


1 : Goals and Methodology

2 : The Five Categories

3 : High-Level Data Dive

4 : Notable Videos

5 : Complete Rankings by Category

6 : Tom Ferry’s Top 10 Takeaways

7 : Conclusion & Next Steps

CONT
ENTS



WEL 
COME

In this document, meet 80 

of the most accomplished 

video influencers in the 

industry - and even click to see 

educational videos directly 

from some of them.

BombBomb.com/REVideoInfluencers

2017 Real Estate  

Video Influencers 

Guide!

http://bombbomb.com/REVideoInfluencers


GO 
ALS

We began this substantial exploration 

to give back to the real estate industry, 

to honor and celebrate amazing video 

influencers, and to learn, for ourselves, 

about top performers, strategies, and 

successes in the process. We hope you 

get the same enjoyment and education 

out of this as we have. 

Our stated goal prior to embarking on 

this inaugural journey was:

To celebrate and educate on the top 

ways real estate professionals are 

using video to grow their businesses, 

and to recognize individuals and their 

achievements.

You, the reader, get to determine if we 

achieved our desired outcome.



MET 
HOD 
OL 
OGY
Nominations:

To start the nominations, we 

(BombBomb) and VScreen sent out 

emails to our full databases and ran 

paid and unpaid advertising to drive 

traffic to the nomination page. This 

netted approximately 200 nominations. 

From there, we then bolstered the 

nominations by reviewing the top 150 

agents and teams in the United States 

(U.S.). By combining these two items 

and soliciting known video experts in 

the industry in Canada and the U.S., 

we generated a list of more than 500 

nominees to research, review, and rank.

Video Channels:

Our team started on the primary website 

of the nominee and browsed for video 

injection. Then, we proceeded to their 

social media profiles and any other 

links or websites provided through the 

nomination form. We finished in YouTube, 

where we also collected data on the 

number of videos and total views on their 

videos. We watched an average of six 

videos per nominee (as few as one or two 

and as many as 20), putting us at over 

3,000 videos consumed throughout this 

vetting process.



NO 
TES

push, we reached out beyond those 

directly nominated to fill in and round 

out the pool of candidates. As we 

move forward, we hope and expect 

this project will grow in awareness and 

nominations. Your nominations are 

encouraged and welcomed.

• We tallied YouTube videos and 

YouTube video views. 

• We tallied Facebook videos, but did 

not tally Facebook views. 

• We tallied BombBomb videos, but 

did not tally BombBomb views.

• We looked at and linked to Instagram 

videos, but did not tally them.

• We looked at and linked to website 

videos, but did not tally them.

Every website and social icon is 

clickable and gives you direct access to 

each person’s video content!  

Give them a click.

We decided that each person would 

only rank in one category. This means 

that All Around winners could have 

ranked highly in one or more other 

categories. Likewise, a ranked person 

in one of the other categories may have 

been considered for All Around, but a 

particular strength landed them in that 

specific category.

If you disagree with a ranking or 

feel someone’s missing, make your 

nomination in 2018! We want to 

recognize, celebrate, and learn from 

the best of the best. In this inaugural 



FIVE
CATEGORIES
To celebrate specific achievements and 

specialties, as well as all-around performance, 

we created five distinct categories

p17 : All Around Video Influencers

p35 : Home Tour/Listing Video Influencers

p46 : Community/Neighborhood Video Influencers

p57 : Recorded Video Influencers

p68 :  Live Video Influencers

BombBomb.com/REVideoInfluencers

http://bombbomb.com/REVideoInfluencers


All Around Video Influencers 
People ranked and honorably mentioned 

in the All Around category excelled in 

multiple types of real estate video. Most 

of them would be top performers in one 

or more of the other categories. However, 

we made the decision to honor more 

influencers by ranking each person in only 

one category. If someone excelled in more 

than one category, then they were placed 

into the All Around category. This category, 

due to the incredible nominations 

received, is larger and more complex  

in its rankings.

Recorded Video Influencers  
This category blends educational/

informational, personal (email and text), 

and marketing-esque videos. Video views 

in this category are nearly two-to-one 

compared to other categories. We gave 

higher ranks to the unique, valuable, 

humorous, highly-viewed, and more - but 

consistency and volume were weighted 

very heavily in this category.

Home Tour/Listing Video 
Influencers  
In this category, slideshows need not apply. 

Photos set to music were disqualified. We 

also threw out the  one-offs, which we saw 

as someone who may have done one or 

two videos really well but did not display a 

track record of consistency. We identified 

some obvious disparity in this category 

when comparing videos of luxury listings 

to listings priced closer to market averages 

and medians, so we decided to create a 

balance of both in our top 10. We gave 

extra props for uniqueness of videos - 

from HGTV-style intros, hosts, community 

injections, emotional connections, and 

more. Lastly, we discounted videos with no 

clear individuality or effort. This leveled the 

playing field for agents producing videos 

for more mid-market listings.

Here’s how we approached  

these categories...



Community/Neighborhood  
Video Influencers  
This category was the most difficult in terms of 

nominations. We were surprised how few agents 

are doing community videos, as agents have an 

immense area of opportunity to create specific 

videos for neighborhoods and towns in their local 

areas. Following similar standards to home tours, 

we considered personality, humor, individuality, 

volume, quality, education, and other factors.

Live Video Influencers 
The newest type of video! Facebook Live played 

a major role in this, but so did other live streams, 

such as YouTube live. On top of these, we gauged 

the unedited, raw videos agents uploaded into 

YouTube channels. This gave us a great blend 

of fun, value, personality, and education. More 

loose and fun than tightly scripted and produced 

videos, some of these were very entertaining!
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HIGH-LEVEL 
DATA DIVE

The 2017 Real Estate Video Influencers 

ranking honors 80 finalists.

Each category includes a ranked top 

10, as well as five honorable mentions. 

One exception - the All Around category 

includes a ranked top 10 plus  

10 honorable mentions.

Combined, these 80 video influencers 

produced more than 54,000 videos  

(we only tallied YouTube, Facebook, and 

BombBomb videos). That’s an average of 

more than 675 videos per person! With 

total views of 20.4 million on the 15,000+ 

YouTube videos, these 80 influencers have 

255,000 views per person and 1,360 
views per video on YouTube alone. We did 

not aggregate views from Facebook due to 

the absence of a simple way to calculate, 

but we estimate the number would be 

another 10 million views on this platform.



The list of people recognized separates to 

approximately 63% male and 37% female 

(factoring out teams that have both).

Of the 80 finalists, 35 of them (43.8%) were not 

BombBomb users.

However, the 45 (56.2%) who were BombBomb users 

sent out a combined 23,500 videos - that’s an average 

of 522 videos per person!
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NOTABLE  
VIDEOS
Throughout the rankings, you’ll have 

access to thousands of videos by way 

of links to websites, YouTube channels, 

Facebook pages, and more. To warm 

up, though, enjoy some of these notable 

videos we watched along the way!

The single most-viewed video we 

encountered was produced and shared 

on the Facebook page of Fredrik Eklund 

(see that video here).

Currently, the video has garnered 1.4 

million views from people watching him 

joke around, while dancing in front of 

the Eiffel Tower. 

You don’t need to have a television show 

or a celebrity status to get great traction 

with your videos. Each of these ranges 

from a couple thousand views to just shy of 

10,000 views.

https://www.facebook.com/fredrikeklundny/videos/1080806792019454/


Jessica Edwards  
Questions to ask when Buying a Home

The Tim Smith Group
Listing: Behind the Gates - Newport Coast

Peter Lorimer
Listing: 232 N Windsor Boulevard

Raj Qsar
Listing: 22750 Hidden Hills Road

17k

5.5k

76k

Click to hear from Jessica

Click to hear from The Tim Smith Group

Click to hear from Peter

Click to hear from Raj

6.2k

https://www.youtube.com/watch?v=Pd7sT2IyPPs
https://www.youtube.com/watch?v=h25Rk8lKzuU
https://www.youtube.com/watch?v=wlkXSoMmK80
https://www.youtube.com/watch?v=PR1J0WQAbIY&t=16s
https://www.youtube.com/channel/UCJpEjASrHi89k8_DKhNY6ng
https://www.youtube.com/channel/UCCazqNocW8zc8PccSZbb7ug
https://www.youtube.com/channel/UCn64ZLgQMGikHKL4Rgw-P1g
https://www.youtube.com/channel/UCX_NuO1lhxpoz9RcFDBUn4Q


Peter Lorimer
Can my buyer back out of the 

deal if they change their mind?

Jessica Edwards  
Don’t be an @$&hole  

negotiating real estate

Loida Velasquez
How to overcome a common  

real estate objection

Seth Williams
Is this the easiest way to  

invest in real estate?

4.6k

5.4k

4.8k

4k

Click to hear from Peter

Click to hear from Jessica

Click to hear from Loida

Click to hear from Seth

https://www.youtube.com/watch?v=jc0OEqx-pIg
https://www.youtube.com/watch?v=YDa2h2NKUcg
https://www.youtube.com/watch?v=09N0Gy8RNYg
https://www.youtube.com/watch?v=BX-vYm__bzU
https://www.youtube.com/channel/UCCazqNocW8zc8PccSZbb7ug
https://www.youtube.com/channel/UCX_NuO1lhxpoz9RcFDBUn4Q
https://www.youtube.com/channel/UCpVj89CY-1kVucDpMmVFb3w
https://www.youtube.com/channel/UC4f3qDE9qKqoRy5_9R6y_pw


Michael Meier  
Selling higher with Michael Meier

Melanie Galea
Listing: 149 Brachett Cresent

Gary Gold
Listing: New Construction in  
Larchmont Village

Kristin LaVanway
Buying a house and selling  
a house at the same time

1.3k

1.8k

18k

1.6k

Click to hear from Michael

Click to hear from Melanie

Click to hear from Gary

Click to hear from Kristin

https://www.youtube.com/watch?v=u2sUjV0qzJE
https://www.youtube.com/watch?v=fIbcMnLNeFM
https://www.youtube.com/watch?v=UDs2Y4wj2t4
https://www.youtube.com/watch?v=XAnVRV6SRPY
https://www.youtube.com/channel/UC_rKQmgF6eHgMa2cGpiEDMQ
https://www.youtube.com/channel/UCb4uCmCPI7TiX2uiyI4dWTQ
https://www.youtube.com/channel/UC4A1EAvUoe9hOFJZXD4uSAw
https://www.youtube.com/channel/UC2MlxrolVLRBfz5AQD4CjcQ


Beverly Barnett
Listing: Luxury home for sale in Sea Cliff

Marguerite Martin
Meet the skydiving real estate agent

Torontoism Team
Rosedale and why I like it!

