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Hey everyone. Brian Bagnall here. I’d like to welcome you to today’s webinar on 
Facebook Social Ads: the best hidden traffic source available right now. Today I’m going 
to talk about how to use the power of Facebook to make an additional $5,000 a month on 
autopilot. I’m also going to talk about what you can learn from Netflix that will make you 
14 times more likely to succeed in business. 
 
Do any of these relate to you? Are you sick and tired of being pitched the next Internet 
Marketing product of the week that’s promising to change your life forever? Are you 
tired of your family snickering behind your back because you’ve been in business for a 
while now and haven’t made any real money? Do you see 234 different ways to make 
money online and you’re not sure what the right direction for you is and nobody seems to 
offer a complete solution? Are you ready for the learning curve to be over and have a real 
business that actually makes money? Are you tired of working with so-called “free 
traffic?” If any of these apply to you, this webinar is for you. You’re going to find this 
webinar very refreshing because I will be 100% honest with you. I’ll tell you the good 
with the bad. 
 
In fact, here is my Official 5 Point Promise To You. I, Brian Bagnall, promise to share 
with you the exact business model that allows me to earn over $300,000 a year online. 
 
I promise by the end of this webinar that you will be able to create a campaign that’s 
making you money by this time tomorrow. 
 
I promise to show you how this business model will allow you to generate traffic today 
that’s making you over $5,000 a month each and every month (within 3 months time) and 
grow more each month. 
 
I promise to provide you with the same chance of success as if you were to have your 
own successful franchise like McDonalds or Subway. 
 
And finally, I promise you more fun out of life and the ability to provide for yourself and 
your family with everything you want out of life for you and for them, along with the 
peace of mind that comes with it. 
 
Is that a bold promise? Absolutely. And I intend to keep it. I even offer you a virtual 
handshake. I’m pretty old school; I still believe that my word is my bond. A lot of the 
business deals that I do are secured by a simple handshake. I offer you a virtual 
handshake to seal my promise. 
 
I have a big warning for you: missing the big reveal in this webinar will surely thwart any 
hopes you had of making it big in Internet Marketing in 2011 and could cost you 
thousands of dollars. So, please listen closely. 
 
Let’s both commit to no multi-tasking. This may be the most important 90 minutes of 
your life. Call it luck, call it fate, call it destiny, or call it whatever you want to call it, but 
today, right now, is a defining moment in your life. I think you will forever look back at 



the information I share with you today as a breakthrough and you will realize that you 
found the step you can step into in 24 hours and start seeing income that really makes a 
difference.  So, I need your full attention and commitment that you will stay engaged. I’ll 
make sure to move fast and only show you what’s important and what you can do right 
away to start making money in your business right away. 
 
So, make sure to tell everyone in your house that you can’t be disturbed. Shut down all 
the other programs on your PC: shut down your email, Skype, messenger, whatever. 
Even put your cell phone on silent like mine is. Let’s both agree not to text while we’re 
here. 
 
For this webinar to truly be a turning point in your life, it really is that important.  Please 
make sure nothing can distract you and take away the chance of you having a 
breakthrough.  Great, so let’s move on. 
 
I also have a free gift for you just for staying with me until the end. On this webinar, we 
might move faster than your hand can write. Just for making it to the end, by this time 
tomorrow, I’m going to put together a summary of today’s call with a checklist of things 
you need to do to get your business up and running. This will allow you to take action 
quickly. I think there is so much for you to learn and I want to make sure you don’t miss 
a thing. 
 
I’m going to show you a way to use the immense power of Facebook to make $5,000 a 
month on autopilot in the information business. Information marketing is the lowest 
overhead/highest revenue generating business you can possibly run. You don’t ever have 
to sell face-to-face if you don’t want to. This process is entirely automated. You don’t 
need a single employee. The minimal human resources needs can be completely 
outsourced. 
 
Here’s what we’re going to cover: Why advertising on Facebook is a big opportunity for 
entrepreneurs who know what you’re about to learn, a specific bidding strategy for 
keeping your costs down, the basics of images and why they’re so important on 
Facebook, how to do quick keyword research, and a cool new trick for discovering new 
keywords in the Facebook inventory. 
 
So, who exactly am I? I am the leading Facebook social ads expert. I dove into Facebook 
social ads before anyone even knew what they were. I’ve consulted some of the leading 
Internet Marketing gurus on their businesses. I’ve consulted over 300 clients in 54 
different business categories. I’ve gotten well over 10 million like and group page 
members for myself and my clients. I’m responsible for 10s of millions of dollars in 
increased revenue for my clients through my marketing, consulting, and joint venture 
deal arrangements. I have over 1 million opt-ins for myself and for my clients. 
 
I’m the number 1 expert on Facebook social ads among 145 million results. If you type 
Facebook social ads into Google, right before the Facebook search results is me. There’s 
proof. 



 
I wrote the first real how-to manual on Facebook social ads before anyone else even 
knew what Facebook social ads were. This manual has gone over 10 revisions and there 
are two of them right there. Incidentally, I’ll have a print book in bookstores by June 
2011 titled, “The Ultimate Guide To Facebook Social Ads.” 
 
I’ve been featured in the Chicago Sun-Times, on ABC, and on Clear Channel radio 
stations all around the nation. I shared the stage with people like Mike Filsaime, Rich 
Schefren, Chris Farrell, Jeremy Schoemaker, Saj P., Mark Anastasi, Scott Ruic, and 
more. There is a picture of me up there will Chris Farrell and Mike Filsaime. 
 
In fact, don’t take it from me, take it from Mike Filsaime, who is one of the top Internet 
Marketing experts. Some say he’s even the number one Internet Marketing expert. Let’s 
see what he had to say. 
 
“Hi, it’s Mike Filsaime here and I want to talk to you today about a young man named 
Brian Bagnall. Brian is one of the people I consider one of the leading experts when it 
comes to Facebook advertising. So much so that not only did I ask him for some advice 
on my business, I also had him speak at my AffiliateDotCom Live event in Las Vegas. 
So, here’s the bottom line. Whether you’re a newbie or an experienced marketer, traffic is 
essential to your business and Facebook is a great way to get great, targeted traffic. So, 
do what I did. I looked for Brian Bagnall to get advice for my business. So, basically, if 
you have a chance to work with Brian Bagnall, I highly recommend it. Do what I did: 
work with Brian Bagnall and watch the results. You’ll love them.” 
 
It wasn’t easy for me at first. I’ve never told my complete story in its entirety ever before. 
Those that know me best know that I’m a very private person. I started learning 
marketing back in 2001 while I was still in college…the hard way. I just started to begin 
to comprehend what real marketing really was, even though I was still a long way from 
really understanding it. I remember that I was sitting in a marketing class in college, and I 
use that term very lightly. I started to wonder how a professor who never owned his own 
business and never had to spend his own money on marketing was really qualified to 
teach me marketing. 
 
By this time, I had tried some MLM businesses and probably spent more on marketing in 
my short time on this earth than this professor had in his being twice my age. I think 
every successful entrepreneur goes through an MLM phase; it almost seems like a right 
of passage, whether it be Amway or something similar. For me, it was Two By Two. It’s 
also true that every entrepreneur finds marketing, also known as branding, before they 
find real marketing, which is called direct response marketing. 
 
Here’s my first $25,000 stupid mistake. In college, I started a computer consulting firm. 
One of the best ways to advertise a consulting firm (at the time) was the Yellow Pages. I 
thought that the more advertising I put out there, the more money I would make. It’s only 
logical, right? Well, I was wrong. I signed up for over $35,000 in Yellow Pages 
advertising and that’s not even counting the other types of marketing I was doing. Here’s 



another $13,000 stupid Yellow Pages mistake. Nearly everything I actually made went to 
paying for marketing. 
 
I was making some money…very little though…it wasn’t anywhere near the amount of 
money I needed to pay my living expenses. I paid for my living expenses on credit cards. 
It was a vicious cycle. I started to fall behind on the advertising bills and as the new year 
rolled around, that meant that the new phone books were being distributed. That also 
meant that most people threw out the phone book that I was in and replaced them with 
the new phone book that I wasn’t in. The calls died down but the bills kept coming full 
force. 
 
The mistakes don’t end here, but this webinar really isn’t about my mistakes. If it was, 
we’d certainly need more than 90 minutes. 
 
So, I jump ship over to the real estate market and became a real estate investor. My first 
deal made $28,000. Looks good, doesn’t it? Then came the deal from hell. It was a 
medium sized rehab. There’s a picture of it right there. I invested nearly all my profits 
from the first deal into this property. I fixed up the property, which took about 30 days. I 
found a buyer really quickly and scheduled a closing. The day before closing, the 
previous owner (the person that I had bought it from) claimed that the deed was forged. It 
wasn’t forged, there was no funny business going on. After the fact, things kind of started 
to make more sense. The previous owner would come around while I was doing the 
repairs just to “see how things are going.” It turned out, in hindsight, that she was waiting 
until I was finished with the property to claim this. 
 
So, I was sued. The previous owner breaks back into the house and moves back in. I can’t 
do a thing about it. I’m investigated by the Illinois State’s attorney, I was in limbo for a 
year with this lawsuit, I was living through credit cards, my bills are piling higher, 
depression sets in, and paranoia set in too (because I think the police are going to get me). 
 
So, the inevitable happens: bankruptcy. You might be wondering why I’m sharing this 
with you. We all go through this on the road to success. What person do you know 
instantly made it in the first business that they ever tried without any hard times? 
Nobody. 
 
Here’s my balance sheet on my bankruptcy filing. Even though there wasn’t much of a 
balance, here was my balance sheet. I had $3,000 in assets and I was over $225,000 in the 
hole. So, I basically started from zero. The bankruptcy was discharged, meaning I didn’t 
owe them money anymore: I didn’t have any money and I didn’t owe any money. I 
started from zero. 
 
