
CHECK YOUR TECH

How do you import/export data? How is information 
stored, backed up and retrieved?

Does the software integrate with any other technology 
you are currently using? 

What types of reporting is included or will it generate 
so you know how it’s working?

How do customers and/or prospective clients interact 
with this technology? How do they find it and is it easy for 
them to use? Is it equipped to be used on mobile devices?

Does the software integrate with your other technology?

 Have questions about specific tech tools? Give me a call. 
I’d be happy to guide you in the right direction.

CONSIDER YOUR COSTS

Will you maximize your investment? 

Does the system charge you per name, or do you pay 
based on tiers?

What do you expect to invest up-front and ongoing financially?

Do they offer a free trial? What are the contract terms?

Do you provide a list of contacts to be marketed to, 
or do they provide one?

What is your expected cost per lead, click or customer action? 
What is the expected conversion rate and if you obtain it, will 
the cost of the marketing pay for itself? 

Do they have customer service and/or training available 
and is there an additional cost to utilize those?

What do you expect to invest one-time and ongoing as a 
time commitment to learn, implement and manage within 
this system?

ASSESS YOUR GOALS

Does it need to be cloud based so others can access it, 
or only available to you?

Do you have the skills to keep it up to date and accurate 
or will you need to hire help?

How many clients do you currently have on your list? 
How many do you expect or desire to have?

What processes do you already use that this technology 
will help with? Will it simplify or complicate it?

What are your needs and goals for this technology?

Which Real Estate

is right for you?


