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Your Guide To Marketing A

SportingSporting
EventEvent

Are you a sports enthusiast, or know someone who is?

The most likely answer to that question is yes! Sports are one of
the country’s most popular pass times, which is why planning
sporting events are so attractive today.

Everyone can find enjoyment in one sport or another, but it’s a
shame to see a great event go to waste with lack of marketing
tactics. Let us help you fine-tune your approach and make sure
the next sporting event you promote doesn’t go unnoticed!
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Social Media
Encourage Athletes And Participants To Promote Via Social Media

One of the most powerful promotion tools available to you when promoting
via social media is your athletes and sponsors.

The biggest advantage of using social media is that everyone has access
to these platforms, most likely a social account and can help promote the
event. 

 Depending on your participants popularity, using your athletes to promote
the event to their own audience/followers will encourage a bigger mass
reach to a variety of target audiences. If  you have sponsorships or partners,
discuss a marketing plan for promoting the event on their end as well.

 If  given enough time, strategize with the marketing teams and other
aff iliates your ideas for promoting your event.

Tell a story, highlight the athletes, free merchandise giveaways, but make
sure everyone is on the same page working together rather than trying
different strategies for a more powerful approach. 

Keep reading to learn a variety  of powerful marketing
tactics that might be worth trying to boost your ticket sales
and event awareness.   

--



/

1. Create a consistent and strong message 

2. Highlight the athletes

When you are marketing anything it's not just about selling, but telling a story, creating a
message and building specif ic emotions around it.

Whatever your message, make sure it is consistent and becomes the leading guide for all
marketing campaigns across all boards.

Examples of some effective messages used in sporting campaigns:

"T he Girl Can - What about you?"
#WhatsYourGoal
"T hank Your Mom"
"Making Our Mark"

Now is the time to get to know your athletes. What are their stories? Do they already have
a following?

Use them to your advantage and do small highlight campaigns on each athlete in
photo or video f orm; they would probably love the coverage as well and be compelled
to share the campaign to their own audience.
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3. Engage with your fans online

4. Make everything mobile friendly

Remember you aren't confined to traditional advertising anymore, today's technology has
changed the entire way we engage with our consumers - so take advantage of that!

It's time to start engaging with your fans and followers online through social media, show
them that you care and are present. It makes such a difference.

Communicate through video ads, go live, show them behind the scenes, comment
back, and encourage them to share their own experience at the event with
hashtags and reposts.

Make the game about your audience and not just the athletes.

If  you are taking advantage of social media and have good results, you should take it one
step closer and make everything mobile friendly.

Make accessing your events, feeds etc. online easy for your fans.

Most marketers recognize how much activity occurs through mobile devices, so create
strategies that are easy for your fans to use and/or access.
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Harness the power of the local
media

Don’t underestimate the effectiveness of the local media.

Not everyone is updated on the latests sports apps or devices; local news
programs and radio shows are still used to keep up with what is happening in
specif ic locations so don‘t forget to consider that when marketing your
event.

Here are a f ew tips to try when involving your local media:

▢ Attend networking, local community events

▢ Make an appealing strategy/unique way of telling your story

▢ Learn how to write a press release

▢ Post on event discovery sties and local calendars

▢ Work with local blogs or inf luencer

--



/

Produce compelling videos 
“Videos have a compelling way of fostering engagement, yielding results like click-throughs,
shares, lead generation, and sales ... It is indeed one of the best tactics to bring more exposure
to your brand while helping you achieve your bottom-line" - Forbes Magazine

The Forbes magazine reports that 80 percent of people recall a video
advert isement they saw within the past month, 64 percent are more likely to buy
a product af ter watching a video advertising it, and “social video generates
1,200 percent more shares than text and images combined.” 

Today’s society will be more likely to watch a video they find informative and unique
than they will to read a long informational post .

The key is to hold the viewer’s attention and avoid sounding boring or dry. Create a
concept that will both entertain and inform while remaining unique, and different;
no pressure!
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Turn participants into
influencers

Tips for working with influencers

Before, companies counted on advertisements and word of mouth to grow their
business, but today, they are using their own websites and social media outlets as
de-facto advertisements. 

These methods can still work, but if  you’re an unknown entrepreneur with a new
business and a limited budget you should use a f aster-growing way to
boost your business -- social media inf luencers.  

Inf luencers are able to promote a brand by using their access to followers to
spread awareness and promote interest in a product, service, or event.

You may have heard about social media inf luencers, who are in their own right
celebrities.

This is because they have the power to help grow a brand and make them
desirable. In that spirit, you can use the participants in the sporting event to
influence their followers.

This is especially helpful if  the participant is a pillar of the community or even a
celebrity.

Just like a marketing campaign, you need to have a plan for how you want them
to promote your brand. Keep in mind these goals should be simple actions you
want to see or hope to achieve; examples are “f ast growth”, “awareness”,
“more engagement” etc.

When creating these goals don’t get too crazy, and remember, Inf luencers have
a following for a reason.

They know what works and what doesn’t for their audience.

So give them all the creativity they need to broadcast your brand and give them
a creative license to introduce everything authentically and natural. You can
suggest your ideas, but I am positive if  they think it stinks they won’t go along with
them and be okay with that. 