I started thinking: was it me? I see many people having success. I was even thinking, 
“I’m smarter than some of these people, or at least as smart as some of them.” Does this 
sound familiar to you? If so, don’t worry, I’ll explain why very soon. There is no such 
thing as a stupid mistake. Stupid mistakes are part of the journey. 
 



Does my story sound remotely familiar to you? Maybe you’re just starting out. Maybe 
you’re somewhere in between. Maybe you’re living paycheck to paycheck barely keeping 
your head above water. Maybe you’re totally in the red with credit card debt hanging on 
by your bloody fingernails. Whatever the case, you’re just not successful yet. 
 
This is good news. You see, you’re confusion and frustration means you’re experiencing 
something only a person seeking to improve themselves would feel. Let’s face it: people 
who sit home on the couch watching American Idol or Jersey Shore are not feeling this 
pain. They’ve already given up or worse, never even tried. Whatever point you may be at 
in my story, I can help you skip over the nasty, ugly parts that remain on the road to 
success. It’s only something somebody with experience at failure and success can help 
you do. 
 
If you take anything away from this webinar, it should be: don’t give up…unless it’s not 
working for anybody. If there’s nobody who ever succeeded in whatever path that you’re 
taking, then it’s a good time to give up. It’s not about positive thinking and all that crap. 
Positive thinking doesn’t hurt, but that’s not what it’s really about…it’s about following 
through. My guess is that you identify, but you’re probably not in as bad of a situation as 
I was with the bankruptcy and everything. If I overcame defeat, so can you. Life is a 
blueprint. If you want to be successful, copy successful people. Follow my lead. 
 
Why haven’t you succeeded yet? Fear of failure. You’re embarrassed to fail one more 
time. What would your family think of you? You may be thinking that you don’t deserve 
to be successful and have good things happen to you. You lack the money or right 
knowledge. You question whether you have what it takes to be successful. You’re 
confused about what direction to go in. Or, you just have a hard time making decisions. 
You’re feeling like you’ve been wasting your time with no results to show for it. There 
are so many courses and you have information overload. You lack a proven system. 
 
How many people in a worse situation than you still manage to succeed? It is okay to 
have these feelings…I had them too. Really, those are the exact same feelings that every 
successful marketer had right before they made a breakthrough. 
 
You have to take control of your life. If you don’t, who else will? We live in very 
uncertain times. Companies are downsizing everyday. There is no such thing as job 
security anymore. Social security is broke. September 2010 was the first month in its 
history that they paid out more in benefits than they received. Take a look at Enron. 
People’s retirements were wiped out in a day. One day the media is hinting at total 
financial collapse, and the next day they’re talking about rainbows and ice cream cones. 
You have to be in control of your destiny…it’s the only way. And, you have to stop 
thinking, “It won’t happen to me.” You owe it to yourself and your family to be prepared. 
I’m not saying you need 10 pounds of gold here or anything like that, but you have to 
take control. 
 
What would it be worth to you to succeed? What would it be worth to take a vacation and 
travel the world whenever you want? Go to the Eiffel Tower, Egyptian Pyramids, 



Leaning Tower…? Never having to ask permission from anyone ever again…how would 
that feel? What would it be like to be able to afford to give your kids they education they 
deserve. What would it be like to have total financial security and not have to worry 
about your retirement? You won’t have to work as a greeter in Wal-Mart when you get 
older. 
 
What would it be like to have the option to buy fancy toys? You don’t have to necessarily 
buy them, but what about having the option? Antique car? Motorcycle? Boat? What 
about if you could take 9 days off to go on a Marketers Cruise with 500 plus of the 
smartest marketers on the planet? They come from all over: United Kingdom, United 
States, Australia, New Zealand, and probably 20 other countries. I went on this cruise this 
past year. You can see me somewhere right here. You probably can’t see that, but I was 
there! You deserve all of it! You deserve a total transformation. 
 
The point is that it’s not about the money. I don’t know what success is to you, but it’s 
not about money to me. Success is about fulfilling my goals that I have in my mind or 
that are on my vision board. The money is just a means to get to those goals. The system 
that I’m going to tell you about is the vehicle that you’re going to use to get money to 
fulfill your goals. The natural outcomes of that are happiness and bliss, better quality of 
life, and no stress or worries. 
 
Why is it that business that have an automated system have success nearly 100% of the 
time? They have a quality product or are promoting a quality affiliate product that the 
market wants and that has a proven, tested track record. They have the proper tools and 
equipment to be effective. The technology is made easy and customized for their exact 
business model. They have a proven, no fail marketing strategy. And, most importantly, 
they have a proven, easy to duplicate system. 
 
So, why should you use an automated system? It saves you time, energy, and money. 
Let’s look at this example. McDonald’s. They have easy to implement processes. Their 
processes are so easy that a 14 year old could understand and follow through to perfect 
success every time at every location all around the world. 
 
Training and support. Franchisees are given extensive training and support. They are 
never alone in their journey. 
 
They have a monetization strategy. Tested and proven front end products with additional 
products to upsell and cross sell to allow maximum profit understanding core metrics. 
 
Integrated suppliers. McDonald’s works with quality partners and distribution outlets to 
synchronize their end product for their customer. 
 
Notice that I didn’t say anything about a quality product. Sure, McDonald’s has a 
consistent product, but I think few people would argue that it’s a good product. 
McDonald’s has never won any awards for good burgers or anything like that. 
 



McDonald’s did so well because they created a system that worked then constantly 
improved it. When people buy a McDonald’s franchise, they are buying that system. 
They’re not buying a hamburger joint. Franchises enjoy a 95% rate of success. There’s an 
85% failure rate for businesses that go at it alone. So, do you want a 95% success rate or 
an 85% failure rate? The figures are staggering. McDonald’s stores number more than 
30,000 and are located at in more than 100 countries. They collectively serve 52 million 
people each and every day. 
 
Let’s take a look at my company. Traffic + free stuff + leads + quality product = sales. 
That’s my system right there. There’s a Facebook social ad. There’s an opt-in form where 
I give away free stuff to get leads. I have a quality product that I sell. And then I get sales 
and there’s me looking very happy. 
 
I want to make something very clear. It took me three years to figure out what I’m about 
to share with you. For you, it’s not about the journey; it’s about the destination. A 
business is a lot like what you do to stay healthy. Take a treadmill for example, it’s not 
the assembling of the treadmill that you need to be proud of, it’s getting on the machine 
and getting results of a healthy and fit body. I could still use some work in that area. With 
your business, it’s not about the building of the business that’s important, it’s the systems 
and processes that make you money. So, to be clear, I don’t think you want to know how 
to build a treadmill…you just want the results. Like they say: don’t tell me about the 
labor pains, just show me the baby. 
 
What I want to do from here on out is show you how you can shortcut a way to a business 
that is profitable in its first week, rather than telling you about staffing and hiring and all 
that jazz. Stop running in place. The definition of insanity is continuing to do the same 
thing over and over expecting different results. 
 
A reliable traffic course is the missing piece of the puzzle. Hands down the most difficult 
thing about Internet Marketing is getting traffic. The rest is easy. Most of the mainstream 
traffic sources out there just plain suck. You have Google – they slap their best 
advertisers and shut down their accounts left, right, and center. You’re never safe with 
Google. There’s SEO – that’s very time consuming. It’s great when the traffic starts 
coming in, but it’s more of a long-term strategy and not something you do to get 
immediate results. You want traffic today. The other bad thing is that you’re still subject 
to Google and their algorithms. If they change them, you’re just kind of screwed. 
 
There’s JV and affiliate traffic, which is super hard to get (and nobody tells you that). 
People with big lists don’t care about the money they get from promoting your stuff, they 
do it to get a reciprocal mailing. The one thing that nobody tells you about JV traffic is 
that it’s the most expensive type of traffic there is out there. Are you beginning to get 
frustrated? I was in the same boat. Traffic even poses me a problem sometimes. 
 
Here’s the “secret formula” to succeeding with an online business: traffic + free stuff = 
leads. Take those leads, add them to a quality product, and you get sales. It’s as simple as 
that. The thing is, when it comes to this formula, 1 + 1 does not always equal 2. You get 



exponential results by improving just one part of the funnel. You improve the traffic a 
little bit and it affects everything else behind that. The returns are exponential. 
 
This is the number one thing that I hear: “But what if I don’t have a product to sell?” Not 
to worry. You can always get your feet wet with affiliate products until you know what 
product you want to create. There are tons of affiliate networks out there. The best of the 
bunch are ClickBank, PayDotCom, Upsell Network…those are some of the big ones. 
There’s Link Share, Commission Junction as well. 
 
Here’s why the info business is the absolute best business to be in. There’s no product 
inventory, there’s no face-to-face or one-on-one selling of any kind (unless you want to 
do it that way). It’s a high revenue business model that is entirely automated. Here’s the 
sad truth: the reality is that you’ve been lied to by marketers and no one wants to tell the 
truth. Let’s take a look at the three top lies. Free traffic is the best kind of traffic. 
Facebook ads suck. And your click through rate is the only thing that matters. Let’s cover 
each of these individually. 
 
First lie: free traffic is the best kind of traffic. You heard it before from your parents that 
nothing in life is free…unless you’re really good at the sticky game of SEO. You have to 
invest a ton of time doing article marketing, social media, press releases, podcasting, and 
video marketing. You can’t automate free traffic like you can paid traffic. It’s just too 
much time, energy, and education to get started. There’s always the time versus cost 
benefit. 
 