Kyle Whissel
#SanteeSaturdays Episode 67

16k

5k

25k

4.7k

Click to hear from Beverly

Click to hear from Marguerite

Click to hear from Torontoism Team

Click to hear from Kyle

https://www.youtube.com/watch?v=Abkh5G1X0B8
https://www.youtube.com/watch?v=33YQx5IfHdY
https://www.youtube.com/watch?v=aXQfVn4prcc
https://www.youtube.com/watch?v=rjjYuhEl7pk
https://www.youtube.com/channel/UCsicIdJfifUG3vvSJQfWLRg
https://www.youtube.com/channel/UCnfuw_UdMGz9D2wSGAV_Eag
https://www.youtube.com/channel/UCNFjTTm9G_lZIUXGLuDkOiQ
https://www.youtube.com/channel/UCfDPx-rjh-fr1ZZBwY-2yYg


ALL 
AROUND 
VIDEO 
INFLUENCERS

Congratulations to the top 10 all around 

video influencers in real estate for 2017 

and to those honorably mentioned! It’s 

important to note that these people were 

strong performers or top performers 

in other categories, but we decided to 

recognize each selected influencer in only 

one category. The winners in this category 

are living out an exemplary commitment 

to their video strategies and are doing so 

in several channels, formats, and styles. 

While we collected data on the number of 

BombBomb videos sent to gauge personal 

use of video in their communications, this 

number was not collected until after these 

individuals were nominated, vetted, and 

ranked. This information, though, does 

contribute to their overall commitment 

in connecting, communicating, and 

converting through video.
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KYLE 
WHISSEL

#1

Whissel Realty, San Diego, CA

Notable Stats
• 500+ YouTube videos
• 225K+ YouTube views
• 500+ Facebook videos
• Nearly 100 BombBomb videos

Commentary: 
Kyle was a deserving number one, 

as he blends high quality production 

with quantity from consistency. Most 

impressive, though, is the variety 

in types of video he produces. Kyle 

likely could have been ranked in the 

top three spots of most categories, 

which is truly impressive. Kyle’s videos 

cover everything from market reports, 

educational content, and thorough 

listing videos to local dining and 

powerful community videos. Blend this 

with the quality, impact/reach, and the 

energy that he brings to his audience, 

and it’s easy to see why he is number 

one. His videos spanned the broadest 

types, yet he was able to consistently 

deliver in all of them.

Kyle Whissel

Notes on his  
video strategy:
Listing Videos: Kyle appears 

in nearly every video, bringing 

energy and passion to positioning 

the home. The style: HGTV 

meets production-quality drone 

videography meets expert local 

guide. The amazing part is you 

can tell these are done on a very 

reasonable budget, but are still 

scripted and produced to look 

professional. We gave extra props 

to Kyle for being able to scale and 

implement this strategy with all his 

listings, likely from a central studio, 

without it feeling monotonous.  

Click to see an example.

Community Videos: 
#SanteeSaturdays 100th 
episode! Congrats to Kyle and the 

team for their commitment to their 

community. Kyle showcases that 

he is very in tune with local people, 

https://www.youtube.com/user/ztretch/videos
https://www.facebook.com/WhisselRealty/videos/
https://www.instagram.com/kylewhissel/
https://www.whisselrealty.com/
https://www.youtube.com/watch?v=LNKiNhuZREs
https://www.youtube.com/watch?v=g7pCgiaZoYY
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places, events, and happenings - like the 

local festival or the local cuisine, which 

he puts on display in his Food Network 

style show, East County Eats.

Live Radio Show/Podcast: 
#WhisselWednesdays. Why just do a 

show restricted to only radio? Kyle takes 

the studio recording and publishes it on 

a weekly basis for others to watch. 

Click to see an example.

Educational Videos: Take a tour of 

smart home technology with Kyle in this 

educational visual production. This is 

one of many videos he has produced to 

educate prospects and clients alike about 

all things real estate.

Housing Market Updates: Yes, he does 

these, too. They’re valuable, informative, 

and insight-rich. 

Click to see an example.

BombBomb Videos: His well-rounded 

use of video also includes personal video 

communication through BombBomb. 

He’s recorded and sent nearly one 

hundred videos of this kind to connect 

with buyers, sellers, and past clients in a 

more personal way.

Hear from Kyle: Click the video 

thumbnail below to learn how Kyle stays 

consistent, what equipment and set up 

he uses, and what tip he’d give someone 

to get started!

Kyle Whissel

Click any of the video thumbnails in this guide to hear from the 
video influencer!

https://www.youtube.com/watch?v=GDB3B8D7N48
https://www.youtube.com/watch?v=xFvAaBeMRhs
https://www.youtube.com/watch?v=0EgFZ7l0Ayg
https://youtu.be/7rkvhl0kUaU
https://www.youtube.com/watch?v=rI4t_LcSJy4&t=25s
http://vid.us/8dflvc
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JESSE
PETERS
RE/MAX One Group, Winnipeg, MB

Notable Stats
• 500+ YouTube videos
• 68K+ YouTube views
• 500+ Facebook videos
• Nearly 1,000  

BombBomb videos

Commentary: 
Jesse is impressive in so many 

ways, and video is no exception. 

Jesse’s commitment to video 

across the board is superb. Jesse 

brings unparalleled passion and 

energy to his videos and could 

easily host an HGTV show. He’s got 

a solid process and system for his 

neighborhood and listing videos, 

strategically placing himself in 

shots at key times to emphasize 

the energy and excitement. 

Jesse also excels on the personal 

communication level using video 

with nearly 1,000 BombBomb 

videos sent. This level of service 

cannot be ignored.

Notes on his  
video strategy:
Live Videos: Jesse often goes live 

on Facebook in a wide array of 

situations and on a wide array of 

topics. From impromptu sneak peeks 

at properties and open houses to “a 

day in the life” vlogs, he’s living out 

loud. 

Listing Videos: Jesse’s got one of 

the most unique and compelling 

styles going right now for listing 

videos. He produces a video for 

every single listing, no matter the 

price. Click to see an example.

Educational Videos: Jesse uses 

videos to give tips and answer 

common questions so people can 

become educated on selling their 

homes. Click to see an example.

Community Videos: Jesse makes 

videos to show off his community in 

such a way that it humanizes him and 

delivers some fun!  

Click to see his hilarious example. 

Jesse Peters

#2

https://www.youtube.com/channel/UCWWSTQH09uffanu8L7vFKkw/videos
https://www.facebook.com/pg/SocialSavvyTeamREMAX/videos/
https://www.instagram.com/mrsocialsavvy/
https://www.socialsavvyhomes.ca/
https://www.youtube.com/watch?v=VtGbj4gjenU
https://www.youtube.com/watch?v=emsH_YgjrTA
https://www.youtube.com/watch?v=emsH_YgjrTA
https://www.youtube.com/watch?v=U2rZnL8TMUs
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In his Know Your Neighborhood series, 

viewers become completely immersed into 

the local area. In addition to being familiar 

with the community, Jesse is also involved 

with his local neighborhood associations.  

Check it out here!

Testimonial Videos: What’s better than 

telling prospects what a great agent you 

are? Having your clients do it for you.  

Click to see an example. 

BombBomb Videos: Jesse is a personal 

video wizard and has sent videos that 

span lead conversion, testimonials and 

transactional processes. Constantly 

delivering better value through video.

Learn with Jesse: Click Jesse’s video 

thumbnail below for a value-packed video 

about his video process and his tips for you.

Jesse Peters

Learn with Jesse: Click Jesse’s video thumbnail below for a value-
packed video about his video process and his tips for you.

https://www.youtube.com/watch?v=vQhSLv6rQ1g
https://www.youtube.com/watch?v=F-sK7z9zUVM
https://www.youtube.com/watch?v=F-sK7z9zUVM
http://vid.us/9pnlmi


22 All Around Video Influencers

MICHAEL 
THORNE

TMB Real Estate Group, Fort Langley, BC

Notable Stats
• 500+ YouTube videos

• 86K+ YouTube views

• 100+ Facebook videos

• 1,500+ BombBomb videos

Commentary: 
Many in the video sphere understand 

Michael Thorne’s pioneering 

contributions to real estate video. 

Michael juggled a variety of activities: 

his first-to-market, industry-leading 

video podcast “Mobile Agent TV,” 

a rich community Facebook page, 

public speaking engagements, 

brand new video community RE 

Video Studio, and promoting simple, 

personal videos. If you’ve seen his 

videos, you’ve also probably seen his 

awesome t-shirt collection and great 

sense of humor. With more than 1,500 

BombBomb videos sent to prospects, 

clients, and his professional network, 

Michael was nearly a toss-up for 

number two in this category with one 

of his closest video co-conspirators, 

Jesse Peters.

Notes on his  
video strategy:
Live Videos: Along with Dave Fauquier, 

Michael launched a live video show, the 

first of its kind for the real estate industry 

called “Mobile Agent TV,” which has 

more than 100 episodes and more than 

50K views.  

Click to see the channel and examples.

Listing Videos: He and his team 

produce top quality videos for most 

listings onto YouTube. He posts the 

listing videos on Facebook as well, for 

maximum reach.

Click to see an example.

22 Michael Thorne

#3

https://www.youtube.com/user/bchomeconsultants/videos
https://www.facebook.com/pg/TMBrealestate/videos/
https://www.instagram.com/tmbrealestate/
http://www.tmbrealestate.com/
https://www.youtube.com/user/MobileAgentTV
https://www.youtube.com/watch?v=sME7o7DNRa0
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Educational Videos: In the mix of his 

educational videos are much desired answers 

to questions like,  

“What’s it like to sell my home?” or  

“What’s a strata fee?”  
He answers the former here.

Personal Videos: Michael’s a prolific mobile 

video sender, connecting with people just to 

say, “Hello.” “Thank you.” “Following up.” 

“Got your inquiry.” “Checking in.” Like many 

agents, Michael is better face-to-face, so he 

ensures this kind of communication as

much as possible.

Tips from Michael: How to stay consistent, 

what equipment and set up to use, tips for 

getting started - click Michael’s video thumbnail 

for helpful insights learned through experience!

Michael Thorne

Tips from Michael: How to stay consistent, what equipment 
and set up to use, tips for getting started - click Michael’s video 
thumbnail for helpful insights learned through experience!

http://vid.us/ef4x6u
https://www.youtube.com/watch?v=npkaOUPtAaY
https://www.youtube.com/watch?v=npkaOUPtAaY
https://www.youtube.com/watch?v=npkaOUPtAaY
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DENNIS 
PLINTZ
Sotheby’s International Realty, Calgary, AB

Notable Stats
• 150+ YouTube videos
• 44K+ YouTube views
• 60+ Facebook videos

Commentary: 
Dennis created an original YouTube 

series called “The Hustle” and he 

does just that. Coupled with his 

powerful and beautifully produced 

listing videos, community videos, 

and educational videos, he delivers a 

world class video strategy.

Notes on his  
video strategy:
Listing Videos: His listing videos 

capture emotion, educate the 

consumer, and include beautiful 

videography. Some videos also 

feature the homeowners themselves, 

which lets the viewer hear about what 

the home is like through their eyes.  

Click here to see an example.

Community Videos: Dennis 

brings major value and passion to 

his community videos. If you want 

to get excited about moving to 

Calgary and stay informed while 

you do it, it would be a good idea 

to check out at least one video in 

his series.  

Click to see an example.

