
7STORIES
ISSUE TWO

See and hear from 7 people 

connecting, communicating, and 

converting more effectively with 

BombBomb.



INTRO
As a human and as a sales professional, 
you connect and communicate most 
effectively when you’re face to face. 

But time and distance conspire to keep 
you apart from your prospects, clients, 
team members, strategic partners, and 
other people who are important to your 
business.

Sending simple video messages with 
BombBomb helps you overcome these 
obstacles. Record and send when it’s 
convenient for you. Your recipients open 
and experience you in person when it’s 
convenient for them. And we report back 
to you in a variety of ways exactly when 
each person opens, clicks, and plays so 
you can follow up more effectively.

But ...

You may not be seeing all the 
opportunities you have to put BombBomb 
to work for you in your day to day. You 
want to see how other people are using it. 
You need some ideas and inspiration.

Welcome to Issue Two of 7 Stories! 

In this issue and in those that follow, 
you’ll see and hear stories from 7 different 
people about how they’re winning more 
opportunities every day with video, 
tracking, and more. 

Click any of the video thumbnail images to 
watch that person’s video. Browse for their 
quotes and top takeaways. Then put some 
of these ideas into play for yourself.

Enjoy!



1
CHRISBROSCHEK

REAL ESTATE 
Playas del Coco,  
Guanacaste, Costa Rica
Costa Rica Real Estate Collection

Click to hear from Chris!

QUICK LESSONS
• Building meaningful and lasting 

relationships with your clients ensures 

repeat and referral business.

• Video allows you to establish rapport 

before meeting people in person. 

This is especially valuable when your 

prospects are a considerable distance 

away from you.

• Introductions to new leads, meeting 

confirmations, “thank you” after an 

appointment, new listings to local 

realtors, automated follow up to stay 

top of mind over an extended period 

of time, birthdays, anniversaries, 

holiday wishes, and quick check-in 

with a client are some of the ways to 

win with video messages.

• Success with video communication 

means making sure it’s ingrained in 

your sales process. Chris uses Quick 

Send on the web, the mobile app, and 

the Gmail integration to talk to people 

in video nearly every day. He says “I 

highly doubt there’s a single client or 

colleague who’s not received a video 

email from me.”

OBSERVATIONS
An obvious observation: recording outside 

puts you in a specific and special place 

on Earth. You can win with this tactic 

even if you don’t live in Costa Rica. More 

fundamentally, Chris is successful with 

video because he’s made it part of all 

kinds of his communication and uses 

BombBomb from 3 different platforms 

(on the web at BombBomb.com, mobile 

app, and Gmail). Beyond this, he turns this 

activity into income by following up with 

a phone call based on his BombBomb 

tracking, analytics, and alerts.

http://www.prestige-ocean-properties.com/
http://vid.us/o51lr8
http://vid.us/o51lr8
http://vid.us/o51lr8


1
BombBomb is simply a game changer and 

I can’t imagine my business without it … 

For those of you who aren’t using it yet - 

what are you waiting for!?

I rarely re-shoot my videos. They 

are what they are with stumbles and 

mistakes. The important thing is that 

they come across as genuine and real.

BombBomb is simply the best 

way of getting myself 

IN FRONT OF A 
POTENTIAL CLIENT.

CHRIS BROSCHEK



BETTEZERBA

QUICK LESSONS
• Recruiting with video messages is very 

effective. It helps build relationship and 

rapport, warming up target recruits for 

phone conversations and in-person 

meetings.

• Regularly communicating with video 

differentiates you and confers on you and 

your brand positive images like “personal,” 

“innovative,” and “tech savvy.”

• Many of the types of touches you make 

to recruit with video can also be used to 

improve engagement and retention among 

people already on your team.

OBSERVATIONS
Video brings people into your scene. Just as Chris 

does in the first story, Bette takes care to show off 

what’s special about the place she lives and works 

with simple iPhone videos. Also like Chris, she 

uses BombBomb inside her Gmail inbox to save 

time and make a bigger impact throughout her 

day in transactional emails.

Click to hear from Bette!

REAL ESTATE
Lake Cour d’Alene, Idaho
Professional Realty Services Idaho

http://vid.us/f6k7x8
http://vid.us/f6k7x8
http://vid.us/f6k7x8
http://www.professionalrealtyservices.com/
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SINCE WE STARTED WITH JUST 

4 AGENTS, WE NOW HAVE 15 … 

I ATTRIBUTE MOST 
OF THAT SUCCESS, 
TRULY, TO USING 
BOMBBOMB.

BETTE ZERBA
I talk about how our firm is different 

from others and I think they really 

do see a difference with how we’re 

recruiting, as well as how we do 

business.

You don’t have to be all professional 

… just come out here with your selfie 

stick and your iPhone and you’re good 

to go.



3
ARMANDOSANDOVAL

QUICK LESSONS
• Armando clearly articulates a real challenge in 

sales and marketing today. So much business is 

initiated and conducted online these days and 

you’re relying on faceless communication like 

phone calls and text emails to connect.  

• But these touches don’t generate enough replies, 

don’t differentiate you, and don’t build rapport. 