I’ll cover big lie number two in just a second, but first, here’s the Holy Grail: getting 
traffic that converts is as good as having a license to legally print money. The Federal 
Reserve creates tons of money out of thin air, so why can’t you? The goal is to be able to 
spend $1.00 on traffic and bring in $1.01. You might say that’s not a big deal, but you 
just replicate that and improve upon that, then you can bring in $1.05 for every dollar that 
you spend. Now you have a nickel coming in. Once you’re making just a little bit of 
money, it’s just about improving the process. Once you do that, your computer literally 
becomes a printing press. Imagine going into a bank and being able to exchange a dollar 
for a 5-dollar bill? Or dollar bills into 10s, 20s, or even 100s? That’s what I do. It’s not as 
hard as you might think. This is your road map to freedom. 
 
I stumbled upon a hidden traffic source that frankly isn’t so hard to find. I’m not going to 
insult your intelligence and claim that I found this traffic source and nobody else knows 
about it, because that’s just silly. Trust me, if I really found a hidden traffic source, I 
wouldn’t be telling anybody about it. I’ll explain why I consider it a hidden traffic source 
in just a second. 
 
Introducing Facebook social ads. Let’s go into big lie number 2: Facebook ads suck. Here 
are some of the things that I hear, including, “Facebook ads just don’t work.” “You can 
find more engaged, more valuable, and better targeted visitors with Google AdWords.” 
“Google AdWords traffic is cheaper and more consistent and the volume of traffic is 
much higher.” “The click through rates on Facebook are horrible.” Now, I’ll address 



some of these concerns in a second. As an Internet Marketer myself, I know how critical 
it is to be on top of the ever changing online landscape. We all work hard on it all the 
time. That’s because, in any endeavor, whether in war or business, victory always goes to 
the swift. Nowhere in time is this true or more relevant than in today’s Facebook era. But, 
since launching Facebook social ads in November 2007, Facebook’s been hit by 
countless criticism by novice to expert online marketers that Facebook ads just don’t 
work. 
 
While I wouldn’t argue that Facebook is not being an AdWords killer, in fact, I love 
AdWords and I have a fully functioning AdWords campaign myself, I would say that 
these people basically missed one, big, important point: Facebook’s detractors and all that 
are just saying that you can be far more engaged, valuable, and more targeted visitors 
with Google AdWords. Traffic is cheaper and more consistent and the volume is higher. 
They have little experiments that prove that they only get .02% to .05% click through 
rates. I’ll address these concerns in just a second. 
 
Why do most people fail when advertising on Facebook social ads? They lack a quality 
product that the market wants, which is a big one. They lack the proper tools as well. The 
technology is complicated: there are websites, graphics, hosting, video, shopping carts, 
affiliate programs, email autoresponders, blah blah blah. They have no marketing 
strategy. People fail because they have little or no systems in place like McDonald’s. 
And, they’re using Google AdWords systems on Facebook social ads. So, what’s another 
big reason why people are saying this stuff? Facebook isn’t Google. You must compare 
apples to apples. 
 
On Facebook, your audience is fundamentally passive in contrast to the active searchers 
on Google or Yahoo. This is an important distinction that many critics out there routinely 
fail to consider. That’s why their little experiments and limited results are fundamentally 
flawed: they’re not comparing apples to apples. Being a market of passive prospects 
doesn’t mean you can’t get attracted results; it’s just a matter of fine-tuning your 
campaign to fit the train. You’re going to get super sexy ROIs. With all the massive 
personal information Facebook is sitting on, it’s unparallel to popularity. It sure can and 
will convert your ads into actual sales. 
 
The other big reason why this is happening and why people are saying Facebook social 
ads don’t work is because the world is flat. And, the sun revolves around the earth. Let 
me explain: Copernicus thought that the earth was at the center of the universe. This was 
called the geocentric view. Galileo thought that the sun was at the center of the universe, 
which is the heliocentric view. This is our current view. It was said that there were Bible 
passages that proved the fact that the earth was the center of the universe. People were 
killed over just this idea. The main point is that people don’t like change. If you believe 
something for a really long time and there’s evidence to prove that it’s not true, people 
don’t believe it because they don’t like change. 
 
The 3 undeniable stages of truth. According to German philosopher Author Shopenhauer, 
all truth passes through three stages. First, it is ridiculed. Second, it is violently opposed. 



Third, it is accepted as being self-evident. Now, of the few things I know for certain to be 
true in this world, this is one of them, besides the fact that there is a God and I’m not him: 
people don’t like change. Something as big as Facebook is sure to get ridiculed. 
 
Let’s take the three undeniable stages of truth and apply them to Netflix. Netflix was 
ridiculed initially. They were laughed at. People were thinking, “Why would we order 
DVDs through the mail? We could just go to Blockbuster and get them.” It was scoffed at 
by people like Blockbuster and not viewed as any kind of threat. It went through those 
ridiculed and violently opposed stages. Now, obviously, it’s accepted as being self-
evident. It started in 1999. Now it has over 100,000 titles on DVD, over 10 million 
subscribers, and over 1 billion deliveries. 
 
Netflix versus Blockbuster? Netflix wins. Blockbuster didn’t enter the online market until 
2004. That was five years after Netflix even came into existence. Blockbuster is over 900 
million dollars in debt. In September of 2010, Blockbuster filed for chapter 11 
bankruptcy. Blockbuster will close 182 stores by April 2011. Netflix paved the way for 
RedBox and Video On Demand service. 
 
Then there’s McDonald’s again. You might be saying, “What do hamburgers have to do 
with renting videos?” Incidentally, RedBox is owned by McDonald’s. Once you 
understand the idea of a system, you can go into any market. A hamburger company can 
go into the video rental business. 
 
So, here are the 3 undeniable stages of truth and how they apply to Facebook social ads. 
Even Google AdWords suffered the same ridicule and doubts when it first started in April 
2002. But, where is Google AdWords today? It’s on top of the heap, at least for the 
moment. As a veteran Internet Marketer myself, I personally know that Facebook social 
ads do convert. I’ve been using Facebook social ads almost from day one. A good portion 
of my monthly income comes from my ads on Facebook. I’ve actually achieved click 
through rates and conversion rates much, much higher than the poor .02% and .05% 
ballpark CTRs that these “experimenters” report. 
 
We’re in the violently opposed stage right now, just ready to tip into the being accepted 
as self-evident. The question is: do you want to dig your stake into the ground now or 
wait until Facebook social ads become mainstream and scramble trying to get into the 
game? 
 
It’s the same thing here. Facebook has been ridiculed and violently opposed and is not 
just on the teetering point of being accepted as self-evident. 
 
Here’s a cool quote from Gandhi: “First they ignore you, then they laugh at you, then 
they attack you, then you win.” 
 
How would you like to get back door investment advice from Bill Gates? In fact, you 
don’t need to take it from me, take it from Microsoft, who invested $240 million in 



Facebook in October 2007 to be its exclusive advertising partner, both in the U.S. and 
abroad until the end of this year. 
 
Now, why do you think the bright boys over at Microsoft would do something like this? 
It’s because they saw and are sure of Facebook’s unprecedented marketing power. In 
fact, they’ve recognized Facebook’s potential long before Facebook turned into what it is 
today, which is a massive concentration of marketing prospects with highly defined 
demographics in just one place. 
 
Just take a look at some of the real statistics that show just how big Facebook has gotten 
so far. Figures such as this can’t escape the attention of serious, hard nose marketers. Nor 
did it escape the attention of the marketing experts at Microsoft. 
 
Microsoft invested over $240 million; we’ve covered that. I have clients that spend 
$50,000 a month on Facebook social ads. So, ask yourself: if Microsoft recognized the 
potential of Facebook social ads, don’t you think you should too? Do you think my 
clients would be spending $50,000 a month on Facebook ads if they weren’t making their 
money back and plenty more with it? 
 
I want to be totally honest with you here: sometimes Google will be a better traffic 
source. I’m not going to lie to you like everybody else. But, it’s not about whether 
Google or Facebook is better to advertise on, because that’s going to vary by niche and 
market and all that kind of stuff. I love Google. For me, it’s a great second traffic source. 
But, you should have at least two different methods of getting traffic, preferably three. 
So, it’s not about which one is the best, it’s about the top three, and I really do 
recommend three. 
 
Facebook may end up being your main traffic source, or a good secondary traffic source, 
but it’s something you should be on. 
 
Back to big lie number 3: your click through rate (CTR) is the only thing that matters. It’s 
not about the click through rate. The click through rate is important, but it’s a half-truth. 
Your click through rate is only a small piece of the pie. There’s opt-in conversions, 
converting leads to sales, and much more. 
 
Let me show you what I mean. Here are some important definitions that I need to explain 
before we move forward. This is a Facebook social ad and this is an opt-in box. 
Impressions are the number of times that this ad is shown. It doesn’t mean it’s the 
number of people that it’s shown to, because the same person could see it five times and 
that would be five separate impressions. It’s every time that ad is viewed. The number of 
clicks is pretty self-explanatory: every time somebody clicks on your ad counts as a click. 
Your click through rate is the number of impressions divided by the number of clicks. 
Your cost per click is your total amount that you spend on advertising divided by the 
number of clicks. So, if you spent $100 on advertising and you got 200 clicks, that’s $.50 
a click. Each click, on average, cost you $.50. 
 



Number of opt-ins is the number of times people typed in their information and opted-in 
to your list. The opt-in rate is the number of people that came to your landing page 
divided by the actual number of people who opted in. Your gross profit is your sales. If 
you sold $1,000 worth of product, that’s your gross profit. Your net profit is your sales 
(gross profit) minus your advertising spending. So, if you had $1,000 in sales and you 
had a $600 Facebook social ads bill, your net profit would be $400. 
 