Video Series: The Hustle 

is on! Educational, concise, 

and informative. Inspired and 

inspiring. Dennis Plintz provides 

tips, tricks, and his experience on 

how to hustle and 

succeed in business.   

Click to see the Playlist here.

Dennis Plintz

#4

Click the video thumbnail from Dennis to learn 
about his video calendar and when he gets 
professional vs when he stays simple.

https://www.youtube.com/channel/UCZBE6i9Y8i2HLFKh5qq03Jg/videos
https://www.facebook.com/pg/dennisplintz/videos/
https://www.instagram.com/plintz/
https://dennisplintz.com/
https://www.youtube.com/watch?v=_XmRZ0v1Dag
https://www.youtube.com/watch?v=JHDzPEMVkDM
https://www.youtube.com/watch?v=ot-HPa1BYYo&list=PLYwoROOUzY4OwBV7jeYo-zpztJoNzZFj2
http://vid.us/dndeye
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SANDRA 
PIKE
The Pike Group, Halifax, NS

Notable Stats
• 500+ YouTube videos
• 140K+ YouTube views
• 300+ Facebook videos
• 2,300+ BombBomb videos

Commentary: 
With a clear strength in hosting listing 

videos, Sandra adds personality and 

passion to every video. Whether 

selling a listing, introducing her team, 

or giving a market update, she brings 

a powerful yet inspiring presence. And 

with far more than 2,000 videos sent 

by email and text, she’s clearly making 

video a part of her business nearly 

every single day.

Notes on her  
video strategy:
Listing Videos: With market and 

neighborhood knowledge, Sandra 

herself adds value to each  

listing video. 

Sandra provides the viewer with 

useful information about the 

property and then shows beautiful 

panoramic views.  

Click to see an example.

#5

https://www.youtube.com/user/sandrapike100/videos
https://www.facebook.com/pg/ThePikeGroup/videos/
https://thepikegroup.ca/
https://www.youtube.com/watch?v=ppMEEbQsqG8
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Community Videos: Aerial shots are used 

to help show off the beauty of a specific 

area or neighborhood. Sandra also utilizes 

supporting text to provide the viewer with 

information while characterizing the region.  

Click to see an example.

Promo Videos: She blends a powerful 

performance and creative artistry 

 - with video.  

Click to see the example.

BombBomb Videos: With far more than 

2,000 videos recorded and sent through 

BombBomb, you know that Sandra is working 

hard to improve conversion and customer 

experience through constant,  

personal communication.

Hear from Sandra: Click her video thumbnail 

for valuable insights into her video strategy - 

and see her perform an example.

Hear from Sandra: Click her video thumbnail for valuable 
insights into her video strategy - and see her perform  
an example.

http://vid.us/jzlclh
https://www.facebook.com/ThePikeGroup/videos/1146137752095832/
https://www.facebook.com/ThePikeGroup/videos/1012933358749606/
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ED 
KAMINSKY
Kaminsky Real Estate Group, Manhattan Beach, CA

Notable Stats
• 125+ YouTube videos
• 52K+ YouTube views

Commentary: 
The host of nearly every one of his 

videos, Ed does a great job leading 

with expertise and serving as a trusted 

real estate expert in his area. With 

educational pieces, interviews, home 

listings, community vlogs, and network 

television, Ed wonderfully represents 

real estate in Manhattan Beach, CA.

Notes on his  
video strategy:
Listing Videos: Gorgeous views 

abound in his backyard - and he does 

a great job capturing them. Check 

out 12 Upper Blackwater Canyon — 

Luxury Behind the Gates! 

Recorded Video: Fun time lapse 
video of local construction. 

Educational content:  
like deterimining the true value of 
your home.

Live Community Videos: Ed 

combines professional community 

tours with live, impromptu videos in 

community settings. In addition to 

showing the community in a more 

realistic perspective, this method 

also humanizes Ed and viewers get to 

feel as if they are having an informal 

conversation.  

Click to see an example.

#6

https://www.youtube.com/user/edkaminskytv/videos
https://www.facebook.com/pg/TheKaminskyGroup/videos/
http://www.itzsold.com/
https://www.youtube.com/watch?v=WEv5yDepCrQ
https://www.youtube.com/watch?v=FCxnvvUKF8E
https://www.youtube.com/watch?v=FCxnvvUKF8E
https://www.youtube.com/watch?v=HUkOzx5E2Cs&feature=youtu.be
https://www.youtube.com/watch?v=HUkOzx5E2Cs&feature=youtu.be
https://www.youtube.com/watch?v=WeL72dc9J0Y
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ANNE 
JONES
Windermere Professional Partners, Tacoma, WA

Notable Stats
• 185+ YouTube videos
• 72K+ YouTube views
• 120+ Facebook videos

Commentary: 
She has outperformed her peers 

through a passionate and committed 

video strategy.

Notes on her  
video strategy:
Listing Videos: She has a beautiful 

blend of videography, stunning 

imagery and elegance in every one of 

her listing videos.  

Click to see an example.

Community Tours: Likely her best 

video strategy. Her informative and 

concise videos are what every agent 

needs. Click to see the example.  

Here are two of our video 
influencers teaming up  
in a video together.
 
Another great example of 
waterfront living video.

Educational Videos: Live 

interviews and educational  

content galore.  

Click to see Anne’s example.

#7

https://www.youtube.com/user/AnneJonesHomes/videos
https://www.facebook.com/pg/tacomajones/videos/
http://tacomajones.com/
https://www.youtube.com/watch?v=ZJLmuH8udYk
https://www.youtube.com/watch?v=gPKIR0U3bKs
https://www.youtube.com/watch?v=iNKCxzMtAUU&t=9s
https://www.youtube.com/watch?v=iNKCxzMtAUU&t=9s
https://www.youtube.com/watch?v=iNKCxzMtAUU&t=9s
https://www.youtube.com/watch?v=y5O89LRKv0s
https://www.youtube.com/watch?v=y5O89LRKv0s
https://www.youtube.com/watch?v=CI8fxSal8tQ
https://www.instagram.com/tacomajones/
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HALTON/
PARDEE 
TEAM

Halton Pardee + Partners, Los Angeles, CA

Notable Stats
• 180+ YouTube videos
• 195K+ YouTube views
• 150+ Facebook videos

Commentary: 
Halton/Pardee is a top team in this 

country for a reason. The attention 

to detail in their video strategy while 

producing at great volume is refreshing.

Notes on their  
video strategy:
Listing Videos: Take a look at a visually 

stunning piece of work. It’s not about one 

but hundreds of these beauties on their 

YouTube channel.  

Click to see the example.

Community Videos: They blend fun and 

quality production into local events and 

community videos.  

Click to see an example.  
And another.

Recorded Videos: Their best 

homes series is a fun way to get a 

glimpse of what’s going on in the 

market during a particular month.  

See an example.

Check out this professional 
YouTube Channel, chock full with 

creative value.

#8

https://www.youtube.com/user/pardeeproperties1/videos
https://www.facebook.com/pg/HaltonPardee/videos/
https://haltonpardee.com/
https://www.youtube.com/watch?v=c_A60AgZRXU
https://www.youtube.com/watch?v=ncoz0BvMcqw
https://www.youtube.com/watch?v=OPZBobVO-RM
https://www.youtube.com/watch?v=jLdNvbexaVY
https://www.youtube.com/user/pardeeproperties1/videos
https://www.youtube.com/user/pardeeproperties1/videos
https://www.instagram.com/haltonpardee/
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KENDYL 
YOUNG

Glendale Diggs, Montrose/Glendale, CA

Notable Stats
• 110+ Facebook videos
• 250+ YouTube videos
• 90K+ YouTube views
• 360+ BombBomb videos

Commentary: 
Kendyl is a video pioneer combining 

educational videos, community 

videos, listing videos and live video. 

She brings energy to each and every 

frame along with a beautiful blend 

of creativity. Kendyl also brings the 

personal video element back into 

the spotlight with over 360 personal 

videos sent through BombBomb.

Notes on her  
video strategy:
Community Videos: Take a stroll with 

Kendyl in this beautiful community 

video. Blending local people and local 

businesses. Click to see the example.

Live Video: Common theme here 

in the video influencer world. Watch 

as Kendyl interviews a fellow video 

influencer.  

Click to see the video.

Listing Videos: Unique and fun. 

These videos show her playful 

personality and creative selling.  

See this fun listing video. 

#9

Click Kendyl’s video thumbnail for a thoughtful 
description of video equipment and what it takes 
to get real estate video done.

https://www.youtube.com/channel/UC4d5jKnAlO_Tvszy07ixyHQ
https://www.facebook.com/GlendaleDIGGS/videos/
http://glendalediggs.com/
https://www.youtube.com/watch?v=OTvWV5GJ2qw
https://www.instagram.com/kendylyoung/
https://www.facebook.com/GlendaleDIGGS/videos/769704219867915/
https://www.facebook.com/GlendaleDIGGS/videos/769704219867915/
https://www.youtube.com/watch?v=4_ejsXpLSDk
http://vid.us/ho4mol


31All Around Video Influencers

CLAUDE 
BOIRON

Boiron Group, Toronto, ON

Notable Stats
• 40+ Facebook videos
• 100+ YouTube videos
• 7K+ Views on his  

YouTube Channel
• 70+ BombBomb videos

Commentary: 
Claude has a unique edge and air to 

him. Living both in the commercial 

segment and residential side, he 

brings great quality and insight to his 

videos and even his community videos 

are great. Claude closes out the top 

ten due to his quality, variety, and 

expertise. He gained an edge for the 

energy he places in his strategy over 

people with many more views. Keep up 

the great work Claude!

Notes on his  
video strategy:
Community Videos: Claude takes 

you on a journey through downtown 

Toronto.  

Click to see the example.  
A second nice example. 

Educational Videos:  
How to negotiate a transaction.

#10

https://www.youtube.com/user/TheBoironGroup/videos
https://www.facebook.com/boirongroup/
http://www.boirongroup.ca/
https://www.youtube.com/watch?v=BKOvhuqe_m4
https://www.youtube.com/watch?v=O455NAYbmew
https://youtu.be/hBMrI_xdLi8
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Ben Bacal
Rodeo Realty, Beverly Hills, CA 

Hal Feldman
MiamiHal Real Estate, Miami, FL

Dan Edwards
The Eastside Real Estate Team, Bellevue, WA 

HONORABLE  
MENTIONS

Ben is a real estate celebrity 

who leverages video so well that 

almost everything he touches 

attracts thousands of views. 

His nearly 1 million views on 

only 60 YouTube videos tell you 

everything you need to know.

“Miami Hal” certainly wins the 

award for effort. His volume and 

consistency with video is very 

strong. He has a wide array of 

video tactics from local, 

in-the-market vlog style videos to 

a podcast and even to live  

event videos.

Dan has a great blend of 

educational content, listing 

content, and live content.  

He ranked incredibly high on 

quality and volume of videos.