• Face-to-face video communication restores the 

human touch to your lead follow up and nurturing 

process.

OBSERVATIONS
Closeness and proximity are themes in Armando’s video. In 

it, he shares the story of a client who’s deployed overseas 

in combat. The video he sent helped his client feel closer to 

Armando and also feel closer to home. Video helps close down 

distance across town, across the country, or around the world. 

It builds psychological and emotional proximity.

MORTGAGE
Temecula, California

One Trust Home Loans

Click to hear from Armando!

http://vid.us/mwiheu
https://www.onetrusthomeloans.com/lo/asandoval
http://vid.us/mwiheu
http://bbemaildelivery.com/bbext/?p=video_land&id=044b26ab-679e-68c3-8314-14c18529d3d5
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There’s  

NOTHING
BETTER than showing 

PEOPLE THAT 
YOU’RE HUMAN.

ARMANDO SANDOVAL
“I’ve got such positive response from my 

clients. And I also use it to help me get 

new opportunities with real estate agents.

It’s helping. It’s helping me get 

closer to clients and closer to 

agents … people absolutely love it. 

I highly recommend it.



ACADEMIA 
Buffalo, NY
University at Buffalo

Dr DANIELSMITH

QUICK LESSONS
• You don’t have to be in sales to benefit from BombBomb.  

Dr Smith is an adjunct professor teaching graduate students in online classes 

at multiple schools and also works with the New York State Supreme Court 

as a therapist in high conflict divorce cases. 

• Sending video replies to client inquiries shows that you care. When one of 

his 140 students each semester reaches out with a question, he replies with 

a video within 24 hours. “The student is important to me, the question is 

important to me, and … our relationship is important to me.”

OBSERVATIONS
Toward the conclusion of his video, Dr Smith references “To Sell Is 

Human” by Daniel Pink. Pink’s premise: no matter your profession, 

industry, or role, you’re in sales. You’re advancing ideas, seeking 

responses, and building buy-in. Video communication is more 

complete, human, and persuasive than plain, typed-out text. You 

don’t have to be a “salesperson” to win with BombBomb.

4
Click to hear from Daniel!

https://www.linkedin.com/in/dan-smith-09815112
http://bbemaildelivery.com/bbext/?p=video_land&id=797ba7fd-1c49-c42f-a1ba-c0e1c7aa8efa
http://bbemaildelivery.com/bbext/?p=video_land&id=af0cc933-0ad0-be3a-6401-2a6a29a66c49
http://bbemaildelivery.com/bbext/?p=video_land&id=797ba7fd-1c49-c42f-a1ba-c0e1c7aa8efa
http://bbemaildelivery.com/bbext/?p=video_land&id=797ba7fd-1c49-c42f-a1ba-c0e1c7aa8efa
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BOMBBOMB HAS 
CHANGED MY LIFE 

… It allows me to shine as an online 

educator where my colleagues just sit 

back and respond with a bland email.

Dr DANIEL SMITH
When you teach online or when 

you’re introducing yourself to 

other professionals, a tool like 

BombBomb is a game changer. I 

love you guys at BombBomb!

I know who watches my videos. 

I know how many times they 

watched the videos. I know how 

long they watched the videos.



5
CHUCKHILL

REAL ESTATE
Paso Robles, California
RE/MAX Parkside Real Estate

Click to hear from Chuck!

QUICK LESSONS
• One of the best uses of BombBomb is 

building trust and rapport with prospects. 

For example, Chuck follows up with 

everyone he meets at an open house 

with a personal, one-to-one video email 

immediately after the open house to 

reinforce their initial connection. 

• Following up again based on tracking 

alerts and notifications allows for a “very 

timely communication” when he knows 

his prospects are involved with, looking at, 

or somehow interacting with his message. 

This allows him to be more in control of the 

nurturing process. 

• BombBomb tracking notifies you of email 

opens, link clicks, and video plays on your 

phone and in your inbox. When Chuck has 

important information to send to clients, he 

sends it with BombBomb - even if he doesn’t 

want to add a video. This helps him know if 

and when they looked at it.

OBSERVATIONS
Chuck kindly closes his video with “Thank 

you for everything that you do - all the 

innovations and improvements that you’re 

making are so appreciated. Keep it up.” 

We see BombBomb as a community 

of professionals changing the way they 

connect, communicate, and convert. We 

also see it as a dynamic and evolving suite 

of tools that we’re constantly improving. 

When you join us, you’re joining a living, 

evolving service. We will, in fact, keep it 

up! And thank you, Chuck!

http://bbemaildelivery.com/bbext/?p=video_land&id=ae5cfd13-af18-2594-6a43-72397b9df16a
http://www.teamhillproperties.com/realestateagentoffice/pasorobles-ca-93446-chuckhill-id11150211.html
http://bbemaildelivery.com/bbext/?p=video_land&id=ae5cfd13-af18-2594-6a43-72397b9df16a
http://bbemaildelivery.com/bbext/?p=video_land&id=ae5cfd13-af18-2594-6a43-72397b9df16a
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I love BombBomb … 

BOMBBOMB IS 
INCREDIBLY USEFUL  
IN MY SALES PROCESS
 and in my business.