Let’s break down the math comparing a Facebook social ads campaign to a Google 
AdWords campaign. As you can see here, it’s not about the click through rate. You can 
see here that my Facebook social ads click through rate was 1.1%, but on my Google 
AdWords it was 2.4%. so, people would use something like this and say that you clearly 
get a higher click through rate on Google AdWords than on Facebook social ads. But, it’s 
not about that. If you look here, the total cost of traffic on Facebook was $1,169. The 
total cost of traffic for Google was $1,739. It’s not a big deal that our traffic costs us 
more on Google. What is a big deal is that we made almost the same amount of sales on 
Facebook as we did on Google, but our traffic cost us a lot less. So, you have to look at 
all the numbers. You will then see that you made $157 on Facebook but you lost $313 on 
Google. 
 
Some people aren’t numbers people, but at the very least you want to be measuring 
dollars in and dollars out. Notice that my Google AdWords had a higher click through, 
but lost money. It’s not about the CTR. 
 
Facebook is on the tipping point. Malcolm Gladwell’s best-selling book, “The Tipping 
Point,” defines the tipping point as, “the moment of critical mass, the boiling point,” 
which is basically the unexplainable moment where everything changes dramatically. If 
you look at viruses…the common flu isn’t a big deal, but gets to this bad point that no 
one can really explain. But, once it gets to this certain point, it spreads rapidly. You can 
also look at the boiling point of water, which is 100 degrees Celsius. At 99.9 degrees, 
water will not boil. But, at 100 degrees, it will. That’s kind of the idea of the tipping 
point. 
 
So, Facebook has worked out most of the kinks in their system. Facebook is basically 
where Google was right before Google took off. This whole tipping point thing happened 
to Google too. My prediction is that Facebook will be the largest advertising platform in 
the very near future. Facebook is basically a sleeping giant that has 5 times the number of 
page views that Google has. In fact, Facebook has the third most unique number of users 
on the Internet. Facebook has even become a verb, just like Google. People say, “Google 
it,” and people also say, “Facebook me.” 
 
Let’s look at where Facebook is at right now. Here are the hard facts that show Facebook 
is about to gobble up Google. Google has openly admitted that it fears Facebook. Has 
Google ever been afraid of anyone before? Facebook gets 634 billion page views a 
month. Facebook is much bigger than less expensive than Google. Facebook users spend 
an average of 1,250 minutes on the site each and every month. Facebook gets 9 times the 



page views of Google. Facebook has more page views than their next 99 competitors 
combined. Facebook accounts for 25% of all U.S. page views. 
 
If Facebook were a country, it would be the third largest country in the world, even 
surpassing the United States. In fact, Facebook is larger than the populations of the U.K, 
Spain, France, and Germany combined. It’s bigger than them combined and it’s bigger 
than the United States itself. 
 
Check out what the L.A. Times had to say about Facebook. “Facebook beats Google as 
most visited site in 2010.” That’s from the L.A. Times. 
 
With Facebook social ads you can hyper-target like never before. Target the perfect 
customer every time by their age, birthday, gender, education, schools they’ve attended 
or are attending, workplace, hobbies, interests, preferences, sexual orientation, 
relationship status, group memberships, and a whole bunch more. In fact, there are 27 
unique demographics. There are more targeting parameters being added all the time. 
 
With Facebook social ads, you can not only select which keywords will trigger your ad 
and choose where, when, and how many times your ads will be shown in a day, but you 
can now choose the exact demographics of your prospects you would like to advertise to. 
You’ll get immediate feedback on the market size of your specified prospects. With the 
use of keywords, you can even further refine your targeting down to the activities, 
interests, favorite music, T.V. shows, movies, books, and even quotations of your desired 
prospects. Just imagine how focused your marketing efforts can get with all this detailed 
personal options. 
 
If Google and Yahoo ushered in keyword, geographical, and placement targeting, 
Facebook social ads is ushering in online hyper-targeting. 
 
No other medium offers you such unparalleled access to the minds of your prospects. 
People share things on Facebook they wouldn’t dare share in public. They provide the 
information in their profiles, so you can be sure you’re advertising to the right person. 
The only thing close to Facebook is a compiled mailing list, which has accuracy 
problems and gets more expensive the more you target. 
 
Targeting like this would normally cost you $10,000 plus. The vast majority of profiles 
on Facebook are properly and completely filled up. In contrast, on AdWords, you can’t 
differentiate whether someone is searching for dental equipment as a dentist looking for 
dental equipment or a supplier of dental equipment checking out the competition. On 
Facebook social ads, you can know for sure whether the person who sees your ad on 
dental equipment is a dentist or a supplier of dental equipment. How? By simply 
selecting in the search criteria that your ad is intended for dentists only. 
 
With this filter, Facebook will ensure that your custom built ad for dentists will only be 
shown to members who are really dentists based on what they list as their occupation in 
their profiles. You can repeat the same highly refined target market selection over and 



over, giving you an unprecedented ability to make your ads a precise fit to your highly 
qualified prospects. 
 
This means you can create a different ad…still about your dental supply business…but 
this time show the ad only to people who supply dental equipment. You can accordingly 
modify your ad, as well as your target market or parameters, super easily. With its 
powerful intelligence, impending rise to total dominance, and with the hyper-targeting 
feature of the social ads, you will really profit tremendously if you get in right now. 
 
Facebook has a   curve. The learning curve is actually a good thing. Facebook is 
constantly changing. The steep learning curve helps those who know the system because 
it creates less competition by restricting the easy entry of competitors. Getting your ad 
approved can prove to be very difficult if you don’t know the rules. Facebook easily bans 
accounts. Even if you do get your ads approved, getting Facebook to actually show your 
ads is a whole other story. Getting your ads to convert is yet another challenge. I may be 
making this all sound pretty complicated, but it’s not so – you just need to know what 
you’re doing and you need to have the right advice. 
 
Reap the maximum profits possible from Facebook ads while the majority of unsure 
marketers are still debating its merits. One of the least expensive forms of traffic is 
Facebook. The one with the huge amount of untapped potential is Facebook. Facebook ad 
traffic typically converts better than Google traffic and is more targeted. Facebook has 
way more inventory than Google. Facebook has 5% of the competition that Google has 
and the traffic costs less. So, you get clicks for pennies. 
 
Facebook is easier to use than Google. Facebook is the best traffic opportunity available 
today to get your product in front of your best customer, especially for beginners. I’ve 
marketing products on both Facebook and Google and I’ve had more products fail on 
Google than on Facebook. You can even promote affiliate offers. 
 
Get in now before it’s too late. It’s like going camping in the winter and trying to stake 
down your tent. The ground is hard and it’s just not good. So, how would you like to 
have had the foresight to buy Yahoo stock before it shot up to $110 a share? How would 
you have liked to get in on Google AdWords before it became mainstream and everyone 
and their mother got into the game? How would you have liked to take advantage of 5-
cent clicks on Google? Of course, the days of getting 5-cent clicks on Google and Yahoo 
are long gone. But, do you have the foresight to realize that Facebook social ads are 
going to be huge? You need to drive your stake in the ground now. Success is had by 
those who know how to take action. 
 
Here’s why you can’t wait to get in on Facebook social ads. Click prices are going to go 
up. The longer you wait, the harder it is to drive your stake in the ground. Competition 
will be fierce. It’s a lot easier to prove yourself and your ads to Facebook now. Google 
give preference to advertiser accounts that have longevity and Facebook is expected to do 
the same. Just like in the olden, golden days of PPC ads back in 2002 when the early 
adapters were able to make the most money, the early adapters of Facebook social ads 



also stand to dominate the numerous, highly specialized niche markets of Facebook. 
There are small pockets of markets that you simply can’t capture with AdWords or 
Overture. 
 
Where the top 2% of advertisers control 30-60% of the PPC traffic back then, the same 
scenario is going to happen where the top 2-5% of Facebook ad marketers also stand to 
control 30-60% of the Facebook market. So, if you get in right now, the opportunity is 
still white hot and only a handful of marketers are just beginning to scratch its surface. 
You have every chance to get the biggest possible profits from the Facebook 
phenomenon by becoming one of its dominant advertisers. If you’ve ever gone camping 
in the winter like we talked about and tried to drive your stake in the ground, you know 
what I’m talking about here. 
 
How long do we have before Facebook explodes? The honest answer is that I have no 
idea. My estimation is six month maximum and it’s probably a lot shorter than that. It’s 
not about when. When is too late. You have to do it now. 
 
Here’s the halfway recap of the call so far. Facebook is tough to navigate if you don’t 
have a successful formula (system) to follow. Take advantage of the tried and proven 
system that I’ve put together to avoid all of the normal challenges. Take control of your 
life and future now. Borrow from the power of franchises. Don’t focus on how to get 
traffic for free…it’s more expensive in the end. Fine tune your printing press and start 
legally printing your own money. Facebook isn’t Google. The negative things being said 
about Facebook are actually good for you. It’s not about the CTR. Have the foresight to 
get in now before the masses realize Facebook social ads are a great source for traffic. 
 
Now we’re actually going to go through the process of creating an ad and all that. 
 
1 - So, what exactly are Facebook social ads? What are they? This is an example of a 
social ad here. How do they work? Basically, you say to Facebook, “I want to target 
people by age…I want to target males who are 30-35 years old who like entrepreneurship 
and who have a quote from Napoleon Hill in their profile who live in this city who have 
attended this college who work at this place…” 
 
You get to select who your ad shows up to. There are rules of advertising on Facebook 
and there are actually a whole slew of them that I don’t have the time to go through on 
this webinar or we’d be here forever. The basic thing is: be relevant. Make sure your 
ad…your picture and your headline and your body copy all match and are all relevant 
with your landing page. Be nice; don’t offend anybody. And be grammatically correct; 
Facebook is really strict on capitalization and spelling of words and using slang and all 
that stuff. All their rules come down to those three things. 
 
They’re easy to use and fast to set up too, which you’re going to see in a second. This is 
where Facebook social ads show up: they show up on the right hand side, typically. Here 
is an example of that. 
 