2017 All Around Category
(Listed in alphabetical order)

https://www.youtube.com/user/darejunkies1/videos
https://www.youtube.com/channel/UC8gO_XaqM6jvtXbCFID26QQ
https://www.youtube.com/channel/UCVn-105KkccDNou16ClioKQ
https://www.facebook.com/benbacalestates/videos/
https://www.facebook.com/MiamiHal/
https://www.facebook.com/TheEastsideRealEstateTeam
http://www.benbacal.com/
http://www.miamihal.com/
https://www.theeastsiderealestateteam.com/
https://www.instagram.com/benbacalestates/
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Darin Germyn
Macdonald Realty, Surrey, BC

Bob Lucido Team
Keller Williams Integrity, Ellicott City, MD

Wes Madden
Madden Real Estate, Fairbanks, AL

Krista Mashore
Homes By Krista, Brentwood, CA

Darin is a very consistent 

video producer and makes an 

appearance in almost all of 

his videos, including  

listing videos. He does a 

good job building a presence 

in his market through the use  

of video.

Bob and his team are big on 

Facebook video. We love his 

unique testimonials, and the 

overall quality of his videos is 

very strong. He has fun with 

his Facebook Live events and 

genuinely gives back and 

cares about his community. 

Wes is a very strong video 

performer and does well at 

displaying the local Fairbanks 

market. From housing reports 

and local educational content 

to charity events and public 

speaking, Wes does a great 

job of engaging customers 

through video.

Krista creates valuable  listing 

videos by adding in her 

positive energy and giving 

them a unique twist. She has 

live shows, charity videos,  

and informative market 

updates. She places a nice 

emphasis on animations and 

lower thirds.

https://www.youtube.com/user/thedogg1?feature=mhum
https://www.youtube.com/user/BobKnowsRealEstate
https://www.youtube.com/user/MaddenRealEstate/videos
https://www.youtube.com/user/HomesByKrista/videos
https://www.facebook.com/germyn.ca
https://www.facebook.com/BobLucidoTeam/
https://www.facebook.com/maddenrealestate/
https://www.facebook.com/HomesByKrista
https://germyn.ca/
https://www.boblucidoteam.com/
http://www.maddenrealestate.com/
http://kristahomes.com/
https://www.instagram.com/boblucidoteam/
https://www.instagram.com/themaddenteam/
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Josh Rogers
Josh Rogers Real Estate, Jacksonville, FL

Creig Northrop Team
Long & Foster Real Estate, Annapolis, MD

CJ Trivisonno
The Trivisonno Real Estate Team, Cleveland, OH

Josh leverages video for 

market reports and new home 

communities. He documents 

his local journeys in a genuine 

way, creates educational videos, 

and records and sends personal 

videos as a habit.

The Creig Northrop team are 

power Facebook video users. 

They shoot news style live 

shows and are excellent at 

documenting their accolades 

(who says you can’t toot  

your own horn?). They also  

do a great job with listings,  

open houses, and being  

active in the community.

CJ has a unique video style that 

is full of spark and creativity. 

He posts tons of educational 

content and includes his 

team members into welcome 

videos and recruiting content. 

His animations also bring a 

professional touch to his videos. 

https://www.youtube.com/user/NewHomeSecrets
https://www.youtube.com/channel/UCXiCe895NrhODlk1ZpqSt_w/videos
https://www.youtube.com/user/OhioHomeSeller
https://www.facebook.com/joshrogersrealestate/
https://www.facebook.com/creignorthropteam
https://www.facebook.com/TrivTeam/
http://904househunters.com/
http://www.northropteam.com/
http://www.trivteam.com/
https://www.instagram.com/creignorthropteam/
https://www.instagram.com/trivisonno_team/
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HOME 
TOURS/LISTING 
VIDEOS

Congratulations to the top 10 agents and 

the five honorable mentions in home tours 

and listing videos! This was an extremely 

difficult category to judge with so many 

quality entries. While we saw many highly 

produced samples, we focused on the 

story that each video told and how well 

they were able to explain the amenities 

and characteristics of each home. 

We took into consideration the human 

elements first. If a video did not have the 

real estate agent, homeowner, or even 

actors to help bring the home to life, they 

were eliminated from the competition. 

What we ultimately came up with was a 

balanced list of videos that includes both 

highly produced videos and videos every 

agent can create. 
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RAJ 
QSAR
The Boutique Real Estate Group, Corona del Mar, CA

Who can tell the story of a home 

and why it’s so magical better than 

the person who specifically built the 

home, custom to his family’s wants 

and needs? We love this video 

because we can see and feel why 

this home is so important to the 

homeowner. Raj is no stranger to 

awards. In 2017, Raj was named The 

Real Estate Influencer of The Year by 

Inman News. In 2016, Raj was named 

to the prestigious Swanepoel Power 

200 honoring the Most Powerful 200 

People in Residential Real Estate. On 

his YouTube channel, you can find a 

variety of interviews with him in which 

he discusses how important it is for 

real estate agents to use video in 

their business. Raj truly captures 

the luxury and cinematic essence 

of his high end listings, on top 

of leveraging unique storytelling 

within his highly produced  

listing videos.

Click Raj’s video thumbnail to get his tips on 
choosing the right videographer for your home tours.

#1

https://www.youtube.com/theboutiquere
https://www.facebook.com/theboutiquere/
https://www.instagram.com/theboutiquere/
http://theboutiquere.com/
https://www.youtube.com/watch?v=PR1J0WQAbIY
http://vid.us/dy85xp
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THE SMITH 
GROUP
Coldwell Banker Residential Brokerage, Newport Beach, CA

Tim Smith and the Smith Group do 

a great job of incorporating playful 

creativity and sophistication into their 

videos to help bring the homes they 

sell to life! Every video includes actors 

that reenact what it would actually 

be like to live in each home and 

the neighborhood it’s in. The Smith 

Group is a top-producing team that 

has been named Coldwell Banker’s 

#1 Real Estate Team from Orange 

County to the Desert since 2009. 

#2

AMY  
YOUNGREN
North Group Real Estate, Toronto, ON

Amy appears in each and every one 

of her real estate videos and makes 

it a point to mention the top reasons 

“why you are going to love this home” 

in every one as well. In her videos, 

Amy is personable and professional. 

According to her bio, Inman named 

her one of the Top 100 Most 

Influential in Real Estate, and last 

year, nominated her for Most 

Innovative Agent, a credit to her 

unique video marketing. 

#3

https://www.youtube.com/channel/UCJpEjASrHi89k8_DKhNY6ng
https://www.facebook.com/thesmithgrouprealestate/
https://www.instagram.com/tsmith007/
https://smithgrouprealestate.com/
https://www.youtube.com/channel/UCvlUWlBmw-6HB1OXHQuZWNw
https://www.facebook.com/northgrouprealestate
https://www.instagram.com/amyyoungren_/
http://northgroup.com/
http://northgroup.com/about/Amy-Youngren/1374
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MELANIE 
GALEA

RE/MAX La Biche Realty, Fort McMurray, AB

Melanie appears in all of her listing 

videos. She methodically plans out 

and injects local insights and value. 

She creates videos for all of her 

listings in a variety of price ranges. 

She has a solid formula of appearing 

at the beginning of the video, talking 

about the seller’s favorite features of 

the home, showcasing the home on 

its own, and finally closing the video 

with a call-to-action. Melanie is taking 

advantage of Facebook’s features that 

allow her to caption her videos - this 

way, users can watch the video while 

their phone is on silent!

#4

https://www.youtube.com/channel/UCb4uCmCPI7TiX2uiyI4dWTQ
https://www.facebook.com/MelanieGaleaFortMcMurrayRealtor/
https://www.instagram.com/melaniegalearemax/
http://soldbymelanie.ca/
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BRIAN 
LADD
Ladd Group Real Estate, Bend, OR

Brian makes wonderfully produced 

listing videos in which he remains 

the host of each clip. His videos 

are extremely serene and have a 

consistent feel when showcasing a 

home. Throughout all videos, he is 

able to describe all aspects, internal 

and external, of the home. Brian also 

uses amazing aerial shots to showcase 

the home and its surrounding 

neighborhood.

#5

GARY 
GOLD

Sold By Gold, Beverly Hills, CA

Gary is known for his creative use 

of technology, marketing, and 

publicity to sell some of the finest 

homes in the world. He was the 

agent responsible for selling the 

Playboy Mansion for $100 million! 

Gary is an excellent host in each 

video, perfectly describing each 

house and its amenities. He ventures 

through the property and showcases 

each feature he explains. His videos 

are well made, professional, and 

aesthetically pleasing.

#6

Click for great listing video tips from Brian. 
How to choose a videographer, when to 
appear in your listing video, and what to say.

https://www.youtube.com/user/LaddGroupRealEstate/videos
https://www.facebook.com/pg/bendpropertysource/videos/
https://www.bendpropertysource.com/
http://vid.us/9pq4py
https://www.youtube.com/garygoldrealestate
https://www.facebook.com/gary.gold2
https://soldbygold.net/
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DAWN 
MCKENNA
Dawn McKenna Group, Chicago, IL

Dawn is another Realtor who is 

consistently producing high-quality 

videos for her listings that allow her 

to be the host. With nearly $1 billion 

in sales since being named a 2003 

Coldwell Banker Rookie of the year, 

the Wall Street Journal and Coldwell 

Banker now place her in the list of Top 

10 Sales Associates in North America. 

Dawn starts off her videos with a 

quick description of the home and 

all of its features, and then goes on 

to showcase a tour of the home and 

the surrounding neighborhood. Her 

videos are fun, professional,  

and inviting!

#7

https://www.youtube.com/channel/UCT78U7qGIm1JGIeaOxe3Rjg/videos
https://www.facebook.com/thedawnmckennagroup
http://www.dawnmckennagroup.com/
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JENN 
SHIELDS 

Shields Group, Brandon, MB

Check out this backstory - Jenn 

recently conquered her fear of video 

and has become the face of her and 

her husband’s company! Jenn creates 

fun and personal videos that allow 

viewers to easily connect with her on 

screen. She’s a terrific narrator and 

speaks to all of her favorite features, 

which is helpful when looking for 

home perks.

Click to hear Jenn’s tips on producing listing videos 
in-house and using Facebook to get those videos in 
front of people.

#8

https://www.facebook.com/pg/shieldsgrouproyallepage/videos/
https://www.youtube.com/channel/UC5wWH_t3Ohb7eRyWRdPB4oA
http://www.realestateinbrandon.ca/
http://vid.us/73ijqt
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STEVE 
HALPERN
The Halpern Team, New York, NY

Steve is putting together extremely 

creative and fun listing videos! In one 

video he titles “The Space to Be 
You,” he showcases two adorable 

children, multiplied, and shown in a 

variety of different ways. He does the 

same thing with mom and dad, who 

are shown practicing yoga, enjoying 

coffee, reading, and eventually getting 

ready for date night with one another! 

The fun nature of this video brings this 

home to life in a way that photos could 

never do. This single video epitomizes 

many of his listing videos on his  

Facebook page.

Click Steve’s video thumbnail for his philosophy 
and tips on creating listing videos that engage 
viewers and sell homes.

