraced every curve, every dimple,
pound and pimple for the last ten years and has
always me reminded me that I'm beautiful even when
my inner dialogue doesn’t match.

= So yes, my thighs kiss, my arms are big, and my bum
i < is bumpy but there is just more of me for him to love

and | chose the man that could handle alllll that (and
Qv W

so much more!)
A% Liked by amandabucci and 155,281 others

jennakutcher Someone once siid into my DMs and
told me they couldn't believe | had managed to land a
quy as good looking as @kickingitwithkutch. Il be
honest that | was taken aback.

I am so much more than my body, so is he, and so
are you. Double tap if true love doesn't see size.
Photo by: @mrslindseyroman
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* Side-by-side comparisons
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2-3 hours moderate Il 20-30 mins/day, 150 Ibs no 155 1bs lifting
intensity cardio/day [l all weights + sprints lifting B % | 5 days a week
W Qv

Liked by itsdannycoleman and 1,362 others @PD Liked by iamchrissyking and 894 others
it ON THE LEFT: a while ago when | was taking
few months off from lfting. Eating was stil
@moderation365 and whil | st iked my body and
enjoyed how 1 Iooked, | was softer, el lethargic and
wasn't experiencing the kind of vitalty | gt from
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it HOW MUCH EXERCISE 1S ENOUGH?

0-1o diference, 180 degree change n approach.
Anxious, cotrol freak carcio queen versus elaxed,
eficent welght-trainer who has shi o do and can't
aford to treat exercise ke a ful-ime job
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@D Liked by itsdannycoleman and 1172 others
jilfit ON MEANING & Wes asked recently what
mindset shift | had to undergo to fnally quit my body
obsession and start to be normal around food)’
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POSTS THAT GO VIRAL

* Infographics and bite-sized info posts (utility)
<

0 jadeteta
hl

* Swipe workout

;i

Self-Criticism Self-Acceptance

Self-Restraint Gratitude
Stress, Neg Emotions Sleep, Naps, Meditation
Thinking, Learning RuRActivities
TV & Computer

Self-Editing

Low Blood Sugar

Creative Pursuits
Loved Ones, Pets
Reading, Learning

Sleep Deprivation

TV & Computer Stress, Pos Emotions
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09) Liked by itsdannycoleman and 642 others

jadeteta The Law Of Psychic Entropy. Entropy is a
scientific term for loss of energy. Willpower is like a
battery. It can be drained and charged.
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W syattfitness

YOUR MACROS
“CHEAT SHEET"

@SYATTFITNESS

Protein  Calories Benefits Get it From...
4cals/gram Muscle gainz, bruh ~ Meat, li.jh, eggs,
Daily Needs Curbs appetite ~ Yogurt, tofu, shakes,
0.59-1g/1b of LBM Dragon meat
Carbs Calories Benefits Getit Fron:)...
¥ 4cals/gram Fruits, veggies, beans|
Daily Needs quge‘zngir‘ggy bread, cereal, pasta,
050 YT LB everything amazing
Fat Calories Benefits Getit From...
9cals/gram Hormone regulation Avocado, nuts,
Brain function olives, salmon,
— Daily Needs Sexy time, very nice beef, dairy, eggs
0.35g-0.7g/1b of LBM
Alcohol _calories Benefits Getit From...
7 7cals/gram  you're more attractive  Phoenix Tail

The answer is
always more.

Qv

Like, really bad.

,::J{ i Daily Needs Others are more attractive

DD Liked by iamcoachfowler and 8,607 others

syattfitness JAGrowing up, | was an awful student.

Feather
It's a win/win

W
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Showing All posted in the past 1 year sorted by
Impressions

s

POSTS THAT GO VIRAL ¥
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* Look at your analytics! Choose “Impressions”

over the last year:

CHALLENGES ARE GREAT FOR ...

¢ Growth!
* Brand awareness
* Not selling so much anymore

* Watch BOY Tutorial on how to host a free IG challenge




1/23/19

ENGAGEMENT IN 2019

* Engagement matters because it’s indicative of TRUST
* The more comments, likes, shares and DMs = more relatedness/trust

* ““Healthy engagement” if you are 10k or less:
* 3-5% of total followers liking a post

* 10% of total followers watching your stories

INCREASING ENGAGEMENT

Photos need to be:
* Good quality - lighting, composition, clarity, relevant
* Of you! — what’s the “feel” of the photo?

There has to be a reason someone would stop and interact
Answering an FAQ/common concern of ideal client
A message that is easily agreed with

Calls to action!!
* Cultivate safe space: comment back (don’t just Like), reach out, polling on stories,
respond to DMs, make yourself accessible




SALES: TURNING A FOLLOWER INTO A CLIENT

* 1:1 Strategy

¢ Part 1: Attraction Marketing — connecting with your ideal client
* 4-part posting system:

* Headline (common concern or FAQ of your ideal client)

* Relatable story and/or social proof (be the friend)

* Education (tools, tips, strategy) — be the teacher

* CTA

* At least one direct ask to coach with you weekly:

* Send to an application at link in bio

* “DM me and I'll give you all the details”

1/23/19



SALES: TURNING A FOLLOWER INTO A CLIENT

° 1:1 Strategy:

* Part 2: Conversation Marketing - it goes down in the DM

* People are demanding more access and more of a relationship before buying
* Let conversation develop

¢ Ask to jump on the phone when the time is right

* Have a sales conversation and ask for the sale

SALES: TURNING A FOLLOWER INTO A CLIENT

¢ Group coaching and DIY program strategy:

* Open/closed cart — use 10-Day Launch formula

* OR, open all the time — have ongoing marketing strategy with related lead
magnets

* If high-ticket group coaching — have application and treat like a 1:1 prospect

* Need longer lead time here
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LOOKING FORWARD/MISCELLANEQUS FAQS

c IGTV?

* How to use IG stories?

* Minisodes

* Social proof

* Polling — message and/or connect with hot/warm leads
* Recap main feed posts

* Miscellaneous — 90%+ people are opening their DMs - this is the new email

* IG live? Recap posts, add value, have a weekly “show” etc.

QUESTIONS?