2 - Here’s the process of creating an ad. I was going to do this live using a real Facebook 
account, but with webinars and technology, I didn’t want to keep you guys waiting for a 
page to load and all that stuff. So, I just did screenshots. I hope that’s okay. 
 
On any page that you’re on on Facebook, just scroll all the way down to the bottom and 
you’re going to see an advertising link. Go ahead and click on that link. It’s going to 
bring you to this page. You go up to the top here and click “create an ad.” This is the first 
part. Your “Destination URL” is where you want to send your traffic. Your headline is 
your “Title” and you get 25 characters there. Then is your “Body Text.” The cool thing is 
as you type things in here, it shows you how your ad is going to show up right next to it. 
It changes it as you go along, which is pretty cool. 
 
To ad your image, just click “browse.” I didn’t add an image here on this one. Then you 
click “Continue.” That will bring you to the targeting section, which is basically who 
your ad is going to show up to. You can do location by city, state, all of the U.S., or even 
other countries. You can go by age and put in an age range. You can do birthday 
promotions and click the button that says, “Target people on their birthdays.” I’ve had a 
lot of success doing birthday promotions. You can say, “Happy birthday! Here’s a 
birthday present from me,” and give them something cool. You can click whether you 
want to target to males or females. 
 
Then you can type in keywords, which is a very powerful section. We’ll talk about that in 
a little bit. That’s where you enter in the interests of your prospect. If you’re selling a 
rock climbing instructional DVD, you can type in “rock climbing,” or, “mountain 
climbing…” You really have to know your customer when it comes to this. You can 
target by education, whether your prospect is a college grad, in college, or in high school. 
If you select, “College Grad,” or, “In College,” then you can also select by what college 
they’re either attending or have attended. You can target by the place that they work, 
what their relationship status is, whether they’re interested in men or women, what 
languages they speak, and all that good stuff. 
 
The cool thing is that the estimate at the bottom will change as you’re targeting. Here’s a 
recommendation for you: don’t do any targeting under 50,000 to begin with, because it’s 
too low to work with and you have to create a bunch of ads. I’d stay stick definitely 
above 50,000. You probably don’t want to go over a couple million, depending on your 
product. There’s a range for you. 
 
Then you scroll down and go to campaigns and pricing. You get to select your currency 
and create your campaign name and your daily budget. You can set your daily budget for 
this specific campaign. You can run your ad continuously starting today or you can run 
your ad only during specified dates. Most of the time you’re going to choose, “Run my ad 
continuously starting today.” You’re going to have the option of how you want to pay. Is 
your bid going to be per 1,000 impressions or is your bid going to be per click? Either 
you’re going to be charged your bid price every time your ad is shown 1,000 times or 
you’re going to be charged your bid price every time someone clicks on your ad. Starting 
off, I definitely encourage you guys to do cost per click. 



 
Now, in terms of the bidding, here are some cool bidding things. Facebook gives you a 
suggestion range. The best thing to do is to take 1/3 of the highest amount. So, 1/3 of $.58 
would roughly be $.19. So, start there. You can always go up. Start there and see what 
kind of traffic you get. If it’s not a lot of traffic, raise your bid price a little bit. It’s always 
better to start off on the low end than on the high end. It’s hard to go back down and bid a 
lesser amount. 
 
Then, click on “Create.” It will ask you to review your ad and it will give you an ad 
preview. You can name your ad. You named your campaign before and now you’re 
naming your ad. It will give you all the details of who you targeted here as well. Just type 
in your billing information here and click “Place Order.” And that’s it; it’s as simple as 
that. We did that in about 2, 2.5 minutes. 
 
3 - Choosing your demographics. We went over this before. You can choose by age, 
birthday, sex, education, schools they’re attending or have attended, work place, sexual 
orientation, hobbies, interests, preferences, relationship status, group membership, and 
much more. More targeting parameters are being added all the time. The bottom line is 
that you really need to know your customer when it comes to Facebook ads. 
 
4 - Selecting keywords. You can come up with keywords depending on quotes people 
may have in their profile, music they might be interested in, books, movies, T.V. shows, 
activities they may be interested in, interests, stuff they would put in their “about me,” 
section, and any other miscellaneous stuff that is in their profile that would be a good 
thing to do. The cool thing is when you go to the keywords section to enter in a keyword, 
enter in your main keyword and Facebook will suggest other keywords for you. That’s a 
really cool thing. 
 
5 - Choosing an image. I use these sites when I’m choosing images: iStockPhoto.com, 
Fotolia.com, and MorgueFile.com. You can also have people design custom images for 
you on Fiverr.com…and you get that done for five bucks. Sometimes they’ll even do a 
couple ads for five dollars. The image is 70% of the effectiveness of your ads. It’s the 
first thing that people look at. It’s the most important thing. I found that the image is 
70%, the headline is 20% effectiveness, and the body copy is just 10%. The body copy is 
the last thing that’s read…if it’s read at all. You really want to make sure you’re testing 
all kinds of different images and being creative and all that good stuff. 
 
6 - When it comes to writing a headline and body copy, a good headline formula is to ask 
a question. Maybe you’re targeting insomniacs; maybe you have a course or a pill or 
something like that. You can do: Having trouble sleeping? In the body copy, you want to 
include a feature and a benefit, but basically you want to make a promise in your body 
copy. To get headlines, you can use magazines and newspapers. Magazines in 
particular…especially the stuff at the checkout at your local grocery store, like National 
Enquirer and Star and that kind of stuff, (because it’s really the cover that sells that 
magazine, which is just pictures and headlines and very little body copy) those people 



who write the headlines are some of the highest paid headline writers in the world. Feel 
free to steal or “swipe” their headlines. 
 
That’s another thing: you want to keep a swipe file. Not just magazine and newspaper 
stuff, but just stuff you see anywhere. It could be direct mail stuff you get at home or 
other ads you see online. 
 
7 - Bidding strategies. Never use the suggested bidding range. Start bidding at 1/3 of the 
lower end of the range. Before I told you it was the higher end…there’s not much 
difference, actually. I’d actually recommend the higher end because that’s what I usually 
do. Your traffic is about 50% cheaper if you keep the click on Facebook, meaning if you 
send the traffic to a “like” page as opposed to an external landing page. There’s no harm 
in starting off with low bids to see how much traffic you get. When you start off, I would 
recommend keeping a daily budget of $10-$20. 
 
8 - Decide where to send your traffic. We talked about how traffic will cost 50% less if 
you keep it on Facebook. Definitely test it out. Test sending your traffic to an external 
page versus keeping it on Facebook. So, you can send it to a like page (fan page), an 
external squeeze page, sandwich page, or sales letter. The real answer is to test. A 
squeeze page is when you send traffic to a page where people can only opt-in or leave. 
They can’t look around your site or do anything else. A sandwich page is a page that 
fulfills the promise that you promised in your body copy or in your ad. It will ask them to 
click through to a sales letter of some sort. Or, you can send your traffic directly to a sales 
letter. I would not recommend doing that. If you want to test it, go ahead. But 99 times 
out of 100, it’s not going to work out for you. 
 
9 - Test and track your results. If you are sending traffic to a like page, Facebook will 
track everything for you. They will give you stats and all that kind of stuff. If you’re 
sending your traffic to an external page, you need to implement your own tracking. I 
recommend 1ShoppingCart for that. Either way, I recommend implementing your own 
tracking systems anyways. You don’t want Facebook keeping track of everything when 
they’re the one who is sending you the bill. 
 
10 - Rinse and repeat. Remember, what I just showed you is a system. Just keep repeating 
the process using different offers and products (your own or affiliate offers) and you’ll be 
golden. This is how you can control your income: once you have a process, duplicate it as 
many times as you humanly can. It’s like spending $1 to get $1.05 back. That’s what you 
want to keep doing. 
 
What kind of products and services sell the best on Facebook? Facebook works in almost 
any market or niche: info products, seminars, wedding related, birthday related, 
educational offers, home owners insurance, pet insurance, pet stuff, fitness, financial, 
cheap products, cheap products like t-shirts, digital and physical products too. Here’s the 
thing: don’t pre-judge anything. You always want to test. Just because I didn’t list your 
niche here, doesn’t mean it won’t work. Most of the time, Facebook will work out for 
you. Sometimes, I’m the only advertiser of the niches I go in to. 



 
Here’s a case study. This is Mike Jakubik. He’s a wedding photographer turned affiliate 
marketer. It’s kind of an interesting story. He tried out Facebook social ads before he 
became a client of mine and failed miserably. He was struggling to pay his bills before 
using Facebook ads as it was. After he had got some advice from me (or my course 
actually), then he started making $4,700 a month doing photography for weddings. 
 
Here’s the extra cool thing. Then he discovered affiliate marketing, and now he makes 
$5,100 a month without leaving home and without doing photography. He loves it. 
Here’s what he did: he recognized that when people come looking for photographers for 
weddings, they need banquet halls, DJs, flower arrangers, a reverend, and so much other 
stuff. So, he got all these people together and started referring all the people who came to 
him for photography to these other people. People were coming to him first because he 
was advertising on Facebook. One of the first things people do when they get engaged is 
they change their status on Facebook. He was advertising to people who were engaged. 
 
So, he got to the brides and grooms before they even started searching for wedding stuff. 
His ad would pop up, he’d be the first person they’d contact, and he would make these 
recommendations and collect affiliate commissions from all these other people. He 
started making more money doing that than he was making doing the photography stuff. 
So, he stopped doing the photography stuff. That’s kind of a cool story. 
 
Don’t jump the gun just yet. Let’s be honest: it’s impossible to cover everything that’s 
important to know about advertising and Facebook ads. I’ve given you a ton of good 
information on this webinar. That also means I’ve given you enough information to be 
dangerous. A very few experienced marketers on this call with be able to take the free 
information that I’ve given you and make Facebook social ads work for them and pick up 
the rest as they go along without causing too much damage. But, most people will need 
more help. 
 