#9

https://www.facebook.com/pg/THEHALPERNTEAM/videos/
https://www.instagram.com/thehalpernteam/
https://vimeo.com/thehalpernteam
https://thehalpernteam.com/
https://www.facebook.com/THEHALPERNTEAM/videos/1157335474393433/
https://www.facebook.com/THEHALPERNTEAM/videos/1157335474393433/
http://vid.us/7jfi2k
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JOYCE 
REY
Coldwell Banker Previews International, Southern CA

Joyce Rey is nationally recognized as 

one of the most influential figures in 

real estate today. She’s consistently 

releasing listing videos on a regular 

basis and often using models to help 

her tell the story of each home. Her 

videos are sleek and sophisticated and 

showcase all of the home’s features in 

their best light. Her videos make each 

home look glamorous, using a mixture 

of different angles and camera shots. 

It is evident that Joyce knows exactly 

how to market a home in a luxurious 

and personable way!  

#10

https://www.facebook.com/pg/JoyceReyLuxuryRealEstate/videos/
https://www.instagram.com/joycereyrealestate/
http://www.joycerey.com/
https://www.youtube.com/channel/UCZKG8CnYzFPjZV9WVB9lvEg
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Jay Glazer
The Glazer Team, New York, NY

Neal Ward
Neal Ward Properties, San Francisco, CA

Brian Teyssier
Brian Sells Pittsburgh, Pittsburgh, PA

HONORABLE  
MENTIONS

Ranked as the 68th team by sales 

volume and the 80th ranked team 

in New York State by Real Trends 

& WSJ, Jay Glazer and his team 

are a high performing group that 

tends to think outside the box. 

Jay has the ability to tap into the 

emotional aspect of buying and 

selling a home, and we see this 

gift in his videos!

Neal creates extremely 

professional listing videos for 

every single listing he has. He 

makes excellent use of actors, 

neighborhood highlights, 

aerial views, and descriptions 

throughout all of his videos. In 

2015, Neal earned the Wall Street 

Journal’s #19 ranking in Total US 

Sales Volume, making him #2 

among San Francisco agents and 

the #1 agent by Average Sales 

Price in the city at $10.6 million per 

transaction.

Brian creates a great professional 

video, and then ends it with a 

screen share of him showing the 

neighborhood through Google 

Maps. This is a unique touch that 

we’d not yet seen. Brian is posting 

multiple videos every week on his 

social channels, sending them out 

in video emails, and continuing to 

crush it! 

Home Tour Category  (Listed in alphabetical order)

https://www.youtube.com/channel/UCAYwRrn62Pr0Fvr9yTGGUGA
https://www.youtube.com/channel/UCz2YsA6p50Hv16hkBUj2ukg
https://www.facebook.com/glazerteam/
https://www.facebook.com/NealWardProperties/
https://www.facebook.com/briansellspittsburghrealestate
https://www.corcoran.com/nyc/Agents/Display/16938
https://www.nealwardproperties.com/
http://www.briansellspittsburgh.com/
https://www.instagram.com/theglazerteam/
https://www.instagram.com/briansellspittsburgh/
https://www.instagram.com/nealwardproperties/
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Carrie Wells
Coldwell Banker Mason Morse Real Estate, Aspen, CO

Stephanie Younger
The Stephanie Younger Group: Compass, Los Angeles, CA

Carrie makes unique and fun 

videos that appear similar to 

high-end news pieces that 

describe each home in great 

detail. Carrie often makes it a 

point to appear in her listing 

videos to showcase a specific 

feature or amenity.

The Stephanie Younger Group 

was ranked by the Wall Street 

Journal as the Top Real Estate 

Team in Silicon Beach. She’s 

consistently creating quick, 

informative videos on her 

listings with concise descriptions 

and sometimes even using 

actors to give the home a 

deeper story.

https://www.youtube.com/channel/UC_getxYRgu0JAcGukyfgCLg
https://www.youtube.com/channel/UCH4Hd4NDLarI1CxvSD3pQZg
https://www.facebook.com/CarrieWellsRealEstate/
https://www.facebook.com/stephanieyounger/videos/
http://www.carriewells.com/
http://www.stephanieyounger.com/
https://www.instagram.com/stephanieyoungergroup/
https://www.instagram.com/carriewellsaspen/
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COMMUNITY 
VIDEOS

Congratulations to the top 10 community 

and neighborhood video performers in 

real estate for 2017, as well as to those 

five who earned honorable mentions. We 

were impressed by the creativity used 

to showcase different neighborhoods 

and local events. These top 10 are video 

pioneers, as many brokers and agents 

are not using community in their video 

marketing. This is a big area for growth, 

and one that we expect more real estate 

professionals will begin to invest in. 
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MARGUERITE 
MARTIN

Windermere Professional Partners, Tacoma, WA

Marguerite is the creator of the 

phenomenal community website 

MoveToTacoma.com. She often 

collaborates with realtor Anne Jones 

on the most creative neighborhood 

videos around. Marguerite wins this 

category because her videos are 

personable, informative, well-done, and 

easily accessible. Marguerite bolsters 

her community presence with videos 

on YouTube and across social media, 

as well as a Move To Tacoma podcast. 

She lives out her belief that each 

neighborhood is unique by choosing 

to specialize in downtown Tacoma. 

Instead of trying to cover the whole 

city, Marguerite is a self-proclaimed 

“matchmaker,” helping clients find 

the perfect agent for the home and 

community of their dreams.

#1

https://www.youtube.com/channel/UCnfuw_UdMGz9D2wSGAV_Eag
https://www.facebook.com/movetotacoma
http://www.movetotacoma.com/
http://www.movetotacoma.com/
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RICHARD  
SILVER

Sotheby’s International Realty Canada, Toronto, ON 

Richard Silver and the Torontoism 

Team wow with 10 all-star 

neighborhood videos and a polished 

neighborhood website. With his 

great presence on camera, Richard 

talks potential buyers through the 

strengths of each neighborhood in a 

relaxed and relatable manner.  

The quality of each neighborhood 

video looks professionally done. 

In addition, the strong featuring of 

Richard himself makes viewers feel 

like they are getting intimate access 

to the leader of this  

great team.

Click to hear Richard share his cost per community 
video and the reason he invests in it.

#2

https://www.youtube.com/channel/UCNFjTTm9G_lZIUXGLuDkOiQ
https://www.facebook.com/TorontoismSothebysInternational/
https://torontoism.com/
http://vid.us/vzkic1
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JUDY 
WEINIGER

Weiniger Group, Warren, NJ

With well produced and informative 

videos, Judy shows off Warren, NJ 

and highlights parks, farmers markets, 

health clubs, and pizza shops. Judy’s 

blog is especially impressive; it 

features countless articles focused on 

community events and market reports. 

She also creates inspirational listing 

videos, but because she had such a 

robust community presence, we simply 

couldn’t pass her up  

for this category. 

Click to get some unique and powerful tips from 
Judy about community video - including choosing a 
videographer.

#3

https://www.youtube.com/user/judithweiniger/featured
https://www.facebook.com/pg/weinigergroup/videos/
http://weinigerhomes.com/
http://vid.us/ka48vi
https://www.instagram.com/weinigergroup/
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KATZEN 
TEAM

Douglas Elliman Real Estate, New York, NY

Frances Katzen shows her knowledge 

of New York real estate through well 

crafted neighborhood videos. Easily 

found on their website, YouTube, and 

social media, the Katzen Team videos 

are awesome because they feature 

Frances, describe communities in 

detail, and feature modern and 

appealing videography. The Katzen 

Team videos have a cool factor 

about them, which is appropriate for 

the city they represent.

DANA 
GREEN

Dana Green Team, Lafayette, CA

Dana Green’s website features a clean, 

clickable map that takes visitors to 

different pages for each neighborhood 

in Lafayette, CA. Each neighborhood 

video is narrated by Dana to share 

helpful community information. One of 

things that makes Dana’s neighborhood 

pages even more valuable is that 

they include listings for each 

neighborhood. Dana even created 

a stellar evergreen video for the 

greater Lafayette area on YouTube 

that’s generated thousands of views. 

#4

#5

https://www.youtube.com/channel/UCjCa7dVK1F96gCYiSU7EAWg
https://www.facebook.com/thekatzenteam/
https://thekatzenteam.elliman.com/home
https://www.instagram.com/franceskatzen/
https://www.youtube.com/user/DanaGreenTeam
https://www.facebook.com/DanaGreenTeam/
https://www.danagreenteam.com/
https://www.instagram.com/danagreenteam/
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BETH 
WALLER

Team Waller, Front Royal, VA

Beth hosts two community-oriented 

video series called Town Tip Thursday 

and What Matters Warren. In more 

than 100 Town Tip Thursday videos, 

Beth interviews local businesspeople 

in Warren County, NJ. Beth’s passion 

for her community goes beyond 

selling real estate, as evidenced by her 

philanthropic organization  

What Matters. She even opens her 

office up to host community oriented 

meetings at no cost! 

Click to learn about the video process and 
philosophy of Beth and Jen - and how they get 
it done in-house.

#6

https://www.youtube.com/channel/UCzf7_tfBjmr0b67ZVqucCow/videos
https://www.facebook.com/BethMedvedWallerInc
https://teamwaller.com/
https://whatmattersw2.com/community/
http://vid.us/shfape
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RAZIEL  
UNGAR

Burlingame Properties, Burlingame, CA 

The community web pages and 

corresponding videos on Raziel’s 

professional website are polished and 

inviting. He also created a separate 

website called the Burlingame Buzz 

to feature short videos about the 

community after noticing a need for 

this resource. Raziel often appears 

in his videos and keeps things 

interesting and helpful.

K. ANN 
BRIZOLIS

K. Ann Brizolis & Associates, Santa Fe, CA

Ann is clearly viewed as an expert in 

the Rancho Santa Fe community. In 

interview-style videos on her YouTube 

channel, Ann speaks with poise and 

intricate knowledge about this region. 

Her beautiful website also features 

pages for the many communities 

in the area. 

#7

#8

https://www.youtube.com/user/razielungar/videos
https://www.facebook.com/razielungar/
https://burlingameproperties.com/
http://www.burlingamebuzz.com/
https://www.youtube.com/user/KAnnBrizolis/videos
https://www.facebook.com/kannbrizolisandassociates/?fref=ts
http://www.kabrizolis.com/


53Community Videos

RYAN 
SHIELDS

Shields Real Estate Group, Brandon, MB

With ride-along style videos, Ryan 

tours his audience all around the 

neighborhoods of Brandon, Manitoba. 

A husband and wife realtor team, Ryan 

and Jenn (who ranks in the Home Tours 

category!), did a “30 in 30” video series 

featuring different people and places 

throughout their community. More 

recently, they did a “Best of Brandon” 

video series. 

Click Ryan’s thumbnail to learn what video 
equipment he uses and how community videos 
attract the right clients for their business.

#9

https://www.youtube.com/channel/UC5wWH_t3Ohb7eRyWRdPB4oA
https://www.facebook.com/shieldsgrouproyallepage/?timeline_context_item_type=intro_card_work&timeline_context_item_source=892930709&pnref=lhc
http://www.realestateinbrandon.ca/
http://vid.us/ubhnze
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CRAIG 
VERONI

Craig Veroni Personal Real Estate Corporation, Vancouver, BC

Craig understands the power of 

connection through video. His recent 

“30 Favourite Places” challenge was a 

great way to highlight positive aspects 

of his community on social media. Craig 

really formed a strong connection with 

viewers by being present in his videos, 

including his family in the fun,  

and featuring places he  

personally enjoys.