CHUCK HILL
It really opens up the relationship 

in a positive way. People think it’s 

a cool thing. They’re amazed we 

can send a video email that quickly. 

And it’s very personalized.

I know when they opened it. I know when 

they click on the links. And then, because 

I’ve got that information, I can ‘magically’ 

get in touch with them in a very timely 

manner … send them an email, send a 

text message, or give them a call.



JENNIEDANGERS
NON-PROFIT
Colorado Springs, CO 
& Luwero, Uganda
New Hope Uganda

Click to hear from Jennie!

QUICK LESSONS
• It’s difficult to keep people updated about what’s going on, 

especially when people and projects are distant. Recording and 

sending video messages bridges that gap because it brings 

viewers into the scene and brings the message to life. 

• Video allows Jennie to provide updates, images, sounds, and 

feelings of what’s happening in Uganda in a way that no other 

medium can. 

• Saying “Thank you” to donors, volunteers, and team members is a 

simple, yet powerful way to use BombBomb.

OBSERVATIONS
Many nonprofits use BombBomb for 

the same reasons that Jennie and 

New Hope Uganda do. For example, 

Care and Share Food Bank for 

Southern Colorado uses BombBomb 

for personal, one-to-one “thank you” 

videos to express sincere appreciation 

and gratitude. And Portal Bikes uses 

BombBomb to send weekly video 

updates from Nepal to their community 

back in the United States to bridge the 

two worlds. At its core, BombBomb is 

about human connection and quality 

communication.

6

http://vid.us/0zuked
http://newhopeuganda.org/
http://vid.us/0zuked
http://vid.us/0zuked


6When I found BombBomb  

I was so excited, because it’s  

SIMPLE AND  
EASY TO USE.

JENNIE DANGERS
With my phone and with my 

computer, I’ll be able to capture 

life there much better than I can on 

paper … and keep my world here 

and my world there connected.

All of my friends and supporters 

and people who follow the work 

at New Hope Uganda have 

commented that this is great.



7WILSONMAK
MORTGAGE 

Vancouver, WA
Summit Funding

Click to hear from Wilson!

QUICK LESSONS
• Following up quickly with new leads is a 

great rapport builder and differentiator for 

you. When a referral partner sends Wilson a 

referral, he sends a video to that new lead 

right away to introduce himself and schedule a 

time to talk. 

• Wilson pairs video emails with text messages. 

He leads with the video email to put a face 

with the name, then texts shortly after to 

reinforce it and to double his opportunities for 

a reply (by email and/or by text). Many times 

they acknowledge his video if they reply by 

text. Bonus: you can also text videos from the 

BombBomb mobile app. 

• Video is a communication vehicle. Wilson 

says he sends updates to title companies, 

listing agents, buyers’ agents, clients, and 

“pretty much anyone I come into contact 

with.” By talking instead of typing, you save 

yourself time and make a stronger personal 

connection.

OBSERVATIONS
In his video, Wilson describes a dynamic 

we call “internet famous in your own 

sphere of influence.” People greet Wilson 

as a friend because they’ve seen him 

in video. They feel like they know him 

before they meet him. And if they have 

met him, they feel closer to him and 

greet him differently as a consequence of 

experiencing him in person through video. 

There is a real psychological proximity 

built with your prospects and clients when 

they watch your videos.

http://bbemaildelivery.com/bbext/?p=video_land&id=95dcaf82-78f9-2f38-49ea-f1400e80be8a
http://summitfunding.net/wmak
http://bbemaildelivery.com/bbext/?p=video_land&id=95dcaf82-78f9-2f38-49ea-f1400e80be8a
http://bbemaildelivery.com/bbext/?p=video_land&id=95dcaf82-78f9-2f38-49ea-f1400e80be8a


7THEY FEEL LIKE 
THEY KNOW YOU  

even though they don’t yet know you.

WILSON MAK
A lot of people are afraid of video, 

but if you can get over that hump, 

your business and your brand will 

grow because of it.

BombBomb definitely helps me 

connect with people.



CLOSE
Thanks to Chris, Bette, Armando, Daniel, 

Chuck, Jennie, and Wilson for sharing their 

stories with all of us in the BombBomb 

community.

We hope you enjoyed their videos, 

quotes, and lessons. 

It’s time to take your top one or two 

takeaways from Issue Two and try them out 

yourself!

And keep an eye out for upcoming issues 

in the 7 Stories series, the title of which is 

inspired by BombBomb HQ’s location on 

the 7th floor of the Wells Fargo Tower in 

downtown Colorado Springs, Colorado.

TRY IT FREE

866-209-4602 I Colorado Springs, Co.

http://bombbomb.com/?utm_source=SPGVC&utm_medium=DownloadPDF&utm_campaign=InPDF
http://bombbomb.com/trial/?utm_source=SPGVC&utm_medium=DownloadPDF&utm_campaign=InPDF
https://www.facebook.com/BombBomb
https://www.linkedin.com/company/bombbomb
https://twitter.com/bombbomb/
https://www.youtube.com/user/BBVideoEmail