You can make Facebook social ads work for you. Again, you can make money. But you 
need to be committed in testing and tracking and knowing your customer. And, the most 
important thing of all, you need to have a system. You need a good front-end product 
with a strong back-end funnel that pays out maximum profits right away. 
 
You must have all the pieces of the puzzle…and I want to give them to you. What if I 
told you that you could have all the pieces of the Facebook puzzle? My system that I 
have used to make millions of dollars with? Let me tell you how to tap into the amazing 
power of Facebook. 
 
Welcome to the Facebook Ad Formula. I’ve just released my Facebook Ad Formula. 
You’ll discover the closely guarded secrets to making Facebook’s over a quarter billion 
reputedly hard to convert prospects open up their wallets and willingly fork over their 
hard earned cash. They’ll do it for just a fraction of the cost that you would on Google or 
Yahoo. This is also without spending countless hours trying to figure out how to make it 



work. Everything you need to know to make this happen is presented to you in a crystal 
clear, easy to follow blueprint to success by a seasoned marketing and profit strategist. 
 
Isn’t about time you stopped listening to the naysayers and joined the savvy marketers 
who are now quietly profiting from Facebook’s exploding marketing gold mine? Get in 
now while the phenomenal Facebook advertising trend is just starting out…or it will be 
too late. 
 
I cracked the code. And you’re just 3 minutes away from getting access to the secret 
sauce. 
 
I documented everything along the way and created a blueprint for you. I wrote this so 
that even a 12 year old could understand it. I made tons of mistakes that cost me tens of 
thousands of dollars. You’ll learn from my expensive mistakes and what not to do. I’ve 
tested over 7,500 ad variations. Facebook has very strict rules that you must abide by or 
your account could be banned. I had 2 accounts banned when I was first starting out. 
 
I’ve worked all the kinks out of this system. Because I was learning it and writing the 
system as I was going along, this course is great for beginners. Most courses are written 
by people who have already become successful then try to go back and figure out how 
they did it. It’s hard to explain how you did something after the fact because you have a 
more advanced mind. It’s difficult to come back down to the beginner mindset. I wrote 
this course as I was in the beginner mindset, which is a cool and rare thing. 
 
The Facebook Ad Formula will steer you clear of sandpits and obstacles. Knowing that 
your ability to accurately target your prospect is critical to hitting the jackpot on your 
marketing campaigns. Half the work is already done for you. Your job now is to simply 
come up with products, or to promote good affiliate products that match the profiles you 
choose. Then create social ads that really speak to their wants and needs based on the 
demographics readily available. 
 
As I’ve said, Facebook social ads are not easy. Just like Google AdWords and Overture 
weren’t easy when they first debuted, and still aren’t. There are landmines everywhere. 
Similarly, you just can’t walk into Facebook marketing or you’ll get eaten up. You have 
to know it intimately so that you can maneuver expertly and make it work. It’s one thing 
to be among the first marketers to make use of Facebook social ads, but it’s another thing 
being able to actually make it work. For one, like Google AdWords, Facebook’s ad 
system employs an algorithm that estimates the best performing ad based on a variety of 
factors. Most of which are unknown. The bids necessary to win Facebook’s ad actions 
fluctuates as Facebook’s system learns more about your ad based on actual performance 
and as the pool of competing ads changes. 
 
There are so many people trying to get in and climb to the top of Facebook social ads at 
the same time. That’s why is crucial that you get the upper hand now while the trend is 
just starting, or your will suffer grave long-term consequences. Remember, market 
domineers control 50-60% of the market. They make the most money and are compound 



interest over the long haul. In short, they make their own fortune and control their own 
destiny. Wouldn’t you like to have the same power over your life and business? 
 
You’ll learn all that you’ll ever need to know to totally master Facebook social ads. 
That’s why I’d like to share with you my Facebook Ad Formula. I’ve thoroughly 
rewritten it to get it up to date with the ever-changing Facebook marketing landscape. I 
assure you that my Facebook Ad Formula is all you’ll ever need to master Facebook 
social ads. It covers nearly everything you’ll need to know about Facebook social ads, 
and it’s not like any other ebook you’ve ever read. 
 
Why? Simply every section in the book is there because you asked for it. Well, not you, 
really, but from real life questions. These were questions from people who love Facebook 
social ads. A simple webpage was set up and people like you visited it and left me their 
most pressing questions on Facebook social ads. Then, I answered them, which means no 
fluff; just the real answers you want to know. You’ll discover all the types of exciting 
tips. If you’re an Internet Marketer struggling to make money online, the 230-page 
manual included in my Facebook Ad Formula will show you the guaranteed way to tap 
this gold mind with over a quarter billion people worldwide and a wealth of detailed 
demographics for just a fraction of what it would cost you with Google AdWords or 
Yahoo Overture. 
 
Here’s just a sampling. How to target your ads to smaller, more specific groups of users 
at a time and jack up the conversion rate of your ads by up to 60%. Three simple ways to 
generate nearly $40,000 in revenue from a $600 advertising investment on Facebook over 
a period of 12 months by targeting the exact demographic profile of your target market. 
The little known way to increase your conversion rate by 108% to as much as 212% by 
developing a creative ad that resonates with users who have two or more related interests. 
Five proven steps for turning your advertising message into a trusted referral and achieve 
a 5% CTR for a very low cost investment. Two simple keys to achieve a 50% increase in 
revenues by targeting a specific audience and offering a custom fit solution for their 
specific needs at the right time. Four proven strategies for ensuring that your social ads 
will be attractive and approved all the time. They must be relevant, appropriately 
targeted, and use the right language. 
 
Seven tips and tricks for bending, but not breaking, the rather discrete and formal 
advertorial guidelines of Facebook social ads and making your ads much, much more 
compelling. A dirt-cheap way to create demand for your product and make your ads 
perform better and continue to run successfully. A free and easy way to track your 
progress with real-time reporting. Gain insight about who is clicking on your ad and how 
to make necessary modifications. How to make the most of age and birthday targeting 
options on Facebook social ads. You will discover a whole array of products and services 
that have been proven to work on a person’s birthday time and time again. 
 
Here’s more. Reveal the hidden truth behind Facebook’s ability to harness its massive 
database. Some say it’s invasion of privacy, but other’s say it’s the most brilliant 
utilization of mass market data without infringing in privacy laws. Which is which? And 



how can you protect yourself down the road just in case. Your secret weapon for reaching 
the high school population. Facebook’s ads are not currently available to be targeted to 
specific high school networks, but this simple technique will do just fine. How do set the 
bid price and not exhaust your daily budget, yet get twice the number of clicks as 
compared to following the recommended bid price. How to uncover who your ideal 
customer is and set the right demographic to get your conversions to go through the roof. 
 
Many marketers say you just can’t convert the young population on Facebook. I’ll show 
you how to effectively reach the young audience segment who, based on one research 
study in Canada, influenced 20 billion dollars of household purchases and spent an 
approximate 1.7 billion dollars of their own money. A proven way to improve a click 
through rate of .04% on social ads by as much as 375% by doing a very simple tweak to 
your demographic selection. Discover the secret to connecting with the young and tech-
savvy college grad niche of Facebook. Hint: many of them have a high entrepreneurial 
potential. Learn how to reach people in the decision making stage of the purchase cycle 
with Facebook social ads. This is something you must consider carefully if you’re 
starting a brand new Internet Marketing campaign with limited resources. 
 
Conventional wisdom – there is no intent on social networks like Facebook. That’s why 
their traffic is very difficult to monetize. You’ll learn why this line of thinking is simply 
dead wrong. Again, the marketing experts over at Microsoft know this is wrong, which is 
why their company bought 1.6% of Facebook. Learn how to raise brand awareness for 
your product or service among millions of passive viewers through CPN bidding that will 
cost you next to nothing. A contrarian but very simple and effective way to increase your 
brand awareness and sales using Facebook social ads. It’s proven to work all the time. 
 
That’s only part of the complete automate-your-business system you’re going to get. We 
cover ninja tweaks and tricks, landing pages, testing and tracking, writing ads, and more. 
This course has been 2.5 years in the making. I want you to realize it took me 3 years for 
me to be able to do this. Three long years. I had to amass a lot of knowledge to share the 
information people wanted. The truth is, getting here was not easy. So, stick with me. If 
you’re excited about the potential but are worried about the time it takes to build an 
empire like this, remember, I made a bold promise at the beginning of this webinar and I 
promise to blow you away with an opportunity to fast track this business model and be up 
and running in just 24 hours. 
 
So, just stick with me. I made everything super easy. The download area is accessible 
immediately. You’ll be up and running in 60 minutes. I detail the exact same process that 
I used. All of my instructions are easy to understand and implement and I made it easy to 
create ads and make money. There’s even a 20-minute quick start guide. If you’re one of 
those people like me who likes to skim through a course, get the basics, then go out and 
try it yourself while learning along the way and referring to the manual only when 
necessary, this part of the course is for you. 
 
Here’s a special sneak peak into the Facebook Ad Formula - everything you’ll ever need 
to master Facebook social ads. This will help you cut through the clutter. I could easily 



make this into a huge course, but I just didn’t; I wanted to put in the meat and potatoes. It 
covers basic and advanced strategies. There is a 220-page manual with tons of detailed 
screenshots. It’s previously my best selling definitive guide to Facebook social ads. There 
is a digital audio book version too, so you can listen in the car if you want to. You can 
listen on your way to work, on vacation, or whatever. 
 