Click to hear Craig explain his primary motivation 
when recording community videos and the mileage 
these videos get.

#10

https://www.youtube.com/channel/UCCf6Nu1XUpOfzOgxTMmZYNA
https://www.facebook.com/CraigVeroniRealEstate/
http://www.craigveroni.ca/
http://vid.us/4bhtkj
https://www.instagram.com/cveroni/
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Beverly Barnett
Pacific Union International, San Francisco, CA

Kristin LaVanway
Revelation Real Estate, Phoenix, AZ

Sonia Figueroa
Century 21 Affiliated, Chicago, IL

HONORABLE  
MENTIONS

Beverly’s timeless neighborhood 

videos include her walking the 

streets and sharing the beauty of 

San Francisco with viewers. She 

also displays a beautiful,  

clickable neighborhood map  

on her website. 

Kristin consistently uploads smart 

and friendly community market 

update videos. She uses 

video to create a knowledge base 

for Phoenix area market trends.

Video is at the forefront of Sonia’s 

web presence, as is a deep love 

for Chicago. A bilingual agent who 

specializes in northwest Chicago 

neighborhoods, Sonia has nearly 

200 videos on YouTube and nearly 

500 on Facebook.

Community Category   (Listed in alphabetical order)

https://www.youtube.com/user/beverlybarnett/featured
https://www.youtube.com/channel/UCdnw5XDoODCRdiROC_V1now
https://www.youtube.com/user/klavanway
https://www.facebook.com/beverlybarnettsf
https://www.facebook.com/pg/HereInPhoenix/videos/
https://www.facebook.com/soniafigueroarealtorchicago/
http://www.beverlybarnett.com/
http://hereinphoenix.com/
http://www.seesonia.com/
https://www.instagram.com/soniafigueroare/
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Patrick Lilly
Patrick Lilly Team, New York, NY

Becky Morris
Beacham & Company Realtors, Atlanta, GA

Patrick has produced some 

favorite New York City 

neighborhood videos. His 

cadence as he explains the 

neighborhood is compelling, 

and the video shots  

are captivating.

These dynamic videos of Atlanta 

neighborhoods feature Becky, 

past clients, and local business 

owners. Her website offers great 

community resources including 

school information, things to do, 

and everything you could need 

to know as a pet owner. 

https://www.youtube.com/channel/UCU9ox54OZpL21XOtsTbECEw
https://www.youtube.com/channel/UCpuRNaeHXCeEJpelUBAU8kg
https://www.facebook.com/PatrickLillyTeam
https://www.facebook.com/BeachamRealtors/
http://www.patricklillyteam.com/
https://beckymorris.com/
https://www.instagram.com/beachamcorealtors/
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RECORDED 
VIDEOS

Congratulations to the top 10 influencers 

in the recorded videos category, as well 

as the five people we honorably mention! 

This category offers a range of styles, 

approaches, tactics, and channels. It 

includes someone who’s almost certainly 

recorded more videos than any other real 

estate professional on Earth - yes, really. 

It features a full and proper “YouTuber,” 

as well as an agent nearly a decade into 

her video journey. Following the links for 

people recognized in this category will 

expose you to a wide variety of styles 

and topics. In a similar fashion as the all 

around category, you’ll see home tours, 

educational videos, community videos, 

professional interviews, and videos that 

are just plain fun.
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PETER 
LORIMER

PLG Estates, Beverly Hills, CA

Quality, quantity, variety, consistency 

- Pete’s got it all. And we won’t 

dispute his self-professed status as an 

“obsessive vlogger.” Pete’s best on 

display in the YouTube channel and 

playlists he’s been building for more 

than three years now. Together, these 

videos have racked up more than 

1.25 million views. His Magic Minutes 

provide real estate and marketing tips 

(like this one!) that you’re certain to 

find valuable. Beyond this are listing 

videos, short films, Monday Mantra, 

Backstage Pass, and even gorgeous 

family vacation edits. His volume and 

variety was the topic of his quick 
meeting with Gary Vaynerchuk. With 

the exception of his listing videos, 

Peter’s the host of every single one. 

He’s also got more than 300 uploaded 

videos, webcam recordings, and mobile 

recordings in BombBomb and regularly 

employs formal and informal 

videos in his Instagram feed.  

Video is very clearly his format; 

he’s an expert host with an eye for 

tasteful production techniques.

#1

https://www.youtube.com/channel/UCCazqNocW8zc8PccSZbb7ug/videos
https://www.facebook.com/pg/plgestates/videos/
http://plgestates.com/
https://www.youtube.com/channel/UCCazqNocW8zc8PccSZbb7ug/featured
https://www.youtube.com/channel/UCCazqNocW8zc8PccSZbb7ug/playlists
https://www.youtube.com/watch?v=W9LSPjAmsWY&feature=youtu.be
https://www.youtube.com/watch?v=AD931m6N3Ek&feature=youtu.be
https://www.youtube.com/watch?v=AD931m6N3Ek&feature=youtu.be
https://www.instagram.com/peterlorimer/
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JESSICA 
EDWARDS 

The Carolinas Finest, Wilmington, NC

For more than nine years, Jessica’s been 

recording videos to answer all kinds of 

real estate questions. Nine years! At 

nearly 1.6 million views, her 500 or so 

YouTube videos have more views than 

anyone else in the category. And it’s 

the model of consistency; nearly every 

single one is a simple video recorded 

in her car (while safely parked!) in 

which she outlines a problem, situation, 

or opportunity. One exception: the 

Call Me Maybe video she produced 

with the Coldwell Banker Sea Coast 

Advantage team that got plenty of 

attention in summer 2012. She’s also 

hosted more than 100 of those videos 

in Facebook going back eight years. 

The videos in her Instagram feed 

consistently rack up 1,000 or  

more views each.

Click to get Jessica’s top tip for what to talk 
about in your videos, as well as the benefits of 
regularly recording and posting videos.

#2

https://www.youtube.com/user/thecarolinasfinest/videos
https://www.facebook.com/wilmingtonrealestate/videos/
http://www.thecarolinasfinest.com/
https://www.youtube.com/watch?v=MZiAeviai7U&feature=youtu.be
https://www.instagram.com/thejessicaedwards/
http://vid.us/2suz4x
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ALVIN 
TAPIA 

Alvin Tapia Homes, Rancho Cucamonga, CA

It seems like the primary reason Alvin 

uses video in his business is that it’s 

fun for him - that aspect comes across 

in all the channels he uses. He’s out 

and about around his market. He’s 

connecting and communicating with 

people throughout his community. He’s 

dancing with his daughter. Through it 

all, Alvin’s always the lead personality 

and he’s always having fun. He adds 

some subtle yet helpful production 

techniques - even in Instagram videos.

Click Alvin’s video thumbnail for Facebook and 
YouTube tips, subject and topic ideas, and a 
surprising benefit of video.

#3

https://www.youtube.com/user/alvintapia1/videos
https://www.facebook.com/pg/alvintapiahomes/videos/
http://alvintapiahomes.com/
https://www.instagram.com/Alvinzpix/
http://vid.us/z0nol8
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KELLY 
LECLAIR

ERIK 
BROWN

LeClair Real Estate, San Clemente, CA

Teles Properties, Beverly Hills, CA

When Kelly started in real estate, she 

knew that video was the best way to 

distinguish herself from the thousands 

of agents in her area. Her background 

as a television news reporter certainly 

helps with story structure and delivery. 

She takes on frequently asked 

questions, hosts her listing videos, and 

captures a sense of community. Kelly’s 

videos tend to be beautifully produced 

Yes, Erik’s got a YouTube channel with 

tens of thousands of views on a hundred 

or more videos. Yes, he’s got dozens of 

them in Facebook, as well. What really 

stood out with Erik, though, is that one 

third of his Instagram feed is video, 

including simple, handheld videos with 

multi-million dollar listings, and that he’s 

and highly informative. In addition 

to what you can see through these 

links, though, she’s also recorded 

and sent several hundred webcam 

videos from her office desk to 

follow up with new leads, nurture 

responsive and non-responsive 

leads, and check in with past clients.

sent nearly 2,000 videos from his 

BombBomb account. He promises 

“luxury home tips,” and video is 

a great way to deliver. His use of 

simple video so consistently should 

inspire agents of all kinds, including 

luxury agents.

#4

#5

https://www.youtube.com/user/LeClairRealEstate/videos
https://www.youtube.com/user/ErikBrownHomes/videos
https://www.facebook.com/pg/leclairrealestate/videos/
https://www.facebook.com/theerikbrown/
http://www.leclairrealestate.com/
https://erikrbrown.com/
https://www.instagram.com/leclairrealestate/
https://www.instagram.com/theerikbrown/
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SETH 
WILLIAMS 

RETipster, Grand Rapids, MI

Thanks to the quality and depth of 

information they deliver to real estate 

professionals, Seth’s YouTube videos 
have more than a million views. 

Interviews, marketing tips, software 

reviews, how-to’s - he provides a wealth 

of information in a down-to-earth way. 

He’s not a traditional real estate agent 

working with buyers and sellers. So what 

does he do? He’s an educator - and 

video is his primary medium. Here’s a 
day in the life.

Click Seth’s video for several great tips for recording 
video - including some pro equipment ideas.

#6

https://www.youtube.com/user/sethwill83/videos
https://www.facebook.com/pg/REtipster/videos/
https://retipster.com/
https://www.youtube.com/user/sethwill83/videos
https://www.youtube.com/watch?v=G5VM9N5Gyio&feature=youtu.be
https://www.youtube.com/watch?v=G5VM9N5Gyio&feature=youtu.be
https://www.instagram.com/retipster/
http://vid.us/liaqlj
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LOIDA 
VELASQUEZ

ANDY 
ALGER

Team BC, Rowland Heights, CA

The Andy Alger Team, Grand Blanc, MI 

Fifteen thousand plus subscribers. 

Nearly a million views. On just more 

than 100 videos. Loida’s a full and 

proper “YouTuber” and a consistent 

vlogger with thousands of views on 

every video. She makes great use of 

thumbnails to make clear each topic 

and to sell it. Rookie mistakes. Does 

cold calling work? Questions to ask 

Andy is a pioneer in the simple, 

recorded video category. He’s a handful 

of videos away from hitting 3,500 in his 

BombBomb account. He sends fun and 

friendly monthly market updates, then 

follows up one-to-one throughout each 

week. For Andy, personal, recorded 

when prequalifying a seller. She 

tackles all kinds of topics in info-

packed videos that are shot here, 

there, and everywhere - and are 

never over-produced. Though 

she’s active across several social 

networks, YouTube is her 

video home.

videos play a key role in generating 

repeat and referral business. He’s 

also creating frequently asked 

question videos for buyers and 

sellers in YouTube and his website, 

as well as mixing in some personal 

and family videos in Instagram. 