--

http://blog.purplepass.com/20-tips-for-finding-and-working-with-the-best-promoters-of-your-business
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Sell merchandise before and
during the event

Learn More

It's common for sporting events to sell merchandise throughout the game or activity,
but why not give you guests the chance to come prepared. Sell your merch
throughout the event, but also at the gate and online to give your guests a chance to
come prepared.

Selling merchandise online before the sporting event will help increase anticipation and
will also encourage fan participation.

Some popular items include T-shirts, mugs, f lags, and baseball caps. These items can
be ordered from either an online promotional merchandise company, or a local vendor
and then customized for a low price.

TIP: Purplepass has a selling mode that offers merchandise support
designed for speedy sales of food, drinks, bar option and merch!  

--

http://www.purplepass.com/learn/equipment/
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Promote early bird s & giveaways!

How to host a giveaway

 One of the most effective strategies to promote interest and gain followers is to
host a giveaway; the most popular platform for these forms of marketing is
Instagram.

Not only are you able to gain followers, but you can also direct traff ic to your
email marketing campaign as well as create more leads.

Creating and promoting a giveaway for the f irst 50 or 100 people to sign up or
purchase a pass for the sporting event will help develop a sense of  urgency f or
them to “win” that special item while gaining more awareness f or your
event.

You can even make a gift basket or give away desirable items such as free
admission passes, shirts, and even hold a drawing consisting of the early bird
participants for one large prize.  

--

http://blog.purplepass.com/how-to-host-a-giveaway-on-social-media
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Event discovery sites 

Eventful 

Evensi

Event locator sites are very popular today because it allows users to
discover events that they would be interested in within a certain radius; and
there are a variety of online options.

Make a point to list the sporting event on all of  the popular event
locator sites to help people discover more inf ormation about it  and
increase awareness.

Be sure to include all applicable information such as ticket prices and gate
times.   

Here are a few discovery sites we publish our events on:

Events posted on Purplepass will be automatically syndicated and published
all across the internet through Eventful to event listing sites, local
newspapers, etc.

This platform connects consumers with entertainment, movies and local
events. Over 22 million people rely on Eventful to f ind out what's happening
and decide what to do; from movies, concerts and sports to family fun and
nightlife.

With millions of local events to choose from, Eventful provides the world's
most comprehensive selection of local entertainment content and serves
its users across multiple platforms including online, mobile and email,
delivering highly personalized content and recommendations to each of
Eventful’s 22 million registered users.

With Evensi for Business, we provide an easy-to-use and wallet-friendly
promotional tool for instantly creating multi channel advertising campaigns
for your event, without having to worry about marketing strategies.  

--

http://eventful.com/events
http://eventful.com/
http://eventful.com/iphone
http://eventful.com/tracker
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Hire a brand ambassador

How can they benefit you?

How to work with promoters

A brand ambassador already can generate interest in their activities or a social
following, so when they are used in a promotion strategy, they can attract their fans
to direct their attention to the organization or company they are working with to
further promotion efforts.

When the brand ambassador uses their fame or inf luence to attract public
attention, they create an opportunity for the company or organization to harness
that inf luence and use it to reach the target audience.

This is similar to Instagram influencers; a new form of advertising that is becoming
more and more common.

An inf luencer is someone who has a big fan following on Instagram that can
promote your product through their account.

This form of marketing has a focus on inf luential people rather than targeting
markets as a whole on social media. Brand ambassadors do the same thing, except
they appear at events, connect with people online and in person and offer a human
touch to the event experience.

A brand ambassador has a variety of
responsibilities depending on the campaign
or event.

T hey are generally expected to appear
in person at events, pop-ups, trade
shows and other f unctions that
represent the company or brand.

They may also lend their image for
commercials, print ads, and internet
promotions aff iliated with the cause they
are promoting. Sometimes, they may even
work directly with staff  to plan events and
coordinate business endeavors.
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http://blog.purplepass.com/20-tips-for-finding-and-working-with-the-best-promoters-of-your-business
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What are your options?

 Blogging

 Email Marketing

 Live Streaming

 Hashtag it up!

It 's important that you tap into all of your resources when marketing an event, and trust me
there are a lot! It 's t ime to get creative and start  promoting! 

Creating a blog for your event not only improves your site’s search engine optimization
but adds a human touch behind your event. Write about news reports, interviews, latest
updates, info graphics, etc. Anything that highlights your sporting event to get people
talking.

This is a popular form of communication in the business world. Email messaging can be useful
for reaching your audience and updating them on your latest events and activities.  

Going live has become more accessible due to Instagram and Facebook live features
available on your smartphone. If  you have a high following on social media, I recommend
this form of marketing either before or during your event.

Go live for behind-the-scenes shots, talks with featured artists, sneak peeks, whatever
works with your event. It is a fast way to get your audience not only engaged but to feel
more involved with your event and acknowledged from your end.  

# is the symbol for a hashtag, and it  can be seen all over flooding social media. Hashtags
help to group certain words, organizes tags into groups and makes searching for a
part icular post or topic more effective and fast .

However, it  only works if you use it  consistently! Hashtags will help boost online
conversations about your event and allows the audience to identify your posts better.  

--
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Thanks for
reading!

Go to blog

If you want to learn more about event
planning, marketing hacks, etc., feel free
to continue reading at our blog below!

http://blog.purplepass.com/