There is a Getting Started with Facebook Social Ads video that’s a great video to get you 
rolling. It works along really well with the fast start guide. Your most common questions 
answered with transcript. I had people go to a webpage and ask me what they really 
wanted to know about Facebook and I answer them live on a teleseminar. There’s a 
teleseminar pack: advanced strategies for making your website scream ethical marketing 
for today’s IM age and amazing autoresponder profits. Here’s a checklist pack – how to 
write an ad and how to increase conversions fast. 
 
There’s an AffiliateDotCom Life on stage grilling session. There’s a funny story behind 
that. I went to Vegas for one of Mike Filsaime’s events. He invited me there. I wasn’t 
supposed to speak, but the second speaker that went up on stage had a 90-minute time 
slot and only spoke for 25 minutes. So, Mike was kind of scrambling around and asked, 
“Brian, could you go up there and speak?” I told him I didn’t have anything prepared, and 
he said, “How about we do a grilling session where people ask you questions and you 
answer them on stage in front of 250 people?” So, I did that. There’s a lot of valuable 
content in there. 
 
A recording of Lucrative List Secrets webinar. I did this webinar with Glen Hopkins and 
he sold this course for $2,000. You get my part of that. 12 high quality take-you-by-the-
hand screen capture videos. The manual is really the meat and potatoes of this, but there 
are some things that are hard to explain and are just easier when they’re shown. That’s 
what these 12 high quality videos are. You get ad templates, landing page templates, 
squeeze page templates, and sandwich page templates. You get a report packet: Top 
Secret Recommended Resource Report and the top 10 most lucrative affiliate products 
that are working right now. That top 10 most lucrative affiliate products right now is 
worth more than the cost of the course. If you know anybody in affiliate marketing, it’s 
very hard to find products that convert well and consistently make you profit. You get my 
top 10 that I promote. So, there’s a lot of value there. 
 
Facebook is a moving target: free course updates for 1 year. Facebook is constantly 
making changes to make their system better. I update this course often. As a matter of 
fact, I just updated it last week. Now, you’ll get every update to the course for up to one 
full year. Facebook social ads marketing is definitely a moving target. Things change 
often. To keep you in the loop and to help you adjust your aim as the target moves, you’ll 
receive absolutely free all future updates to the Facebook Ads Formula for the next 12 
months. This may include new chapters, exclusive conference calls, new reports, videos, 
audios, webinars, teleseminars, and updated PDF files. And, for your convenience, these 
updates are automatically uploaded into your Facebook member’s only membership area 
and immediately accessible by you. You don’t have to do a thing. 
 



I don’t leave you hanging to fend for yourself. This isn’t just a course on Facebook social 
ads. You don’t need to go out and buy 5 other courses just to make the process work. I 
cover autoresponders, shopping carts, affiliate programs, and tons more. I teach you 
everything you need to know to get traffic, convert that traffic into leads, warm those 
leads, and convert those leads into sales. I also take it one step further and teach you how 
to further monetize your existing customer base with up-sells, down-sells, and cross-sells. 
 
Don’t forget these other “free” money streams. When you build a list, you can email the 
people on your list other products and make thousands of dollars as an affiliate selling 
other people’s products (OPP) with the click of a button sending email. I do cross sells 
for other people in my member’s area all the time. I have a list that I can send mail or 
post cards to for special offers. I can launch new products and future products to these 
customers. This is what is referred to as echo money. It comes in after the sale of the 
product and over time for months or years. I call it gravy money. This is the stuff that 
pays for cars vacations and other cool toys. 
 
Here’s another cool fact: when you have a list, you should be making $1 per subscriber 
on that list promoting your products and other people’s products and all that. Let’s say 
you have $1,000 people on your list. If you make a minimum of $1 per person on that list 
every month by offering them your services and other people’s services, that’s $1,000 a 
month. And, as time goes on, you’ll make a fortune just from clicking “send” a few days 
a week. When I first started, it took me only a few months to get a list of 10,000 people. 
Now, I make more from promoting other people’s products than most people make from 
their regular jobs. 
 
With the course, you also get 6 bonus modules that I’m throwing in. you get the 80/20 
rule and pay per click module. You get mastering the art of copywriting. The beginners 
module. Ten other ways to monetize the huge potential of Facebook. My course mainly 
just covers the paid traffic. There’s a lot of free traffic ways to monetize Facebook that 
aren’t quite as good as Facebook social ads, but are still worth mentioning. You also get 
info-marketing explained. And landing page alchemy as well. 
 
Here’s what people just like you had to say about the course: Here’s Jerry Marshall from 
Austin, TX. “My target niche is narrow. Very narrow. 100 people to be exact. I target the 
CEOs of Fortune 100 companies. In the past, I have found it impossible to target them via 
any other media. After a month of running social ads to them, I landed a $200,000 
consulting contract. Your course was awesome. Thanks for your help!” 
 
Here’s Cody Rivera from Mesa, AZ. “I run a very large website. My first CTRs were 
ridiculously low at around 0.4%. But, I found that if I show ads meant for boys towards 
boys and vice versa, then click-thru rate improves to 1.1%. That’s nearly a 200% 
increase! THEN, I started using your suggestion about targeting people on their birthdays 
and my click-thru rate jumped up to 1.3%. Thanks, man!” 
 
Here’s Maria Lopez, Management Consultant from Botson, MA. “I have been advertising 
my consulting business on Google AdWords for quite some time now with some pretty 



good results. Facebook blew those results right out of the water! I spent $400 on social 
ads last month and got $11,000 worth of contracts signed! Thanks, Brian!” 
 
The automation model. How does this relate? Let’s recap the reasons for success! 
McDonald’s succeeds because they have a quality product the market wants with a 
proven, tested, track record. Now you do too. You have access to tons of affiliate 
products with established brands…or you can use your own. McDonald’s succeeds 
because they have proper tools and equipment to be effective. Now you do too. 
 
I’ll give you my supplier list. You have access to every supplier, service, and every tool 
that I use in my business. Technology is made easy and customized for their exact 
business model with McDonald’s. Now you have that too. I’ve tested all of the latest 
technology out there and recommend the best to you. McDonald’s has a proven “no fail” 
marketing strategy. Now you do too. This course has been tested for 3 years. Most 
importantly, you have a proven and easy to duplicate system just like McDonald’s. 
 
This is right for you. You don’t need any technical skills. In fact, anyone who was able to 
watch this webinar today has what is needed to have the same success as Mike Jakubik. 
He’s the one I told you about who was the photographer who was doing bad on Facebook 
social ads and had all the bills pile up. He turned into an affiliate marketer and made 
more money. Anyway, you don’t need a product or an existing business. I show you how 
you can sell someone else’s product and collect a share of the profits. You don’t need to 
be the expert. These products are all done for you. All you need to do is create the free 
content piece to give away. If you don’t want to do this, I’ll show you how to get 
someone to create it for you for $5. 
 
This is a limited time offer. I am only going to sell this course to a limited number of 
people. Personally, I’m not looking forward to the day when Facebook becomes as 
competitive as Google, so I’ve limited the number of people that will have access to this 
course. That is why this webinar was for just these days this week. So, you are fortunate 
to be on this webinar because others will not have the chance that you have. Once this 
webinar is over, so too is the chance. 
 
You don’t have to quit your full-time job. You can do this part-time with just a few hours 
per week. The more time you put in, the more you can make, of course. This doesn’t have 
to be your only business. If you are passionate about other types of marketing, let this be 
the profit center you need to fund the other businesses you also enjoy. You can have 
more than just one of these businesses. If you wish to have multiple sites and promote 
multiple products, you can, and you make more money. The choice is up to you. This 
business can run on autopilot, so even if you don’t want to “run” your own business, it 
contains many set and forget features. Once you automate the traffic, the rest is taken 
care of in a few hours per week. Even though it doesn’t cost much at all to get started, 
you can start seeing profits right away. This is a fast start system and turnkey business. I 
designed the system that way so you can start making money right out of the gate. 
 



You don’t need to hire anyone or have any staff. This is all se up to run by itself with 
minimal attention by you other than supplying the traffic. You can even outsource the 
initial setup to tried and proven independent contractors that I will recommend to you. 
Other business types are hard and flawed. This is one business that gives you an unfair 
advantage. I have a vested interest in your success because, as you’ll see in a second, I’m 
putting my own money on the line. Your success is my success. You won’t need to buy 
anything else to make this work. You may want an autoresponder for $19 a month; any 
marketer needs one though…and should have one. If you already have one, there’s no 
need to get another one. But I’ll show you where to get one for a free trial and $1 for the 
first month. You can use that first month to get everything up and running and you’ll be 
making money and you can pay for the next $19 a month with money you’ve made. But 
now, you have a real business. 
 
So, what’s the cost? You’re probably wondering what the investment price is. I’ll get to 
the cost in a minute. Having a business that is ready to make you money is not going to 
make you money unless you have people at your websites. Before I get to that, I want to 
go over some cool things with you. 
 
What’s a resource like this really worth? It depends on you. To have someone do all this 
research for you would normally cost around $10,000. I should know; that’s what it cost 
me. Particularly laser guided accurate information like this specifically for Facebook 
social ads…this isn’t some boilerplate collection of answers or some PLR stuff. 
Everything is explained in plain English with detailed screenshots, which means it’s dead 
easy to read and understand and it’s logically laid out. 
 
That’s why my Facebook Ad Formula is such a bargain. If you’re new to Facebook social 
ads, this will give you the solid foundation to build a highly profitable Facebook social 
ads campaign in the easiest and quickest way possibly imaginable. You’ll be guided by 
the hand from setting up your first social ad account and even creating your own 
Facebook profile, to successfully launching your Facebook social ad campaign in record 
time without the huge learning curve that most marketers experience. 
 
What’s financial freedom worth to you? Imagine what it would be like to legally print 
your own money and really control your income. Start gaining your freedom today. 
Freedom to travel, freedom to work when and where you want to, freedom to not have to 
answer to anybody, and freedom from the financial shackles of debt. 
 