#7

#8

https://www.youtube.com/channel/UCpVj89CY-1kVucDpMmVFb3w/videos
https://www.youtube.com/channel/UCMS0b-LxrtrBOs0adfXAg-A/videos
https://www.loidavelasquez.com/
http://andyalger.com/
https://bombbomb.com/blog/video-email-too-busy-personal-one-to-one-videos/
https://www.instagram.com/andyalger/
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STEVE 
VOLKERS

Steve Volkers Group, Grand Rapids, MI

#CarThoughts. #WhatsInTheCup. 
Playful Instagram videos. More 

than 100,000 YouTube views on 

more than 500 videos (nicely 

organized in playlists). Interviews. 

Listings. Testimonials. Mr. Volker’s 

Neighborhood. Steve’s made video part 

of his communication and marketing 

strategy from the start of his real estate 

career more than eight years ago. 

He got started and never stopped. A 

natural in videos, he always seems to be 

having fun.

Click to learn about Steve’s top social networks and 
YouTube philosophy, among many other valuable ideas.

#9

https://www.youtube.com/user/SteveVolkersGroup/videos
https://www.facebook.com/stevevolkersgroup/videos/
http://stevevolkersgroup.com/
https://www.youtube.com/watch?v=7B3HlynNdcs&list=PLFEJEIN080gwv8S6YMV9C-hRwoxVF5SRa
https://www.youtube.com/user/SteveVolkersGroup/playlists
https://www.instagram.com/stevevolkers/
http://vid.us/whevqv
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KYLE 
NOE 

First United Realty, Oklahoma City, OK

With 99.9% certainty, we can say that 

no real estate professional on Earth 

has recorded more videos for the 

purpose of building relationships and 

growing business than Kyle. With more 

than 7,600 videos in his BombBomb 

account, he trails only one of our own 

sales team members for most videos 

by any single person. Simple. Personal. 

Conversational. Straightforward. Kyle’s 

no-nonsense approach puts video 

to use to educate and connect with 

buyers and sellers. Take a look at one 

of the nearly 100 videos he’s got on 

Facebook.

He was resistant at first. Click to hear about Kyle’s 
video journey - and his top tip for anyone who’s not 
yet started.

#10

https://www.facebook.com/pg/NorthwestOklahomaCityHomesAndLifestyles/videos/
http://www.okfindmyhome.com/
https://www.facebook.com/pg/NorthwestOklahomaCityHomesAndLifestyles/videos/
http://vid.us/9vc6wj
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John Butler 
The Bald Guy in the Red Tie, Temecula, CA

Jesse Rene Garza
RE/MAX North - San Antonio IV, San Antonio, TX

Andrew Finney
Andrew Finney Team, Las Vegas, NV

HONORABLE  
MENTIONS

John brings comedy and pop 

culture references in highly 

entertaining listing videos, his 

“Says What?!” series, 

and more.

Jesse’s real estate videos are a 

family affair across all channels, 

including more than 800 in 

BombBomb. Simple and plentiful. 

Personality and education.

The Andrew Finney team brings all 

kinds of solo and duo educational 

videos to our industry, all of which 

make great use of the thumbnail 

image. Plus: more than 300 

BombBomb videos.

Recorded Video Category   (Listed in alphabetical order)

https://www.youtube.com/user/BaldGuyRedTie/videos
https://www.youtube.com/channel/UCnZGONgFIzzpL--6ro6tgQQ/videos
https://www.youtube.com/channel/UCgDSIQcNDNs16MfdxeswbTQ/videos
https://www.facebook.com/baldguyredtie/videos
https://www.facebook.com/pg/JesseReneGarza/videos/
https://www.facebook.com/pg/AndrewFinneyTeam/videos/
https://www.realtyonegroup.com/realestateagent/john-butler-6453761
https://www.forsalesanantoniohomes.com/
http://www.yournewvegashome.com/
https://www.instagram.com/jesserenegarza/
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Garret Hunt
Lamoureux Real Estate, Everett, WA

Kala Laos
JK Realty, Gilbert, AZ

Garret is making a good go at vlogging in his video strategy and 

community plays an important role. 

Kala has hundreds of videos in Facebook and YouTube with a new school 

vibe that speak both to prospective clients and prospective agents.

https://www.youtube.com/user/TheRealEstateHunt/videos
https://www.youtube.com/channel/UC9j1hcSFe7Aa4rhuLF_IDSg/videos
https://www.facebook.com/pg/LiveInEverett/videos/
https://www.facebook.com/JKREALTY/videos/
http://www.liveineverett.com/
https://jkrealtyaz.com/
https://www.instagram.com/kalalaos/
https://www.instagram.com/liveineverett/
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LIVE 
VIDEOS

Congratulations to the top 10 and 

honorably mentioned live video 

performers in real estate for 2017! We love 

the energy and excitement this category 

brings. As much or more than in any other 

category, these people are trailblazers, 

going off the cuff to deliver entertaining 

and informative performances with a live 

audience and without any edits. With 

humility, they weren’t afraid to make 

mistakes on camera. Being comfortable 

with imperfection was a common trend in 

this category. Below are honorees with 

live views ranging from the hundreds to 

the millions.
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MICHAEL 
MEIER

Meier Real Estate, New York, NY

Michael is an NYC real estate agent 

and social celebrity. With countless 

video interviews in a live guest show 

format, he brings flair and prestige to 

this category. Innovation is evident in 

the way he’s broken through as an early 

adopter with live video. His Facebook 

page and YouTube channel are filled 

with live videos both professional 

and impromptu. Michael’s got tens 

of thousands of YouTube views; his 

Facebook views are likely double that.

#1

https://www.youtube.com/user/MeierGroupNYC/featured
https://www.facebook.com/MeierRealEstate/?hc_ref=ARRNSu0GZq3qBuNc8_sZxuBJn8F2eLjt5qRqnpRR3tSRW5vU-s3_tr9fRkvlDLJtPEU&fref=nf
http://meierrealestate.com/
https://www.instagram.com/meierrealestate/
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SUE 
BENSON 

Pinky Knows Naples, Naples, FL

Sue is a “live” rockstar in her community 

showcasing local events, communities, 

resorts, and her interaction with her 

hometown. She’s very humble and 

passionate on camera. It feels genuine 

and authentic - the way live video 

should be. She is also a personal video 

connector with nearly 450 videos sent 

to her sphere. Sue is crushing live 

video. The pink lady of real estate has 

8,000 views on her YouTube Channel 

but a whopping 30,000 on one of her 

Facebook videos alone.

Get live video tips for before, during, and after going 
live. Click to hear directly from Sue!

#2

https://www.youtube.com/channel/UCCyBZvu4G5Bq0bCFoUDLNXQ/featured
https://www.facebook.com/PinkyKnowsNaples/
http://www.pinkyknowsnaples.com/
https://www.instagram.com/pinkyknowsnaples/
http://vid.us/vhzknm
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LEIGH 
BROWN

Leigh Brown & Associates, Concord, NC

Though Leigh’s great at all kinds of 

video, she truly crushes live video.  

She helps out with the  

Florida Realtor Relief Fund and 

creates market updates, community 

updates, educational videos, home 

closings, open updates, and much 

more. The author of Outrageous 

Authenticity is - as you’d expect - her 

true, authentic self in video.

Click Leigh’s video thumbnail for great video tips - 
including a simple, but effective equipment idea.

#3

https://www.youtube.com/channel/UC11stDD0nfFUYfhPB-E1nLg?sub_confirmation=1
https://www.facebook.com/GoLeighBrown/
http://www.leighsells.com/
https://www.youtube.com/watch?v=Ch6a9hb9lW0
https://www.instagram.com/leighthomasbrown/
http://vid.us/ummbzo
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ANDREW 
& ANGELA 
DUNCAN

The Duncan Duo & Associates, Tampa, FL

This tandem has nearly 1 million views 

on their YouTube channel alone, which 

hosts more than 500 videos. They’ve 

been considered as video influencers 

for quite some time. As the official 

real estate agents of the Tampa Bay 

Lightning and as hockey fans, they 

know how to shine under the spotlight. 

Most of the live action is featured over 

on their Facebook page, but is also 

included on their YouTube channel. 

They feature auctions, giveaways, and 

live radio and podcast shows. Andrew 

and Angela are on top of their game!

#4

https://www.youtube.com/user/TheDuncanDuo/featured
https://www.facebook.com/TheDuncanDuoShow/
https://www.theduncanduo.com/
https://www.instagram.com/theduncanduo/
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FREDRIK 
EKLUND

The Eklund Gomes Team, New York, NY

Frederik’s one of the few television 

personalities in these rankings. Star 

of Bravo TV’s Million Dollar Listing, 

he’s also a bonafide real estate agent 

and has made a great impact on the 

celebrity nature and awareness in the 

industry. He is a live video guru and 

everything he touches receives a 

couple hundred thousand views - 

whether he’s dancing, chronicling his 

travels, or even just goofing around. 

Most of his videos are on Facebook 

and have likely racked up  

3-4 million views.

ANTHONY 
LAMACCHIA

Lamacchia Realty, Waltham, MA

Anthony showcases excellent live 

material with his Market Report 
style videos and his “in the market” 

style videos. His GET MORE series 

for recruiting and retention on his 

Facebook page give a different take on 

this topic. Check out his Facebook 

page for some inspiration, where he 

has hundreds of thousands of  

video views.

#5

#6

https://www.facebook.com/fredrikeklundny/
http://www.fredrikeklund.com/
https://www.instagram.com/fredrikeklundny/
https://www.youtube.com/user/mlrealtyne
https://www.facebook.com/LamacchiaRealty/
https://www.lamacchiarealty.com/
https://www.youtube.com/watch?v=UYjKp6s0Lzw
https://www.youtube.com/watch?v=BuKNuzVZvX8
https://www.facebook.com/LamacchiaRealty/videos/10155229126998629/
https://www.instagram.com/lamacchiarealty/


74 Live Videos

KRISTEN 
STAVROS

Windermere Real Estate/Whidbey Island,  Oak Harbor, WA

Kristen brings a big, booming passion 

to a quintessential small town. 

Her video strategy’s energetic and 

authentic on all platforms including 

Facebook, YouTube, and personal 

video communications. Her YouTube 

channel contains a swath of awesome 

live videos immersing herself in her local 

community - everything from walks and 

shopping to local information and her 

favorite places.

How did Kristen get comfortable going live on video? 
Click her video thumbnail to learn that - and more!

#7

https://www.youtube.com/channel/UCzyiopRtHHup5hPvchcZGFg
https://www.facebook.com/MyNorthWhidbey/
https://buyandsellwhidbeyrealestate.com/
http://vid.us/5jqx2r


75Live Videos

BRYAN 
CASELLA

Team BC, Los Angeles, CA

Bryan serves a large market, and his 

stats reflect that. With more than 4.2 

million YouTube views, he blends 

real estate with his passion for cars. 

Bringing massive energy to his videos, 

Bryan’s gone live to both Facebook 

and YouTube many times. Beyond the 

bounds of this category, he also drives 

viewing of quality educational videos, 

like How to Get Over The Fear of 
Cold Calling and the Number One 
Mistake You Must Avoid.

#8

https://www.youtube.com/user/BryanArgentina/videos
https://www.facebook.com/bryan.casella.5/videos
https://www.bryancasella.com/
https://www.youtube.com/watch?v=P9cecMWrAWA
https://www.youtube.com/watch?v=P9cecMWrAWA
https://www.youtube.com/watch?v=-vlv5BBVjk4
https://www.youtube.com/watch?v=-vlv5BBVjk4
https://www.instagram.com/bryancasella/


76 Live Videos

CHRISTOPHE 
CHOO

Christophe Choo Real Estate Group, Beverly Hills, CA

As a luxury real estate agent, Christophe 

has attracted quite an audience. With 

just shy of five million views on YouTube, 

he is our undisputed champion for the 

largest number of views out of the 80 

real estate video influencers. But his live 

videos in Facebook earned him a top 10 

spot here. Christophe’s video strategy 

consists of local community videos, “in 

the community” videos, celebrity real 

estate news, and live Q&A. He also 

includes bits on his personal life - it’s 

clear the man loves his dogs  

and traveling!

Click Christophe’s video thumbnail to learn how 
often he goes live - and why he’s committed to it.

#9

https://www.youtube.com/user/Christophechoo/featured
https://www.facebook.com/christophechoorealestategroup
http://www.christophechoo.com/
http://vid.us/td32rw


77Live Videos

BUDDY 
BLAKE

Buddy Blake Real Estate, Wilmington, NC

Buddy rounds out the top ten list with 

a wondrous array of live video. On his 

Facebook page, he gives tons of ideas 

on how you too can leverage live video 

in real estate. Beyond live, Buddy also 

generates great educational content, 

like his video on Emotional vs. Real 
Value, which garnered over 6,500 views 

and this professional video on a 
waterfront property that received over 

17,000 views. Buddy is also superior 

in personal video communication, 

connecting with his sphere in over 700 

videos in BombBomb.

Click for several video insights learned through 
Buddy’s years of experience.

#10

https://www.youtube.com/channel/UCF11vh6kG1ej7Gx_NCBfiSQ
https://www.facebook.com/BuddyBlakeTeam/
https://www.buddyblake.com/
https://www.facebook.com/BuddyBlakeTeam/videos/10155089588036410/
https://www.facebook.com/BuddyBlakeTeam/videos/10155089588036410/
https://www.facebook.com/BuddyBlakeTeam/videos/10155389160546410/
https://www.facebook.com/BuddyBlakeTeam/videos/10155389160546410/
http://vid.us/lebr8q


78 Live Videos

The Jim Allen Group
Coldwell Banker Howard Perry and Walston, Raleigh, NC

Mary Nacarato & Mandy Cos
RE/MAX Premier, Vaughan, ON

Leslie DeLuca
DeLuca Real Estate, Monterey, CA

HONORABLE  
MENTIONS

Jim brings the “local” into 

live video. He is constantly 

broadcasting live from local 

events, cookouts, charity events, 

and more. Humility seems to 

be a common theme in a lot of 

Jim’s videos, as he frequently 

documents local charity events for 

giving back.

This Canadian team brings a 

friendly and inviting live video 

strategy to the real estate 

community. By being genuine on 

camera with a little bit of fun and 

satire, they enlighten many with 

their live videos. 

Leslie inserts a bit of every 

category into her live video 

presence. She’s a pro at bringing 

her personality to life through 

video - even through things like 

market updates, impromptu 

interviews, educational content, 

and local content.

Live Video Category   (Listed in alphabetical order)

https://www.youtube.com/user/JimAllenGroup
https://www.youtube.com/user/nacaratoteam
https://www.youtube.com/user/delucaelysiumestates/featured
https://www.facebook.com/jimallengroup/
https://www.facebook.com/thenacaratoteam/
https://www.facebook.com/DelucaRealEstateTeamPage/
https://www.jimallen.com/
http://www.marynacarato.com/
http://montereypeninsulahomesearch.com/
https://www.instagram.com/remax.mary/
https://www.instagram.com/delucarealestategroup/
https://www.instagram.com/jimallengroup/
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Mary Nacarato & Mandy Cos
RE/MAX Premier, Vaughan, ON

Ingrid Prince
Dunhill Home, Dallas, TX

Fred Van Allen
First Team Real Estate Christie’s, Pomona, CA

Ingrid does a fabulous job of 

humanizing Dunhill homes. 

From fun interviews to live 

events, she brings a great 

passion and electricity to 

live video.

On top of being an excellent 

personal video communicator, 

Fred excels in live video when 

on camera in his community. He 

seems to be everywhere in the 

region - at creative locations 

with unique topics like coffee 

with a cop and new rules  

of real estate. 

https://www.youtube.com/channel/UClGKOBgiL1vokzlQvxSVXag
https://www.youtube.com/channel/UC9RnQ_Os9YJjxflga_UYvlg/featured
https://www.facebook.com/pg/dunhillhomes/videos/
https://www.facebook.com/fredrvanallen/?timeline_context_item_type=intro_card_work&timeline_context_item_source=100000866794844&pnref=lhc
http://www.dunhillhomes.com/
https://fredvanallen.firstteam.com/
https://www.instagram.com/dunhillhomes/


TOM 
FERRY’S  
TOP TEN 
TAKEAWAYS

As a professional coach and 

entrepreneur, I am a firm believer in 

video first marketing. Regardless of 

your budget or number of followers on 

social media, anyone can implement 

the strategies shared in this guide. Here 

are my Top 10 Takeaways to put you on 

a path to becoming a video influencer 

and driving more business your way.



Injecting yourself into your listing 

videos adds so much more personality 

than an animated slideshow. Consider 

taking the consumer through a day in 

the life of the homeowner. You might 

even consider having the homeowner 

passionately tell the home’s story. Add 

info about the community, local dining, 

parks, recreation, and more.  

We all know this old adage in real 

estate, but I was floored by how 

few agents offered details about 

communities and neighborhoods in 

videos. Whether in listing videos or 

community videos, establishing local 

Make a reusable script that you can 

scale yourself with instead of starting 

from scratch every time. You will also 

build up a library of local video clips 

to insert into new listing videos in the 

areas you serve the most.

expertise - becoming the knowledge 

broker for your market - is a huge 

opportunity for real estate professionals. 

Grab a camera or hire a crew and get 

immersed in your local community.

Create listing videos  
with a personal twist.

Strive to become the “digital 
mayor” of your marketplace.

#1

#2



Grow your brand with valuable, 

information-rich video content that 

answers your prospects’ and clients’ 

questions or prepares them for what’s 

next. When you encounter something 

new, make a video about it. When 

you’ve answered that FAQ one too 

Many times, I see real estate 

professionals excel at one type of 

video - live, pre-recorded, themed 

content, etc. But the real key to success 

is being diversified. Those who deliver 

all different types of video content saw 

greater exposure and value from their 

video strategy. 

many times, make a video about it. This 

effort will pay dividends. You can do this 

live off the cuff, local in the market, or 

highly produced - no matter how, just 

do it. Nobody knows your market and 

industry better than you.

Have all the answers. 

Diversify for success. 

#3

#4



It may be the second biggest search 

engine behind Google, but YouTube is 

delivering a fraction of the views that 

Facebook is for many of the 80 pros 

celebrated in this guide. The best place 

for many of your videos is all of the 

above, plus Instagram,  

Snapchat, and whatever is going  

to be introduced next!

Live interviews, podcasts, and 

impromptu conversations all lend 

educational and entertainment value 

and can take the fear out of not 

knowing what to say. Partner with 

another agent or a lender, reach 

out to local businesses or interview 

homeowners. If you don’t want to 

deliver the content directly, just ask 

someone else!

YouTube is NOT  
the only game in town. 

If you don’t know what to say 
in a video, ask someone else! 

#5

#6



Some of the best videos I’ve seen were 

entirely human, which means they 

include mistakes. There’s no need to 

panic or to start over - celebrate life’s 

little surprises on camera! Many people 

round up and edit together outtakes to 

show that they don’t take themselves 

too seriously; this makes you more 

relatable to your audience.

I always admire agents who see the 

value in co-promotion and connect 

with others to share in the spotlight 

and double the exposure of the video. 

If you’re in Tacoma, Washington and 

connecting with a real estate expert 

in Glendale, California, tap into the 

innate desire of humans to connect and 

position yourself as a global industry 

video and real estate leader.

Be humble and be human

Expand your reach and content. 

#7

#8



Take a page out of the influencers’ 

playbook and get immersed in the 

local culture and dining scene. Local 

businesses will share your videos, giving 

you greater reach and new viewers while 

you give value to your community. You 

don’t have to be Guy Fieri to make this 

Of course, I couldn’t leave you without 

discussing the power of personal 

video communication. If over half of 

these prominent video influencers 

use video to send one-to-one video 

communications to the tune of over 

25,000 personal videos (over 500 videos 

per person), why aren’t you? This may 

be the simplest way to get comfortable 

producing content of any kind. Jump in!

strategy work, either. Just have a basic 

outline for what you’re going to cover, 

pick up a few extra shots, and voila - you 

are creating your own local  

dining series!

Bring HGTV and Food  
Network to your town. 

Get personal. 

#9

#10



CON
CLUSION

Thank you so much for downloading 

this guide! We hope you’ve found it 

valuable. 

Keep it at hand and open it back 

up again when you need ideas and 

inspiration!

Here are some additional action 

steps you can take:

• Be sure to watch the videos and 

click through the links throughout 

the guide to learn from some of 

the best in the business. 

• Did we get a category or ranking 

wrong in your opinion? Keep an 

eye out summer 2018 for our next 

nomination period - we welcome 

your input! We’ll reach out by 

email and Facebook.

• As a longtime proponent of “video-

first” marketing and the industry’s 

only “video-first” coaching company, 

we at Tom Ferry are very proud that 

9 of the top 10 agents in this guide 

are Tom Ferry Coaching Members. 

To discover the strategies that propel 

them to success, request a  

Free Coaching Consultation.

• Sign up with RE Video Studio 

or join their Facebook group. 
They’re a community of real estate 

professionals learning and sharing on 

video topics (and the two founders 

rank #2 and #3 in the All Around 

category!).   

• Try BombBomb absolutely free for 

two weeks. There’s no faster or easier 

way to record, send, and track the 

results of your videos. Send by email, 

text message, or social media!  

Click here to get started!

BombBomb.com/REVideoInfluencers

http://pages.tomferry.com/free-coaching-consultation-2017/?utm_source=bombbomb&utm_medium=referral&utm_campaign=fcc&utm_content=bb-video-influencers-1
http://revideostudio.com/
https://www.facebook.com/groups/revsnation/about/
https://bombbomb.com/trial/?utm_source=Guide&utm_medium=REVidInfluencer
https://bombbomb.com/?utm_source=Guide&utm_medium=REVidInfluencer
http://vscreen.com/
https://tomferry.com
http://bombbomb.com/REVideoInfluencers
http://bombbomb.com/REVideoInfluencers