Here’s a recap of the huge benefits and advantages you’ll enjoy with Facebook social ads 
starting today.  No doubt, with the insider tips and techniques you’ll learn in my 
Facebook ad formula, you’ll get a real chance to get on top of the Facebook social ads 
heap and profit tremendously. Yes, it will entail some work and perseverance on your 
part, but with the powerful secrets you’ll learn, you’ll definitely cut your learning curve 
in half and fast track your success. 
 
To recap, here are the powerful benefits you’ll get by owning my Facebook Ad Formula 
today. You’ll gain access to one more powerful online lead generation tool that will help 



turbo-charge your business. You’ll gain instant access to over 500 million prospects. 
That’s over half a billion potential customers gathered in one convenient, easily 
accessible place. You can target your perfect customer every time. 
 
You have the power to target your ads to a very specific audience based on 
demographics, geographic areas, and what people have written in their profiles including 
their hobbies, interests, and favorite pastimes. Get real-time feedback and super high 
ROIs. By getting real-time feedback of how large the market is that you’ll be tapping into 
based on the daily budget and demographics you select, you’ll know in advance whether 
a viable market exists for a product or service you may be planning to develop and 
market. Thus, you have complete control over which product or service to develop and 
market on Facebook. By closely matching a person’s interest and buying habits, you can 
naturally expect a really high ROI from your social ads campaign. 
 
Use social actions to get more bang for your buck. With social actions that people can 
perform on your ads by sharing or referring to their family and friends, you’ll reap extra 
marketing mileage without exerting extra effort or making an additional investment. 
Because the popularity of Facebook social ads is just gaining momentum, and relatively 
few marketers are using it as of this moment, the bids are still considerably low. You’ll 
definitely save a bundle on your advertising costs are compared to advertising on Google 
AdWords or Yahoo Overture. Your ads can enjoy unequaled eyeball time for 30 minutes, 
on average. No other site in the whole World Wide Web can offer you this kind of 
exposure to your prospects. 
 
So, about the cost. Look, this is very important to understand. Your success is my 
success. So, good news is it’s not going to cost you anything like you’d pay for tried and 
proven system like a McDonald’s franchise or the massive amount of capital it would 
require you to start a winning company like Netflix. Not to mention the amount of liquid 
cash and credit you would need. I think you get the picture. Those are not risk free like 
this is; they don’t offer refunds or guarantees. I do, though, because I’ve seen my system 
work and it works time and time again. I’ve seen private workshops that teach a business 
in a box like this sell for $25,000. I personally paid $10,000 for seminars and discovered 
less information than I am giving you in this course. A lot less. That’s not even including 
the hotel, food, and transportation. 
 
So, I’m sure you know I’m not going to price this at $25,000, but if I did, and your 
business made $25,000 each and every year, would I be wrong to ask for that? I don’t 
think so, it would just be a matter of affordability. But no, you’re not going to pay 
$25,000 or even $5,000. What would you expect to pay for a program that gives you a 
ready made business in a box and total financial freedom? You’re probably expecting the 
cost of this program to be something like $1,997. If you guessed that price, you were 
right. I say “were” because that was the price I was going to sell this for. 
 
All the big gurus sell their products that don’t have a quarter of the information and 
moneymaking power that mine does for $1,997 all day long. I know what it’s like to want 
something and not be able to afford it, so I wanted to make this as affordable as humanly 



possible so as many people as possible could get in on this. I can’t stress this enough: I 
have a vested interest in your success. If this system doesn’t work, you can get your 
money back. This is really a win-win for the both of us. For this to work, I had to develop 
a system that is easy to understand and implement. I spent a small fortune getting to that 
point and I spent tons of money testing it and trying new things. So the price is just right 
at $497 to get serious people on board. That’s affordable for everyone. In fact, it gets 
even better because I’m including a payment plan. So, if price really is an issue, you can 
get in for only $197. 
 
Let’s break it down. You can do the pay-in-full option for $497, which is a one-time price 
with no payment plan. You get $194.34 in free goodies if you do that option. If you do 
the payment plan option, it’s three payments of $197. 
 
To get started, go ahead and click on the Add to Cart button below or the Get This Now 
button, whichever is down there. You can also go to onedaysaleonly.com. Keep in mind 
that there is a very limited number of courses available and this offer is only guaranteed 
for the next 48 hours. The pay-in-full bonus package is only available for orders placed 
today. We’re going to talk about the guarantee in a second, but it’s a 30-day, 100% 
money-back guarantee no questions asked. 
 
Put your finger on the trigger. Your investment is completely guaranteed. If you find that 
Facebook Ad Formula isn’t everything that I’ve said it is – if it doesn’t live up to your 
expectations – you have my complete guarantee to protect your investment. If you, for 
any reason at all, decide that my course and the bonus modules can’t do anything to 
improve your marketing leads and sales, just tell me within 30 days of your purchase and 
I’ll refund your money in full. No questions asked. No hoops to jump through. 
 
Here’s my simple, hassle-free, 3-fold money-back guarantee. My product is yours to test 
drive for 90 days 100% risk-free. 
 
My business is founded on the fundamental values of integrity, high standards, and 
results. Here it is in plain black and white: my triple money guarantee. You can contact 
me at webinar@brian-bagnall.com. 
 
If you’re not happy with what you discover from my 2011 Facebook Ad Formula, I don’t 
expect…or want…to keep your money. Just email me within 30 days of purchasing and 
I’ll happily refund your money in full. 
 
Test-drive the course and the bonus modules for a full 90 days. Apply the secrets you’ll 
discover, and implement my strategies. If you don’t cut the cost per click of your existing 
campaigns by an absolute minimum of 25%, just email or call me within 90 days and I’ll 
give you a full, no hassle refund. Remember, some of my clients have cut their costs by 
50%, 70%, or even 90%. 
 
Take the 2 hour challenge: page through the 2011 Facebook Ad Formula and start 
implementing. Focus on this exclusively for 2 hours. If you don’t cut your costs or 



increase your sales in 1-2 weeks (recouping your investment in my course), just let me 
know, and I’ll give you a full refund. And, of course, you can keep the entire course and 
bonus modules as my way of saying thank you for trying. That’s about as fair as it gets, 
don’t you agree? As you can plainly see, you can’t really leave this page empty handed. 
 
There are three kinds of people in this world. Those that watch what happens, those that 
say, “What happened?” and those that make things happen. Come with me on a journey 
and let’s make things happen together. It’s either $497, or, if that’s too much for you, 
there’s the $197 option. Get in today and start making some money. You can pay off the 
last two payments later. Go to www.onedaysaleonly.com or click the “Add to Cart” 
button on the bottom. It will take you to the same place. 
 
Here’s your gift as promised. It’s your free gift just for staying with me until the end. Go 
to webinargift.com and the password is profit. 
 
Remember, you can get started today for just $197 and you can be in business today and 
be making money by this time tomorrow. There are no monthly fees, no ongoing royalty 
or franchise fees, no ongoing licensing fees; it’s one and done and you own it for life. Put 
the $197 investment on your credit card and have absolutely nothing at risk. How many 
sales would it take to earn your investment back? Depending on which affiliate product 
you chose to promote, it could take as little as one sale. 
 
Again, you can get started for just $197 today and you have a 30-day money back 
guarantee with no questions asked. You can have your first ad up and running in as little 
as an hour. Just think how it would feel when a few times a month you open your 
mailbox and, on top of the other money you’re getting, you see a check with your name 
on it for $500, $1,000, or $1,600. This is your own business and time is running out. Just 
go to onedaysaleonly.com now and get started. You can get started for only $197 today. 
Time is running out as this webinar is ending. So, make sure to open a new browser 
window and go to onedaysaleonly.com now to get started. 
 
Once this webinar is over, you don’t have much time to buy. Order now with no risk and 
have your own business up and running in the next few minutes. I hope you are excited 
because I am excited for you. 
 
Remember why you watched this webinar in the first place. You were confused about 
your direction. You’re tired of information overload. You want something different. You 
want something better for you and your family. You want financial freedom and security. 
You want freedom to take vacations and buy fancy toys. You want something that is 
actually working now, not some secret that worked six months ago that no longer applies. 
You need this. You need this total transformation. 
 
When you want something, you only have four choices. You can do nothing, which 
means you keep on doing the same things you’ve done up until now and expect different 
results. This is the true definition of insanity. This option is very expensive and, 
ultimately, doing nothing gets you nothing. You can do it on your own with no training. 



After all, why do you need me? You can let the school of Hard Knocks teach you. It’s 
absolutely impossible for you to learn what I know for less than what I charge. You just 
simply can’t do it. You’d pay much more to just fix your screw-up. You could hire 
someone to do it for you, and that’s just expensive for obvious reasons. Or, you could 
seek help from somebody in the know. You can spend the $497 and benefit from over 
$50,000 of my mistakes. Your personal freedom is right around the corner. It’s up to you 
to decide which path you want to take. 
 
Take action right now. I can’t tell you more how my Facebook Ad Formula will help you 
grow your business, whether it’s online or offline in today’s Facebook era. So, if you 
want to master Facebook social ads and be one of the first to exploit Facebook’s massive 
untapped market, you have to do it. With my proven marketing success backed by my 
testimonials from my satisfied clients, you simply can’t go wrong. Take action now. 
Action is what separates the successful from the unsuccessful. 
 
Traffic is the number one thing that separates you from success. Remember, I’m only 
selling a limited number of these courses. I look forward to hearing your success story 
soon. This is the end of the webinar. I hope you enjoyed it. If you have any questions, our 
contact information is on the order page at onedaysaleonly.com. There is also an FAQ 
and a breakdown of what you get on that page. So, get started now. Take care and have a 
great day. Make sure you go to that URL now because the webinar is over. Bye now. 


